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Ideas that work for you™

Vision and focus - at your service.

Avery Dennison provides more than just good products at a good price. We work
closely with you to turn bright ideas into practical, real-life labeling products.

With our experience and a solid understanding of your business, together we can explore new
possibilities and develop unmatched, innovative decorating and information transfer solutions
that can make a significant difference to your bottom line.

Our commitment to meaningful partnerships has made us the leading global brand of pressure-
sensitive roll label-stock. For your convenience, we also offer non-pressure-sensitive materials
as well as a wealth of high-tech, custom-engineered products forspecial applications.

Tell us where you want to take your business, and we’ll work hard to help you get there. Together, www.fasson.com
we can grow and succeed. Because when innovation and partnership meet, anything is possible. www.europe.fasson.com
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There are risky things you can do in life.

Going digital isn’t one of them.

Introducing the Jetrion® 4000 no-risk offer. You might think the
current economy makes investing in capital equipment risky business.
Not when it's a Jetrion 4000 UV Inkjet System. EFI has removed the
risk with a limited-time offer that's too good to pass up. Which means
you can start profiting from new short-run business now when you
need it most. No other digital label printer offers you more ways to
print to win. Oh, did we mention the free ink?

Avoid the risk. Grab more business now.

1-800-875-7117 - www.efi.com/shark
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E ﬁ E g Learn more about EFI's other business hoosting products.

Jetrion 4000
No-Risk Offer

No payments for six months.
> payments for the 2" six months.
Free ink
(4x3.5 liters ~ 100,000 labels).

Get details online at
www.efi.com/shark
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e ’print to win.

©2009 EFI. All rights reserved.
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Our Labels promote
what you value

Treofan is widely recognised as the global leader in the
labelling film market with its DECOR label film portfolio
which offers a complete range of solutions for all label film
segments. Whether it is Wrap Around Labels for both

Cut & Stack and Reel Fed applications, In-Mould Labels,
Spot-Patch Labels or Pressure Sensitive Labels, the Treofan
Range is perfectly tuned to the individual needs and
requirements of our customers, manufacturers and the
processing industry.

Treofan has now enhanced its Wrap-Around film portfolio
introducing new, improved WAL grades. These films provide
an excellent overall performance on conversion in high
speed WAL machines due to their superior stiffness, very high
yield, low and consistent COF as well as their excellent anti
static properties. The Treofan WAL portfolio also includes
both sides printable special white film grades for promotional
purposes, products with clear and translucent ,frosty” look,
white films with high gloss and also metallised WAL films.

For In Mould films, our Technical Department has worked
closely with converters and customers over the years

to produce revolutionary polypropylene films which are
versatile enough to withstand all the challanges of the
inmould process.

Treofan Germany GmbH & Co. KG

The result: materials which continually open up new
horizons in design and processing, printing quality and
pbrilliance, helping to make the labelled products look
better than ever before.

For all information please contact our global sales &
distribution offices:

® Europe & Asia: Guido Bisch
guido.bisch@treofan.com
Tel. Office: +49 6821 400-3265

@ USA: Jon Knight
jon.knight@treofan.com
Tel. Office: +1 336 703-5882

® Mexico & Latin America: Alejandro Santamaria
alejandro.santamaria@treofan.com
Tel. Office: +52 436 363-8029

® South Africa: Patrick Munyembate
patrick. nunyembate@za.treofan.com
Tel. Office: +27 11 761-7616

Am Prime Parc 17 - 65479 Raunheim (Germany) - Phone +49 6142 200 0 - Fax +49 6142 200 3299 - eMail: info@treofan.com
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DIGITAL SUMMIT

It is not often one returns from a conference with
completely changed expectations about the
future of the label industry. But the Digital Label
Summit held in Barcelona in March was just
such an occasion.

Delegates heard success stories from
converters from around the world with different
levels of digital integration with their conventional
businesses, including a whole new generation of
fully digital label converters which not only have
no conventional equipment, but do not even
have a sales force, finding prospects, uploading
customer jobs and proofing over specially
developed websites.

At a time when converters are cutting back
on their travel and marketing spends, it was
heartening to see over 250 delegates, all of
whom spent the networking breaks and evening
events enthusiastically discussing a radically
different future vision.

Even for converters who run digital operations
alongside their conventional businesses,
digital presses were generally running at
more profitable levels and were increasing the
companies’ ability to expand or consolidate their
conventional business.

The other key take-away was the growing
sophistication not just of the digital presses
now on the market — and the inkjet systems
now approaching market — but of the workflow
systems which allow digital presses to operate
as a seamless part of existing conventional
workflows. MIS plug-ins can even select
automatically against given criteria which jobs
should go to conventional platemaking and
which to the digital press.

A thoughtful note was struck about whether
end users might eventually take digital printing
of labels and packaging in-house. Some of the
inkjet vendors had already been asked to look at
pilot projects.

A highlight was definitely the active contribution
of Paul France, responsible globally for printing
innovation at Proctor & Gamble, who finally
dispelled any myths that the major brand
owners are not interested in digital. France
— set to become a regular contributor to L&L —
encouraged label converters to become true
experts in their field and to bring innovative
digital solutions to P&G.

ANDY THOMAS
GROUP MANAGING EDITOR
athomas@labelsandlabeling.com
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GERHARDT

Cut costs,

not quality.

Gerhardt’s Solid/Flexi Calculator uses your input to select the tooling option
that's right for your business. You'll have access to free advice — guaranteed
impartial and unambiguous — based entirely on your individual circumstances
and requirements. Our technical staff will be happy to answer any questions

you may have and give you a complete tooling analysis.

Our adyvice is impartial,

conclusive and free.

Why? Because we have a

50-year history of innovation

-

and refinement across the

full range of cutting solutions,

with no axe to grind in favor

of one technology or another.

WWW.GERHARDT.NET

GERHARDT

//’/ WWW.GERHARDT.NET
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High Tech International

RealizingiRFIDeas

The complete RFID factory from'onelsource
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Since more than 19 years,
Muhlbauer is a well-known and proven supplier of turnkey solutions
for the smart label industries.

Muhlbauer is the pioneer in this area with a unique business model:
Fully specialized to provide the most innovative turn key produc-
tion solutions for the Smart ID markets - with more than 1800 spe-
cialists on all continents, working for realizing your business success
in Smart ID.

All individual pieces of equipment and processes need to match
perfectly to each other. This is essential for best product quality,
output yield, production flexibility and highest efficiency, and this is
what Mihlbauer guarantees. All equipment and processes for inlay
assembly, converting and personalization fit together like a simple
puzzle to form the most efficient, tailored RFID production solution.

€

Inlay
As sembly

Benefit from our know how for a safe and
proven start, regardless where you come e et
from - from paper converting or from chip
assembly regardless of whether you plan a back-
ward integration or a forward integration of production steps or
most strategic - if you go with a complete solution right from the
beginning.

Muhlbauer is providing you with a uniform equipment platform,
where you can cover all technologies for these business opportuni-
ties based on one technology platform - whether you need labels,
tickets, tags, cards or ID documents. Start with one of our flexible
solutions — to get specialized for mass production.

Nothing is easier for you than to deal
with one competent partner!

Mihlbauer AG - Josef-Mihlbauer-Platz 1 - 93426 Roding - Germany
Tel. +49 (0) 9461 952 - 0 - Fax: +49 (0) 9461 952 - 1101
rfid@muehlbauer.de - www.muehlbauer.de/rfid



CX1200

The CX1200 Color Label Press delivers short-run, full-color digital label printing at the breakthrough
price of just US$14,995*. Utilizing one of the fastest and highest-resolution color laser engines available,

CX1200 delivers the quality, speed and flexibility of digital presses costing many times more.

Key features include:

» 12" (305mm) unwind/rewind CX1200 is available factory-direct in the USA
» Up to 2400 dpi print resolution and Canada and from Primera’s Authorized
» Up to 16.25 fpm (5m) print speed Partners in over 85 countries.

» Extra high-yield toner cartridges

» Pantone® and ICC color profiles

PRIMERA PRIMERA

TECHNOLOGY, INC. TECHNOLOGY EUROPE™
Ph:1-800-797-2772 Ph: +49 (0)611-92777-0 Ph: +61 3 8586 3030
Ph: 763-745-6676 WWWw.primera-europe.eu WWWw.primera-ap.com
www.primeralabel.com sales@primeraeurope.de sales@primera-ap.com

sales@primera.com

* Introductory price is MSRP in USA and Canada. Price will increase to US$18,995 May 1, 2009. © 2009 Primera is a registered trademark of Primera Technology,
Inc. All other trademarks are the property of their respective companies.
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When you’re in the middle of a fast-paced run, choppy conditions are the last thing you need to
encounter. RotoMetrics flexible dies can keep you on course, with industry-leading quality that
outperforms the competition. Our crew of experts can help you determine the flexible die that’s
right for you — or choose a multi-level or folding carton specialty die, as well as a full range of
durable surface treatments. All are designed to meet your exact needs, plus give you maximum
effectiveness and value. Visit us online or contact a RotoMetrics office today to learn more.

- ROTOMETRICS.
v

World Headquarters (USA) +1 636 587 3600 ¢ Canada +1 905 858 3800 UK +44 (0)1922 610000
Germany +49 6134 72 62 0  France +33 1 64 79 61 00 e Italy +39 03 31 58 04 89
Spain +34 91 657 34 64 e Australia +61 3 9358 2000 ® www.rotometrics.com
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ON CORPORATE
SOCIAL RESPONSIBILITY:

Because of what | do (selling retail antitheft labels), CSR is
something | am not only able to promote professionally: |
benefit from it personally as well. My products not only make
the world safer for my family and friends; they make it a
safer place for your family and friends too. BSI allows me to
accept lower profits for the long term benefit that inherently
comes from ‘doing the right thing’, i.e.: CSR. That's how |
typically resell products (that | actually helped to develop) for
less than their own manufacturers demand for them. In that
example, which corporate model demonstrates the largest
commitment to CSR? Hint: It's almost never the big guys!

Craig Patterson

ON TRAINING IN THE LABEL SECTOR

As an instructor of flexography | would welcome the idea

of having a formalized international education and training
programs or systems. It is extremely important that the
information that the students learn is relevant and applicable
to the needs of the flexo industry.

The concept of accreditation is also welcome in the
educational system; we need to have accreditation to validate
our educational teaching materials and methods. One point
that | would like to make is that it is extremely important that
industry recognizes the accredited student, or worker who
has gone through the training process and has become
accredited. A student who pays there own way through a two
or four year degree in printing and has become accredited
in flexography should be in higher demand and should be
compensated with a higher starting pay. As instructors in
the educational system, we are there to meet the needs of
students and industry, and what better way is there, than to
define the educational expectations of industry?

Rene Church

From a rotary cutting tool supplier point of view, this type of
standardization within the converting industry’s training body
can only advance product awareness and technologies both
to new and existing operatives. | see many excellent people
unable to go out of their ‘specialized field comfort zone’ only
to be held back by lack of training or knowledge, or even
unable to fund ongoing education within our industry. By
bringing costs of seminar training down to an affordable level
then individuals can then learn different aspects of converting
not directly associated to their daily task, resulting in swifter
understandings of problematic fields and applications.

Dean Morris

ON ENVIRONMENTAL SUSTAINABILITY

The key point is that clients want ‘Green’ because the public
want ‘Green’. So there is no option but to have a ‘Green’
offering.

Mark

For extended versions of these threads, plus the chance to
contribute, visit www.labelsandlabeling.com/blog.

THE CHALLENGES
PRESENTED BY GLOBALIZATION

Globalization has created some problems in the label sector,
as it has in other areas. The suppliers and the customers

of label producers buy smaller companies in their sectors
and this negatively affects the selling/buying power of

label producers. The buyers and sellers are now stronger.
Multinational companies demand multinational standards
for products and services, and internet tenders force label
printers to ‘run with the hare and hunt with the hounds’.

The biggest problem of globalization for Turkish label
producers stems from Turkey being outside of the European
Union. At the same time there is a considerable distance
between us and EU countries.

| think there are two general solutions for Turkish label
producers for these problems: firstly, joint ventures with big
multinationals for survival; secondly, getting special and
low quantity orders from niche markets, building on special
relationships and providing the required quality in the
shortest possible period. At the same time, reducing scale
for survival.

The problems of the Turkish label sector cannot be solved
individually. The solution requires being together under
an association. Also, we must be ready for international
competition by selecting one of the above choices. Turkish
label manufacturers are lucky today, because although
we are a country with a population of 72 million, demand
in Turkey is still not high enough to attract foreign label
producers.

On the other hand, ‘A’ quality labelstock is not often used
for this low demand work. Turkish label users initially check
the price, then the terms and last of all the quality. The
agreements between the label producer and the customer
usually do not exceed a month. Annual agreements, and
longer, are very rare.

In the future, annual consumption in the Turkish label
market will be similar in quantity to elsewhere in the
European market and quality will be important. Turkish
label producers must be ready for this. So, being a FINAT
member helps them to learn the experiences of other label
producers.

Aydin Okay, president, Turkish Label Association,
and managing director, Canpas

MAY 2009 | L&L
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HOT OFF THE PRESS

ROTOMETRICS
OPENS BANGKOK
FACILITY

RotoMetrics has opened a
sales and support facility
in Bangkok, Thailand,
to better service the growing markets in
Southeast Asia, China and India. Karen
Moreland, RotoMetrics' vice president of
international operations, commented: ‘With
direct access to RotoMetrics” worldwide
manufacturing locations, our team is
committed to providing the region’s highest
level of customer service, including fast
response times and local support.’
Shaun Pullen, pictured, has been appointed
regional sales director for Asia, heading
the Bangkok facility. Pullen is a resident of
Thailand and has extensive experience in the
label industry.

SURON EXPANDS GLOBAL
DISTRIBUTOR NETWORK

Suron, an Israel-based supplier of flexible
dies, has appointed sales agents in Greece,
[taly and the Benelux countries.

3Print — an HP Indigo distributor located in
Athens — will act as Suron's sales agent in
the Greek market. 3Print deals with all the
major label printers in Greece and will now
be offering Suron's flexible dies and die-
cutting tools in its product range.

Siad Group SRL, a supplier of machinery to
the labeling industry located in Milan, will
market Suron’s product range in Italy. The
company is run by Giampiero Cotza and
Alberto Bettinelli.

‘Both 3Print and Siad Group SRL come
from the digital labeling field and will be
using their extent networking and customer
base to promote Suron's flexible dies and
complementary rotary products,” said the
company’s flexible die division marketing
manager Eliav Silberberg.

Meanwhile, Deltapak, a sister company
of Van Zalinge Benelux, now acts as
Suron's sales representative in Belgium, the
Netherlands and Luxembourg.

Silberberg continued: ‘The appointment
of three new agents comes after we have
established a solid relationship with sales
agents in India and South Africa. Over all
we are now enjoying a network of sales
agents who promote our brand and product
range and give the technical support to our
customers around the globe.’

LABELS&LABELING
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23-26 September, Brussels

LABELEXPO EUROPE will host new
features at this year’s event

4-% LABELEXPO EUROPE
"“ ANNOUNCES NEW FEATURES

LABELEXP0O DEDICATED AREAS to digital printing and environmental
Europe 2009 sustainability will make their European debuts

Labelexpo Europe, which will take place
on 23-26 September, will host new
feature areas dedicated to digital printing
and environmentally friendly products.
The Digital Printing Experience, which
was debuted at Labelexpo Americas

in Chicago last year, makes its first
appearance at the European event. The
area will contain a number of suppliers
showcasing digital printing, pre-press
and finishing equipment, and will host a
series of seminars and panel discussions
about the future of digital label printing
and its role in the development of the
label industry. Reflecting the trend
towards digital technology in all areas

of the label production process, the
Digital Printing Experience is set to cover
around 15 percent of the show’s floor
space.

Green Park, a section of the show
dedicated to environmentally friendly
products and ‘green’ initiatives, also
makes its European debut. The area
allows suppliers to display eco-friendly
products and visitors will be able to see
the latest developments in sustainable
processes and technology.

This year’s event also welcomes a
number of first-time exhibitors, including

Screen Europe, a manufacturer of
system components for pre-press and
printing; Herma, a supplier of label
applicators and materials; and Radior, an
ink supplier. Among others, EMIS, MDC
Daetwyler and Axode will also exhibit for
the first time.

Commenting on the upcoming show,
Roger Pellow, Labelexpo managing
director, said: ‘Labelexpo Europe
continues to be the essential event in
the industry for senior professionals to
come and see the latest innovations
and technologies in action and make
important decisions in the bid to achieve
maximum productivity and profitability for
their business. The long-running show
provides a unique forum for converters
in this market to network and keep
up with the fast-moving technological
advances. We are looking forward to
another successful show in Brussels this
September.’

Tarsus Group, the organizer of the
Labelexpo Global Series of events,
reports that despite the current
economic climate, the floor space for this
year’s show is set to exceed that of the
record-breaking event which took place
in 2007.
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THE Xeikon 3300 was
unveiled at drupa 2008

XEIKON AND PRISM ENTER
INTO BUSINESS PARTNERSHIP

DIGITAL PRESS MANUFACTURER now offers Prism’s MIS software

Xeikon, a digital press manufacturer, and
Prism, a developer of MIS/ERP software
products for the graphic arts industry, have
entered into a joint referral partnership
program. Through the partnership, Xeikon
will be able to offer Prism’s management
information solutions to key vertical
markets, including labels and packaging.
Prism’s offerings for the graphic arts
industry scale from entry-level for small
organizations to comprehensive offerings
for multi-plant businesses. Prism WIN and
QTMS are especially relevant for the unique
requirements of label converters with
installations around the world. Through
bi-directional, real-time communication
between Xeikon’s X-800 Digital Front-End
and Prism’s MIS software, label converters
will now be able to manage mission critical

aspects of their business, such as job
quoting and costing through production
planning, inventory management, materials
ordering, sales order processing and
financial accounts. As Prism’s offerings can
also be integrated with traditional printing
technologies, label converters can extend
relevant planning measurements to their
entire production floor across all of their
output devices.

‘We are thrilled to enter into this
partnership with Prism,” said Michael V.
Ring, vice president of sales and chief
marketing officer of Xeikon’s North
American operations. Through this
partnership, our aim is to help label
converters maximize their efficiency by
successfully integrating the full gamut of
their business functions.’

CCL LABEL ACQUIRES DURBAN,
SOUTH AFRICA OPERATION

CCL Industries has signed a binding
agreement to acquire the shares of
Ferroprint Western Cape (Pty) Ltd, a
wholly owned subsidiary of Ferroprint
(Pty) Ltd, based in Durban, South Africa.
Ferroprint Western Cape (Pty) Ltd will
immediately change its trading name
to CCL Label while its former parent
company will continue to trade as
Ferroprint.

The acquired business has a factory
near Cape Town in the wine growing
region of Stellenbosch. For the last
12 months estimated revenues were
CAN$3.3 million. The debt-cash free
purchase price will be CAN$2.7 million

representing the approximate value
of tangible assets of the acquired
company. Final closing is expected to
be completed before the end of March.
Geoffrey Martin, president and CEO
of CCL Industries, commented: ‘South
Africa is a strategic market for our
global beverage business which we
currently service through a local CCL
sales company importing from our
European and Australian facilities.
This bolt on acquisition will give us a
manufacturing presence to build our
position in this important beverage
market at an attractive valuation for
shareholders.’

THE INSIDER

ROTOCONTROL ENTERS
LABEL INSPECTION FIELD

A new company, RotoControl,
headquartered in Ahrensburg (Hamburg),
Germany, has been created to provide high-
speed inspection, rewinding and finishing
machines for the label industry.
RotoControl, under MD Marco Aengenvoort,
offers servo driven machines which are said
to ensure 100 percent stable control of the
endure web. Multiple options in the RSI line
as well as smaller basic RSC models are all
said to enable maximum web control for the
most delicate film and foil materials.

‘Our machines are a result of integrated
development,” said Aengenvoort, ‘meeting
the needs of customers looking for intuitive
operation, the highest degree of automation,
full integration of all components and
modular design. With our top model — RSI
430 — we are certainly at the forefront of the
development of label control machines with
integrated inspection systems.’

RotoControl integrates the latest
inspection, slitting and die-cutting
technology in its machines, including
servo drive technology (S-Drive). The
S-Drive technology offers an electronically
synchronized drive system while providing
complete control of the web at any speed
(up to 320mpm) — especially key for film
and foil material applications. In comparison
to competing products, S-Drive Technology
keeps the machine stable even while it
is performing at higher speeds through
ramp up to full stop. Further advantages
are said to include soft wrapping, low
maintenance, easy error analysis program
and user-friendliness with the graphical
user interface. The RotoControl RSI slitter/
rewinder/inspection machines come
standard with S-Drive web control, onboard
unwind, label/length counting, crush knife
slitting and more.

WATCH TECHNOLOGY VIDEOS
IN ONLINE VERSION OF L&L

In a new development, the online version
of L&L now allows you to watch a video
of the piece of technology written about

in a given article. Wherever you see the
LabelTV icon, simply go to the article
online and click play. A first example of
this is in the slitter and rewinder article on
pages 101-105, where you’ll be able to
view the Titan SR 8 machine in action.

MAY 2009 | L&L
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NEWS

WS PACKAGING EXPANDS PLANT
IN FRANKLIN, PENNSYLVANIA

WS Packaging Group is expanding film substrates, as well as metallized and
operations at its Franklin, Pennsylvania, holographic papers.

facility (formerly known as SenecaSalem). The new production plant in Franklin
The expansion includes moving has a total capital investment estimated

production from WS Packaging’s Salem, at USD $2.4 million for facilities and
Ohio, facility to a new 25,000 square foot equipment. The investment includes

expansion at the Franklin site. a $1.2 million funding offer of state
The expanded operations will initially assistance from the Pennsylvania
create 30 to 35 new jobs, which are Department of Community & Economic
projected to increase to over 50 within Development.
the next three to five years based on Currently in Franklin there is 54,000 ) RF k Wt.C ' Jon ' Dowel
i -R: Frank Gerace, Multi-Color; John McDowell,
expected growth, repors e company. . square feet of manufacuring SPACE &Aoo sl Sran Prring it Byt
o X - TLMI chairman of World Label Awards; Don Kirkland,
Franklin is expected to be at full capacity In addition to the new 25,000 square A&M Label and Vinton Thengvall, Label Technology
by the end of August 2009. foot production facility to be built, the
The Franklin facility is an offset and site has room for an additional 50,000 TLMI AN NOU NCES
flexographic printer of shrink sleeve, square feet of manufacturing space.

in-mold, roll-to-roll and cut and stack Equipment from Salem will be moved in EUG EN E SI NG ER

labels. It is also one of the largest printing  stages to ensure production deadlines

and converting operations of plastic and remain intact. AWAR D WI N N E RS
TLMI recently announced the winners
of the Eugene Singer Award for
Management Excellence. One of TLMI's
highest honors, this award recognizes
excellence in business management.
The Singer Award is given annually to
four label converting companies; each
company within a certain sales range
category. The 2008 TLMI Eugene Singer
Awards were given to the following
North American narrow web converting

L-R: David Carmany, Consolidated Label; Craig Moreland, Coast Label; Frank Gerace, TLMI Chairman; Doug companies:
Kopp, Kopco Graphics and Suzanne and Bob Zaccone, GSI Technologies Fountain Valley, California-based Coast

TLMI MEMBERS PRESENTED WITH tnosecon tme. The small company
WORLD LABEL ASSOCIATION AWARDS category is defined by annual sales of

less than $6 million.

Eight of the TLMI’s label converter * G-3 Enterprises won for the company’s Fairfield, Ohio-based Kopco Graphics

members have won first place and/or ‘Groth Oakville Cabernet Reserve’ label ~ won for the mid-range company

honorable mention awards in the World ¢ Collotype Labels won for the category, defined by sales of $6-$14

Label Association Awards Competition. company’s ‘Wooden Valley’ label million. This is Kopco’s first TLMI Eugene
In its nineteenth year, the winners of * York Label won for the company’s Singer Award.

the World Label Association Awards ‘Caress Exotic Oil Infusions’ label Burr Ridge, lllinois-based GSI won for

Competition are chosen from a group * National Label Company won for the medium company category, defined

comprised of first-place winners from the company’s ‘Dove Therapy Frizz by sales of $15-$35 million. This is GSI's

association label competitions around Control’ label fifth TLMI Eugene Singer Award.

the globe including TLMI, the Japanese * A&M Label won for the company’s Longwood, Florida-based Consolidated

Label Foundation (JFLP), FINAT, and the ‘Huggies Bath & Body Wash’ coupon Label won for the large company

Australian Label Association (LATMA). ¢ Label World won for the company’s category defined by sales greater than

‘Parkside Smoked Cheddar Sesame $35 million. This is Consolidated Label’s

TLMI MEMBER AWARD WINNERS: Crisps’ label seventh Eugene Singer Award.

¢ Label Technology won for the * TLMI converter member honorable TLMI president Frank Sablone
company’s ‘Columbus Salami mention companies include: commented: ‘As an industry association
Specialty Series’ label * Taylor Made Labels for the our central mission is to constantly

* McDowell Label & Screen Printing won company’s ‘Lumos Wine Co. 2007 deliver value back to our members; and
for the company’s ‘Flameout Dietary Gewurztrammer’ label the TLMI Management Ratio Study has
Supplement’ label ¢ Collotype Labels for the company’s proven to be a benchmarking vehicle that

‘Blackstone Sonoma Reserve’ label does just that.

LABELS&LABELING
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LABEL INDUSTRY GAINS SPECIALIST INSURER

JULIE MCGIBBON and Lisa Jefferies have launched a
bespoke insurance offering specifically for label printers

LJM PARTNERSHIP LLP launches bespoke
insurance for UK converters

Commercial insurance specialist LUM Partnership LLP has
launched a bespoke insurance offering specifically for label
printers. ‘Insurers in this sector need to offer a service which
reflects the needs of label printers, whose needs are different
to commercial label printers,” says Julie McGibbon, partner at
LJM. ‘In the UK, for example, the financial constraints facing
label converters include the impact of the rising value of the
Euro on the cost of raw materials, without, in most instances,
the opportunity to pass those costs on to customers. This
means converters’ margins are continually being squeezed.’
‘Insurance premiums are a direct cost, and it is critical that
any company offering specialist insurance gets to understand
a label converter’s business, their attitude to risk, your buying

The synthetic paper

TAG? WE'RE IT!

strategy and objectives,” adds LJM partner Lisa Jefferies. ‘This
helps to tailor a package that reflects the real movements in the
market.’

LJM says label converters need to look for an industry-
specific package of benefits including: health and safety
compliance and management systems; human resource
consultancy; management systems and employment law
support; employment tribunal advice and support; environment
services compliance and control; risk assessment training and
implementation; fixed electrical testing; portable compliance
testing; asbestos surveys; and a 24/7 manned or on-line call
center.

‘You should beware of printing insurance schemes which
provide extensions of cover irrespective of whether or not you
need them — you should not pay for what you don’t need,’
cautions McGibbon. ‘Insurers should also keep abreast of the
labels industry and keep offerings updated with covers that are
relevant and offer added value.’

LJM says the credit crunch has certainly changed the
insurance landscape: ‘It’'s no secret that most label converters
have had to look at their direct costs and will probably have
compromised on adding additional machinery to their assets,’
notes Lisa Jefferies. ‘We are well aware that the machinery
supply industry is seeing a 40 percent reduction in activity as
printers look to refurbish or retrofit to existing machinery. Either
way, there is an increased expectation on the performance of
machinery which may become more susceptible to breakdown.
This cover is, in fact, available through our insurance offering
but is probably rarely considered.’

Polyart can easily be perforated, varnished, scored, foil-stamped,

folded, stitched, and more using standard converting equipment.

LABEL US VERSATILE.

Resistant to tearing, water, and a range of chemicals, Polyart
has no grain direction, allowing it to conform easily to irregular

surfaces and container shapes. Polyart is excellent for bar code
applications and provides smudge-resistant thermal transfer prints.

Polyart TPS film is used extensively for consumer packaging
applications. You probably have Polyart in your own home and don’t

even realize it!

We're the durable, long-lasting product most effective for all your needs.

LABELS&LABELING

800-765-9278
www.polyart.com
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VIPCOLOR AND IMPRIMA
PARTNER IN ITALY

L-R: Jules Farkas of VIPColor with Leo Ingrosso

of Imprima

USA-based VIPColor Technologies has
partnered with Imprima for the sales,
marketing and distribution of its VP485e
digital printer in Italy.

Based in a 12,000 square meter facility
in Ferrara, Imprima is a privately owned
company that has almost 30 years
experience of supplying self-adhesive

labels and products for the narrow web
industry. The company distributes a
range of barcode and thermal transfer
systems and offers a digital print service

as well as in-house slit rolls for a variety of

label substrates.

Leo Ingrosso of Imprima said: ‘The
VP485e is a good fit with our existing
product offering and has huge potential
in other market sectors. We have already
invested in five systems for stock and

anticipate a great deal of interest from our

customer.’

‘The VP485e is designed for high mix,
quick turn around printing and allows
companies to produce custom labels in

house saving both time and money,’ said
VIPColor European reseller director, Jules

Farkas. ‘Imprima’s in depth knowledge
of various market sectors will enable us
to further develop our activities in the
region and offer a complete service for
our product that will include pre-sale,
site inspection, installation, and technical
support.’

THE INSIDER

BULLISH MPS ANNOUNCES TWO
NEW PRESSES FOR LABELEXPO

Responding to the current despondency in the
global label market, MPS is reporting sales
in the first three months of 2009 25 percent
over budget, with most sales coming out of
Western Europe.

'Also for MPS the turn of the world
economy in the year of 2008 was very fast
and resulted in a drop of sales of 18 percent
in relation to 2007, says company MD Eric
Hoendervangers. 'The year of 2008 has been
used to restructure the MPS organization
and resulted in a personnel lay-off of 15
people. With innovation and development
as key drivers in the MPS philosophy, our
development plans have not been changed
during the re-structuring decisions.'

Hoendervangers demonstrated the
company's confidence by announcing a one
third increase in MPS stand size at Labelexpo
Europe. MPS has announced plans to launch
two new presses, one for 'cost effective label
production without giving in on quality and
productivity' and a press targeted at 'high
quality packaging printing' applications.

The IGT F1-UV Printability tester for Flexo

and Gravure inks

IGT printability testers enable the various factors
adversely affecting printability to be evaluated
and eliminated before production starts.

FLEXO & GRAVURE
e Integrated UV-dryer
e Colour consistency
e Colour matching

¢ Density

e Determination of coverage
* Wear resistance

e Scratch resistance

e Flexibility

¢ Adhesion and gloss

e Ink transfer, etc.

* 1SO 2834 & ISO 284

e High reproducibility o

G1-5 (Gravure)

Easy to clean ¢ Simple to operate ¢ Consistent results

1GT Testing Systems

www.igt.n/
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AVERY DENNISON OPENS
DISTRIBUTION CENTER IN ROMANIA

Avery Dennison has opened a new
distribution center for its Fasson-brand
self-adhesive labelstock in Timisoara,
Romania. Serving customers in Hungary,
Bulgaria, Croatia, and Serbia as well

as Romania, the facility will ‘greatly
enhance’ speed of delivery to the
growing base of label converters in

the region, says the company. Most
converters in this region will enjoy
next-day delivery services, which means,
depending on country, up to three days'
reduction in order lead times. This will
help label converters increase their
flexibility in responding to customer
requests, and smaller labelstock
inventories become an option.

The 3,750 square meter Timisoara
facility is equipped with the latest slitting,
core cutting, rewinding, and automated
packaging equipment. It also makes
custom roll slitting via the Fasson
Exact and Exact Plus 'no waste' service
programs locally available for the first

time. These services enable printers to
order exactly the slit widths of Fasson
material they require, without any
unusable additional offcut rolls.

Georges Gravanis, vice president, sales
and customer service, Avery Dennison
Roll Materials, commented: ‘In a region
where, even in today's economic
environment, there is real and growing
demand for labeled goods, it is a logical
focus for us to intensify our ability to be
closer to our customers, understand their
local needs, and enhance the speed of
service we are able to give them.'

FLINT IS FIRST
SUPPLIER FOR
‘smartGPS’ FROM F&K

Flint Group Flexographic Products is
the first sleeve supplier to be qualified to
manufacture sleeves for the ‘smartGPS’
system from Fischer & Krecke (F&K),

of Bielefeld, Germany. Flint Group
Flexographic Products can rely on many
years of experience with RFID — for more
than ten years rotec sleeves have been
available with this technology.

As all rotec sleeves for the ‘smartGPS’
system are equipped with a RFID chip
and a register sensor, relevant data like
the actual print diameter, the actual job
design as well as the used materials can
be recorded and stored already during
plate mounting. The data is then recalled
in the printing unit, where the printing
sleeves are moved fully automatically
into the exact register and impression
setting. As the traditional press proof is
no longer required, material usage and
set-up times are significantly reduced
with extremely high register.

The challenge for the sleeve production
is to insert the sensor very precisely
within tight tolerances. Extensive tests
at F&K with rotec Blue Light Sleeves
reportedly demonstrate that they are
below the specified tolerances. As the
sensor and the chip are inserted during
the sleeve production process, both
are located with exact positioning and
protected from being damaged. The
modification of the sleeve has no effect
on the print result and the complete
surface can be utilized for plate mounting.
rotec Sleeves with ‘smartGPS’ are
obtainable in wall thicknesses up to 100
mm, in all lengths up to 4000 mm and
with a guaranteed diameter tolerance of
0.02 mm (measured on carrier cylinder
at TIR < 0.005 mm). They are optionally
available in a conductive version with
rotec Omega-Surface Technology and
with a stainless steel register ring.

FLINT GROUP REALIGNS GLOBAL ORGANIZATION

Flint Group has implemented a new
organizational structure aimed at
enabling customers to have full access
to Flint Group’s product portfolio through
a single sales contact, supported by
in-depth technical support.

Flint Group has formed a global
Packaging and Narrow Web division,
comprising the Packaging Inks business
activities of Flint Group in Europe and
North America and the global Flint Group
Narrow Web business. The division is
headed by Dr Dirk Aulbert, who formerly
held the position president Inks Europe

LABELS&LABELING

in Flint Group. The Packaging and
Narrow Web division manufactures and
markets a wide range of printing inks
and coatings for the packaging and label
markets worldwide.

‘The global reach of the new business
unit and its clear focus on the packaging
and label market will enable us to
provide tailored products and services
to international packaging and label
printers across all regions and providing
global consultancy services to brand
owners,’ said Aulbert.

Charles Knott, CEO of Flint Group,

said: ‘After the major acquisitions
between 2004 and 2007 we focused
our efforts on the physical integration
of the various companies that formed
Flint Group as it is today. However, to
foster growth we proactively want to
pick up our customers in their places
by adapting our organization to fit to
the markets our customers operate in.
So while the decision to reorganize was
taken as a proactive step long before
the economic crisis became apparent,

| would consider it the right move at the
right time.’
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MAJOR SPEAKERS ANNOUNCED FOR MIDDLE EAST ‘WINNING BUSINESS'

PISEC EVENT IN ATHENS FROM EUROPE AND US
The organizers of PISEC 2009, the global forum for brand, product, Dunes, the Middle East’s specialized packaging design
image and document protection, being held in Athens on the 22-24 and branding agency, has predicted that increasing
June, have announced a number of expert speakers from the anti- demand for the benefits of localized packaging design
counterfeiting and brand protection industry. development will lead to the Middle East becoming a
Speakers at the event, now in its 10th year, include senior managers global hub for the industry.
from brand-owning companies such as Unilever, Microsoft, Nike/ Clive Howard, general manager of Dunes, said that
Umbro, Metro Group, Adobe Systems, Epson, Affliction Clothing, manufacturers are looking for local solutions to meet the
eBay, JD Sports Group among other leading companies. They will specific demands of the local market: ‘The product here
be joined by executives from National Bank of Belgium, Austrian is as good as is available in Europe and the USA both
State Printing Works, Europol, European Communities Trade Mark creatively and technically, and the Middle East offers
Association, and the German Federal Office For Information Security,  distinct advantages in terms of similarity of language and
as well as leading academics and experts. The full program can be working week and of course, geographic proximity. As
seen at www.pisec-world.com. the Middle East packaging market continues to develop
In addition to the main conference program there are a number we will increasingly see companies who would have
of additional features: the PISEC Brand Owners’ Forum, where end traditionally had their requirements met in Europe or
users meet delegates and technology providers to discuss and the USA seeking to have localized packaging actually
compare their experiences and show first hand examples of their own  developed in the region.’
genuine product and counterfeit counterparts; a new pre-conference Dunes has been designing packaging for a range of
half day Technology Masterclass giving delegates the opportunity clients including Nestle, Pepsi, and Almarai since its
to drill down into the latest technology and to learn, in a jargon-free establishment in 1985. In 2009 it is participating in Gulf
way, the latest developments, how they work and what the potential Pack for the first time in order to promote its services to
benefits are for their own organizations; a major exhibition, PISEC manufacturers, suppliers and end users from the Middle
Technology Transfer, where you can meet the experts and see for East, North Africa, Levant and Sub-Continent regions.
yourself the latest technology solutions; and the PISEC Awards which ‘Regional FMCG companies are looking to upgrade the
are presented at a special celebration dinner, held to recognize quality and sophistication of their packaging and this will

excellence in the field. For delegate registration information contact the lead to increased demand for specialized, world-class
organizers on +44 (0) 207 733 5102 or email elena@idexmedia.com. packaging design services,” Howard added.

Slitting and Rewinding Systems FES I

Innovation at work: the latest generation of high-end slitting and rewinding systems for foils,
labels and adhesives from FAES

system rot system

FAES AG ¢ Roosstrasse 49 ¢ CH-8832 Wollerau Switzerland ® Tel +41 44 787 54 54 e Fax +41 44 787 54 50 e slitting@faes.com ® www.faes.com
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LAUFENBERG PURCHASES RELEASE THE INSIDER
PAPER BUSINESS FROM HUHTAMAKI

B. Laufenberg GmbH and Huhtamaki Deutschland GmbH & Co. KG have signed an
agreement for the purchase of the release paper business of Huhtamaki by Laufenberg. GSE APPOINTS DISTRIBUTOR
The transaction will take place on the basis of an asset deal. The assets will be FOR ASIA PACIFIC
transferred in the course of a transition process of several months.

Huhtamaki Group is a global manufacturer of consumer and specialty packaging with
net sales of EUR 2.3 billion in 2008. The release paper business was part of Huhtamaki

GSE Dispensing, the Dutch supplier of
gravimetric ink dispensing systems for
the graphics and textile industries, has

Group’s Film Global business segment and included the manufacture of siliconized appointed Bangkok, Thailand-based Techno
papers for technical applications used in different industries (i.e. labels, tapes, Global Graphics as agent of its products
packaging). Huhtamaki will continue the production of release films. and services in the South East Asia region.
Laufenberg has produced siliconized papers and films for 50 years. Today the The company will provide a local point of
company employs a staff of more than 180 people and is one of the leading commerecial contact for GSE’s graphics customers in
silicon coaters for technical applications. Korea, Singapore, Vietnam, the Philippines,
When Laufenberg learnt about Huhtamaki’s intention to sell the business, negotiations Indonesia, Taiwan as well as Thailand.
quickly started. ‘The close match as well as the useful supplement of product range
and market segments of both companies have quickly awaken our interest in this PAMARCO APPOINTS
acquisition,” said J6rg Soding, one of three managing directors of B. Laufenberg GmbH. FRENCH AGENT
During recent years, the market for release liners has consolidated strongly.
Production capacity was moved towards large corporations as many smaller Pamarco Global Graphics has appointed
businesses were closed or sold. ‘This trend is regarded as a threat to the customers. The Knife Manufacturer (TKM) as its

Especially in stagnating markets large corporations take decisions about product representative for France. TKM France
range and business segments fast and often without considering customers’ concerns.
Privately owned companies offer a higher degree of continuation and security. This is
appreciated by our customers a lot,” explained Gernot Becker, managing director for
Sales and Logistics. With this acquisition, Laufenberg is increasing its sales volume by
more than 40 percent. This growth will enable Laufenberg to expand and strengthen its
international market position in the release liner market.

is based in the north of the country and
belongs to the IKS Klingelnberg group. The
company has been in the press converting
and rotary market in France since 1998
and has been increasingly focused on the
flexographic printing and packaging market.
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When top brands launch a winner, they
demand packaging that says “excellence.
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;s year’s sparkly gimmicks and opting for the
: elegant metallic sheen of brushed films and
MO p— :

"

|'£',n.’-."1 papers made by Brushfoil.

PESBERTS & -1 Brushfoil has perfected the art, offering
.# 5 ‘ M Idvanceac] . unblemished consistency, widest roll

ik ooy widths, superior printable topcoats,
| Lt " o a wide variety of patterns
g M — ml and colors and fast
S Sy turnaround on i :‘i_'f_—-—;__.__
custom orders. —
i . ;'. _,.-""F
i A
%} l

A division of Interfilm Holdings, Inc.

www.brushfoil.com 800-493-2321
1 Shoreline Drive, Unit 6, Guilford, CT 06437 (USA)
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B standarclceer

n BRAILLE DOT MEASUREMENT SYSTEM E PDF STANDARDIZER

Troika Systems, a UK supplier of print-based quality

control products, has released of BrailleCam, a
device designed to accurately measure Braille dots.

The BrailleCam project started following
discussions with packaging equipment specialist
Chesapeake Packaging Systems. Part of EU
legislation already requires the incorporation of
Braille information on all new drug packaging,
and proposed directives will include detailed
specifications for the height of the Braille dot.

BrailleCam is a hand-held portable camera
specifically designed to measure and view Braille
dots with precision and clarity. The camera utilizes
a PC link in order to show 3D images of a dot
using color representation, allowing the user to
view dot form and inspect for surface cracking.

The system also provides the tools necessary for
highly detailed measurement and recording of dot
values. BrailleCam can measure male and female
embossing tools as well as final output.

When measuring finished product, the auto-focus
feature of the camera automatically finds the top
surface. It then takes a series of images, each with
a different focus depth, down to the ground level of
the substrate. Software removes all un-sharp parts of
each image and combines the levels into a rendered
3D grid model. This can be analyzed via the PC and
rotated in any direction.

LABELS&LABELING

Enfocus and Alwan Color Expertise have announced the commercial
release of PDF Standardizer to bring reliable PDF standardization and
quality control to the graphic arts market.

In addition to leveraging the automation and advanced preflighting
capabilities of Enfocus PitStop Server and Enfocus Switch, PDF
Standardizer also provides out-of-the-box compliance with ISO 12647
and 15930 color requirements. This brings quality assurance to global
and print-on-demand digital workflows, simplifying production for both
content creators and print service providers. It offers ‘dynamic’ color
management, flattening of transparencies, and normalization of PDF
files, resulting in ‘perfect workflow reliability’, claim the companies. In
addition, PDF Standardizer has the 2008 InterTech award-winning Alwan
Dynamic Device Link technology embedded, and easily integrates with
any existing workflow.

4-COLOR INKJET PRESS

Australia-based Advanced Inkjet Technology (AIT) has launched its
SquidJet digital press. Built around a modular platform, the machine
contains a 4-color digital print unit based on 1001 print heads from Xaar.
The press is being built by New South Wales-based Rapid Machinery,
while AIT, which represents Ixpressia’s inkjet software in the region, is
marketing the product. The SquidJet is available in various web widths
and a range of optional modules, including UV flexo stations, die
cutting, hot foil stamping, laminating, RFID insertion, slitting, rewinding,
sheeting and more. The Xaar print heads can print 960 dpi at 40 meters
a minute. The machine is controlled by Print Engine software developed
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ﬂ ANTI-COUNTERFEITING LABEL

Branding and design specialist Nilorn UK

is using a new DNA-based technology
to put a stop to fakes and track down
counterfeiters.

Nilorn UK has teamed up with
authentication specialists Applied
DNA Sciences to launch a new label
incorporating its SigNature DNA taggant to
be used in conjunction with its established
Nil-Secure products.

It works by applying a unique SigNature
DNA marker to the inks and yarns in a
label or piece of fabric and, like DNA, each
mark is individual to one brand. Forensic
testing can determine whether a garment
or label is authentic by the presence of the
brand’s SigNature DNA; and because it
is recognized by law as positive-proof of
authenticity, evidence is admissible in a
court of law.

The design of Nil-Secure/SigNature
means that its incorporation in inks, dyes
and yarns is discreet, essential for the
fashion and specialist fabric industry
where appearance and functionality of
products, as well as brand value, cannot be
compromised.

H NANOCLEAN CONTACT CLEANING SYSTEM

Teknek has launched a contact cleaning system, Nanoclean, which has been
five years in development. In recent years there has been an increasing trend
towards the use of coatings which contain nanoparticles being applied to webs
to enhance their functionality, especially their optical properties. However,
these coatings are extremely thin and are therefore very susceptible to defects
caused by microscopic particles of contamination on the surface of the web.
The Nanocleen system claims to remove much smaller particles (down to
25nm) than traditional contact cleaners and can therefore ensure a higher
quality product, less wastage and greater production yields.

At the core of the Nanocleen system is a specially formulated roller and
adhesive roll. This roller can reportedly remove 25-50 percent more particles
than other contact cleaners. It also dissipates static, reducing it by a factor of
ten, says the company.

The Nanocleen system can be fitted to old and new versions of the Teknek
Clean Machine as well as other makes of contact cleaning machine using an
optional upgrade kit so investment in new hardware is unnecessary.

WAX RIBBON

Armor has launched a wax ribbon for flat head printers, known as AWX FH.
The new grade complements the French thermal transfer specialist’s existing
range, with products such as AWR470 wax, APR6 wax/resin and AXR7+
resin products. AWX FH is a versatile resin-enhanced wax ribbon that Armor
claims gives ‘outstanding print quality and durability’ on a wide range of label
materials. Compatible with all barcode flat head printers, it can print sharp
barcodes, at a dense blackness, with a high level of smudge resistance.

AWX FH is also said to fulfill the needs of various applications in the logistics
market and to be suited to printing garment tags for the retail market. Armor
says it is also suitable for the pharmaceutical industry as it offers an economical
printing solution with the critical need of long-term readability of the label.
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E TAG INSERTER FOR WET AND DRY INLAYS

Schober USA has launched the RFID-TI Combi for the

insertion and application of wet and dry RIFD inlays in
registration at high speed onto a continuously driven
release liner. A dual reader verifies the transponder

or finished RFID labels to ensure total production
monitoring with a zero scrap rate. Designed specifically
for the production of smart labels, the RFID-TI Combi

is suited to automatic product tracking, inventory
management, logistic control, and other industrial and
commercial applications. Each unit is equipped with a
special mode for anti-theft tags and labels (EAS).

This new technology inserts UHF and HF inlays
under die-cut blank or pre-printed labels and validates
the finished product. Control and monitoring is
accomplished through the new pendant station which
houses an industrial PC. Additional features include a
new tag dispenser with web tension relief, strategically
placed start/stop buttons, greater information gathering
capabilities, and optional static discharge protection.
The technology works with transponders in accordance
with ISO specifications, in widths from 10mm to 160mm
(with lengths of 10mm to 180 mm). Pre-printed labels
with widths from 20mm to 200mm can be applied
at rates up to 50 meters/minute. An on board RFID
reader ensures the readability of each RFID tag
after integration. An automatic control system keeps
transponders and printed labels in register.

LABELS&LABELING

KEEP OUR READERS UPDATED

Keep our readers updated by sending press
releases about new products, news and
appointments to jquirk@labels&labeling.com.
Submissions will appear on our website, and may
then be included in our online newsletter Label
News and in Labels & Labeling.

ﬂ ANILOX SLEEVES

Simec Group, active in the flexo industry for 40 years, has launched
Sarlox Gold Sleeves — anilox sleeves, developed for high speed
printing, with a new structure allowing for high stability and resistance.
Sarlox Gold Extra Light — a version with 60 percent less weight — is also
available. These rolls are already used in the label industry, are in a
pre-launch phase for the flexible packaging industry, and are currently
being tested for the corrugated sector.

Simec has also introduced Profil Multi Purpose, a new version of its
vertical cleaning system for anilox sleeves.

LECTOR WORKFLOW MANAGEMENT

BST Pro Mark has launched Lector Work Flow Management — a
software tool for managing print quality and throughput from printing
to shipping across multiple machines. It is used in conjunction with the
company’s Shark 100% inspection systems or Premius print process
management systems, installed on presses or re-winders up to 80”
web widths.

Lector Work Flow Management is used to display and evaluate
process job data and to help manage throughput from one machine
to the next — for example, press to re-winder — and to generate reports
for jobs that have been produced on machines with BST Shark or
Premius systems as the inspection/print quality assurance system. It is
installed and operated on a personal computer, which is linked to the
inspection/quality assurance systems in the process, and accesses the
job data via a network.

Lector Work Flow Management provides access to all events and
information collected by the inspection/quality assurance system, from
basic job information to detailed defect information and images. This
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VINCENT DITROLIO, president of the DiTrolio Flexographic Institute (DFI), troubleshoots common practical
problems encountered in flexo printing, in this regular series of articles.

While performing training at flexo printing companies another
important area that is always addressed is ink management.
When ink management is properly executed, press side
efficiencies and waste will be positively affected. The topics
that are usually addressed include but are not limited to the
following: anilox volume standardization throughout press
room, inking system standardization (doctor blades on all
presses), ink mixing procedures, ink room inventory control,
and hand proofer to press correlation.

In Part One of Bring Ink to Press on Color we discussed
the importance of repeatability and efficiently matching color
prior to going to press and the steps of hand proofer to press
correlation. In this Hands-on article we will discuss ink mixing.

TOOLS NEEDED IN AN INK ROOM

With the minimum of the following tools an efficient ink room

can be properly managed:

1. A quality hand proofer with a doctor blade to ensure
consistent metering of ink volume

2. A gram scale to measure and produce test samples and an
appropriate sized scale to weigh and produce production
size batches of ink

3. An updated Pantone Guide

4. A color viewing booth to visual check color samples

5. A pH meter and a Zahn Cup to ensure proper ink balance

6. A spectrophotometer

In this procedure, we will first mix 100 gram test batch to proof

and then once the formula is correct, we will proceed to mix
batch sized appropriately for the run. The 100 gram formula
is achieved by converting percentage to grams: 1% equals 1

gram. Hence, if a formula that consists of 50% Trans white, 25%

warm red and 25% yellow would convert to 50 grams Trans

white, 25 grams warm red and 25 grams yellow. There are a

few other items that would make the process easier.

1.Fresh and uncontaminated ink. Mixing ink should not be
used for press runs. The ink is easily contaminated from the
pan or during wash ups

2. Squeeze bottles for the mixing colors. Using squeeze
efficiently add small amounts of ink to the 100 gram test batch

3. Small containers to mix test batch in

STEPS TO MIXING INK:

1. Obtain formula for color needed. Note: Due to the different
pigments used by ink suppliers not all the ink formulas in a
Pantone Matching Guide will work in a flexo. Therefore, it is
best when possible to get the formulas from the ink vendor

2. Gather and verify mixing inks are at correct ph and or viscosity

3. Let’s use the formula for PMS 169

4.7% warm red equals 4.7 grams
1.6% yellow equals 1.6 grams
98.7% trans white 98.7 grams

Pour the appropriate amounts into a small container and mix well
4. Pull a drawn down of the sample. (Please refer to Bringing
Ink to Press on Color Part One.)

LABELS&LABELING

5. Confirm the draw down matches; if not document changes to
test batch of ink. See example chart.

6. Once the batch formula is correct, then convert it back to
100%; this is done by dividing individual part by total parts and
then multiply by 100.

Warm red 4.7 grams 4.7 grams
Yellow 1.6 grams +2 grams +1 grams +2 grams 6.6 grams
Trans white 93.7 grams 93.7 grams

FOR EXAMPLE:

* The above formula adds up to 105 grams or 105%.

 Take the individual part and divide by 105 and then multiply by
100 for new 100% formula.

* Warm Red: 4.7 divided by 105 and then multiply by 100 equals

4.48% warm red

Yellow: 6.6 divided by 105 and then multiply by 100 equals

6.29% Yellow

* Trans White: 93.7 divided by 105 and then multiply by 100
equals 89.23% Trans white

THE NEW FORMULA WOULD BE:
4.48% Warm Red
6.29% Yellow
89.23% Trans White

7. To verify the new formula, mix a 100 gram sample, and then
pull a new draw down with a hand proofer. If it matches, mix
ink for the run, and if it doesn’t match, recheck your data and
adjust accordingly.

As always keep it simple and document!

Feel free to contact me with any questions through Labels &
Labeling or at v_ditrolio@flexotraining.com

-
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ENVIRONMENTAL NEWS

HOT OFF THE PRESS

A new, universal on-pack recycling label

is being launched by leading retailers in

the UK. For the first time, it will provide
customers with standardized information
on whether packaging can be recycled. The
single, industry-supported label replaces
the potentially confusing range of symbols
previously used.

Anyone who produces packaged products,
such as retailers and suppliers, is being
encouraged to participate. A string of
major retailers and suppliers have already
committed to taking part.

The initiative builds on retailers’ existing
green commitments. It is intended to boost
UK household recycling rates by giving
customers the information they need to
ensure more of the material that can be
recycled is recycled.

The scheme will be operated by the British
Retail Consortium (BRC) under a company
called OPRL (On-Pack Recycling Label)
Limited. WRAP (Waste & Resources Action
Program) will monitor changes in local
authorities’ recycling capabilities which
will determine the labeling category each
packaging materials fall into.

The new on-pack recycling label will have
three categories depending on how likely it is
that a customer’s local authority will accept
specific packaging materials for recycling:
‘Widely recycled’; ‘Check local recycling’; and
‘Not currently recycled’.

Stephen Robertson, British Retail
Consortium director general, said: 'Retailers
have taken the lead in developing this new
recycling label because they recognize their
relationship with customers means they are
uniquely placed to help people do the right
thing. Customer confusion is the biggest
barrier to improving recycling rates. Replacing
a potentially confusing array of symbols and
messages with a single, standardized logo
will help customers recycle more of what can
be recycled.

‘A string of household-name retailers are
already committed to using the label. | hope
we see all businesses that use packaging join
this valuable scheme.'

Environment minister Jane Kennedy said:
'By standardizing the information provided to
shoppers, these new recycling labels make
it easier for us to know what we can recycle
and help us to recycle more. | applaud the
retailing sector for taking this initiative.'

LABELS&LABELING

BPIF LAUNCHES CARBON CALCULATOR

UK association’s project is endorsed by The CarbonNeutral Company

The British Printing Industries Federation
(BPIF) has launched a carbon calculator
focused exclusively on the printing and
packaging industries.

The calculator has been endorsed by
The CarbonNeutral Company and will
be available initially to BPIF Platinum
members before being rolled out across
the industry. An online version will be
introduced later in the year.

The calculator, 18 months in
development, can evaluate carbon
emissions of both factories and
products based on PAS 2050 and GHG
(Greenhouse Gas) standards. It takes
into consideration the carbon produced
by energy consumption, paper, inks,
plates, staff commuting, sub-contracted
operations and more, allowing
companies to identify the most carbon-
intensive areas of production. They
will receive advice on how to reduce
their emissions, and for offset-based
programs and CarbonNeutral
certification, members will be referred to
The CarbonNeutral Company.

BPIF chief executive Michael Johnson
said: ‘The new BPIF calculator will help
print and packaging companies to
“carbon cost” their jobs, and provide
clients with a clear method to compare
products and services across the
industry.’ He said that interest in the
product had come from as far afield as
Australia and New Zealand, and revealed
that Kodak is interested in bringing it to
the US.

The calculator can currently provide

emissions data for 28 different paper
grades. Bill Sneyd, director of advisory
services at The CarbonNeutral Company,
says that this figure will increase as

more information becomes available, but
admitted that it was still an evolutionary
process: there is currently little LCA data
on proprietary chemicals used in the
print sector, for example.

‘Our experience has shown that printers
who implement a carbon management
policy realize a broad range of benefits —
from maximizing operational efficiencies,
differentiating their service, and building
reputation,’ said Sneyd. ‘Printers will
be able to measure in detail the impact
of specific print jobs, enabling them
to respond to requests for information
about carbon emissions from their
customers in a proactive manner. The
use of the BPIF Carbon Calculator will
enable the print industry to get on the
front foot on this critical environmental
issue.’

BPIF CEO Michael Johnson
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INX INTERNATIONALS Charlotte, North Carolina, plant superintendent and ISO team
leader Mike Davis, divisional quality manager Rachel Glowacki and plant quality
coordinator Randy Besaw

INX INTERNATIONAL INTRODUCES
SUSTAINABILITY INITIATIVES

INX International Ink is introducing six initiatives as part of the
company’s sustainability agenda The six key initiatives INX is
implementing include: energy and utility conservation; waste
reduction and landfill elimination; water conservation; product
design for the environment; materials sourcing and supply chain
management; and social responsibility.

With these initiatives, INX is reducing energy consumption
by improving process energy efficiency. The plan calls for the
reduction of carbon dioxide equivalent emissions per unit of
production, and cutting additional emissions through more
efficient product transportation. The company has set a goal
to eliminate all land-filling of manufacturing waste and will use
more environmentally friendly, end-of-life cycle options such as
energy recovery, where feasible. By reducing total fresh water
consumption, INX is using the newest technology to maintain
treated wastewater and monitor irrigation systems.

With established Environment, Health, & Safety and Green
teams at all of its plants, all of INX International’s main
manufacturing facilities are certified to ISO 9001. The Dunkirk,
New York, plant was the first ink manufacturing plant to become
ISO 14001 compliance certified. Recently, the Charlotte, North
Carolina, facility now has become the second INX plant to earn
ISO 14001 certification.

INX will continue to develop eco-friendly products across
all product lines and will focus on selecting raw materials that
offer bio- renewal content, such as linseed, soybean, and
other vegetable oils. Environment friendly product solutions
also include conventional offset and energy curable inks that
qualify for the American Soy Seal with at least 20 percent and
7 percent soy oil, respectively; naturally green energy-curable
UV inks that are formulated without VOC-producing solvents;
flexographic inks that are water-based and have low VOC and no
HAPS or SARA 313-reportable materials; and low temp heatset
inks that allow printers to reduce energy usage while enhancing
environmental performance to their print customers, and
ultimately to consumers.

‘Our goal to becoming a greener company is strong while
at the same time, we will continue to provide our customers
with outstanding ink and technology that exceeds world-class
printing standards,” Clendenning said. 'The investment of time
and effort by our people is the key to making this program and
these initiatives work.’

ENVIRONMENTAL NEWS

UNIFOIL RECEIVES SUSTAINABILITY AWARD

Unifoil Corporation has received a sustainability award for

its proprietary UniLustre and patented and patents-pending
UltraLustre transfer-metallizing processes used to
manufacture recyclable packaging and printing materials
that create product differentiation. The 2009 Sustainability
Award, presented by the Association of Industrial Metallizers,
Coaters and Laminators (AIMCAL), recognizes Unifoil’s
technological advancements, which reduce waste and

offer a variety of other environment-friendly benefits.
UniLustre papers and boards and UltraLustre plastics are
nonlaminated, film-free and foil-free, and made without
solvents. Both enable recycling, use less energy and fewer
materials to manufacture compared with alternative products
and thus facilitate source reduction, are less expensive

to ship, can significantly reduce a company’s carbon
footprint, and support consumer-product-goods companies’
sustainability initiatives.

UniLustre applications include folding cartons, labels,
point-of-sale items, printed materials, and lottery tickets.
UltraLustre applications include in-mold labels, in-mold-
decorated items, credit and gift cards, stadium cups, tubes
for personal care products, and signage/displays. Both are
available in silver, custom colors, and holographics.

SMITH & MCLAURIN LAUNCHES WEBSITE
FOR ECO-FRIENDLY MATERIAL RANGE

Smith & McLaurin has launched its AdaptEco website at
www.adapteco.co.uk <http://www.adapteco.co.uk/> . The
site lists details of the Scotland-based company’s AdaptEco
range which includes materials that are recyclable, reusable
and from sustainable sources.

The company offers customers FSC certified, cellulose free
and recycled papers as well as a range of PLA & Cello films.
All are available in combination with Smith & McLaurin’s
sustainable EP7000 permanent adhesive which has 70
percent renewable content. The website also includes details
of its dual FSC/PEFC certification as well as information on
specialized tests conducted to determine the renewable
content of different products.

TORRASPAPEL PLEDGES SUPPORT
FOR ‘TWO SIDES’ INITIATIVE

Torraspapel, part of the Lecta Group, has joined the ranks of
sponsors of the ‘Two Sides’ initiative, launched in October
2008 by the National Association of Paper Merchants (NAPM)
of the United Kingdom with the aim of presenting factual
information to dispel common myths about paper.

‘Torraspapel values this initiative as a means of educating
the paper-buying public about environmental facts and
encouraging responsible paper use,’ said the company in a
statement. ‘It is fundamentally important to have a serious,
balanced dialogue on the role of paper in society as a
natural, renewable and recyclable means of communication,
that helps improve the quality of people’s lives and
contributes to a sustainable future.’
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Label Exposure is a new, regular
section in Labels & Labeling.
Submissions do not have to be a
part of an awards competition — we
are interested in any label which
you feel deserves exposure. If you
want to contribute, please send us
information about who printed the
label, for whom it was printed, and
the specifications of the job. It is
essential to include a good quality,
high resolution image with your
submission.
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EXHPOSURE

UK-based packaging company
Chadwicks has launched a recyclable shrink sleeve
specially designed for pots. Assuming the role of both
label and cardboard sleeve, the new product has the
potential to reduce packaging weight by up to 70 percent,
costs by 30 percent and CO2 emissions due to reduced
transport weight, according to the company.

With the majority of food manufacturers that are using
cups still employing conventional cardboard sleeves,
labeling or direct printing, this alternative packaging
application will bring the UK in line with the rest of Europe,
where the technique is widespread.

Particularly practical for multipack or duo products, the
pots are stacked lid-to-lid and the shrink sleeve is applied
to the product using a hot melt adhesive. Individual pots
can then be separated via a specially designed horizontal
perforation where the pots meet, which then allows the
sleeve to remain intact on the individual pots for both
aesthetic and brand-endorsement purposes.

Once the consumer has finished with the product,
the whole sleeve can then be removed via a vertical
perforation along the length of the pots for ease of
recycling.

London, UK-based Baker Self
Adhesive Label has won the ‘Adding Value’ award in a
competition run by Digital Printer magazine that recognize
achievements in digital printing technology.

The company scooped the award with the Moo.com
sticker for customized books. The stickers are produced
on one of two 7-color HP Indigo ws4500 and ws4050
digital presses in 3500 runs on a white gloss PVC
substrate and are then laminated with polypropylene for
durability.

Managing director Steve Baker said: ‘Moo.com uses
innovative web to print technology and sends us the
variable data from its on-line library, PrintFinity. The
stickers are then printed and die cut and delivered to Moo.
com for subsequent conversion into personalized books
for its customers. We are delighted to have received this
award in the face of the strong growing competition in
digital technology.’

UK-based Ditone Labels has
created innovative labels for the pumps used to inflate
the Repose specialist hospital mattress overlay used
for the prevention and treatment of pressure ulcers.
Ditone created an innovative, technically designed label
to work harmoniously with an applicator designed by
Graham Machines, to replace an inefficient and prolonged
production method. Ditone introduced the method of
flexo application, which allows all the colors to be applied
in one run at the point of assembly. The label has also
helped increase consistency of brand and can easily be
adapted to suit a range of markets.

The labels are printed on clear polypropylene with a
permanent adhesive, using two different colors. Using the
color of the tube as a background, the adhesive involved
creates an ‘invisible’ label. The labels also incorporate a
white panel created using special writable varnish on to
which hospital staff can write patient details This is applied
in addition to an overall anti-scuff varnish to provide
protection during handling and packaging.

MAY 2009 | L&L
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THE KARLVILLE and Nilpeter teams
in front of the ProCombi

Harlville makes its move

DANIELLE JERSCHEFSKE reveals details of Karlville’s expansion into the narrow web slitter rewinder market

‘We see a niche and plan to capitalize on it,” says Raul Matos,
vice president for Karlville Development LLC. ‘Many of our
shrink finishing customers are also in need of narrow web
slitters that can handle modern, tricky films. So, we decided to
utilize our combined experiences in film and wide web slitting to
bring reliable, and well serviced, film and label slitting machines
to the narrow web market.” Working with Webcontrol (see
boxout), Karlville has offered wide web slitting and rewinder
machines (1-1.6m) for five years. Meanwhile in the last eight
years, the company has installed over 400 shrink sleeve
finishing systems.

“We think there is a great opportunity
to take a dominant position in Latin
America. This is our first goal”

TECHNOLOGY
Karville’s new 350mm wide KSI ProLabel slitter rewinder
operates at speeds up to 300m/min, using two AC vector
motors for both the nip and rewind. Its unwind comes with a
magnetic brake to ensure accurate tension ranges for such
complex applications using PET and PE liners. Matos explains,
‘The strategy for this model is mass production, offering the
best value and most standard options available in the market.
Similar to our shrink sleeve models, the KSI Pro models will be
manufactured and sold “fully loaded”.’

The KSI ProCombi slitter rewinder has been specially
engineered for flexible packaging applications and is available
in wider 450mm and 650mm web widths. This model has four

AC vector motors for the nip, unwind and dual bi-directional
rewinds. Its tension controls are fully automatic and it comes
with a dancer on the unwind for flagging errors without slowing
production. Additionally, ‘quick changeover’ rewind shafts allow
varied tension controls for difficult flexible packaging and film
label materials.

Both KSI Pro models are outfitted with a programmable
logic controller and a touch screen interface that corresponds
with a ‘smart’ controller. This controller includes proprietary
software written for accurate label counting, multi-lane missing
label detection, flag detection and matrix waste calculations.
An automatic fault positioning management system gives
a label repeat length detection of .005inches. Both models
also offer a motorized slitting cartridge with interchangeable
shearing knives so customers with current market machines
are able to use existing tooling. ‘It’s simple yet an important
way for the industry to consider Karville rewinding machines,’
Matos says.

WEBCONTROL HISTORY

Raul Matos and John Price started Karlville twelve years ago,
introducing a shrink sleeve product line. In 2006, the company moved
into the application side of the business and currently has a tech and

service center in Leon, France. Webcontrol in Taiwan, a recognized
Karlville partner that helped the lead the company into the slitter/
rewinder market, manufactures all Karlville equipment. Webcontrol and
Karlville recently completed construction of its new 200,000 square foot
manufacturing site in Asia.
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TO THE MARKET

Matos believes that the key to introducing Karlville’s KSI slitters
and rewinders to the label market is distribution. ‘This is why
we have chosen to work with Nilpeter to distribute both our

ProLabel and ProCombi throughout Latin America,” he explains.

Jesper Jorgensen, global sales manager for Nilpeter,
comments on the partnership: ‘The ProLabel is a price
competitive rewinder and is a good alternative to what’s
already available; it's well-supported, well-equipped and
well-engineered. Our customers expect Nilpeter to provide

Rotary Punching Module
from Schober.
Superior performance
for all industries!

Visit us!

12.05.-16.05.09
Chinaprint

Beijing, China

KARVILLE'S new factory

full service solutions. We believe that we’ll bring value to our
customers by having these machines on our product portfolio.’
The initial step in the partnership will be to combine resources
with Nilpeter. ‘We believe that the introduction of this machine
will make a big splash in the marketplace,” Matos says. ‘With
Nilpeter’s established relationships incorporated with our
sales forces and joint service staffs, we think there is a great
opportunity to take a dominant position in Latin America. This is
our first goal.’

Customized and product specific rotary punching and die cutting. If you are using a variety of web materials to produce labels, tickets,
parking, airline or public transportation tickets, tea-tags, band-aids or similar items, then we offer the optimal punching module with the
performance characteristics necessary to ensure your financial success such as tooling with manual or automatic length registration adjust-
ment, drive connection or disconnection, additional redirection of the web, vacuum waste removal. Combine the most unusual production steps
into a single module. Schober, your reliable partner for precise and efficient production processes. Just ask us — we will advise you worldwide.
Representation UK: R.D.J. - Phone: +44 1-772-793766 - Fax: +44 1-772-652517 - richard@rdj.co.uk

Schober GmbH Werkzeug- und Maschinenbau - IndustriestraBe 2 - 71735 Eberdingen - Germany

Tel. +49 (0)7042 790-0 - Fax +49 (0)7042 7007 - contact@schober-gmbh.de - www.schober-gmbh.de
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“Thinking for the future, it will be an important part

of a full press solution. Customers will surely gain IN THE MARKET

merit from a joint sales force that knows the market Plafllm, one of Colombia’s tOp shrink sleeve label Convel’ters, had
the first ProCombi installed in early April. The company has several

and can service the systems” : . ; : . 4 :
Karlville seamers, slitters and pieces of inspection equipment. It will

be the first slitter & inspection machine to QC sleeve materials prior
TREND SETTING to seaming.
It is important to remember that the close of 2008 saw the
acquisition of the popular Canadian-based slitter rewinder brand
Rotoflex by American press manufacturer, Mark Andy.
Matos and Jorgensen both note the importance

of this transaction, highlighting what they see — 3 e W
as a momentum-building trend for larger 3_‘—-‘

volume label manufacturers to look for the : H p
complete in-line solution by attaching an e

automatic splicer to the press, joining a slitter/
rewinder, and linking it all with inspection :
equipment and automatic flagging software. T’"""L_."_'“_j* 1is
The benefits of this I-0-n-g configuration? =
It gives label and packaging converters the
ability to reduce downtime, increase productivity and drive
quality. Incorporating these ancillary pieces into the press
makes operations lean. ‘KSI machines will be packaged with
presses as well as sold individually,” Matos says.

Both companies believe their customers will benefit
from having a collective, experienced sales and service
team. Jorgensen says, ‘Thinking for the future, it will be an
important part of a full press solution. Customers will surely
gain merit from a joint sales force that knows the market and
can service the systems.’

Labelexpo Brussels attendees can expect to see each
machine at the trade show this Fall.
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X-celerate your productivity

The all new X-Flex is designed to shrink Reduce your costs and keep quality
your problems down up, thanks to its X-clusive features:

® X-tremely reduced waste ® Gearless Technology
® X-tra short set up time

® X-tremely compact footprint

® X-tremely easy to adjust and operate
® X-tra flexibility

X-Flex platform redefines the market Let the X-Flex set a new benchmark
in narrow web printing technology. for your company.

Omet Srl, Via Caduti a Fossoli, 22, 23900 - Lecco - ltaly
, T: +39 0341 367513 F: +39 0341 284466

® Vision System - one-touch auto
register control

® X-tra short web path

E:comm@omet.it W: www.omet.it

OMET Innovation With Passion
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NEWS ANALYSIS

All change for
chemical labeling

NEW UN REGULATIONS will challenge converters to ensure that chemical labels are compliant and contain
readable information. Simon Robinson, of chemical industry software specialist Safeware Quasar, reports

The chemicals industry is currently going through one of the
most dramatic periods of change in its history, with a range

of new regulatory regimes presenting unique challenges for
business in this sector. All parts of the supply chain, including
suppliers and users of chemicals, need to prepare for the
transition from the current CHIP system to the CLP regulations,
which will implement the United Nations Globally Harmonised
System (GHS) for classifying and labeling chemicals.

This article will look at the background to the legislation,
some of the similarities and differences with current regulations,
transition timescales for the new regulations, and how the
legislation may develop in the future.

The United Nations’ Globally Harmonized System of
Classification and Labeling of Chemicals, or GHS, is an
internationally agreed-upon system set to replace the
various different classification and labeling standards used
in different countries. It is contained within the UN GHS
‘Purple Book’, which is not a formal treaty but a non-legally
binding international agreement that provides countries with a
regulatory framework to develop or modify existing programs.

Countries (or trading blocks) must create local or national
legislation to implement the GHS. Within Europe, for example,
Regulation EC 1272/2008 Classification, Labeling and
Packaging of Hazardous Substances and Mixtures (CLP) has
been developed. The proposed new regulation will replace:
* the Dangerous Substances Directive (67/548/EEC) and
* the Dangerous Preparations Directive (1999/45/EC).

These directives have been implemented in the UK, for
example, as the Chemicals Hazard Information and Packaging
for supply Regulations (CHIP). These CHIP regulations will
be fully repealed in 2015 and replaced with a new set of
regulations, which are likely to be called CHIP 4.

The GHS will use consistent criteria for classification and
labeling on a global level. Development began at the United
Nations Rio Conference in 1992, when the International Labour
Organization (ILO), the Organization for Economic Co-operation
and Development (OECD), and various governments and
stakeholders came together at the United Nations.

The targets of GHS are to enhance protection to human
health and the environment by:

* Providing an internationally comprehensible system for
hazard communication

Providing a recognized framework for those emerging nations
without an existing system

Facilitating international trade in chemicals whose hazards
have been properly assessed and identified on an
international basis

Reducing the need for animal testing and evaluation of
chemicals.

LABELS&LABELING

GHS, a new system based on the various regulatory
frameworks already in existence, harmonizes the very
successful UN system for Transportation of Dangerous Goods
(Orange Book).

It is accepted that there will be teething problems and
anomalies, which will be ironed out with refinements and the
introduction of more comprehensive guidance documentation.

Preparing for the new CLP regulations will require significant
retraining at all levels of the supply chain, from the industrial
regulatory experts and chemical operators down to the
consumers.

The visual impact of CLP will be very apparent. Orange/black
‘hazard symbols’ will be replaced by red/black diamonds called
‘pictograms’.

Risk and Safety phrases (R and S phrases) are now replaced
by Hazard and Precautionary statements. Hazard statements
are separated into H200s Physical hazards; H300s, Health
hazards; and H400s, Environmental hazards. There is a more
comprehensive coverage of hazardous properties and many
of the phrases, although having a similar meaning, are worded
differently. For example:

‘R28 Toxic if swallowed’ is replaced by ‘H300 Fatal if
swallowed'. ‘R42 May cause sensitization by inhalation.’ Is
replaced by ‘H334 May cause allergy or asthma symptoms or
breathing difficulties if inhaled.’

Precautionary statements are separated into P100s for
General; P200s for Prevention; P300s for Response; P400s for
Storage; and P500s for Disposal. The precautionary phrases
are far more detailed and are allocated according to the
relevant hazards. A global signal word of either ‘Danger’ or
‘Warning’ is assigned to the high hazard categories.

Apart from the obvious change in the actual symbols used,
products with lower hazard will attract a pictogram. There
are likely to be more hazard statements and a ‘signal’ word.
Precautionary statements will increase dramatically, as there is
still currently little guidance on the order of precedence.

Companies having to redesign labels will clearly have a
serious challenge to ensure that the labels are compliant and
contain all the information in a readable format.

IMPORTANT DATES FOR THE IMPLEMENTATION OF CLP

* The CLP regulation entered into force on 1 January 2009.

* The EC directives (67/548/EC and 1999/45/EC) will be
repealed with effect from 1 June 2015.

* The target date for Classification, Labeling and Packaging of
Substances is 1 December 2010.

Until 1 June 2015, the classification of substances according
to both the EC directives and the CLP regulation needs to be
shown in the safety data sheet (SDS), when the product is
classified and labeled according to the CLP regulation. This
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means that the classification of substances
according to the EC directive will be
available throughout the whole transition
period until 1 December 2015. The

target date for classification, labeling and
packaging of mixtures is 1 June 2015.

For mixtures, there is a provision to use
the current EU Directive 1999/45/EC until
30 May 2015. Using the CLP regulation
before this date will require the current EU
Classification to be used on the SDS.

Substances and mixtures already
placed on the market, for example in a
warehouse, on the shelf, need not be
relabeled or repackaged according to the
CLP regulation until two years later —i.e.
for substances on 1 December 2012, for
mixtures on 1 June 2017.

DEVELOPMENTS

United Nations Globally Harmonised
System of Classification and Labeling of
Chemicals (GHS) is contained within the
‘Purple Book’. This was first published
in 2003 and is revised every two years.
The UN work programs continue to be
developed and to refine the UN GHS in
biennial work programs.

The UN GHS Subcommittee last met
in December 2008 in Geneva, where the
following items were amongst those
topics for discussion:

The UN website at http://www.unece.org
is regularly updated with the latest GHS
developments.

THE VISUAL IMPACT OF CLP WILL BE VERY APPARENT. ORANGE/BLACK
‘HAZARD SYMBOLS’ WILL BE REPLACED BY RED/BLACK DIAMONDS
CALLED ‘PICTOGRAMS’

GHS-01

Explosives

Self-reactive substances and
mixtures, types A, B

Organic peroxides, types A, B

GHS-02

Flammable gases, aerosols,
liquids or solids

Self-reactive substances and
mixtures

Pyrophoric liquids and solids

Self-heating substances and
mixtures

Substances and mixtures,
which in contact with water
emit flammable gases

Organic peroxides

GHS-03

Oxidizing gases, liquids and
solids

GHS-04
NEW

Compressed gases
Liquefied gases
Refrigerated liquefied gases
Dissolved gases

No current symbol

GHS-05

Corrosive to metals
Skin corrosion
Severe eye damage

GHS-06

Acute toxicity (Cat 1 -3)

GHS-07
NEW

Acute toxicity (Cat 4)

Skin and eye irritation

Skin sensitisation

Specific Target Organ Toxicity
Respiratory tract irritation
Narcotic effects

® POV V¢

GHS-09

Hazardous to the aquatic
environment
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With the state of the financial market as it is, a 401Ks, and stock portfolios (I'm afraid to look),
headline like this may have caught your attention. ~ we can indeed drive the value of our businesses.
It may also have snagged your skepticism. Good.  Consulting with hundreds of commercial print
Rigorous examination and evaluation skills are and label providers, | can tell you: Not everyone's
key in enacting change. Your critical thinking here  sales are down. Many are holding their own. And
is thus warmly welcomed. several have even found ways to capitalize on
If you've turned on the TV, logged onto email, the changing landscape and ignite growth. While
or opened your mail in the last 60-90 days, Value Enhancement is a tactic typically employed
you know the news out there is dismal. But, before putting your company up for sale, it can
thankfully, all is not lost. While there's not much be a boon to growth any time — and significantly M
& | we can do to enhance the value of our homes, more important in times that are as turbulent as

7N VAL YW

W gy o




LABELS&LABELING |39

the one at hand.

That said, here are some guidelines
that are working for your counterparts.
Keep in mind, however, there is no single
formula for success. Depending on your
label segment(s), customers, capabilities,
customers and vertical markets, your
particular action steps will vary. That's
where your critical judgment will come in
handy.

‘CASH IS KING’

This old saying has never been as true
as it is today. In the fast-changing label
industry, innovation, expansion, and R&D
are imperatives. Healthy cash flow is one
of the most critical factors in your getting
the equipment financing, acquisition
loans, and other capital to fuel growth.
Yet, in this tough economy, your trusted
lenders of just six months back may have
turned into some of your harshest critics.
You need to demonstrate your business's
ability to withstand the storms and keep
steady cash flow on the books.

DO EVERYTHING YOU CAN TO:

* Get every possible discount and
special payment term from

your suppliers. (If you don't ask, you don't
know.)

* Optimize inventory levels. (Don't order
anything you're not

going to use right away—from raw
materials to paper clips.)

* Work with key suppliers to extend cycle
times of your

Accounts Payable to match Accounts
Receivable.

» Check with your bank about expanding
your Line of Credit.

Make sure your current line remains in
place and consider

drawing down available cash for
investment opportunities.

* Lock in as best you can the terms of
any loan agreements.

COMMUNICATE, COMMUNICATE,
COMMUNICATE

The elements leading up to the economic
meltdown have yielded a huge crisis of
confidence. As deceit and corruption
abound, trust has become one of the
most valued assets. Share — openly

and honestly — your challenges with
employees, suppliers, lenders, and

other alliances. Tell them what you're

up against, and assure them with your
plans to remedy. Offer employees
incentives for creative problem solving.
Adjust compensation/wage plans to drive
sales to higher profit work. Having your
constituencies apprised and informed will
reduce their worries and keep them on

your side. They could offer some novel
solutions that just may surprise you.

MAINTAIN BANKING COVENANTS

The continued squeeze on the financial
community is making it imperative that
you stay within levels outlined. If you have
a seasonality issue, explain it to your
lenders, so that it's not construed as a
long-term hazard. Banks today have no
forgiveness and are taking dramatic steps
at the first sign of trouble. That said, if
there is a real issue, start examining your
options. A ‘sell’ decision will always be
better with you in charge.

BE POSITIVE

Everyone wants to be with companies
that are thriving. If you can't promote
recent successes, be the supplier offering
some sunshine. Perhaps a daily/weekly
email of positive tips, news, or advice?
Maybe a website-based contest that

can promote your brand and provide
goodwill at the same time? What about
sending out an ‘Economy Buster’ promo
pointing customers toward special paper
promos, stock photo discount codes, or
even great CD rates? Perhaps your own
customer ‘Bailout’ plan? At times like this,
an upbeat, positive attitude can draw far
more business than the hard sell.

COLLABORATE

Many companies are halting marketing
efforts as part of organizational cutbacks.
Don' let this be you. Rather than
abandoning marketing and promotion,
consider opportunities to share costs with
suppliers or customers. Can you and a
customer develop a joint case study and
distribute it to both publication forums?
Are there ways you and your suppliers
(paper merchants, finishing suppliers,
web developers, shippers, etc.) can
show your stuff and bear only a small
percentage of the effort? As others stop
campaigns, yours will be noticed that
much more.

PRE-PLAN CUTBACKS

Smart companies are developing
strategic plans now to address potential
future issues. What will you need to do if
business drops 10 percent, 20 percent,
or even 30 percent? Develop plans now
before it happens. Well-considered,
pre-planned strategies will be far more
effective than those made in the face of
extreme difficulty.

RECONSIDER YOUR VERTICAL
MARKETS

The once vibrant retail segment, for
example, is at the worst it's been in 30

years, but what about your others? Find
ways to expand or grow your share in
healthcare, pharmaceuticals, specialty
foods, and others that continue to thrive
despite the downturn.

CHECK OUT THE FIRE SALES

If you have the cash/financing and your
balance sheet allows, there has never
been a better time to buy properties than
today. Is there a struggling competitor
you have your eye on? Is it time to move
past your current geographic territories?
The market is rich in opportunity.
Choose carefully, however, and evaluate
acquisitions rigorously. Every addition
does not inherently bring value; only
those with a true, complementary fit

to your enterprise are worth the effort.
Enlist the support of good advisors, and
confirm properties you select can reap
you the rewards you deserve.

AND FINALLY...

The blindsiding onset of the ‘tough
economy’ has left many label providers in
a stay-put, ‘wait and see’ mode. But let's
face it: we will always have challenges.
Just like any other time, we need to rise
up and tackle them head-on. Hopefully,
some of these suggestions can help you
build, regain, or drive value. For some
more, drop me an email at bobrcronin@
aol.com. Label companies' creativity,
ingenuity, and diligence are the hallmark
of our industry's success. These assets
too are key in this tough economy and
will be the critical factor in your emerging
even stronger than ever.

ABOUT THE AUTHOR

Bob Cronin is managing partner of
The Open Approach, an investment
banking/M&A firm focused exclusively
on the world of print. The firm's proven
results have made it the exclusive
member-recommended firm of PIA/
GATF and IPW. For more information,
visit www.theopenapproach.net, email
Bob Cronin at bobrcronin@aol.com,
or call +1 630 323 9700.
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A comprehensive approach to Narrow Web

Flint Group Narrow Web is now an even stronger true
one-stop ink shop and would like to be your preferred
partner in all matters related to successful narrow web,
label and packaging printing. Our people are ready to
take part of your operation, with the sole ambition to
improve your entire production and business.

Flint Group Sweden AB

Gutenbergsgatan 1, 231 25 Trelleborg, Sweden
T+46 410 59 200  F +46 410 59 397
info.narrowweb@flintgrp.com
www.narrowweb.flintgrp.com

We offer a complete range of the latest inks for any
narrow web printing technique and take a great pride
in the high and consistent quality of our press-ready
products. In addition, we offer a wide range of varnish-
es, adhesives, primers, and other essential press room
consumables and equipment. Everything with a unique
local support personalised entirely to your needs.

FlintGroup

Narrow Web
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In 1994 when Nilpeter introduced the
MO-3300, the world'’s first cassette-based,
multi-functional offsett press for
label production, nobody believed
it was needed in the industry...

Lars Eriksen (1994)
President & CEO
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P : 0 P L E Do you remember?

1994

¢ Nilpeter introduces the M0O-3300
offset press at the company’s 75
year anniversary.

e First Macintosh computers to use
the new PowerPC Microprocessors.

¢ The Channel Tunnel opens
between England and France.

e Nelson Mandela becomes
South Africa’s first black president.

¢ Brazil wins the FIFA World Cup.

¢ The first conference for the World
Wide Web opens in San Francisco.

e The Oriental Pearl Tower in
Shanghai, China is completed.

2007

e Nilpeter introduces the 4th gene- L
ration offset combination press for
narrow web - in short the MO-4.

Today, everybody accepts as a fact, that offset o Nilpeter installs MO-3300 # 250,
Ty . : ; ; making it the largest offset base
printing is a cornerstone in producing high e ol

quality, value-added labels. The trend since ‘94 has
{)e.en an /ncreaseq focus on lean manufagturmg « The Bur Dubai became the worlds
within the label business. And would you believe, tallest free standing structure.
that our MO-4 with easy-load, sleeve-based Hhigh :pee«:l 1 frorrlw London 0
. . the Channel Tunnel is opened to
technology is the next truly future-proof solution... passengers. P

...We do!

e Apple iPhone released in the US.

e Barack Obama becomes USA's
first African American president.

e Anders Fogh Rasmussen is the
first Dane to be appointed
Secretary General of NATO.

e 15 MO-4 presses have been sold,
7 presses are already installed.

- your printing partner

r A/S - 20-22, Elmedalsvej - DK-4200 Slagelse - Denmark - Phone +45 58 50 11 66 - Fax +45 58 50 50 60 - nilpeter.com
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With all the (justifiable) attention paid by retailers to ‘green’ -

packaging issues, why do we not see a similar degree of
enthusiasm when selecting a migration-compliant ink system
for food packaging?

Harmful chemicals or other raw materials used within ink
formulations intended for food packaging may, under certain
circumstances, pass through substrates — including PET
bottles — directly into the food or beverage. The same can
be said of print in a reel where the printed side remains
in contact with the food side (back transfer).

How many companies are aware of this, or care
whether they are compliant with EU migration
regulations? This situation has not been helped by
exaggerated claims from within my industry, which have
added to a general confusion surrounding what you are
and are not permitted to use. | recently read an article
espousing the benefits of a particular ink system. Only six
of the 2,500 words made reference to ‘odor and migration
being challenges’. For European users, it would have been
of greater value had it confirmed that the ink system was — or
was not — compliant with EU legislation.

In Italy in 2004 European Food Safety Authority (EFSA)
officials discovered unacceptable levels of itx (isopropylthiox-
anthone) in powdered infant milk that had been contaminated
by UV ink on the package. The product was withdrawn
shortly afterwards at a huge financial cost.

But five years later the migration status of itx remains
unclear, despite the availability of known toxicological data.
The European Printing Ink Association (EUPIA) states that
levels up to 50ppb are acceptable, while a Council of Europe
policy statement lists itx as a non-evaluated substance with a
migration limit of 10ppb when used on the non-food contact
surface. Some food organizations have stated that they will
not accept the presence of any itx in their products while
allowing other components to be used where there is no
toxicological data available. Confused?

The EU has very clear guidelines on migration, but it
looks like Switzerland, a non-EU country, will be the first to
enact the EU’s guidelines into legislation. In the absence of
harmonized European legislation, the Swiss regulations could
well become a European, if not worldwide reference, and
it can be anticipated that major brand-owners will request
compliance with Swiss law.

It should no longer be sufficient to claim an ink system has
‘low migration’, which could be way above the 10ppb figure
stated in EU legislation. Far better, in my view, to specify
migration levels ‘below 10ppb’, or ‘between 10ppb and
50ppb’ where toxicological data is available and therefore
compliant with EU legislation.

It could also be considered deliberately misleading to claim
migration levels below 10ppb when aluminum foil is used as
the reference substrate, since we all know it is an exceptional
natural barrier in its own right.

Our own industry representatives must accept a lot of the
blame for tolerating or actively promoting ink systems for
use within the EU without reference to EU compliance. Why
isn’t the food industry, including retailers, more vociferous
and demanding on the subject of migration? After all, it is
reasonable to expect them to be concerned at the prospect
of their product being tainted or contaminated. What steps
and initiatives are they taking with suppliers to identify and
eradicate the problem?

I am cynically inclined to think that use of non-compliant
products is seen as a risk worth taking given the very long
odds against our own Food Standards Agency paying

a flying ‘
visit to test

packaging on :
supermarket o :
shelves v l
and insisting

on a product

recall. Especially as the

packaging, in most cases, is very

price sensitive.

TOWARDS A GLOBAL STANDARD?

How many of us are aware of the differences between US
and European legislation concerning inks deemed suitable
for food packaging?

The FDA’s system of Food Contact Notification (FCN) for
a Food Contact Substance (FCS) is based on exposure
and the cumulative estimated daily intake of a particular
substance. In general, for a cumulative exposure of > 0.5
ppb but < 50 ppb to be acceptable, two mutagenicity tests
are required to establish its safety under the FCN program.

This differs significantly from the EU, where a migration
level of up to 50ppb requires three mutagenicity tests. The
REACH approach, by contrast, is more hazard-based, and in
many ways not as rigorous as the procedures applied to food
and pharmaceutical products.

For the future, | would like to see the food industry playing
a more pivotal and responsible role in the establishment
of common global migration standards. | do not profess
to know how widespread migration issues are, but | would
guess it is more significant than is commonly thought. For
forty or so raw materials we have used during the last two
years formulating our range of free radical UV inks, there is
no toxicological data available. Many raw material suppliers
have stated this is because the components are not intended
for food packaging.

A 2004 study by the School of Health and Life Sciences,
King’s College London investigated the transfer of
substances from secondary packaging into food, and
highlighted the presence of several different types of free
radical photo-initiator in the packaging with the potential to
migrate at a rate exceeding Tolerable Daily Intake values into
both the packaging and the food products themselves.

Clearly there is a need for regulation. It remains to be
seen whether my industry has the commitment to support
regulation for fear of offending organizations with an interest
in suppressing migration issues to protect their markets.
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A guide to anilox

LIGHTWEIGHT anilox sleeves have many advantages over conventional rolls, but require a rigorous handling
regime to avoid expensive damage. Tony Donato, Harper Corporation of America, explains

The advent of anilox sleeves, with their
lightweight construction and easy
handling, has revolutionized setup and
changeover times in the pressroom. As
the technology continues to evolve and
its benefits become more established,
sleeves are appearing in more and more
narrow web applications.

Anilox sleeves are an investment,
and proper care is critical to their
performance and longevity.

ANILOX BASICS

An anilox roller is the key component in
a precision ink delivery system. Its most
important feature is its engraving, which
determines the number of cells on its
surface and its volume, or the amount
of ink it can transfer to the printing plate.
The engraving is supported - kept round
and straight - by the roller’s base. For an
anilox to perform properly in the press,
the circumference must be as round

as possible, and the length must be as
straight as possible under all operating
conditions. The common term for the
measurement of these characteristics is
total indicator runout (TIR).

Since the dawn of flexography, the
conventional anilox roller’s base was a
steel (rolling pin-looking) device. The
conventional roller’s TIR is controlled
by the thickness of its shell, and its own

SLEEVE DAMAGE

2MM worn off end of sleeve

LABELS&LABELING

journals and bearings. Once a roller is
loaded and the bearings locked in the
blocks, it is ready to rotate.

In contrast, the anilox sleeve is a hollow
shell that has no bearings or journals
of its own — it is completely dependent
on the press mandrel for its rotation.
Therefore, the condition of the mandrel,
specifically its outer diameter (OD), has
significant influence over a sleeve’s
TIR. Before elaborating on the press
mandrel, let’s review sleeves and their
construction.

ANATOMY OF AN ANILOX SLEEVE
An anilox sleeve possesses two key
properties: First, the inside diameter
(ID) or bore, is smaller than the outer
diameter of the fixed mandrel. The bore
expands when compressed air is blown
in the press mandrel during mounting,
and contracts to tightly grip the mandrel
when the air is removed. This is called
‘interference fit'.

Second, the anilox sleeve must have
the mechanical strength to accept the
ceramic coating needed for engraving.

The interference fit between the OD
of the mandrel and the ID of the sleeve
locks the sleeve in place for production.
Because the interference fit dimensions
can be as low as .0012” (30.5 microns),
the cleanliness of both the mandrel and

DECK leaking on mandrel below

the inner liner of the sleeve are critical to
the sleeve’s performance.

Air-loaded anilox sleeves can range
from 8mm to 15mm in total thickness and
are comprised of the following layers: a
fiberglass-reinforced inner liner that is
made to match the mandrel, including
interference fit. Next is the expansion
foam layer, made of a material similar to
foam mounting tape, mostly a closed-cell
foam. The foam must be able to
compress for mounting and expand back
uniformly after the air is released. This
rebounding of the foam is critical to the
sleeve’s longevity: Once the foam does
not rebound, the interference fit is lost
and the TIR will go out of tolerance.

The next layer is important because
it supports the expansion foam. It
varies in thickness, as it is adjusted to
match the repeat needed. It is made
of different materials depending on
whether the sleeve is a composite sleeve
or an aluminum-ribbed sleeve. In the
composite sleeve, this layer is mostly
fiberglass filler. In an aluminum-ribbed
sleeve, this layer is comprised of the ribs
themselves, which are approximately 5
mm wide and vary slightly in height from
5to 7 mm.

This layer is followed by the top layer
of aluminum cladding, which can range
from 3mm to 6mm in thickness. In a

DIRTY inner liner sticking issue
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sleeves

composite sleeve, this is a separate
piece, but in a ribbed sleeve the cladding
is integrated with the ribs. The ceramic is
applied directly to the cladding.

The best way to understand the
differences between a composite and
a ribbed sleeve is to understand how
each supports the expansion foam. The
composite sleeve can be compared to
a concrete floor that fully supports the
foam. The ribbed sleeve is like a floor
supported by joists — the ribs support
the foam, which limits the amount of
foam doing the work of compressing
and expanding. The ribbed sleeve
has advantages in lighter weight and
integrated end rings, but it also has
drawbacks: fluid can find a home in
the space between the ribs, and when
mishandled, the ribs can bend like
an accordion. On the other hand, the
composite sleeve supports the foam
better, but it also requires separate
end rings to protect the foam from the
printing environment. When properly
handled, both types of sleeves will
perform to the needs of the printer.

SLEEVE HANDLING

The differences in a sleeve’s construction
introduce handling issues different from
conventional anilox rollers. In most cases
sleeves can be hand-carried, which is
convenient but offers a greater chance
that the ceramic surface can be bumped

RAN without end ring and end rubbing

and sustain damage.

Think of this in terms of carrying a one-
or two-meter plank of wood through your
house: The section of plank behind you
crashes into walls and furniture more
often than the part that you can see in
front of you. The same is true with an
anilox sleeve. The ends can be chipped
very easily simply while loading and
unloading a sleeve from the storage
rack or press mandrel. The best solution
to these bumps and chips is to make
the pressroom damage-proof. Walk
out into the pressroom and watch the
staff as they handle the sleeves. Note
everything that may come in contact
with the sleeves, including hand rails,
storage post stops, floor set-down areas,
press cross frames, staging areas, wash
sink edges, etc., and put foam padding
on these areas. This simple measure
can cost less than going out to dinner,
but it will save thousands in anilox
reconditioning costs.

Sleeves are vulnerable to damage
even after they are mounted on the
mandrels. Check carefully for any item
that may rub on the rotating sleeves.

We receive sleeves that have 3 to 5 mm
of the length removed from one end or
from both ends as a result of chafing on
sling guards, evaporative covers, ink drip
pans, ink chambers, long doctor blades
and other items. Sleeves are primarily
made of aluminum and almost everything

END wear with delamination of layers

else around them is harder, so look

for anything that can come in contact
with your sleeves. And always use a
ladder or lift when loading or unloading
sleeves, so they move perpendicularly
to the mandrel. Pushing or pulling them
overhead causes damage.

CLEANLINESS SAVES SLEEVES
Because the anilox sleeve is completely
dependent on the press mandrel for its
rotation, the cleanliness of the mandrel

is a significant factor in the sleeve’s

TIR. Ink sticks to ink, and when given

the opportunity to accumulate on the
mandrels and in the sleeve bores, ink will
glue a sleeve to its mandrel. In addition
to the serious TIR problems this can
cause, dirty mandrels also increase the
likelihood of damage to the foam layer
and to the structural integrity of the
sleeve itself, because when a sleeve is
stuck, we all know that the pressman is
inclined to jiggle and rattle the sleeve in a
manner similar to shaking coconuts out
of a tree. In addition to real damage, dirty
mandrels and bores simply cause costly
nuisances like delays in loading and
unloading. In other words, keep press
mandrels and sleeve bores clean!

It's easy to remove ink from the sleeve
bore by making a bore cleaner that
looks like a canon ramrod or chimney
sweep device. Air duct brushes are
available in different diameters, or round

ADVANTAGES OF ANILOX SLEEVES
« Lower freight costs and lighter weight

« Easier and safer to handle and are
reprocessable

* Reduce setup times for the printer: the
process of changing out sleeves takes
a fraction of the time it typically takes to

change out conventional anilox rolls

« Tooling costs are reduced because you
do not need a separate set of gears and
bearings for each anilox

« Storage systems can be manufactured from
lighter weight materials because they have
to support less weight
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CORRECT HANDLING

4

BORE cleaning w brush

SPONGE ramming down PCMC sleeve

SPONGE on back side

COMPOSITE sleeve cross section

sponges can be mounted to a brush.
When cleaning bores, it is essential to
use a detergent than cannot attack the
resin and does not leave any lubricating
film behind. And ensure that the sleeve
bore is dried thoroughly. Pushing a

wad of towels through the bore works
beautifully. Remember that preventing
ink buildup is as important as removing
it: simple measures like covering unused
mandrels with a plastic tube can make a
big difference. When the chamber above
has an end seal blow out, where does
the squirting ink land? On the mandrel.

OFF-LINE CLEANING

Some of the ink systems used on

films make cleaning the sleeves in
off-line devices a must. When using
off-line systems, always consult the
manufacturer or agent for proper training
and operating parameters. When media
blasters are used out of adjustment and/
or with the wrong size media, they can
harm your sleeves. Both media blast
systems and water-based units require
properly fitted end caps to keep the bore
clean and dry. In liquid cleaning, inspect
the sleeve ends before you begin to

LABELS&LABELING

SLINGING guard in proper position

ensure there are no chips that expose
the aluminum cladding or the aluminum
end rings — many ink cleaners can be
aggressive to bare aluminum. And when
cleaning with water-based cleaners,
make sure they are neutralized with water
and the sleeves are dried to prevent
water spots.

Aluminum cladding makes sleeves
more vulnerable to damage than
conventional steel rollers. Dropping
can bend the ends or make them
egg-shaped; rubbing ceramic off the
ends can lead to blistering; hitting the
press frame when trying to load on the
mandrel produces impact damage.
Even little things like the brass scrapers
used for cleaning are harder than the
ends of the sleeves, so be sure to
use plastic scrapers to damage fewer
sleeves. Consult your suppliers for more
information and suggestions — they can
be your best sources for training and
information.

In summary, an air-loaded anilox sleeve
is easier to handle than a roller, but it
is also more easily damaged. Sleeves
cannot be reconditioned as many times
as a conventional roller, so it is up to

FOAM on bottom of sleeve rack

pressroom crews to review their handling
practices and work to protect their sleeve
investments. | have seen sleeves last five
years or more, and | have seen sleeves
destroyed (some by me) before they ever
even saw ink. Review your pressroom
carefully, looking for areas where sleeves
can sustain damage, and implement
safeguards. When it comes to anilox
sleeves, the old adage is true: an ounce
of prevention is worth a pound of cure.
And most importantly, it’s a lot cheaper.
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5™
CEES Schouten, production director at Geostick,
stands next to the company’s HP Indigo WS6000
digital press. A second machine is now on order

Flying colors

DIGITAL press users have long called for higher speeds and greater productivity, and the WS6000 is HP
Indigo’s answer. Andy Thomas reports from one of the first beta users, Dutch converter Geostick

Located in a traditional Dutch landscape of dykes, rivers and
low lying villages, 85-year old label converter Geostick has
made a name for itself as a showcase for the HP Indigo’s
ws4000-series digital press technology.

Today, as a beta site for HP Indigo’s new WS6000, Geostick
is at the center of what may prove the next step in the digital
revolution — an offset quality digital machine that can match the
speed of a conventional press.

Geostick has been printing pressure-sensitive labels since
the 1950s. Peter Berveling has been running the company
for twenty years, following the retirement of his father. He has
three sons, 14, 17 and 19, who all take a lively interest in the
business.

Berveling has become a strong advocate of digital printing,
building a dedicated press hall designed to house up to
eight digital presses. Three ws4000/4050/4500 machines
have already been installed, along with an AB Graphic digital
converting line.

‘The digital hall was finished in January, which this was a
bad time in the industry,” says Peter Berveling. ‘But it puts our
business in the right direction.’

The beta WS6000 was installed in December 2008. A measure
of its success is that the beta machine has been purchased and
a second WS6000 ordered.

Geostick production director Cees Schouten, like the rest of
the staff and operators interviewed by L&L, is a huge admirer of
the new machine, which is far more than an upgraded ws4500.

‘It is not simply that the WS6000 is faster. It is easier for the
operator, for instance to change reels and change the blanket.’

Geostick believes the WS6000 press changes the whole
relationship between conventional and digital. ‘The WS6000 will
definitely take jobs from our conventional presses,” confirms
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Schouten. ‘We still do not know where is the cut-off point after
two months with the press. We ran a 6,000 linear meter job
recently where there were multiple designs. It depends on
factors like how many colors and how difficult is the print job.’

The WS6000 runs at speeds up to 60 meters/minute in the
new two color mode and 30 meters/minute 4-colors. The
speed increase is related directly to the 980mm circumference
imaging cylinder.

As Schouten points out, there are significant ‘under the hood’
changes which help make the press more operator friendly
compared to the ws4000/4050/4500-series machines.

First, digital file preparation has been moved away from the
press, so the operator is not spending press time adjusting
color. ‘If the color is not correct, the operator is encouraged
to adjust in the file and not to play with the machine,” says
HP Indigo’s Christian Menegon. The Digital file Preparation
station (DFP) comes fitted with the HP Indigo Color Kit,
which includes EskoArtwork’s comprehensive Kaleidoscope
color management system and Pantone reference tables.
Mouse-driven operator input on the press is replaced by a
touch screen.

The WS6000 has a smaller overall footprint than the ws4500,
since the electronics cabinets are now fully integrated into the
press.

While the core 7-color imaging system remains the same, a
new writing head has been designed to handle the increased
volume of data written to the imaging cylinder, and the ink
canisters are larger to handle larger volumes of consumables,
with a new quick changeover system for the 5th, 6th and 7th
colors.

Reel changeover times have been significantly reduced by a
redesign of the web handling system. In particular the removal
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PETER BERVELING, GEOSTICK owner

of the vacuum boxes from around the
web reduces the time taken to change a
roll. ‘Changing the PIP blanket has also
been made faster and more automated,’
asserts Cees Schouten. ‘We can change
a blanket in just five minutes rather

than twenty minutes, because the drum
takes less time to cool down to handling
temperature.’

GAME CHANGING?

For Peter Berveling, the WS6000
presses will eventually replace the
ws4000/4050/4500 machines at Geostick
because of their ability to profitably
handle such a wide range of print runs.
‘But our original ws4000s still print
excellent quality work and they are good
for very short run jobs.’

Berveling believes the WS6000 is a
game-changing machine, and gives an
example: ‘We have one customer who
currently receives from us the same label
designs printed in ten different languages
on ten different rolls. He holds around
1 million Euro of stock. Now he wants
us to print all ten languages in the same
roll so he can label the product in one
production run. We can deliver the rolls
when he needs them, and not, as now,
once a week according to his forecasts.
We see many more opportunities
like this, including for clear labels in
multi-variants or short runs.’

Peter Berveling believes that digital
and conventional presses will continue
to live together — it is just the break point
that changes. Jobs come through the
production chain depending on what is
the best way to print them, rather than as
‘digital’ or ‘conventional’ jobs.

‘We have identified jobs running on the
Gallus EM280 which are more suitable
for the WS6000. But at the same time
on our new Nilpeter FA-4 presses we

have been able to reduce setup times
considerably, and we already put shorter
run conventional jobs with more complex
in-line finishing on the FA-4 and not on
the EM 280. For these reasons we are
selling an EM280 and not replacing it.
That work will go mostly to the WS6000.’
Geostick is likely to have a lot of
spare room in its new digital hall. “Two
WS6000s are more productive than three
ws4500s. And where three machines
required six operators, two WS6000s
require five operators for the same
productivity,” notes Berveling.

LEAN MACHINE

One of the reasons that Geostick

makes such a fascinating case study

for the WS6000 is its extremely ‘Lean’
conventional flexo press operation.

The company was the first narrow web
converter in Europe to trial thin ‘in the
round’ imaged sleeves on a Nilpeter FA-4
flexo press. Geostick now has two of the
8-color, 420mm-wide machines.

‘Using sleeves, we can change the
design on four or five stations and be
back in production in just 15 minutes.
Before it was taking us 15 minutes per
print unit,” enthuses Cees Schouten.

For the sleeve project Geostick built
a team around Belgian design house
Athena, sleeve imager GRS and AKL,
which supplies the sleeve adapters for
the FA-4.

‘We have to experiment with the
adapters to achieve the same degree of
compression we get from using tapes on
conventional plates,” says Schouten. ‘It
was a big learning curve.’

While ‘in the round’ sleeves are more
expensive than conventional sleeves
— 200 euro compared with 60-70 Euro
— Schouten sees the new technology
as a way to be truly Lean: ‘| can reduce

30 m/min (98 ft/min) in 4-color mode at
resolutions up to 1,219 dpi
60 m/min (296ft) in 2- color mode

812 and 1219 dpi at 8 bit. 2438 x 2438
addressability HDI (High Definition Imaging)

12-450 microns

317mm x 980mm (12.48in x 38.58in)

personnel costs, increase our profitability
and reduce the gap between digital

and conventional. The key advantages
are that there is no plate mounting

and the press is directly into register
when we start printing. We do not need
auto-register.’

Another key ‘Lean’ workflow principle
at Geostick is to have turret rewinders
on the presses. Responsibility for the
complete job now lies with the press
operator, who packs the job ready for
shipping. ‘This means the printer has
to watch every small roll, where before
he printed a huge roll and it went to
the slitter rewinder for inspection and
packing,’ says Cees Schouten. ‘Now
the job goes from the press to the client.
There are no more discussions about
who is responsible for mistakes, the
printer or the slitter-rewinder operator.
Now it is the printer.’

DYNAMIC LEADERSHIP

Peter Berveling’s dynamic and inspirational
business leadership is reflected in his energetic
leisure pursuits.

He worked for two years in Africa for a
shipping line and returns there often for safaris
— particularly to East and Southern Africa. He
flies planes, and every year rents a Cessna
with some friends and spends a week flying
round Europe. He also scuba dives, and some
of the spectacular photographs adorn the
Geostick building.

Perhaps most extraordinary is Peter
Berveling’s faithful recreation of an Irish
pub inside the factory, which acts as a staff
canteen and training area — all in honor of his
Irish-born wife. The pub is inspired by the
Glenmalure pub in the Wicklow mountains, and
includes a genuine Dublin telephone booth, a
stand for the Irish Times newspaper and a road
sign pointing to the Glenmalure valley.

MAY 2009 | L&L
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PETER BERVELING
by the Nilpeter FA4
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Additional efficiencies come from the Matho matrix waste recovery system
installed by Geostick. ‘Even with 4,000 meter rolls, it is not necessary to
stop and change the matrix rewind rolls, which allows the turret rewinders to
operate efficiently,” says Schouten. ‘Lean manufacturing is all about making
the whole chain more productive.’

WEATHER THE STORM

There is little doubt that the global recession is hitting companies like Geostick.
‘Last November and December we saw growth, but January was very bad and
February not looking good. We are in a very big crisis and we still do not know
how big it is going to be,’ says Peter Berveling.

But Geostick is in a better position than many converters to weather
the storm. ‘Even where we are doing less work for existing customers we
compensate with new clients, and it helps we can offer digital as a service,’
says Berveling. ‘We also concentrate on our customers’ total label costs, and
we help with application of the label and logistics.’

Peter Berveling has managed the business so he does not require bank
financing. ‘We are a family-run business, so no shareholders to please. We
have a healthy cash flow and we finance all our investments from our own
resources.’

Asked what advice he would give to label converters considering digital
printing, Berveling stresses the importance of communicating the capabilities
of a digital press directly to the marketers or brand owners. ‘They always see
the opportunities and are not talking about price. This can be hard to do for
sales people. Sales people naturally want to sell 100,000 label jobs, not 10 x
10,000 labels. But the last is more profitable because not everybody can do it.’

Branding is becoming ever more important, and this provides new
opportunities. ‘In companies like Heineken, purchasing follows marketing — not
the other way around. Even Heineken beer barrels now have pressure-sensi-
tive labels to identify them to maintain the brand.’

Peter Berveling also recommends purchasing more than one digital press.
‘There is always more downtime than you may think for servicing, maintenance
and trouble-shooting.’

For the future, Berveling is excited by what new markets the WS6000 can
open up. ‘Digital offers unique opportunities to new clients, which if we did
not have digital we could not pursue. The WS6000 will increase the number of
applications we can target and increase our profitability. Many clients will not
even know we have moved their work from conventional to digital, which gives
us a chance to improve our profitability. Because the user of the HP Indigo
press is charged per revolution of the blanket cylinder, we can print more
labels per ‘click’, helping offset the higher price of the machine.’
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Europe

AN OPEN HOUSE hosted by Spartanics-Systec introduced the Finecut laser cutting system to Europe, and
recent software developments will allow it to compete with rotary die cutting, as James Quirk reports

Laser technology is nothing new, but a variety of issues have
prevented it cementing itself as a widespread alternative to
rotary die cutting in the finishing sector. Speed, issues with
achieving right angled cuts, varied performance on different
substrates, not to mention cost, have all conspired to keep the
technology on the periphery of mainstream label production.

But a recent open house organized
by US-based Spartanics, held in
Bielefeld, Germany at its partner
Systec, a manufacturer of screen
printing equipment and drying systems,
showcased a laser cutting system which
the company believes will not only set
new standards for digital finishing, but
also compete directly with rotary die
cutting in the flexo market.

This was the European debut of Spartanic’s Finecut laser
cutting system, the first of three appearances in the region
which will culminate at Labelexpo Europe, in Brussels, in
September. The Finecut, which comes in roll- and sheet-fed
versions, can achieve speeds of up to 100 m/min, a
breakthrough which Mike Bacon, Spartanics’ VP of sales and
marketing, says is only the beginning. ‘We could go faster
with two laser sources, but it gets to the point where the cost
is prohibitive. We believe we can get to 150 m/min, using only
one laser, within the next year.’

This increase in speed is just one of the elements that Bacon
believes will allow the Finecut to compete with rotary die cutting
in the flexo market. ‘A year ago, we couldn’t compete; but now,
with these speeds, we can. With the trends towards shorter
runs and multiple jobs, rotary tools need to be changed more

"We could go faster with two
laser sources, but it gets to
the point where the cost is

prohibitive. We believe we can
get to 150 m/min, using only
one laser, within the next year"

regularly, which gives laser cutting an advantage.’

Software advances, too, are crucial. ‘While laser technology
has been around for a while, the software capabilities had
not been catching up with the lasers,” says Bacon. ‘We’ve
made a concerted effort to develop the software —it’s all
about what you tell the laser to do.” The Finecut is controlled
by sophisticated software integrated to
provide constant monitoring feedback
and control of all system operations,
including registration, web control, laser
power, laminating and slitting. A pictorial
operator interface, specifically designed
for digital laser cutting, allows swift
modifying of the pattern to be cut. Job
parameters can easily be entered, making
quick work of adjusting to the variety of
materials, material widths and thicknesses, and part sizes that
are encountered. ‘We’re aware of how difficult it is nowadays to
recruit good operators,’ says Bacon, ‘so we have focused on
making the system as easy as possible to use.’

The Finecut also includes a quick, accurate job quote
tool, which identifies the maximum web speed and cut per
part. Print registration is flexible, and senses anything that
has contrast and shape. The laser operates across a variety
of cutting fields depending on the system configuration.
However, the 200mm x 200mm system is ideal for narrow web
label production. ‘The configuration of the laser is triggered,
and can be changed, by a barcode or registration mark or
color, for example,” says Bacon. ‘It takes 30 seconds from
reading to configuring a new cutting pattern, so waste is
minimal, just a handful of labels.’

MAY 2009 | L&L
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THE SPARTANICS FINECUT LASER CUTTING
SYSTEM will be on display at Labelexpo
Europe in Brussels in September

PARTNERSHIP

The two-day open house at Systec’s Bielefeld facility attracted dozens of visitors,
both screen printers and narrow web converters, from seven European countries.
The event also displayed a stand-alone slitter which can handle materials of

up to two meters wide at 100 m/m, and the Fineprint cylinder screen printing

line, featuring electronic controls which eliminate manual adjustments, which

can handle materials as thin as 12 microns, automate adjustments for shrink or
stretch, and position web material within 0.1mm.

The Fineprint reflects the cooperation between Spartanics and Systec. After the
Rolling Meadows, lllinois-based company acquired Klemm Technology in 2005,
a business with expertise in screen printing and laser technology, it saw Systec,
then named TSI, as a company whose background in screen printing further
complemented the group. The partnership began in 2007 and branding is divided
between technology areas: Spartanics for cutting systems; Spartanics-Systec for
screen printing and drying systems. ‘The partnership has been very beneficial,’
reveals Reinhard Zimmermann, owner and founder of Systec. ‘Spartanics has
great expertise and we’ve been able to integrate its technology into our systems.’

Mike Bacon agrees: ‘It’s the best of both worlds. We’ve traditionally been
focused on the finishing aspect of production, but through Systec we are now
involved in the whole printing line.’

Spartanics has been in the die cutting business for 40 years. Founded in Sparta,
Wisconsin, cutting name plates, the company developed optical systems which
allowed its systems to read a wide variety of different materials. It then moved into
the credit card market, which now makes up fifty percent of its business.

LABELS&LABELING

"We’ve traditionally
been focused on the
finishing aspect of

production, but through

Systec we are now
involved in the whole
printing line"

FUTURE INTEGRATION?
Mike Bacon returned to Spartanics, for
whom he had previously worked for eight
years as western regional sales manager
and international sales manager, in October
2008. Part of his new remit is to look into
the possibility of integrating the Finecut
system into a narrow web press line.
Indeed, the idea of laser cutting
integrated inline with a narrow web
press — and perhaps an inkjet unit too —
is an exciting prospect which may just
represent the best cooperation between
digital and conventional technology in
the near future. With around ten Finecut
systems already installed, and it sure to
be a major draw at Labelexpo Europe,
laser cutting is coming of age. As Mike
Bacon says: ‘We have only scratched
the surface.’
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Inspection revolution

A NETWORKED 100% INSPECTION system installed by Erhardt+Leimer at converter X-label represents a
major breakthrough in the organization of quality management. Andy Thomas reports

German converter X-label has carried out a groundbreaking
installation of multiple, press-mounted print image inspection
systems networked to its rewinders via a central quality
department. The system was developed and installed by
Erhardt+Leimer, based on the Nyscan 100-percent print
inspection system.

Historically, final inspection of printed labels has been carried
out on inspection-rewinders. The need to stop and position at
all defects - even those that are potentially acceptable — wastes
a lot of time and can prompt the operator to set the sensitivity of
the system at a low level to meet productivity requirements.

Greater cost-effectiveness can be achieved if the print image
inspection systems are installed, not on the rewinder, but on
the press. There are still potential problems, however. Although
waste is detected at an early stage, the press operator now
takes on responsibility for quality, making decisions based on
the feedback from the print image inspection system. Not an
ideal scenario.

The solution developed between Erhardt+Leimer and X-label
involved equipping each printing press with a print image
inspection system with an interface to the IT department
for production data acquisition (PDA). The quality control
department — not the printer - decides whether production is
acceptable or waste. Individual ‘fail’ defects are identified and
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FIGURE 2 - Sealing with
label for reel identification
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operation of the rewinder.

The practical implementation can be seen in Figure 1. A print
image inspection system is installed on all printing presses
on the site. The PDF artwork is accessed directly by prepress
via the existing EskoArtwork workflow system. On completion
of the printed reel a coded label with the job or reel name is
applied (Figure 2). The press operator now scans the code,
automatically allocating the name and reel-specific data for
that job to the reel report. Data transfer to the central server is
started automatically; from now on the Reel Report for any roll
can be opened using a barcode scanner, allowing complete
integration in the organization's ERP system. The result of
the scan is shown in Figure 3. If a scan is not successful, the
information can also be entered or corrected manually.

As soon as the data is saved on the central server, each
subsequent action is initiated by the presence of a physical
reel at the related station. So when the reel arrives in quality
control, it is identified by scanning the bar code, and the reel
report is loaded automatically for editing. On completion of the
editing process, the reel moves on to finishing, where it is again
identified via the barcode and finished based on the information
contained in the reel report.

PRESS INTEGRATION
The print image inspection system at X-label was fully
integrated into the company’s Gallus RCS 330 press (Figure 5).
During makeready, a reference image is taken from the moving
web, allowing all important parameters and inspection zones to
be defined before printing starts. During production, the press
operator can obtain print quality information from any point in
the job, from the start to the current point, using the reel report.
For example, in the case of a repetitive defect on the monitor,
the operator can decide to stop the press to correct a defect
on a printing plate. Figure 6 shows an actual reel report for a
job consisting of two labels across the web. The text defects
currently detected are highlighted in the defect display area.
Once the related bar code label has been scanned, the
edited reel report is automatically transferred from the central
server to the computer on the rewinding machine. The
operator simply presses the Start button and the system stops
automatically, depending on the type of defect, at the splicing
table or the waste rewinding position. ‘Waste areas’ - which
occur predominantly during set-up, but can also be generated

FIGURE 3 - Acquisition of the job-reel information with the aid of the barcode scanner
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USING PDF AS AN INSPECTION
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xp - An automatic print image inspection system is based on a comparison of
2 = the moving image as it is being printed with a reference image. The best
a - - method would be to use the original PDF artwork directly as a reference.
. & _— - | The problem is that this artwork differs from the printed image in essential
— — p— e I elements such as accuracy of color, different representation on films,

I

trapping and punching, and even in the position of individual elements.
To validate inspection with the aid of the PDF artwork, it is therefore
necessary to adapt the artwork to the actual print.

Of course, the inspection camera must be able to detect all printed
features — including highly reflective metal films — and E+Ls recently
launched TubeLight lighting technology allows these elements to be
reproduced in their natural color. Figure 4 shows the camera image for a
label with different effects such as tactile and pearl refractions compared
to the PDF artwork.

FIGURE 6 Reel report during production

by problems with register adjustment or printing plate The differences between the two images are compensated

pressure - no longer need to be specifically marked with by the inspection system's Pre-Press module, yvhich replaces

pieces of paper or flags. the colors in the relevant layers to make the print consistent
enough to be checked based on the PDF artwork. The

A NEW PARADIGM? PDF artwork has already been separated into layers by the

EskoArtwork workflow.

"‘ﬁ't% EFFECT ve

‘The example of X-label shows that central data
acquisition should not only cover the production data
from production, but also include the print image
inspection as a quality assurance measure,” comments
Dr Stephan Krebs, head of the inspection systems
business unit at Erhardt+Leimer. ‘This configuration
generates a high degree of transparency and increases
the productivity of each individual machine. The quality
supplied is no longer at the discretion of the operator, but
is clearly defined by quality control.’

Donald Lewis, international business development
manager for inspection systems at Erhardt+Leimer,
adds, ‘As it is not necessary to allocate reels produced
to a specific finishing machine, machine utilization is also
significantly increased. The reduction in the workload on
the operators on the finishing machine also increases
the through-put on those machines and ensures less
downtime.’

sniel
3 ]

FIGURE 5 - Integration of a Nyscan print image inspection system in
a Gallus RCS330
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Omet now offers a UV offset option
for its Varyflex press series

g1

Omet launches
offset press

L&L editor Andy Thomas was the first journalist to see Omet’s new UV offset press — an important development
from a company so strongly associated with high quality flexography

At an open house during the recent
Converflex show in Milan, Omet unveiled the
offset version of its Varyflex F1 combination
press. The UV offset units are also now
available for integration into the Varyflex
carton press (VF-C).

The demonstration press was 430mm
wide, with both 340mm and 520mm variants
under development. Print repeat is in the
range 12- 25ins.

‘This completes our technology range and
follows trends in the market,” comments
Marco Calcagni, international sales and
marketing manager at Omet. ‘The UV offset
units enable roll converters to compete with
sheetfed printers and also makes it an easier
decision for sheetfed converters to move to
roll products — including self-adhesive labels,
shrink sleeve labels and flexible packaging.
These printers can then use combinations
of other processes, including flexo. This is
the key to our proposition and allows our
customers to offer something new to the
market.’

The UV offset units can be freely combined
with the gravure, flexo, screen and hot/
cold foiling heads already available for
the Varyflex flexo press platform. The

configuration of the open house press was
UV flexo applying a metallic, followed by
CMYK UV offset stations, UV flexo varnish
and die cutting.

The press uses interchangeable 2-cylinder
cassettes for repeat size changes. The
cassettes are slid into the print unit on rails
from a motorized cassette rack, which runs
behind and parallel to the press. Repeat size
cassettes can be selected for all print units
simultaneously. This arrangement makes
efficient use of space and takes away the
need for carts or trolleys. The press services
are located on the far side of the cassette
rack.

The cassettes locate in the print units
without the need for tools and without
breaking the web. The ‘bridge’ between the
storage rack and print units provides an area
where plates can be cleaned and changed.

The screws for adjusting pressure on the
inking rolls are located on the cassette and
not on the fixed print unit. This means that
pressure does not have to be re-adjusted
each time a cassette is exchanged, so long
as the rolls are not changed. ‘The constant
pressure of the inking rollers means it takes
less time to adjust pressure when changing

MORE TO SEE

At its open house Omet also
demonstrated a 7-minute changeover
on an X-Flex 430 flexo combination
press from 12 micron PET to a PS
label material, with sleeve change and
coupling of screen, cold foil and die
cut. The screen and foil units were
then disengaged and the machine
accelerated to 200 m/min with no
adjustment of register.

Also shown were the Varyflex 530
F1 Holofoil King registered hologram
system operating off-line on a pre-
printed web, and a Varyflex 670 F1
solvent lamination unit.

Omet’s Marco Calcagni also spoke
to L&L about the Varyflex press
now being installed at the Sonoco
Packaging Center at Clemson
University in California. ‘We are very
excited by this. The press will be
used to trial new technologies such
as RFID printing and even printing of
solar panels. The press has a highly
technical specification, and customers
will be shown how to print completely
new types of packaging.’
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Inspection solutions by EyeC

With his visual
acuity and high
speed he beats
his competitors.
So can you!

The EyeC ProofRunner in-line inspection
system sees the errors you don't want your
customer to see. You deliver 100% quality -
on time. You get no rejects and no com-
plaints. Whether you print labels,

cartons, foils or inserts, an
EyeC inspection system
checks your produc-
tion against the
customer  proof.
You maintain your
reputation and
reduce the cost
of quality.

Contact us for
an on-site demo!

Your Vision for Quality.

control
Eye systems

EyeC GmbH - Burchardstr. 21 - 20095 Hamburg
Germany - Phone: +49 40 / 22 63 555-10
www.print-inspection.com

Caption: Exchanging a 2-cylinder offset cassette unit. (1) There is space for the three exchange
cassettes on a moving conveyor behind the presss, which allows selection of cassettes for all print
units simultaneously. (2) The ‘bridge’ between the press and conveyor provides space for makeready.
(3) The cassette locates without tools

repeat size,” says Calcagni, who led the
offset project team at Omet.

Calcagni says a key advantage for
Omet of the cassette configuration is the
ability to use solid steel cylinders for a
high level of stability.

The press has an idling speed of 10
m/minute to reduce wastage during
makeready, along with integrated
automatic pre-register. It is fitted with the
same Vision 1 automated registration
system as seen on the other machines in
the Varyflex press range, with automated
adjustment of lateral and longitudinal
register to an accuracy of +/- 0.04mm.

Each print head has four independent
servo motors, which drive the print
cylinder, inking rolls, inker and
dampening rolls. This allows automated
setting of the inking and dampening
curves, so the press can accelerate

to its maximum print speed of 200 m/
min and ramp down without changing
color consistency. The ceramic-coated
dampening roll helps this process by
delivering better and more uniform water
transport.

Remote adjustment of inker speed and
frequency and motorized temperature-
controlled inking rolls deliver a stable
ink flow during the print run. The inking
system supports CIP3/4 automated ink
zone set-up and job storage. There will
be a closed loop densitometer system
on the press at Labelexpo Europe, and
Omet has a project team looking at
closed loop spectrophotometric color
adjustment. The UV curing system has
a driven chill drum, allowing the press to
handle a wide range of substrates from
12 micron unsupported film and up to
400+ micron board.
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Pre-press success

FULL SERVICE PRE-PRESS SHOP Trinity Graphic USA had its best ever year in 2008. Danielle Jerschefske
reports on how this specialist plate maker is expanding its business

Trinity Graphic traces its roots to England in 1967, where the
current CEQ’s father, Keith Smithson, founded the pre-press
company. As the label industry expanded in the 1980s,
business with US-based companies took off to such an extent
that at the end of the decade, Trinity Graphic opened a facility in
Sarasota, Florida.

Although one critical US customer set business back by
investing in its own pre-press equipment, Trinity rolled up its
sleeves and got to work, following the advice of famous British
politician Sir Winston Churchill, to ‘never, never, never, give up’.
Today the business has blossomed into a full service pre-press
solutions provider, combining plate making with the Trinity
Design Group and the Flexographic Technical Services.

TECHNOLOGY

‘One reason Trinity is successful is because we are constantly
investing in the best and newest technologies,’ says Robert
Smithson, CEO and director of technology. ‘This regular
investment in both machine technology and software upgrades
is an ongoing cost.” All artwork is reviewed and pre-flighted prior
to plate production, and EskoArtwork’s Backstage and ArtPro
software provide the software platform. From simple linework to
complex, four-color process work up to 325 line screen, Trinity
produces it all.

Trinity has a complete analog plate workflow as well as both
digital FAST and digital solvent plate making equipment. The
company has a long-standing relationship with Pitman to supply
its DuPont Cyrel plate material.

‘As a trade shop we have to be ready to meet our clients’
requests at any time,” says Mark Barnard, Trinity president and
FFPA board member. ‘The fact is, there are a certain number of
people that aren’t ready to make the switch to digital plates. On
any given month we are still producing 35 to 40 percent analog
plates.’

The most recent addition to the shop floor is a Kodak
digital proofing system that allows the manufacturer to output
true-to-print samples.

Trinity Graphic’s trademark is its photopolymer embossing
plates, which give a textured look to packaging materials.
Specially developed with Rotometrics, this textured look is
ideal for prime label markets like wine and luxury products, but
can be used on any packaging to give what Robert Smithson
describes as ‘jaw dropping’ effects. This embossing method
also works as a high quality decoration alternative to costly steel
cylinders and expensive tooling.

Conversource, a specialist in customized slitting, has become
Trinity’s partner for the smaller quantities of product needed to
support the trade shop’s embossing plates. Cold foil supplier
Amagic works closely with Trinity and its converter customers to
make the best use of combined cold foil decoration effects.

THE CUSTOMER EXPERIENCE

Remarkably, Trinity’s growth has come without a sales

force. The company relies on customer and supplier
recommendations, and works closely with press manufacturers
to supply the plates used for sample runs.

L-R Mark Barnard, Elizabeth Buchanan,
Robert Smithson, Gary Bibler

M&M Label has worked closely with Trinity Graphic for around
ten years, since the label converter, mostly a supermarket and
deli label producer, decided to move into prime label production.
‘Before we broke into process work, we had a unique customer
base that would buy (desktop) printers from us with our labels,’
explains M&M president Mike McCourt. ‘Trinity Graphic helped
us break into the prime label market by creating us a sales
portfolio to show our process work samples.’

Most of M&M Label’s plates for prime label orders are supplied
by Trinity. Depending on the complexity of each job, plates are
created either digitally or analog. McCourt continues, ‘we now
complete a substantial amount of high-end work and with the
help of the Trinity team have been able to push what flexo is
capable of doing. Without them, we wouldn’t be able to produce
many of the labels that we do. They are thorough and extremely
good at what they do.’

LeeAnn Burish is the account representative for M&M Label.
‘Because of her knowledge and diligence, and real spirit for
wanting us to be successful, LeeAnn has kept us from making
costly mistakes,” McCourt says.

Robert Smithson insists that the number one reason Trinity
Graphic has been successful is its people. No employee has
a voicemail box — when a customer calls, they always speak
to a real person. Continuous training on all aspects of print
production is also key: ‘Our staff understands both pre-press and
printing, and because of this we are able to advise customers on
critical printing details like anilox roll selection. It’s all part of our
drive for consistent, high-quality production.’

Another important converter partner is Design Label
Manufacturing, which gets all its digital plates from Trinity
Graphic. President Jeff Dunphy, a TLMI board member, says this
allows his company to concentrate on its core competency: ‘I
feel that if it's not our main business, then why do it. We began
working with Trinity during the industry’s transition into digital
plate production and have not yet found the need to invest
in the capital equipment if Trinity consistently has the newest
technology and great service to offer us.’

Converters also benefit from Robert Smithson’s partial
ownership of the Flexographic Trade Services (FTS) operation
in Fort Mills, South Carolina. It is constantly used as an R&D
resource and a quality control testing facility. For example, if a
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client has complications with its plates, they can easily be sent
to the school for testing in a tightly controlled environment.

TRINITY DESIGN GROUP

In recent years, the company has developed the Trinity Design
Group. Addressing the need for flexo-focused artwork, it
serves as a boutique-style agency that is able to cater to all a
customer’s needs.

The company’s grounding in print knowledge has given the
design team a strong sense of quality control, as Gary Bibler,
president of Trinity Design Group, explains: ‘We design artwork
that translates seamlessly from prepress, to the plate and
onto the press. Our goal is to achieve a strong design that is
workable in all forms of media. We want to ensure that artwork
functions harmoniously with flexo.’

One successful example of this approach is Equa brand
bottled water, a product sourced from the Amazon rainforest
that will be launched shortly. The Equa management team’s
research had shown that consumers like the idea of water from
the rainforest. ‘They think natural and pure, pristine,” explains
Jeff Moats, Equa water president.

To create a design which would ‘pop’ off the shelf, Equa
partnered with a graphic design firm in the UK. But as can often
happen, the brand had a difficult time translating the firm’s
creative graphic designs into visually appealing, printable labels.

Eventually Moats was referred to Trinity’s Design Group.

‘Bob and his team are extremely creative. They think outside of
the box and have helped us through this packaging process,
bending over backwards to push us in the direction to best
solve our problems.” Both graphic teams are now working
together to deliver packaging and labels which convey the Equa
message.

‘It’s all about the presence,” Moats explains. ‘Our new brand
must be able to rise above the clutter on the shelf.” Equa will be
going directly after brands such as Evian and Fiji waters. ‘We
have chosen a circular design that gives an affinity towards the
contents and the source of origin, as well as looking graphically
appealing. The packaging must invite a trial, hook to sample,
then move the consumer to switch brands. We have confidence
that Trinity will help us achieve this goal.’

TRINITY DIGITAL

Trinity’s most recent step has been into the digital printing
market. The new entity, Trinity Digital, is serving both label
clients and local Florida businesses with just-in-time sheet
fed color printing, shipping print work including short order
brochures, cards and point of sale pieces.

Now many of the company’s clients are asking it to consider
setting up a full service digital label operation. Comments
Elizabeth Buchanan, head of sales for Trinity Digital, ‘There
are very few of Trinity’s flexo accounts that have access to this
technology. It appears that they are reluctant to pursue this
option themselves for various reasons and feel that we would be
the perfect source to supply the work.” Smithson says that he is
closely evaluating the various technologies.

LABELS&LABELING
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L-R: Ken Davis, director, Hine Labels; Bill Hine, managing director,
Hine Labels; Greg Neesham, sales director, Punch Graphix UK

UK CONVERTER INSTALLS
COUNTRY’S FIRST XEIKON 3000

Hine Labels, of Rotherham, Yorkshire, has announced details of a
decision to upgrade its existing Xeikon label press to a new Xeikon
3000 machine. The installation will be the first Xeikon 3000 digital
label press in the UK, following its launch last September.

Bill Hine, managing director of Hine Labels, said: ‘Our original
Xeikon 330, installed at the end of 2007, allowed us a good insight
into the digital labels market, providing us with the opportunity to
talk digital with our existing customers, and to work our way through
the whole of the digital production cycle — which is, of course,
quite different to our traditional flexographic business. The further
enhancements in both image quality and production speed for the
Xeikon 3000 meant that it was the next logical step for us. Our
business comes from trade customers. They generally don’t have
a preference with regard to the printing process that we use. What
they want is high quality, color consistent labels in the shortest
possible production time. We have to face the fact that run lengths
are decreasing across many of our markets, and this is what tends
to determine which print process we use for a given job.'

The Xeikon 3000 produces images at 1200 dots per inch, with
four bits per spot, and offers an increased imaging width of 322mm
against the 307mm imaging width of the Xeikon 330 machine. All
machines are based on a 330mm substrate width. The web-based
press has a top speed of 31.5 feet of label production per minute,
and a monthly duty cycle of 1,500,000 feet. The 5-color engine
provides for the four standard process colors plus a choice of spot
color, special security toner for anti-counterfeiting applications,
or an opaque white for the ‘no label’ look on transparent material.
The press is capable of handling a range of substrates including
self-adhesive films, co-extruded films, unsupported films, paper,
transparent and opaque foils, and paperboard. The dry toner
electrophotography imaging process enables the use of conventional
substrates without the need for coating or pre-treatment.

‘Xeikon 3000 also offers an immediate upgrade path when digital
volume requirements increase,” added Bill Hine, referring to the
ability to enhance the machines capabilities up to those of the
Xeikon 3300 label press. ‘It has certainly enabled us to open new
doors with existing customers. The ability to economically produce
shorter runs has a strong appeal in many market sectors, and we
have also become involved in a number of test marketing programs
— an ideal task for digital production, as we can create any number
of label variants within a short space of time.’



Patented CS L3022

Technology CSL3022 SHAFT-LESS MODULAR INTERMITTENT ROTARY

Qe o LETTER-PRESS LABEL PRINTING MACHINE
SHAFT-LESS REGISTRATION TECHNOLOGY + INNOVATIVE LETTER-PRESS INKING SYSTEM.

« - CONCORDHITEK .........

.. ORTHOTEC %e%e%e%e%e %% %%

INNOVATIVE TECHNOLOGY FOR CREATIVE LABELS

Patented
Technology
Innovation

RFCN2850DL+DL
RFID LABEL CONVERTING MACHINE
SRN3030
Patented
Technology SILK SCREEN PRINTING MACHINE
lpnovation FLAT BED, REEL TO REEL

o

CONCORD PRECISION TECHNOLOGY CO., LTD.

ASSOCIATED: WAN AN PRECISE MACHINERY WORKS CO., LTD.
INTERNATIONAL OFFICE
ORTH@ CHAMPIOE,GREATION INDUSTRIES CO., LTD
P.O.BOX:24-157 Taipei, Taiwan
B= 153 TEL:886-2-23635092 FAX:886-2-23622137,
% ;= wﬂﬂ...-f-"‘"E-MaiI: orthotec@ms1.hinet.net
| AUTO. LABEL PRINTING PRESS |- http://www.orthotec.com.tw




A
8
THE MAIN PYRAMID in Chechen Itza
ancient Mayan city. Yucatan, Mexico

L 4

Focus on

GLOBALIZATION has created the opportunity for Mexican converters to improve their businesses and drive
towards increased product quality. Danielle Jerschefske reports

Competition is more intense than ever. Success calls for high
productivity, regular investment, consistent quality control

and more. All of the fastest growing and most profitable label
companies have learned to balance these demands, including
many of Mexico’s label converters. Through diversification,
standardization and alliances, Mexico has a competitive force
of label printers, eager to improve, and planning for growth.

Jose Luis Bezaury, CEO of Litoplast, a division of Grupo
Colibri, has been in the industry for over 40 years. He
believes globalization has ‘forced the industry to deal with
the expanding world by commanding businesses to invest in
technology and employee training. This, in turn, has helped
Mexican companies learn to compete with outside competitors
that had greater advantages such as variety, pricing, quality
and other manufacturing virtues that the Mexican industry had
previously lacked.’

1994 marked a difficult period for the nation when it went into
a deep recession for nearly two years. Yet, those pressures
provided opportunity to those with a plan, and in 2009 Mexican
converters are again rising to the challenge.

DIVERSIFICATION AND INVESTMENT
According to the 2008 Label Converting in North America
market survey published by L&L, shrink sleeve production
in the region has increased 5 percent in the last two years.
20 percent of respondents said that they are manufacturing
shrink sleeve labels. Homing in on the Mexican market, the
percentage of converters producing shrink sleeves appears to
be much higher than in the US and Canada. 75 percent of the
converters interviewed for this article offer shrink sleeve labels
within their product portfolio.

Far ahead of the recent growth spurt in shrink sleeve labels,

LABELS&LABELING

Litoplast, traditionally a cut & stack offset printer, moved into
shrink production in 2002. Jose Luis Bezaury says, ‘| saw the
market was moving from cut & stack offset labels towards film
flexographic labels and realized that it was time to expand
into another technology. So we invested in a fully loaded
20in, 8-color all UV sleeve machine.” Since then, Bezaury has
purchased three more presses to build the flexo side of the
business to equal sales to the offset.

A supplier to a large food chain in Mexico, Bezaury has seen
the benefits of flexo and believes this is the way forward. ‘We
plan to expand flexo significantly over the next year or two,” he
adds.

A young company at three years old, Promographics opened
business as an in-house packaging supplier for a local hair
cosmetics company. Producing appealing and complex 16
pt cardboard boxes at 2-300 ft/min on a water-based Nilpeter
press, managing director, Ricardo Villar saw the value he could
bring his customers by offering label production. ‘In moving
into the label market we now offer a turnkey solution to our
customers,’ Villar says.

To diversify into label production as a complementary
offering, Promographics invested in an FB Nilpeter, all GEW
UV flexo press to print film for shrink sleeve labels, and a
Karlville seaming machine and cutter. ‘Already having Nilpeter
flexo technology, it was natural for us to expand with the same
brand,’ Villar explains. Since this investment, Promographics
has grown its shrink sleeve business to be a quarter of total
production, while the rest remains in boxes and PS labels and
pouches.

Not only has this expansion provided a turnkey solution to
its main customer, but has helped increase business outside
of the health and personal care industry. ‘In the next few years
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80 percent of our sales will come from
outside the hair cosmetic company,’
Villar says.

To gain more market share, Villar's
focus is on finding customers that want
specialty labels and packaging. ‘Each
of our current customers has a different

application, so we are completing
distinct work each time we print a label.
This type of work is where we will find
our opportunities for growth,” he says.
He notes that the pharmaceutical
industry is a key growth segment in
Mexico.

Alejandro Hernandez, general
manager for 20 year old Todo en
Etiquetas, competes mostly in the food
and beverage market using a variety
of Mark Andy and Nilpeter equipment.
Traditionally a pressure sensitive house,
Etiquetas moved into the shrink sleeve
business four years ago.

‘We have since grown our shrink
label business to a third of our total
sales,” Hernandez says. All of its shrink
sleeves are produced on a Nilpeter FB
3300. ‘We are already near capacity on
this press, so in order to expand into
new markets, like tequila, we must add
another one. And with the addition, we
will also invest in another seamer, cutter
and rewinder to avoid bottlenecking in
our manufacturing process.’

Nueva Latina, a long-standing,
predominantly offset printer, has
made a significant investment in flexo
technology in recent years. Nueva
Latina has experienced more and more
customers asking for shrink sleeve
labels. Juan Antonio Alduncin, chief
director, says: ‘We have expanded into
the shrink market with flexo. The quality
of UV flexo has improved substantially
in recent years and we can produce
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MEXICO CITY: the view across
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shrink at a reasonable cost with this

technology. There are lucrative benefits
in UV versus offset for this market.’

SECURITY AND AUTHENTICITY
Another avenue of diversification that
Mexican printers are taking advantage
of is in security and authenticity. The
battle against counterfeit goods has
only intensified in recent years, creating
new opportunities for converters
around the world to help brand owners
distinguish their products from bogus
ones in the marketplace.

The flow of counterfeit goods into
Mexico is valued at some USD 43
billion, putting it in the black market top
ten. Research also shows that around
30 percent of name brand spirits sold
in Mexico are diluted with counterfeit
liquor.

Guillermo Ramirez Boyer is the
managing director at Formflex, a mostly
ticket, tag and pouch producer for the
pharma, liquor and food industries.
Formflex specializes in premium
labels, more specifically offering value
added security and authentication
solutions to its customers. ‘Our clients
have asked for help with verification
of their products,’ he says. ‘Using a
combination of printing processes,
like reverse printing for example, with
advanced inks and substrates, we
provide our customers with a genuine
solution.

‘In this region of Mexico, counterfeit
tequila has become a real problem,’
continues Guillermo Ramirez Boyer.
‘So for one of our tequila customers
we used a UV ink only visible with
dark light to print a security logo and
corresponding code on their 100
percent Agave tequila labels. This
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serves as an authentication tool to both the brand owner and the store owner. With the
added security details, our customer can confirm that the product is what it says. We
have also used this advanced technology coupled with foiling to produce game tickets
for the local football team.’

DIGITAL

The personalization and corresponding coding that digital printing offers works great
for anti-counterfeiting purposes, and has proven to be of significant value to label printers
around the world. Getting its start in pharmaceutical labels in 1994, Flexoprint has used
digital technology to supply value added packaging to its clients for the last four years.

One of Mexico’s largest label converters, Flexoprint offers an array of printing
technologies including flexo, offset, screen and digital printing. Pharmaceutical labels
make up around 30 percent of the converter’s business with a portion of these produced
on an HP Indigo ws4500 digital machine or else in combination with it. ‘We saw what
digital technology could do for us as a supplier to pharmaceutical companies and felt
that it was necessary to add it to our portfolio,” Fernando Aranguren, Flexoprint’s founder,
explains. ‘The ability to print related sequential data and codes had been priceless.’

All of Flexoprint’s pharmaceutical labels are inspected 100 percent throughout the
printing process, both during and after production, using Eye-C or AVT video proofing
equipment and software. ‘Not only must we be able to assure authenticity, our customers
expect a perfect label,” Aranguren continues. ‘Digital technology has given us the ability
to offer clients a full combination of technologies to execute these demands.’

Another large converter, Impresos Uyeda began producing milk labels for its parent
company Lechera Sello Rojo twelve years ago. Uyeda has since moved into prime label
production with twenty percent of its sales from L’Oreal. Now, it is looking to expand in
new markets. Digital technology will catalyze this expansion: ‘You can expect to see that
we have invested in digital printing equipment by the end of the year,” general director
Ruben Masayi Gonzalez says. Masayi believes digital technology is the key to penetrating
the pharmaceutical market and wants to explore the opportunities personalization holds.

Besides digital printing, a number of Mexican printers have invested in digital software
and workflow solutions to improve their manufacturing speeds and streamline workflow.
Etiquetas Electronicas recently completed the switch from its old MIS system to a
topnotch SAP system. Owner José Casillas Sanchez comments, ‘We invested in SAP
software last year because it is the best. We wanted to modernize our workflow, improve
communication with customers, and improve data organization so we have figures at our
fingertips. We must be modern in order to succeed in a globalized world.’

While Mexican converters have invested a ot of money into press machinery, most have
not taken the step into digital plate manufacturing. One of the key decisions both Uyeda
and Electronicas have made, for the time being, was not to invest in CTP plate production
equipment. While both currently have analog production capabilities, it out-sources any
work that requires CTP.

‘We would rather invest more money into printing equipment,” Luis Javier Briseno
Gonzalez of Uyeda says. ‘And the service and support by the major suppliers is not
sufficient yet in Mexico. Service is difficult here.” Depending on the complication of the
label, or if it will be a long-term, high-volume order, Uyeda chooses CTP. About 60
percent of its plates are digital.

One converter that has made the investment in digital plate technology is Flexoprint. It
produces all of its offset plates digitally and most flexo plates with a brand new DuPont
Cyrel Fast.

CERTIFICATION AND STANDARDIZATION

GLOBAL

The call for global manufacturing standards has given a big boost to the quality of
labels that Mexican converters produce. Certifications were necessary in order for
Uyeda to earn its contract with L’Oreal. It is both SA 8000, an important benchmark
specifically requested by the brand, and ISO 9000 certified.

Briseno explains that certifications have made the converter more competitive.
‘Earning these certifications has pushed us to chase more of the multinational
companies,’ he says. ‘It has forced us to automate processes and invest in new
technologies. These investments are important and costly which is why we search out
customers that value our certifications.’

External graphic arts consultant, Mario Flores of Flexuministros, has provided his
services to Promographics from its beginning. Helping the business to focus on its quality
systems, Flores says: ‘By the end of the year, Promographics will be ISO 9000 certified.
Its customers value this benchmark and use it as a tool of measurement between
suppliers. It will be critical to the company’s expansion plans for the coming years.'

Promographics’ Villar adds, ‘We keep our printing shop as clean as customers
keep their laboratories. ‘The plant is considered our ‘printing laboratory’. It’'s what our
customers want to see.’

ABOVE TOP: Ricardo Villar of Promographics
and Mario Flores from Flexouministros

ABOVE MIDDLE: Fernando Aranguren at
Flexoprint

ABOVE BOTTOM: Alejandro Hernandez at Todo
en Etiquetas




FEDERAL
Etiquetas Electronicas is ISO 9000
certified and is continually working

to achieve more certifications or find
other ways to improve quality. In 2008
the converter earned the PROFEPA
certification — Procuraduria Federal de
Protection al Ambiente — a federally
backed certificate given to Mexican
manufacturing companies that meet

a benchmark for clean processes.

For two years prior to this accomplishment, Etiquetas Electronicas gathered and
documented detailed information on its manufacturing methods, focusing on air,
water and toxic waste issues. Etiquetas Electronicas is required to compile and
submit updated reports each quarter while the PROFEPA is valid. After three years,
the company will need to re-apply.

‘This certification process has pushed us to have even more order and to be more
efficient in our manufacturing,” explains the owner Casillas Sanchez. ‘We invested
in this process improvement, firstly because our customers began to request
information, and secondly, we saw there would be financial benefits to our bottom
line. We have reduced our waste and commit fewer mistakes.’

Sanchez says that employees have been eager to participate because they like to
be a part of it. ‘It gives them ownership,” he says. ‘And a sense of working together.’

SA 8000 CERTIFICATION

Enforced by Social Accountability
International, the SA 8000 standard sets a
global benchmark for working conditions that
awards certificates of compliance through

a third-party auditing service. The countries
with the most certifications to SA8000
include Brazil, India, China and Italy.

ALLIANCES

The switch from local buyers to a single appointed international buyer has driven
the increase of acquisitions and strategic partnerships within the label and
packaging industry. To bolster its competitiveness in the midst of this evolution,
Flexoprint established an alliance with Brazil-based Baumgarten Group and the
Swiss converter Banfix, part of the tesa group, in 2002. Together the converters
share production for the Nivea brand across three continents. ‘We formed this
alliance in an attempt to follow the structure of these multinational companies,’
Flexoprint’s Fernando Aranguren says.

‘One approval is easier for our customers.’ In their attempt to standardize
their labels worldwide, CPGs will look for other alternatives if they cannot find
consistency.

With the Nivea brand, the three alliance partners exchange color targets and other
technical information to ensure that packaging is identical no matter where it is
sourced from.

‘We have become a better supplier through learning how to service these big
global CPGs,” Aranguren explains. ‘It has helped us to focus on efficiency and to
shorten response times with less lead-time. In the brand owner’s transition from
local to global we have learned to be more flexible and provide better service than
our local competition.’

Aranguren comments on the choice of an alliance strategy: ‘An acquisition can be
a headache and no one wanted to spend the money on a greenfield site, so the only
choice left was to put our services together. We have a similar technical base and
share business values on important issues like technology investment and employee
training. For Flexoprint, the alliance was a turning point because the experience and
infrastructure that the experience has brought to our company is invaluable.’

In a less formal partnership, Impresos Uyeda has a joint venture agreement with
Labelhouse, which is capable of producing shrink sleeve labels. Because Uyedas
plans to explore the possibilities of digital printing first, it will not be investing in
shrink sleeve equipment. Masayi at Uyeda says, ‘To service our customers in this
area of product decoration, we’ve chosen to work with Labelhouse; they have the
technology. And once we invest in digital printing, we will be able to share that
technology with them.’

OBSTACLES
Mexican converters highlighted support from suppliers as the most difficult obstacle
to success; most view globalization as an opportunity to overcome this challenge.
Villar from young Promographics says, ‘Globalization is an opportunity to have
access to new materials suppliers that offer a fresh selection. And in this way we
are able to move past the big suppliers that don’t provide enough support.’

Raw material costs were noted as the next most frequent barrier to growth.

LABELS&LABELING

JOSE CASILLAS SANCHEZ of Etiquetas Electronics with
Federal Green certificate

Hernandez from Todo en Etiquetas believes
that, ‘globalization is good because not only
does competition make our company better,
as we grow and continue to consume more
supplies, we are able to get a better price.
And this allows us to compete even better.’

Price pressures were listed as the next
biggest problem in the market. Yet Nueva
Latina says the dynamics have changed
some recently. Comments Juan Antonio
Alducin, ‘Brand owners are no longer buying
less expensive labels from Asia and Latin
America. We have seen them begin to look
within the country because of the recession.’

In the last year, TLMI's past president
John Hickey of Smyth Companies, and
current president Frank Grace of Multi-Color
Corporation, have both said that the number
one way for North American converters to
diversify is to look outside the region. And,
while this may be true, one closer step
could be a partnership with an eager and
competitive converter to the South across the
Rio Grande. A relationship, at the very least,
would be helpful.

In fact, to foster this notion, the TLMI
has introduced a new Global Committee
that will guide the association across
borders to strengthen the bridge between
the smaller markets within the North and
South American regions. Committee Chair,
John Wurzburger, says, ‘The association’s
converter and supplier members will
benefit from forming relationships with their
progressive Latin American counterparts.
Borders are shrinking and globalization
continues to be a central issue.’
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World Label Printing Awards
Excellence in Printing - 2009

Coming Soon...
a prestigious new annual awards publication

Every year each national association in the label industry
runs its own awards ceremony. The winners of these awards
are then entered into the World Label Awards. There are 27

categories and the winners are selected once a year by the ,

World Label Awards committee. c

In June 2009, for the first time, the 27 World Label Award .
winners will be announced in a dedicated official publication World Label Association
produced by Labels and Labeling in partnership with the Printing Awards

EXCELLENCE IN PRINTING

World Label Association. This magazine will show the very
best labels in the world, which will be a valuable resource for
brand owners and leading label printers.

LABELS &

The magazine will be distributed to over 5,000 global brand
owners and 3,500 leading printers throughout the world. LABELI nG

Limited advertising opportunities are available for
companies aiming to target the top brand owners and label
converters in the industry.

For more information on how to be a part of this
prestigious publication please contact the Labels Team:
Tel. +44 (0)20 8846 2818

email  sales@labelsandlabeling.com



A vision for 2020

DURING A RECENT BOARD EVENT in London, a series of FINAT experts were brought together to discuss
their vision for the self-adhesive label industry over the next decade. Andy Thomas reports

FINAT recently invited twenty key members, along with some
special guests, to give their personal opinions on the future of the
self-adhesive label industry. The Visions 2020 panel interviews
covered market and management challenges, then technological
and materials innovations and standards as well as issues related
to corporate social responsibility.

The first panel brought together Roger Pellow (Tarsus), Bibiana
Rodriguez (Rotatek, FINAT YMC), Jan Frederik Vink (Kolibri
Labels, FINAT president) and Frank Neumann (Logo Etiketten,
marketing committee). Later during the sessions, the conclusions
of this panel were validated by another board member,

Frédéric Leyval of JPL Etiquette. The panel recognized that the
self-adhesive industry almost doubled its market in Europe over
the past decade — an achievement that will be hard to repeat in

today’s mature markets.

GLOBALIZATION OR RELOCALIZATION?

For future growth it will be crucial, however, to expand activities
towards new, emerging markets, both geographically and by
segment. That does not necessarily mean that the companies
themselves should move their production or expand by
acquisition; entering into partnerships or sourcing part of the
production via other countries are also interesting options. FINAT
should contribute to this development by offering a platform to
members to find international partners.

There are still opportunities to be explored in Europe, but
customers are globalizing and may relocate and take their
business and supplier base elsewhere. This threat can be turned
into an opportunity by embracing markets like India and China,
which in turn are looking to the mature markets for knowledge,

LABELS&LABELING

standards, education and capital.

Alongside this globalization of brands, there is a counter-trend
called ‘small & local’. To stand out in the enormous offer of big
brands, smaller local producers more often tend to invest in
exclusive, high-quality labels. This is a great opportunity for the
smaller companies in the self-adhesive label industry: building
up a solid position in local or market niches can be an effective
alternative to globalization.

UPGRADING MANAGERIAL AND OPERATIONAL SKILLS

The main bottleneck for this industry in the future will be finding
qualified people to operate increasingly complex machinery.

In the managerial field we need better skilled people as well.

In the past, the manager used to be production focused and
needed good planning skills. Still today, the profile of many label
companies is determined by their manufacturing capabilities. Our
industry is however gradually evolving from a label manufacturing
into a labeling solutions industry, and this requires managers
with a clear understanding of their own value proposition and

the service offered to customers. For the smaller, family owned
businesses this transformation could be a serious challenge.

DREAM AND NIGHTMARE SCENARIOS

The second panel had Paul Jarvis (4impression), Riki Tzirin (HP
Indigo, marketing committee), Kurt Walker (tesa Bandfix, board)
and Jakob Landberg (Nilpeter, board and chairman marketing
committee) around the table. Asked about their worst nightmare
for the coming decade, the panel was united in its concerns
about the disappearance of true entrepreneurship as a result of
on-going price pressures. On the one hand, the market is asking



the label printer to turn into a consultant
and service provider, whilst on the other
hand profitability in certain segments is
being squeezed to barely sustainable
levels. This calls for real innovation and
entrepreneurship in our industry.

PERSONALITY WILL REMAIN A KEY
ASSET

Entrepreneurship has always been
associated with strong personality

and pioneers, and contrary to other
segments in the packaging and printing
industry, the self-adhesive labels industry
has managed to maintain its personal
character and proximity to the customer.
This and the complexity of the product
have been a key factor in escaping

the ‘commoditization’ effect of reverse
internet auctions. To maintain this
strength, the panel argued that converters
must remain proactive and feed the client
with information on new solutions which
help them to gain competitive edge.

WILL THERE BE ROOM FOR LABELS
IN A VIRTUAL WORLD?

Although people live and work more and
more in a virtual world, tangible products
like food, medicine, paint or chemicals,
will always need labels — for information
about the content, for safety or for
marketing purposes. Without the label,
the package and therefore the product
becomes unmarketable. So the demand
for labels will still be there in 2020. Half
of the market does not use self-adhesive
labels yet, an enormous opportunity

for the industry. ‘We just need to reach
out for the higher hanging fruit that is
definitely there, even here in Europe.

To get there, we may need to enter into
partnerships or joint ventures,’ remarked
the panel.

WHERE THEN CAN WE ADD VALUE?
The third and final panel of the first day
featured Noel Mitchell (UPM Raflatac,
marketing committee), Niklas Olsson
(Flint Ink, marketing committee) and
David Harrisson (Skanem, board). This
panel was faced with the question how to
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Andrea Vimercati, Arjan Vette and Andrew Jack were among key FINAT panelists

enlarge the self-adhesive industry’s share
of the labeling solutions pie.

RFID LABELS - WILL CLIENTS PAY
MORE?

There are many applications of RFID
labels enabling manufacturers and
retailers to track products around the
globe and the reliability of RFID labels is
already at an extremely high level. What
neither retailers nor the brand-owners
are prepared to pay for as yet is the

use of RFID labels as item level tags

on individual products on supermarket
shelves, and invest in the corresponding
systems. Once reliability is further up and
costs come further down, we will see
further expansion of RFID applications at
item level. For the time being, however,
we can still come a long way with matrix-
barcodes.

NEW TECHNOLOGIES AND NEW
MARKETS

The second day addressed the technical
challenges facing the self-adhesive

label industry. The first panel of the

day, bringing together Andrew Jack
(Dow Corning, technical committee),
Federico d’Annunzio (Gidue, board),
Andrea Vimercati (Pilot Italia, board) and
Arjan Vette (Avery Dennison, technical
committee), was challenged with the
question which technologies the technical
committee will be talking about in 2020.

MEETING THE LATENT DEMANDS OF
CUSTOMERS
Flexo is still the dominating printing
method for self-adhesive labels, but offset
and digital printing will grow sharply in
the future due to global standardization
of pre-press and reduced operating
costs. Look at the beverage industry,
an area where self adhesive labels used
to be considered as too expensive, but
have been penetrating successfully
as high-end alternative at competitive
conditions.

The industry’s ambition should remain
to meet marketing and environmental
demands even before the customer has

expressed these demands. For the next
ten years, the panel expected a lot from
new technologies like cold foil, UV acrylic
and engineered film. Linerless labels are
an interesting development, although their
market possibilities as yet seem limited.

SUSTAINABILITY TO BECOME A
DRIVER FOR R&D

Discussing the ‘hot’ topic of sustainability,
the panel shared the conviction that

we will continue to move towards

cleaner production methods, and
produce labels using the least polluting
materials. Producing ‘cradle to cradle’
will be difficult for us to achieve in the
short run, but saving energy, using
solvent-free materials and doing research
on recyclable liners are goals within

our reach. And if the market, forced by
legislation and public opinion, starts
selecting its suppliers on grounds of
sustainability, it will become a pure
business opportunity to invest in research
for sustainable products.

FINAT: SOURCE OF COLLECTIVE
INTELLIGENCE

Repeating the previous panel, this panel
stressed the role of FINAT as the platform
where all links of the value chain can

be connected to share knowledge and
information, thus creating collective
intelligence, encouraging collaboration
and passing on knowledge and skills.

WHAT SELF-ADHESIVE CAN BE
CAPABLE OF

The second technology panel consisted
of Hakan Saxén (UPM Raflatac,
technical committee), Thomas Hagmaier
(Hagmaier Etiketten, board), Jaume
Puigbo (Sinel Systems, board) and Sean

SEE THE VIDEOS

The interviews were recorded on video and
an extensive summary as well as extracts of

the video recordings are available for on-line
viewing from the FINAT website under the
heading ‘Visions 2020’ (see www.FINAT.com).
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Duffy (Bluestar Silicones). It was faced with the question where we will
see self-adhesive labels where we do not see them now, and what needs
to be done to convert ideas to reality. Once again, the beverage industry
was given as an example of how self-adhesive labels successfully
occupied new territory. But even in that area, the majority proportion

of the market is not yet using self adhesive labels. No doubt, further
innovations in terms of thinner materials and application technologies will
help self-adhesive labels in making further advances in this area towards
2020.

LABELS GETTING SMARTER

In spite of growing competition from sleeves, wraparounds and in mould,
there is still a large potential for self-adhesive labels, provided the industry
remains innovative and cost efficient. Labels will only get smarter, like in
the case of RFID labels. Although these still have some time to go before
they can replace the bar code label in the supermarket, there is no doubt
that their evolution will follow the example of bar code labels when they
were first brought to market in the 1980s. The corresponding systems,

standards and readers were improved step by step to what they are today.

JOINT R&D ON RECYCLING

But smart is not just RFID, and the possibilities are virtually endless — it
is just a matter of bringing together the right resources and expertise in
a consistent manner. This especially concerns joint R&D on recycling.

In a world where sustainability is becoming more and more important,

a substantial proportion of the liner materials used by final customers
disappears from as waste. Although already existing alternatives for
recycling could be used more effectively, the possibilities for liner
recycling should be widened substantially over the next decade.
According to sustainable best practices, research on recycling
possibilities should start at the product design stage, not after the
product has fulfilled its purpose. This, according to the panel, should

be the number 1 topic on the industry’s R&D agenda. These kinds of
developments can never be carried out individually, and collaborative
innovation can speed things up and improve the outcome. FINAT should
play an important role in bringing parties together and making sure every
party ‘speaks the same language’.

FINAT CREATES ONLINE PORTAL

A new development to keep self-adhesive label printers and their supply chains
up-to-date with the latest information on technological developments, training and
education, R&D, standards and regulatory affairs has been launched on the internet
by industry association FINAT. The FINAT Knowledge Hub is a unique portal that
will also provide access to a comprehensive range of courses and seminars
relevant to the sector. It will serve as the distribution point for accurate and reliable
information and opinions to be shared between member companies of FINAT.

Jules Lejeune, managing director of FINAT, said: ‘This is a very important
development for our members and is intended to help keep them ahead of a very
competitive business in these recession-hit times. It is yet another new benefit for
members we have added to our long list.

‘As the self-adhesive label market continues to develop, new technologies,
materials and external influences are bringing about a diversity of exciting new
innovations and formats. It is very difficult for individual printers to keep track of
these, as they happen, but the Knowledge Hub will be their one-stop shop to all this
information.” The Knowledge Hub will be accessible via a secure members’ login
at www.finateducation.com or through a link on the FINAT’s main site home page at
www.finat.com.

[t will also contain educational modules prepared for FINAT by 4impression
Training to help in staff and customer familiarization. Other features of the
Knowledge Hub will be a searchable document archive and a glossary of terms
along with a bookshop of FINAT publications. The Knowledge Hub will be
administered by Robert Shimmin, of 4impression, and members are invited to post
their contributions to Robert Shimmin at 4impression@tiscali.co.uk.
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‘STILL SOME BRIGHT
SPOTS IN LABELING
TRENDS’ SAYS REPORT

There are small signs that growth is remaining in some
parts of Europe’s self-adhesive label industry — principally
Central, South and Eastern Europe — but it is much reduced
from the heady years of 2006 and 2007, according to a
new report.

Corey Reardon, president and chief executive officer of
Amsterdam-based AWA Alexander Watson Associates,
who is conducting an in-depth study into buying patterns
among end-users in the industry for FINAT, said: ‘There is a
lot of doom and gloom but within that there are some bright
sports which tend to offset the overall trend of the market
for softening.’

His company is compiling the results of FINAT’s fourth
End-User Survey, to be published in late Spring, which
contains feedback from around 200 brand owners across
a range of industries. All agree that there was a markedly
dramatic softening of the label market in the fourth quarter of
2008 as many users drew on stocks in hand — a trend that
has continued in the first quarter of 2009. In 2008 European
growth was between two to three percent — around 5.6 billion
square meters — which compares to a 4.3 percent increase in
2007 to 5.5 billion square meters. The slowdown in the fourth
quarter put the brake on early 2008 expansion.

The greatest regression has been in Western Europe, with
the UK and Scandinavia seeing particular contractions in
volumes, which prompts Reardon to forecast a static market
in this region in 2009. Eastern Europe is seen as the main
driver in 2009, having seen growth of eight to ten percent
seen in 2008 — but in some areas of that market only up by
five percent. Reardon tips Central and Southern Europe to see
a zero to two percent growth over the coming year. Reardon
said: ‘In terms of market segments, beer in the beverage area
is the driver for growth and for film labels overall with their
use in premium beers. It is rumored that a major European
brewery is changing to non-returnable glass bottles which
would facilitate the use of self-adhesive labels by reducing
the need for label removal. Anther plus is the investment by
breweries in new modular labelers that overcome the previous
barriers to entry for self-adhesive labels.’

More opportunities are seen for self-adhesive labels on
mineral water bottles while in wine bottling self-adhesives
continue to take over from wet glue labels. In food,
commented Reardon, there are ‘a number of possibilities’
with self-adhesives used on shrink wrap products and
flexible packaging driving some demand. ‘The idea of
reducing costs on chilled meals by replacing the card sleeve
with a self-adhesive label in the lidding is an opportunity.’
Household chemicals remain ‘a battleground” and health
and beauty care will be a key sector as brand owners
are taking no risks in changing from high quality labeling
which enables self-adhesive to dominate. The specialist
pharmaceutical market will see ‘steady’ growth of three per
cent — ‘one of the highest growth areas today’, Reardon
said. The auto industry presents an interesting situation
where the numbers of vehicles built is declining but the use
of labels on each vehicle is increasing. FINAT’s End User
Survey will be published ahead of its annual conference,
being held at the Gloria Golf Resort, Antalya, Turkey
between June 10 and 12.




/I

\/X r.d,

P
‘to
w1

he fastes{

magenta4.com

For more information visit www.mydie.com or send us an
e-mail to info@mydie.com

We look forward to being of service.

@ ElectroOptic

Die cutting technology

Electro Optic GmbH

Einsteinstrasse 7 / Interpark . D-85098 Grossmehring
Phone: +49-8456-75950-0 . Fax: +49-8456-75950-10
info@electro-optic.de . www.electro-optic.de

The versatility of
our adhesive material

Thoroughly prepaf‘ed for extremely hot
environments - PE Laser

Powerful adhqéion or ease of removal, resist-
ance to heat, moisture or cold... whatever the
requiremer}"c: the know-how of HERMA is in de-
mand wor}ﬁwide. We can respond quickly and
effective?ily to new challenges because we de-
velop our own adhesive materials - as is the
case, for example, with the PE Laser adhe-
sion bond - a reliable labelling solution for
use in conjunction with chemical contain-
ers that can withstand temperatures up
to 200° C. This combination of know-how,
versatility and complete reliability makes
HERMA one of the leading manufacturers
of adhesive material and an ideal partner
for the industry.

% HERMA

For more information on
materials visi



If you can’t complete this

crossword...
DOWN 2 3 7 5
1 The individual element in the halftone

printing process (3).

The contact point between two driven

rollers (3).
The image transferred from the printing . - -
plate or cylinder to the label substrate (10).

Occurs when the adhesive squeezes out
from under the backing in a pressure-

The process of raising a design or image

above the label surface using a set of 12
matched male and female dies (9).

Estimated time of arrival (3). ---
A set of characters or bars in a bar code

which represents both alphabetic and
numeric characters as well as symbols (12).

The areas of a printed image which are
nearest to white (9).

Metal roller or drum that is cooled
internally with water (5 and 4).

12 Abbreviation commonly used for capital
letters (4).

15 Label placed inside the mold before a
plastic bottle is blown (3).

—_
(o))

ACROSS

1 A photoelectric instrument that measures 13 The administration in the US Department recognizing and converting the scanned
reflected or transmitted light on colors or of Labor that ensures a safe and healthy images into an electronic equivalent (3).

printed products (12). workplace (4). 17 Original equipment manufacturer (3).

10 A term used to describe various printing 14 The acronym or abbreviation used for
defects, such as spots or imperfections in primary colors of light (3).
the printing (6).

18 Thickness measurement of thin materials
used in some countries (3).
16 A method of reading (scanning) printed

. s . 19 Material to be printed or converted. Also
11 International Organisation for Standards (3). text copy with software capable of

referred to as the substrate (5)
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FRANK GERACE at the podium

i et e

Converting challenges
into opportunities

DANIELLE JERSCHEFSKE reports on one of the most critical meetings
in the TLMI’s history, as its members battle to find growth strategies

during a global downturn

This year’s annual TLMI Converter
Meeting was possibly one of the most
critical in its 75 year history. In the

wake of global economic turmail, the
association's label converters were eager
to listen to keynote speakers, interact
with a digital panel session and analyze
the latest TLMI Ratio Study, in hope of
finding ways to ride out this wave.

As identified by numerous domestic
leaders, for North American label
converters a main opportunity for growth
and expansion is overseas business.
Therefore the first day began with a lively
presentation by Tom Faranda about
conducting business overseas, offering
a specific focus on China and India. The
first question every converter should be
asking themselves is, ‘Should | be there?’
While both India and China are achieving
8-10 percent GDP growth, even now
during this global downturn, there are
lessons to be learned before setting sail.

Faranda encouraged TLMI converter
members to take a hard look at each
country’s culture before making a
decision. ‘In India, most of the people
can speak English,” Faranda says, ‘They

have thousands of math, science and
engineering graduates and half of the
population is under 30 and technically
savvy. But, what is not often seen is the
lack of skilled trade workers, plumbers,
electricians and so forth.’

As for China, Faranda explained the
importance of the middle class (also
critical in India). However, different from
India, he anticipates seeing a revolution
by the Chinese middle class, followed
by a meltdown and subsequent build
up, all beginning between 2012-2015.
His predictions, based on personal
experiences, he stressed, were not meant
to discourage, but simply to inform.

In the rest of his presentation, Faranda
talked about other ways that he sees
the dynamics of the world changing.

For instance, he calls countries such as
Turkey, Egypt, Thailand and Vietnam
‘New China’. For ‘New India’ he refers
to Brazil and Hungary. Other predictions
and anticipations included a merger
between Canada and the US, and Texas
ceding from the Union.

So, while all of Faranda’s predictions
may not come true, he encouraged the

DAVE & Elaine McDowell, Kim and Ken Kidd
MAY 2009 \ L&L
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audience to take heed to his experiences
to better analyze how their company fits
in this changing world. The meeting’s
second keynote speaker Clint Swindall
focused on leadership. Swindall
encouraged each person in the room to
celebrate the small successes: ‘build a
culture of celebration,” he says.

And while most have heard such a
suggestion before, at a time like this, the
leaders, especially, need to be reminded.
‘A leader has responsibility. In the first
fifteen minutes of the day, you set the
pace for what lies ahead. Remember,
when you set the pace for the day that
your people are watching you.

‘There is a difference between a
manager and a leader,” Swindall said.
‘When it comes to change, there are
definite things employees do - ignore,
fight, react, anticipate. A leader creates.
To lead you need to take advantage of
information and create opportunity.’

The final keynote speaker, Barbara
Sanfilippo, addressed sales and service
culture, offering a detailed plan for getting
a sales team motivated and ready to
achieve its goals, both as a team and as
individual contributors.

A digital technology panel, put together
by TLMI’s technical committee, brought
three current customers of HP 4500
series digital printers. Joel Carmany of
Consolidated Labels said that, at first, he
used the DeGrava ‘tabletop’ digital printer
as a platform to break into digital. He sees
quick response time and flexibility as the
benefits of digital, and currently does
not have a sales force specifically for it;
all digital labels are sold strictly over the
internet.

Steve Smith, of all-digital label house
Lightning Labels, among many other tips
stressed the importance for converters
to get the customer to provide artwork
correctly, first time. Alex Elezaj from
Whitlam Label says that the press has
allowed his company to keep a lot of its
customers. Meaning, those customers
that would have gone elsewhere for short
run orders, can now have all their needs
addressed, both short- and long-run, at
the same place.
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All change

on the data front

BARRY HUNT examines item-level RFID tags and

developments in printed electronics for logistics labeling

Logistics labeling is a fancy way to describe the many types of
labels, swing tickets and tags that include some type of variable
information printing. This can include scannable barcodes,
variable text, sequential numbering and batch codes, usually
printed by digital laser, inkjet or thermal transfer as part of
in-line or off-line production processes. Many end-users, but
some trade printers too, print standard-sized logistics labels on
stand-alone thermal or laser printer/encoders to suit on-demand
needs. But beyond these well-proven production methods lies

an alternative world of complimentary technologies.

Barcoding, in particular, is undergoing several important
changes. Notable among them is the GS1 DataBar code. (GS1
is a global standards-setting organization based in Brussels.)
Formerly called the Reduced Space Symbology (RSS) code, it
is expected to become widely adopted internationally by brand
owners and packaging designers. Compared with traditional
EAN and UPC barcodes, DataBar codes contain more data and
can be printed in much smaller sizes for items ranging from fruit



o pharmaceutical products.

Two-dimensional codes are also still going strong. Each 2-D
code can store far more characters than linear barcodes in a
smaller space, but require optically-based scanners for reading
and decoding. Commonly used 2-D codes for logistical labeling
include PDF417, a stacked linear symbol; and the Data Matrix
code comprising cells arranged in a square or rectangular
pattern. GS1 is currently developing Data Matrix encoding
standards specifically for the pharmaceutical and healthcare
industries. Other 2-D developments include the use of portable
technologies to extend barcode capabilities, including data
storage/retrieval, track and trace applications, or point-of-sale
applications. These emerging technologies owe much to the
Quick Response (QR) encrypted matrix barcode developed in
Japan by Denso Wave in 1994. Today, many Japanese people
use the camera in their mobile (cell) phones to scan QR codes
for hyperlinks with websites. With suitable marketing support,
extensions of this practice could eventually take off outside
Japan, although not necessarily with QR codes alone.

For many, RFID technology (see boxout) is a logical
progression to take logistics labeling to an even higher level.
RFID tags are commonly used to automatically identify larger
items, such as pallets and cartons, beyond the line of sight of
the reader. Besides providing a valuable real-time record of
inventories, pallet scans allow retailers to quickly check goods
received at distribution centers or stores. Applied to cases or
cartons, a basic single-use tag allows users to visibly trace
product movements. For example, in retail clothing chain
applications, they can validate tagged garments or boxes at
high speeds and label them for shipping to the destination store
with a minimum need for warehousing. RFID tags also ensure
that returnable transit items (RTIs), such as plastic crates
for fresh foods, remain visible within the supply chain as aid
towards better asset management.

Item-level tagging will supply further impetus for RFID
technology. Its potential includes closed-loop applications
involving promotional tracking, in-store inventory management,
and brand authentication. Retail-specific software packages
from companies like Microsoft, Intel, IBM and Oracle are
already available. Current developments have evolved by
combining the latest UHF tags with the Gen 2 protocol.
Designs based on single-loop antenna, or integrated circuits,
have allowed inlay manufacturers to produce powerful, but
relatively small tags. Some allow near-field operation based on
a magnetic coupling, as well as far-field read/write sensitivities
over a range of 12 feet or so (3.5m) using magnetic/electric
couplings. The latest near-field Gen 2 UHF tags are claimed
to give highly accurate data transference, while overcoming
previous problems with radio frequency interference when
tagging either liquid-based or metallic products. These benefits
are already widening pharmaceutical and healthcare item-level
applications.

Despite the hype, HF tags will still remain in wide use for
a variety of applications. In fact, this area is undergoing its
own metamorphosis in respect of unit costs and technical
developments, including the possibility of inlays based on
printed electronics. As far as label converters are concerned,
both UHF and HF tags come in two forms. The adhesive-free
'dry inlays' are supplied in a continuous web, while
adhesive-backed 'wet inlays' have conventional release liners
to facilitate die cutting. The latter are inserted into pre-printed
pressure-sensitive labelstock and delaminated in-line on the
same machine. Because reading and verifying finished tagged
labels takes longer than the printing operation, it is usual to
print the label first and insert the inlays separately as a roll-fed,

off-line
operation.
With swing

ticket production,
wet tags allow the
tag to adhere to one
of the two webs of paper/
board which pass through the

press. During the past five years many

types of narrow web inlay inserters have
appeared, equipped with sophisticated devices

to read, verify and reject faulty tags before delivery.

PRICING TRENDS
While price is not the only issue for implementing RFID
systems, many potential users have an acute interest in
lower-priced tags to facilitate item-level tagging. Earlier this year
the Chinese manufacturer Invengo Technology stirred things
up by reducing the price of its Gen 2 passive UHF inlays from
7.7 cents to 5.8 cents, although buyers must order a minimum
of five million units. Invengo is also opening a manufacturing
operation in Virginia to serve the North American market.
Interestingly, Avery Dennison RFID introduced Gen 2 inlays
for 7.9 cents in late 2005 and prompted a pricing war at the
time. One of its latest products is the AD-805 tag inlay. Maggie
Bidlingmaier, global director of sales and marketing, says the
postage stamp-sized product is ideal for tagging small items
within the retail and healthcare environments. This includes
plastic or cardboard blister packs, which are not always
oriented uniformly. 'The new tag provides an incredible read
range in difficult-use cases with an edge-on orientation. A wide
variety of industries are showing an interest in it.' Toronto-based
GAO RFID offers a similar edge-on UHF tags for retail
applications, this time based on Avery Dennison's 96-bit inlay.
End-users can use it with their desktop printers to add linear
barcodes and sequential numbering.

“The unknown issue is whether
the latest techniques for printed
electronics pose a challenge to
conventional inlay manufacturing
methods"

Unit costs may be important, but the key driver for RFID
adoption is return on investment, says Samuli Str mberg,
vice-president marketing RFID at UPM Raflatac: Through
climbing the learning curve the industry has learnt one key
thing: identifying and communicating the possibilities of
ROI. Talking solely of costs rarely helps with that. The recent
success we have experienced in all retail-related projects,
including the huge pull for item-level tagging, relates to
identifying the ROI and forgetting the stories that costs should
be lower than they currently are.' He also feels that it is highly
unlikely that the markets for the various types of passive
UHF, HF and NFC tags will mix: 'The applications are mostly
separate at the moment. Also, if the technology is used in
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payment applications [as with road or bridge tolls] there are
good reasons to limit the read range and maximize the tag's
security.'

A lack of adequate ROI data was the third-highest ranked
reason for non-deployment according to a survey of 185 retail
organizations conducted by New York-based ABI Research in
mid-2008. 'In times of economic slowdown, a quick positive
return on investment is especially important to potential
RFID users,' said practice director Michael Liard. 'We asked
respondents about their hopes and expectations for ROl on

"Unit prices have certainly dropped
dramatically from dollars to a few
cents each, but rock-bottom prices are
not everything, neither are long-term
agreements. People remain cautious"

their RFID investments. While a substantial majority saw 12-24
months as a reasonable expectation, more than one third
anticipated a return within the first year.'

Victor Vega, marketing director of California-based Alien
Technology, remembers when RFID chips cost $12 each in
the mid-1990s when the company was founded: 'Unit prices
have certainly dropped dramatically from dollars to a few
cents each, but rock-bottom prices are not everything, neither
are long-term agreements. People remain cautious. Some

SOME RFID BASICS

Radio frequency ID tags use inlays comprising an integrated circuit, or
silicon chip, and an antenna. They allow encoded data to be remotely
received and transmitted to a hand-held or fixed-mount reader (or
scanner), importantly beyond the line of sight of the recording method
and for more than one item at a time. The reader decodes the data for
processing by a host computer. Inlays have many different designs
and sizes to suit specific applications. The more sophisticated types
allow users to both read and write data. Chipless, chip-based and
electromagnetic ID tags, commonly called 'smart labeling', are linked
with RFID technology.

High-frequency (HF) tags have a near-field sensitivity of around 5
feet (1.5 m), which suits many everyday applications, and a global
operating frequency of 13.56 MHz. Lately, more powerful ultra-high
frequency (UHF) tags with longer reading ranges have become more
prominent. They operate with data communication rates from 860
to 960 MHz. The usual passive types are powered by the reader, as
opposed to active tags which require an internal battery. UHF tags are
increasingly associated with the Gen 2 protocol, a user-driven standard
from EPCglobal (formally called Electronic Product Code Class 1
Generation 2 and I1SO approved in 2006).



remember having burnt their fingers by

committing themselves to Gen 1-based systems

for too long. RFID is essentially a highly competitive and
complex world. Traditionally, converters and suppliers have
struggled to become established and must therefore continue
to rely on access to reliable resources. It's like a hand holding
exercise where access to sound expertise is essential.'

Not everybody is pro-RFID. In fact, various campaigning
groups argue that if you can track and trace a pallet, you can
apply this to people. That is, surreptitiously read a secreted tag
at a distance with the intent of gathering sensitive data without
an individual's consent. They also say that fraudsters can read
the globally unique ID of a purchased item from a RFID tag
and indirectly identify a purchaser's credit, debit or loyalty card
details. The debate was controversially joined by a self-styled
‘ethical hacker' from California. On a YouTube clip he showed
how easy it was to skim RFID tags embedded in the new
electronic US passports at long-range using a portable reader.
Industry experts are highly skeptical. They point to the high
level of secure encryption offered by today's UHF Gen 2 tags
and inlays, including optional 32-bit password to access or lock
tag data, or permanently disable it. This compares with the 8-bit
password used in Gen 1.

ALTERNATIVE TECHNOLOGIES
As far as label converters are concerned, the various on-line

=
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A'SQUIGGLE' ANTENNA for a UHF tag from Alien Technology
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and

off-line variable
information printing methods

will see further progress with linear and

two-dimensional barcoding symbologies. The RFID

situation is harder to predict. It would seem chip makers,
software developers and printer/encoder manufacturers have
hitched their fortunes to UHF Gen 2 technology. They are sure
it provides a practical platform for future growth in more areas.
Nevertheless, older protocols will continue in use, subject to
revisions or replacement by newer versions. Each requires
separate reading and encoding equipment, supported by
dedicated management infrastructures. This explains why
several manufacturers have developed printer-encoders with a
multi-protocol capability. In a white paper, Zebra Technologies
says they are the answer to a diverse RFID environment,
pointing out that even Gen 2 supports a large number of
chip-compliant variables in terms of memory size, re-writeability
and data security. A multi-protocol approach accommodates
these options and perhaps future upgrades too.

The unknown issue is whether the latest techniques for
printed electronics pose a challenge to conventional inlay
manufacturing methods. In pursuit of producing inexpensive
antennas, several converters have applied rotary screen,
gravure, inkjet and even flexo with varying results. In a
fast-changing scenario, some companies have begun to
exploit the technology. Significantly, in March last year Stork
Prints announced the installation of a customized rotary screen

A'WET" INLAY in the DogBone series from UPM Raflatac



line with three print heads at Exax, a South Korean
chemical manufacturer. It produces low cost RFID inlays
in volumes of up to 800,000 antennas per day using
conductive inks developed by the company. Each head
prints part of the UHF antenna for single-pass operation.
The line is equipped with two hot air dryers and a UV
lamp and also produces near-field HF antennas and
other electronic products. Similarly, OrganiclD, part of the
Weyerhauser forestry products group, plans to produce
high-volume, EPC-compatible HF tags, with a secondary
focus on future low-cost printed circuitry. It will use inkjet
print heads.

Predictably, having bet the farm on Gen 2 UHF tags
the manufacturers of silicon chips remain bullish, as
Victor Vega of Alien confirms: 'Printed electronics have
been around for years, but we do not see them as
causing a problem. Besides issues of resolution quality,
a comparable printed antenna cannot read/write in the
manner expected with many RFID tags. The industry is
already producing economical inlays that offer far more
memory in a smaller space than anything achieved with a
comparable printed electronics inlay.'

It could be quite a battle. IDTechEx, a UK and US-based
consultancy and events organizer for the electronic
printing industry, says several manufacturers intend to
offer competitive alternatives to silicon chips in order
to widen the item-level market. It recently published
news confirming that Unilever, the 40-billion-plus euro
consumer goods giant, had joined its multi-client study
of e-labels. Participants aim to develop concept samples
and field test them on consumers to establish what
is wanted and what is affordable. A central aim is to
establish what consumer, industrial, healthcare and other
sectors have in common in their needs for e-labels, so the
really high volumes can be achieved through economy of
scale. Is this the future flashing before our eyes?
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Paper choice

AN IN-DEPTH SURVEY of consumer attitudes towards bottle labels claims to have revealed a clear preference
for well-designed paper materials. Andy Thomas reports

The importance of bottle labels to customers has apparently been the risk of collecting significant penalty points.
underestimated, according to a recent, in-depth marketing survey carried If the paper label is reduced to the conventional
out for Brigl & Bergmeister, a leading manufacturer of label and packaging square form or the plastic label simply covers the
paper. On the basis of 100 in-depth interviews, the Bremen-based market bottle like a second skin, a great opportunity to
research company nextpractice claims to have demonstrated that bottle labels raise the brand’s profile has been squandered. An
are exceptionally important to the buying decisions of customers. The study especially important enthusiasm factor with the
concludes that label design and material are not a minor issue but a central tool ~ design of a label, alongside harmonious coloring
in strategic brand management. and clear lines, is evidently the shape. All the

The report’s background is the rise of global integration, which has consumers who took part in the study intuitively
dramatically increased complexity and speed of change for all protagonists in stressed the multi-section and unusual design
the market. Fierce competitive pressure has forced producers to optimise their of labels as an especially positive distinguishing
processes continually and to utilise all conceivable economies of scale. In the criterion.’

fight for the cheapest prices, the distributive trade has expanded its position
decisively, with the share of brands steadily increasing.

‘From the customer’s perspective, this trend has resulted in a proliferating
range of goods which is increasingly diminishing the scope for differentiation.
Given an overload of information which is increasingly difficult to process,
people are longing for differences which make a real difference. In their
overtaxing everyday lives customers seek guidance at the point of sale and
the point of use.’

The contribution from conventional advertising ‘seems exhausted in a world
whose media whizz has long since left behind people’s processing capacity.
Buying decisions are becoming increasingly spontaneous and emotional. As
brain research strikingly shows, the processing of unconscious impressions has
a much greater bearing on actions than our own experiences would suggest.’

The more unclear the world becomes, the greater the importance of intuitive
decision-making criteria. ‘From the perspective of branding, the moment at

" PROFESSOR Peter Kruse is Honorary Professor
of General and Organizational Psychology at the

which the customer grabs the product moves to the center of attention.’ “-— ' University of Bremen and s a sought-after expert

When the Bremen-based market research company nextpractice completed o in corporate culture and emotional branding
its research into the psychological effect of bottle labels, the results were [l
clear cut:

‘The results surprised us in terms of their clarity,” noted Professor Peter Kruse, ON THE STUDY
brain researcher and scientific director of the study. Summing up its findings, In the summer of 2008, nextpractice surveyed 100
Professor Kruse noted: ‘In the study we used an interview technique which final consumers in in-depth interviews lasting several
makes it possible also to identify a person’s unconscious attitudes. This showed  [io[VgHe g R{aE# oL (ol o ile el R tefertsl g [ e o oji [
that the emotional impact of bottle labels is exceptionally high. Compared with labels in the context of buying behaviour and consumer
other consumer areas, customers react to the design and material of bottle habits. The study focused on the emotional effect of
labels extremely sensitively and with a broad range of feelings. We had not paper labels compared with plastic labels. An IT-
expected that to be the case.’ assisted psychological interview technique known as

In the study a large number of bottles currently on the market were made ‘nextexpertizer’ was used, claimed to make it possible to
available to the consumers surveyed. The materials and the beverage brands detect and compare people’s unconscious preferences.
were balanced out in such a way that the reactions measured could be clearly The Bremen-based consultancy and methodology
related to the differences in label design and material. company nextpractice was founded in 2001 by the

The study concluded that consumers preferred paper labels to plastic labels brain researcher Professor Peter Kruse. Alongside
irrespective of the bottle material. In a direct comparison, the paper labels were  [UGREREEEE CIRIEITENEVERIRAIE LR
virtually always preferred. ‘Paper is perceived as being of higher quality and engaged in management consulting. Petef Kryse .
more reputable,” says the report. ‘The customers associated quality, festiveness :;Ign;:zlrg Prg{etizolrjr?ifvggi]t?/rzlfa;rirg;?]agésdagosnoﬂ ht-
and reward with the paper label. Beer, water and fruit juices are very strongly aft)e/zr expgr)': in corporate culture and emotional bra?] ding
associated with paper labels.” The report claims a ‘relatively better ecological both nationally and internationally. Together with the
balance of paper compared with plastic plays a not insignificant and evidently nextpractice company, he has rec-eived several awards
increasingly important role in this regard. The use of natural materials is of high for the development 0} innovative analysis methods and
importance to people, especially as far as packaging for foods, beverages and

) ; management tools.
tobacco is concerned. The study was commissioned by Brigl & Bergmeister
Notwithstanding the preference for paper, the report says consumers do not GmbH, which claims that one hundred billion labels a

forgive a label design which is below standard. ‘Regardless of paper or plastic, year are printed on its special papers.
a supplier which fails to use the bottle label as a calling card for their brand runs

MAY 2009 | L&L
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Coating strategies

HP INDIGO’S DIGITAL LABEL PRESS series requires specially coated substrates to key inks. Andy Thomas

looks at those requirements and the choice between in-house coating and pre-coated substrates

Achieving the best results on the HP Indigo ws4000 and
WS6000 press series is a factor of the ability of the special HP
Indigo Electrolnk technology to key to the printing stock — and
this requires a special topcoating.

The special formulation and delivery of Electrolnk will not
give acceptable results on untreated stocks, or on materials
treated with conventional print surface primers. Based on
nano-particles of color suspended in oil, Electrolnk technology
delivers a thin ink layer to the print substrate, which depends
on a surface pre-treatment to achieve good ink key.

In a recent presentation at the Digital Label Summit in
Barcelona, speakers from Avery Dennison and ExxonMobil
presented data demonstrating how critical is a properly
engineered coating for Electrolnk to key properly to film and
paper substrates.

For coatings to be officially certified by HP Indigo for use with
its Electrolnk, they must meet strict parameters established
by the company. Certification of high-value self-adhesive
laminates has proven to be a helpful driver of self-confidence
for label printers new to the technology.

Comments Gerard Geurts, industrial media manager
worldwide for HP Indigo: 'Our imaging process is different, so
we want to assure our customers that the materials we certify
will consistently perform on our machines. HP Indigo certified
materials meet all our lengthy test parameters, not just for ink
adhesion, but also for machine wear-and-tear. Our ‘stress test’
enables us to evaluate the way in which a printing substrate
affects the press itself and all the related print consumables —
ink, plates and blanket.'

Given the increased availability of specialty coated
laminates, when should label converters coat their
own materials in-house?

An interesting case study is provided
by Eccoprint in Hirtshals, Denmark,

a third-generation family-owned

HP Indigo's WS6000 digital press

LABELS&LABELING

narrow web converting business, which orders standard stocks
for its UV letterpress Nilpeter press alongside specially coated
materials for the company’s ws4050.

Comments Eccoprint managing director Jan Viberg Elleriis,
'With our Indigo press, we can really respond fast to our
customers' urgent needs for short-run self-adhesive labels.
Sometimes we get the files in during the morning, and deliver
the printed labels in the afternoon.'

Elleriis is a regular customer for the Fasson Digital Indigo
range: 'The quality of the topcoating is excellent, and we get
first-class print results'. The rolls are supplied press-ready
—there is no need for any additional in-house processing
or priming — so material waste and press downtime are
minimized. But there are times when a particular facestock is
not available in the Digital Indigo range, or when his customer
needs order turnaround in a matter of a few hours.

In situations like this, Elleriis topcoats material himself on
the finishing station of the Indigo press, using the broad
inventory of standard Fasson labelstocks he keeps for his
non-digital work. While this gives Eccoprint the capability of
turning round an order quickly, it can be costly. Adding an extra
offline process to the production of the finished labels ties up
equipment, labor, time, and energy — costs which all contribute
to the final price of a label — and creates more set-up and
rewind material waste. 'lt is obviously more cost-effective to use
ready-coated labelstocks for short-run work -- but sometimes |
have to take the other route!' says Elleriis.

An alternative to using the finishing station of the Indigo
press to topcoat is to purchase a small off-line coater — again,
additional investment, and often additional material waste.

‘Coating quality may not be as consistent as
a precisely-calibrated industrial coater,
which may adversely affect print
quality,” says Fasson.
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LINKING THE LABEL COMMUNITY

SRATING 20 YEARS

OF CONMIMION RIISTORY.

In January 1979, FINAT President Leonardo
Bucchi sent a telegram congratulating the
publishers of a new magazine, Labels &
Labeling with the publication of their first
issue.

20 years after the foundation of FINAT as
the international association for the self-
adhesive label industry, the magazine mar-
ked a new beginning for our sector. It was
the prelude to the establishment of Labelex,
the predecessor of the Labelexpo shows. As
described in FINAT's history book ‘United

in labels’, in the decades that followed, the
three platforms were instrumental to the
dynamic development of the label industry
in Europe.

UNITED
IN
LABELS

[———

Today, 30 years after the launch of the
magazine and having just celebrated FINAT'S
own 50th anniversary, telegrams have disap-
peared, and electronic communication has
become the norm. What remains however

is necessity of effective communication
platforms as the lubricants of our sector.

WE LOOK FORWARD
'O CELEBRATING

OQUR COMMON FUTURE!
WWW.FINAT.NL
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Label films offer
growth opportunity

IN what it claims is the most in-depth study to date of the market for plastics labels in Europe, consultancy
AMI paints a rosy picture of the current market position and future prospects. Andy Thomas reports

Consultancy AMI has completed

an in-depth study of the market

for plastic-based labels in Europe,
identifying both the size of the market
and its future trends, as well as providing
a detailed analysis of the structure of the
value chain for each label technology.

According to AMI’s research in 2008
plastic films accounted for 27 percent
of the 13 billion meters squared of label
facestock used in Europe. However,
while the demand for paper-based
labels is expected to show little or no
growth over the next five years, demand
for plastic labels is expected to grow by
over 6 percent/year, says the report, so
that by 2013 plastic labels will account
for a third of the European label market.

While weak food volumes and
destocking towards the end of 2008
meant demand weakened throughout
the year, the overall prospects for plastic
labels remain strong. The importance of
the label within the consumer product
marketing mix is fuelling demand for
plastic labels, and brands remain
committed to investing in added-value
product presentation.

The market is being driven by growing
demand for clear-on-clear labels in
food and beverage applications, says
AMI, along with innovations in plastic
containers, plastic’s ability to deliver
aesthetics and functionality superior to
traditional materials and growth in the
packaged consumer goods industry in
Eastern Europe.

The largest market for plastic label
film is in self adhesive labels. In square
meterage terms, plastic self adhesive
labels accounted for 35 percent of
demand for plastic labels in Europe
in 2008. ‘With only one-quarter of the
total self-adhesive label market based
on plastic film, there is considerable
opportunity for replacement of paper
and this trend will help drive demand
growth of 7 percent/year to 2013,’ says
AMIL. In glue-applied labels, plastic labels
accounted for 15 percent of the total
market in 2008 or 25 percent of the total

demand for plastic labels. Plastic film is
mainly used in wrap-around labels and
for roll-on-shrink-on-labels. The market
is being driven by paper replacement
and the development of plastic spot
patch labels — currently this market is
almost entirely in paper. AMI forecasts
this segment to grow by 5 percent/year
to 2013. There also exist specific label
applications, which have developed
through the use of plastic film, namely
in-mould labels and sleeve labels. Both
of these applications are expected

to enjoy growth of between 5 and 6
percent/year driven by new application
opportunities in food and beverage
containers.

A further 10 percent of the plastic label
market is accounted for by release liner
used with self-adhesive labels. AMI's
comprehensive survey details both
the production of plastic film and the
demand from printers/converters. Plastic
film production for label applications
in Europe amounted to nearly 200,000
tonnes in 2008. Europe is a net exporter
of these films and demand from printers
and converters of labels amounted to
186,000 tonnes.

The types of plastic film used vary
significantly within each segment of
the label market. The primary material
used is PP which is the main material
used in the production of glue-applied
and in-mould labels. PE films are mainly
used in self-adhesive labels, while
PET and PVC films find use primarily
in sleeve labels. In addition, the rapid
development of plastic release liner
within the self-adhesive labels industry
is expected to contribute to annual
demand growth of over ten percent
for PET film within label applications in
Europe.

Supply of film in Europe is highly
concentrated, with 74 percent of output
accounted for by ten companies in 2008.
Most of the leading players are focused
on a particular segment of the plastic
label market, a consequence primarily of
the film technology employed. Nordenia

is the leading supplier of PE film;
Treofan, ExxonMobil and Innovia the
leading PP film suppliers to this market;
Kléckner Pentaplast is the leading
supplier of PET and PVC films.

The printing and converting of plastic
labels is more fragmented, with the
top 10 printers accounting for only 39
percent of production in 2008. The
largest printer of plastic labels is CCL
Label, which operates several sites
across Europe and has a leading
position in most plastic label segments,
apart from glue-applied. That sector is
led by Constantia and Mondi Packaging.
Fuji Seal is another leading supplier and
is an integrated film extruder/printer for
the shrink sleeve sector.

‘The European market for plastic
labels’ is a detailed market research
report published in January 2009. For
further information please contact John
Nash at AMI: jsn@amiplastics.com or
+44 117 924 9442.

AN EXCELLENT EXAMPLE of leading edge plastics
labeling technology: CCL Decorative Sleeves and

CCL Label East Kilbride combined to deliver a sleeve
solution for the 5 liter container for the Dulux PaintPod
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As the demands of the global pressure-sensitive marketplace continue to evolve,
isn’t it reassuring to know that, no matter where in the world you do business,
selecting a release liner is only a quick phone call away?

Whether you’re in Shanghai or Chicago, Loparex’s technical experts focus on your
specific requirements, and work with you step-by-step to determine the right liner
for your product. We can help you select from hundreds of proven release liner
products already available, or initiate the development of a new product to match
your specific needs.

Once you have selected your release liner, our global manufacturing and localized
Sales and Customer Service teams will ensure you get the resources you need, when
you need them.

When choosing a release liner supplier for your domestic or international markets,
make the right call...make it Loparex.
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Three survival options
for UH converters

DAVID PATTISON, senior business analyst at industry consultants Plimsoll, advises label converters how to

avoid the common mistakes made by failing companies

Restructuring specialists believe the number of UK insolvencies
will soar by 55 percent towards the end of 2009, more than
double the number before the credit crunch. However, a new
analysis by business intelligence analysts Plimsoll Publishing
suggests that it's not too late to save many of the 63 UK label
companies rated as being at high risk of failure. However the
new report comes with a warning: if these 63 companies rated as
danger are to survive, they must start to fix their problems now.

The first issue is to understand the extent of the problems
the company is facing. In our 22 years of analyzing the label
market, the symptoms of a failing business are, sadly, all
too familiar. Phase 1: the company comes under pressure
to increase sales, so uses all its resources, often resorting to
selling at a loss, or adding extra costs to service their clients’
demands. Phase 2: as a result, the company is encouraged
to take on extra short term debts to finance the sales drive,
putting extra pressure on their profit margins through extra
interest payments — therefore failing to cut costs which is what
is actually needed. Phase 3: after a while, the banks grow
nervous and ask that this unsecured finance be swapped to
long term finance. Phase 4: armed with the extra financed
capital, the company continues with the failing strategy and
allows the overdraft to start to build up again and thus eroding
the profits more. Despite the increased financial pressure
the company is now under, profits are eaten up in interest
payments whilst the company tries to maintain sales. Phase
5: the company debt grows to an uncontrolled level and the
banks once again grow nervous on the company’s ability
to pay it back. It is often now that the banks will demand
immediate repayment of the debt, and when the company is
unable to do this, administrators are called in.

A critical factor in this cycle is to understand the key measures
to monitor in your business in order to pinpoint any decline.
Our analysis will tell you instantly where the company is strong
and what it weaknesses are, so that a clear set of turnaround
targets can be put in place. Companies are made aware of their
problems sooner, and the management then has more time to
put a survival plan in place and stave off the administrators.

Administration should be viewed as a clear last resort. The
damage done to the long-term health of the company in
terms of the brand and negative publicity are all too difficult to
recover from. In essence, the key to avoiding administration is
to put in place the measures yourself that they would instigate.
As | see it, these 63 label companies currently under severe
financial pressure have three options if they want to survive and
be well-placed to capitalize when the market picks up:

1. CUT COSTS NOW

This is not easy: it means the company must accept it will be
a smaller enterprise; internally this will not be well received

in the organization, as job losses will generally be part of the
plan. It then needs to look at a survival plan and adopt the
mindset of a receiver, cutting out non-profitable contracts,
reducing overheads and also renegotiating with key suppliers.
The objective must be to reduce the level of debt and get the
business back on an even keel.

2. SELL THE COMPANY OR LOOK FOR AN INVESTOR
Despite the doom and gloom in the market, this option should
not be ruled out. One hundred and sixty-four firms identified

in the sector have cash to spend and could easily afford to
finance a purchase out of cash. These 63 ‘danger’ companies
are very vulnerable to an aggressive takeover, yet my view is
there could be a great benefit in selling up. A new owner would
give the company time and resource to turn their performance
around. Sadly, again, this will inevitable involve job loses and
reducing the size of the company to rejuvenate the business.

3. TRADE THEIR WAY OUT

In the current economic climate this is the least likely strategy,
most of these 63 companies have fairly long term problems, so
its clear their current business is not competitive in the market
and simply doing the same will not change anything. Combine
this with the inability to raise extra finance and time is not on
the side of this approach. Only a few of the ‘danger’ companies
have this as a viable option.
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Substrates * adhesives

L&L rounds up the latest products and innovations in substrates and adhesives

AVERY DENNISON

GENERIC GLOSS WHILE PP FILM

Avery Dennison has launched a versatile new gloss white PP
labeling film for applications in a variety of film label markets
from food and health and beauty care to motor oils and
household chemicals. Claimed to be the first generic gloss
white PP to come to the labeling market, Fasson PP Light Top
White is a biaxially-oriented, blown, gloss white polypropylene
film with a print-receptive topcoating that is said to offer the
competitive cost/performance ratio associated with thinner film
labelstocks.

At only 51 micron, Fasson PP Light Top White offers a number
of benefits for both converter and end user. The stability of
the Fasson PP Light Top White labelstock delivers quality
results with all conventional print processes and other on-press
advantages, including accurate register and consistent
die-cutting, according to the company. Opacity at > 80 percent
is equal to that of a 60 micron film.

Reels are 50 percent longer than comparable reels of 60
micron polypropylenes, and deliver 3,000 linear meters
compared to 2,000 linear meters, with only a 17 percent
increase in reel diameter. This results in fewer reel changes
and reduced press downtime. Thinner film can additionally
save costs in terms of more labels per reel, and reduced
weight — both on the container (contributing to reduced overall
packaging waste), and in transportation.

The biaxially-oriented Fasson PP Light Top White facefilm
also delivers accurate dispensing in combination with a Fasson
BG40 White glassine release liner, says the company. The
film is offered with the general-purpose Fasson S692N acrylic
adhesive, which complies with European food directives and
legislation, US FDA 175.105, and the recommendations of the
German BfR for adhesives suitable for direct contact with dry
and moist non-fatty foodstuffs.

NORDENIA

‘PURE PP’ ADDITION TO PO FILM SERIES

Nordenia is extending its PO-family of films with a pure PP-film,
which is currently under development and will be available later
this year. The main disadvantage of PP is the pre-treatment

o

NOVAMELT hotmelt solution for deep freeze

required to enhance printability and adhesive anchorage, and
Nordenia says these issues are tackled with a new treatment
procedure. First trials at laboratory scale have shown good
surface tension levels maintained for over six months.
Nordenia’s PO-label films are claimed to combine excellent
optical properties with good dispensability, die-cuttability,
squeezability, conformability, dimensional stability and water
resistance. The film range is available in a thickness range
currently from 40-95 um. Benefits for gauge-reduced films
like the PO series include significant cost reduction, less
raw material usage and lower transport weights, as well as
delivering more linear meters with the same roll diameter.

HANITA COATINGS

CHEMICALLY RESISTANT FILM AND UNIVERSAL FACE
FOR LASER PRINTERS

Hanita Coatings has developed a 50u topcoated film for

labels targeted for use in harsh industrial and automotive
environments. The glossy white PET film complements the
Ricoh B110CU Ultra-high solvent resistant thermal transfer (TT)
ribbon, working in tandem to ensure the print, topcoat and
substrate form a robust, long-lasting unit, without the need for a
protective overlaminate.

Typical applications would be for labels exposed to solvents
such as toluene, MEK, acetone, brake fluid or diesel, common
in under-bonnet and industrial labeling applications.

The second line of labelface films launched by Hanita is
optimized for printing by both monochrome and color laser
printers and copiers. These glossy white and clear 50u
polyester films are also printable by a variety of conventional
and digital processes, making them ideal for standard print
runs combined with printing of variable information. The
proprietary topcoat combines high print adhesion with chemical
and scuff resistance.

NOVAMELT

NEW HOTMELT ADHESIVE FOR DEEP FREEZE
APPLICATIONS

The newly developed PSA-hotmelt adhesive Novamelt PS 3030
is claimed an excellent solution for labels which are applied

FRANKLIN Covinax 462 — invisible adhesive
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at temperatures far below freezing point. ‘PS 3030 features an
outstanding tack performance in cool conditions down to -16°C
and an excellent adhesion to a wide range of packaging films as
well as cardboard,’ says the manufacturer.

FRANKLIN ADHESIVES

‘INVISIBLE’ PERMANENT ADHESIVE

Label manufacturers looking for an ‘invisible’ pressure sensitive
adhesive can now source Covinax 462, a permanent PSA
launched by Franklin Adhesives & Polymers, a division of
Franklin International.

Covinax 462 is a clear, styrene-acrylic copolymer for
permanent pressure sensitive applications that require high
water- and blush-resistance. Its high transparency makes it ideal
for use in clear film labels used on glass and plastic surfaces,
including auto glass and bath and shower product containers.

While Covinax 462 performs well on labels for indoor use,
it can also be specified for labels that will be exposed to the
outdoor elements. It withstands UV, weather and outside
exposure without unsightly yellowing or water damage even
over time. Lab testing performed with a Colorimeter showed
only a negligible increase in yellowing on Mylar and paper, says
Franklin.

Covinax 462 offers peel adhesion strength of 2.50 pounds
(180° peel adhesion testing), shear strength of 1,251 minutes
(178° shear adhesion test) and a loop tack of 2.10 pounds.

The high shear properties equate to good high temperature
performance in the range of 100 degrees to 150 degrees C. Like
most pressure sensitive adhesives from Franklin Adhesives &
Polymers, Covinax 462 is water-based.

UPM RAFLATAC

RP 30 WINE LABELING ADHESIVE

UPM Raflatac has introduced its adhesive RP 30 for demanding
wine labeling applications.

RP 30 is an acrylic water-based adhesive, specifically
designed for all permanent wine labeling applications where
wash-off properties are not required. It provides good adhesion
to polar surfaces, tolerating fluctuations in temperature and
humidity on the bottling line and during bottle storage, says the
manufacturer, with ‘excellent performance in terms of initial tack
and water-resistance in the ice bucket.’

It is recommended for labeling red, white, sparkling wines,
champagne and rosé. RP 30 also shows good resistance to

C uviterno
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edge lifting and is consequently suitable for neck labeling. In
order to avoid breaks in high speed dispensing lines, RP 30 can
be combined with a PET backing.

The new RP 30 complements UPM Raflatac's range of
adhesives for wine labeling together with RP 40 for wash-off
applications and the ultra clear RP 74 for clear filmic face
materials. RP 30 is currently available ex stock with six
constructions, and later on in 2009 with all UPM Raflatac's face
materials for wine labeling, both with paper and filmic backings.

GREEN BAY

‘ENVIRONMENT FRIENDLY’ PS STRUCTURES

New recycling-compatible adhesives are now available from
Green Bay Packaging.

Recycling-compatible adhesives have particles that remain
large enough after pulping to be substantially removed, keeping
the final product free from debris. Two recycling-compatible
adhesives have been launched which meet the Tag and Label
Manufacturers Institute testing protocol RCA LRP 2v5. 760S,

a general purpose permanent adhesive, and 548S, a hard
repositionable adhesive, are available on a variety of face stocks
for flexographic, rotary letterpress, laser, inkjet, direct thermal
and thermal transfer printing.

These adhesives can be mixed and matched with Green
Bay’s new range of paper face stocks manufactured with
post-consumer fibers, claimed to provide smooth print surfaces
and industry standard die cutting and stripping performance.
Recycled content face stocks include R60SG creamy-white
60# semi-gloss with 20 percent post-consumer waste, and
the R54SG, a blue-white 54# semi-gloss with 30 percent
post-consumer waste. For those wanting a matte-finish, the
product line contains a 60# matte litho, R60ML, with 30 percent
post-consumer waste. Two face stocks are available for variable
imprinting applications. For thermal transfer printing, there is
the R10TT, a 40# facer with 10 percent post-consumer waste.
R60LJ is a sheet designed both for laser and inkjet applications.
It is made from 100 percent post-consumer fibers.

® Green Bay has also announced 111 adhesive, claimed to
overcome the challenges of difficult adhesion and blushing in
moist atmosphere environments. 111 adhesive is intended for
labels on in-the-shower products, beverages, and refrigerated
foods. It adheres to a variety of substrates, including glass
and plastics. The 111 adhesive can also handle squeezable

uviterno ag
Musterplatzstrass
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AHLSTROM has received FSC and PEFC accreditation for its La Gere plant

VPF

NEW HOTMELT PORTFOLIO

Germany-based VPF GmbH has reported on the results from its first year working
with hotmelt adhesives.

‘Since the commissioning of the new hotmelt aggregate and after having finished
several PSA tests and qualifications, the number of realized orders has increased
steadily,’ says the company. ‘The orders with adhesive-free zones are as high in the
company’s hotmelt business as in its standard products business.’

VPF’s range includes four rubber-based synthetics and four UV-curable, acrylic
based hotmelt adhesives. ‘Additionally, customers are more frequently providing
their own, highly specialized adhesives,” the company reports. ‘The general
percentage of customer provided substrates and print carriers is also increasing,
thus VPF is more often serving as a contract coater for other companies and

consumers.” , , o _ press to rewinder
Key hotmelt markets for VPF include the tire and automotive industry —in
combination with both papers and films — as well as drum labeling or converters B Network interface to job data base
working with reclosable film labels. . N
‘But also for customers from the cosmetics, pharmaceutical and chemical industry | Iniegisizsl ordine FOE valldaion
the hotmelt technology is very interesting, because it provides, among other .
advantages, higher adhesive coating weights, up to 90 g/m2.’ NYSCAN FESiliEEREITE
ENVIRONMENTAL CERTIFICATION 100% print control for
The paper label supply chain continues to invest in environmentally aware production standards. labels, film
Anlstrom has announced that its release paper plant in La Gere, France, has received and packaging
certification to the chain-of-custody standards of the Forest Stewardship Council (FSC) and the
program for the endorsement of forest certification schemes (PEFC)) The La Gere plant is the
third certified plant of Ahlstrom’s release & label papers business area, after the Jacarei, Brazil,
and Turin, ltaly plants achieved chain-of-custody certifications in 2008. All units already hold
14001 and 9001 certificates. Ahstrom’s policy is to source from pulp suppliers which are either
certified or are in the process of being certified.
Austrian manufacturer of special papers Brigl & Bergmeister and its subsidiary Papirnica Vevce
in Slovenia are also now able to offer their products certified according to PEFC standards. Last
year the company obtained ISO 14001 certification and the DIN 15593 HACCP hygiene standard. .
Spanish specialty materials manufacturer Manter, meanwhile, part of the Fedrigoni Group, Erhardt+Leimer GmbH
has achieved ISO 14001 certification. A spokesman for the company said that certification had Postfach 10 15 40
been achieved thanks to ‘commitment to constant improvement, a high level of involvement by 86136 Augsburg, Germany
management and workforce and the necessary cooperation of customers and suppliers. With Telephone ++49 (0)821 24 35-616
this recognition, Manter has further consolidated its commitment to environmental responsibility Telefax ++49 (0)821 24 35-682
and care, once again underlining its role as a player in the sustainable development of the info@erhardt-leimer.com
industry.’ www.erhardt-leimer.com
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Slitters and rewinders

JAMES QUIRK ROUNDS UP recent developments and installations in the area of slitters and rewinders

Recent months have seen a number of launches in the area
of slitters and rewinders, with new machines often offering
increasing modularity, as well as a variety of inspection and
printing options.

East Yorkshire, UK-based AB Graphic International has added
the VSR vertical slitter inspection rewinder to its Omega range,
which offers production speeds of up to 400mt/min. The system
is designed to meet the demands of inspecting, slitting and
rewinding a wide range of label substrates and is available in
standard and servo driven versions.

‘The vertical design of the VSR provides an ergonomic
alternative for operator location,” explains Tony Bell of AB
Graphic International. ‘We believe its speed is unrivalled at
400mt/min. The missing label, flag or splice detection system
is capable of stopping the error incident in a precise location at
speeds up to 300mt/min.’

The VSR inspection rewinder is available in 330mm, 430mm
and 530mm widths to comply with modern press width
trends. The standard machine comes complete and ready to
slit, rewind and count self-adhesive labels and many other
substrates. A full range of options is available and include
motorized roll lift, razor and crush slitting, missing label, splice
or flag detection and 100% print face inspection through PC
based camera system.

‘With the increased use of servo driven printing presses many
of our customer are now required to convert a wider range of
delicate substrates,” adds Bell. ‘The VSR servo driven version
provides precise material handling throughout the machine and
includes closed loop tension control and servo driven unwind.’

Kampf Schneid- und Wickeltechnik GmbH & Co. KG has
launched its Unislit Il CS, a slitter rewinder with individual
rewind stations.

The company, based in Wiehl near Cologne in Germany and
part of the Jagenberg Group, has been producing slitting and
rewinding machines for processing paper, film, labels and
aluminum foil for over 80 years.

The machine can handle material widths of 2050 mm and
runs at 1,200 m/min with shaftless unwind. The slitting section
contains individual top knife holders and bottom knife bushings,

AB Graphic International has added the VSR vertical
slitter inspection rewinder to its Omega range

and slits at widths of 100-1200mm.

The newly designed individual winding stations are equipped
with an AC-servo motor as center drive, supported by the
contact roll surface drive. Diameter differences caused by
various material thicknesses are compensated separately by
the superimposed motion winding stations.

The digital servo drive of the contact roll stabilizes web
tensions between slitting section and contact roll — an essential
pre-condition for excellent slitting results.

The new Unislit Il CS is characterized by extremely short
re-tooling times to cover the special demands of the labelstock
market. When a new slit pattern is required, the slitting section
and the individual winding stations are automatically positioned.
Top and bottom knives are exactly positioned with repeat
accuracy by pneumatic grippers. No replacement of individual
contact rolls — the full-length contact roll meets all possible slit
patterns.

Kampf’s modular design allows the integration of all various
features into the Unislit Il CS that are required for the labelstock
market: splicing table upon customer's specifications, idler
rolls with anti-adhesive coating, knife cleaning systems, various
dust collecting options and a customized roll handling and
transportation system.

Martin Automatic has introduced the LRH automatic transfer
rewind. The LRH is a nonstop roll changer suited to mid-web
printing, laminating and converting processes. The LRH
provides continuous, roll to roll productivity for a wide range of
applications and materials, from film to paper and paperboard.
The first LRH has been sold to a business that will be running
paper and paperboard stock.

‘The LRH builds on the enormous success of our other
winding machines. It handles larger rolls like the RMAP while
retaining the benefit of cantilevered spindles found in the LRD,’
reported David Wright, vice president sales/marketing. ‘The
operator doesn’t have to move heavy shafts since the LRH
unloads and de-shafts itself.’

The LRH winds, automatically changes and automatically
unloads full rolls. The only operator task is to load cores. The
cantilevered spindle design of the LRH eliminates the need to
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MARTIN AUTOMATIC has
introduced the LRH automatic transfer rewind

handle heavy coreshafts, and a rigid outboard support system
negates spindle deflection. Unlike conventional turret winders,
the rewind spindles of the LRH traverse horizontally. This linear
design minimizes roll travel as well as the tension upsets and
web shifting associated with turret rotation.

It is offered in standard widths to 32 inches (813 mm) and
standard diameters to 72 inches (1830 mm). Wider widths and
specially-engineered features are available.

At Labelexpo Americas in Chicago last year, Scantech
launched the PharmaTrack — a machine for pharmaceutical
label validation and verification.

PharmaTrack features include bi-directional web processing
at full speed, and vision inspection and re-inspection capability.
The machine allows barcode printing and verification adaption,
including E-Pedigree conformation. The automatic open
loop unwind/rewind system is servo-driven, while a job recall
capability includes unwind and rewind tension settings.

Also launched at the same event was the company’s
VisionTrack for 100% inspection and converting of labels.

Like the PharmaTrack, the servo-driven machine has vision
inspection and re-inspection capability, as well as the barcode
printing and verification. It includes a fault retrieval system and
three levels of password protection.

Another company to offer slitter rewinders with inspection
capabilities is France-based Smag, whose range is composed
of four different product types: the DCR 2000 table-top
inspection range; the C4R+ inspection line; the Venus
semi-automatic turret rewinder ; and the Neptune, which allows
the operator to be seated when working the machine.

All these machines are modular and can be connected to
a 100% quality control inspection system, thanks to Smag’s
cooperation agreement with Israeli inspection specialist AVT.

Italy-based Prati’s range of machines provides versatile
solutions in the finishing of PSL, filmic substrates and special
materials. Saturn, Jupiter and Vegaplus are servo-driven
machines equipped with automatic tension control and a
self-sharpening shear slitting system which is able to slit paper
and plastic material from 12 micron up to 1.5 mm in thickness.
The machines are retro-fittable at any time with several
accessories for standard and special applications.

Jupiter is the most versatile machine in terms of materials that
can be processed, from flexible packaging to cardboard and
from paper labels to booklets.

When processing film substrates, the machine is equipped
with three different rewinding tension settings managed by
VaryControl software. As a result, the material keeps a constant
web tension and avoids any stretching. An air-driven separator
allows rewinding of all rows in a single shaft without crossing
the substrates or damaging the web edges.

Vegaplus, with its modular design, has an unwinder with
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KMEC’S Label CS machine can handle a variety of materials, such as paper,
metalized paper, polyethylene and BOPP, among others

motorized reel loading and an automatic turret rewinder. The
machine can be fitted with one or more die-cutting units,

flexo or inkjet printing units, a leaflet feeding unit and video
inspection systems. It may be used to work webs from 330mm
up to 530mm in width.

Girona, Spain-based Kmec, meanwhile, manufactures
equipment for the paper converting, flexible packaging, label,
coating and laminating sectors. The company’s Label CS
machine, which can handle a variety of materials, such as
paper, metalized paper, polyethylene and BOPP, sheets and
cuts many types of labels, including wet-glue, wrap-around and
in-mold. Its modular design allows the inclusion of equipment
for embossing, perforating and die-cutting, among others.

Francesc Terricabras, Kmec’s labeling marketing manager,
says the machine requires less processes than traditional
methods of producing small format products, which can include
a folio-size sheeter, de-stacking, reaming and guillotining. The
Label CS performs these tasks in a single process,’ he says.
‘While improving productivity and reducing waste.’

The machine comes in widths of up to 1,000mm, and has the
potential for in-line slitting and a cut length range of 50mm to
330mm.

To demonstrate the machine’s benefits for the label sector,
Kmec joined forces with Blumer, as shown in drupa last year,
to demonstrate an automated line for the production of die-cut
labels directly from a printed roll. The solution combined a
Label CS small format sheeter integrated with either an Atlas
1110 or an Atlas 40 from Blumer, allowing for the production
of die-cut and banded labels in one process, instead of
the multiple steps employed by traditional, larger sheeters,
guillotines and die-cut systems.

After being sheeted on the Label CS, pre-counted label strip
stacks were presented to the Atlas equipment on a delivery
system that included cardboard placement stations, a pressure
and turning unit as well as a rotating conveyor section that can
be programmed to deliver the stacks to the Atlas, for alternative
processing or as a quality control facility.

Joan Carbd, Kmec'’s business manager, explains: ‘The line
requires just two people (one for each machine) to control the
operation, which compares very favorably with the traditional
methods that can need four operators to undertake the
unwinding, reaming, guillotining and punching processes.’

Production included metalized paper beer labels (76mm x
76mm) at up to one million labels, and BOPP soft drink labels
(300mm x 52mm) at 752,000.

Terricabras reports that a key concept behind Kmec’s
machinery is individual sheeting that is fed through a central
drum — a process that avoids potential inaccuracies and
benefits a variety of markets, from beer labels, wrap around,
and IML to format paper sheeting, for example.
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SLITTER REWINDER

P lll''LABELY

SEE the Titan SR8 slitter rewinder in action on LabelTV on L&L.com

FLEXCON INSTALLS SIX MORE
TITAN SLITTER REWINDERS

Titan, part of Bobst Group, has installed a further six SR Series
twin-shaft cantilever slitter rewinders at Flexcon, the North
American-based supplier of pressure-films and adhesive
materials. This brings the total number of Titan SR Series slitter
rewinders now in full production in the USA and Europe for this
customer to 18 machines.

The Titan SR6, SR7 and the latest generation six SR8
machines were all designed to meet Flexcon’s specific
requirements for product quality and highly efficient production.

Founded in 1956, in Spencer, Massachusetts, Flexcon is an
ISO 9001:2000 manufacturer of custom pressure-sensitive film
and adhesive solutions for a variety of applications ranging
from product identification labels to point-of-purchase (POP)
and promotional graphic films, durable markings, novelty
stickers and decals, packaging, bonding and mounting.

Flexcon produces thousands of different off-the-shelf, custom
and specialty products, including a line of DigiPRO products
compatible with narrow web HP Indigo presses, DPM Aply1000,
a bubble-free labeling solution for durable product markings
and high-performance adhesives like Flexmount performance
adhesives for bonding to low-surface energy plastics and other
challenging substrates.

‘Continuing trends in the pressure sensitive film and adhesive
industry to run “just-in-time” (JIT) deliveries of multiple
production runs meant that this requirement was one of our
primary concerns during the selection and specification of the
Titan machines,” explained Ed Allie, director of engineering at
Flexcon.

The 1800mm (71ins) wide Titan SR machines have a
maximum rewind diameter of 800mm (32ins) on 76mm and
152mm (3ins and 6ins) cores, running at production speeds of
up to 600 m/min (2000 ft/min). The capability of handling a wide
variation of PSA materials at high production speeds was an
essential part of the Titan SR slitter specification at Flexcon.

The Titan SR8 slitter rewinder has a wide range of automation
options which enabled Flexcon to choose a specification to
meet its particular requirements. An automatic knife positioning
system enables the positioning of male and female knives
to an accuracy of +/-0.15mm (0.006 ins) within 90 seconds.

INSTALLATIONS

PETER Gliickman, managing director of Ettiketto Labeling Systems

This feature reduces the ‘make-ready’ down-time for changing
slit widths enabling big increases in productivity. Laser core
positioning provides a quick, accurate guide for the operator
in positioning the new rewind cores for re-starting the slitting
process.

The handling and unloading of the finished reels is also an
important consideration. The SR machines are fitted with an
automatic reel stripping system. This allows the operator to
safely strip the finished reel packages off the rewind shafts and
on to unloading trolleys.

The SR8 cantilever slitter rewinder is the most successful in
the Titan range and more than 180 machines have been sold to
many different converters worldwide since its launch, covering
a wide range of flexible materials applications.

FOURTH GRAFOTRONIC INSTALLED
AT SWEDISH CONVERTER

Ettiketto Labeling Systems, a Sweden-based self-adhesive label
printer, has installed its fourth Grafotronic machine. The latest
installation is the new Grafotronic 530, a combination machine
equipped with servo drives for slitting of mono-film materials
and a 20” die cutting unit for label production. The new model
is equipped with the latest Grafotronic unwind lifting system: a
new invention from the Swedish manufacturer.

Peter Glickman, managing director of Ettiketto Labeling
Systems, explained the decision to install another machine
from Grafotronic. ‘Our co-operation with Grafotronic during the
last years has been successful and we are very satisfied with
the overall quality, support and performance supplied by our
partner.

‘This spectrum of machine widths, together with the new
servo rewinders, gives us the possibility to run all the different
types of applications from mono-film to cardboard. And this
possibility in combination with the price/performance ratio of
the machines creates a quick return of investment through a
more efficient production’

The product range from Grafotronic now includes slitter
rewinder inspection and die-cutting machines in the range from
10” to 20”.

Ettiketto Labeling Systems was founded in 1977 and is one of
the companies in GSS — Glickman, Silwer & Skog AB.
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Offset opportunities

THE LATEST DEVELOPMENTS IN WEB OFFSET TECHNOLOGY is making the process more attractive for
shorter runs and increasing in-line options available to converters. Andy Thomas reports

The new generation of web offset presses are designed to
open up new, shorter run markets previously closed to offset
by high levels of makeready waste and inflexible repeats.

The new Nilpeter MO-4 offset press, successor to the
MO-3300, typifies these trends. The key development on the
MO-4 is the use of sleeves for plate and blanket cylinders.

‘The cost of the aluminum-based sleeve system is around a
fifth of the price of an offset cassette,” notes Jakob Landberg,
global sales and marketing director at Nilpeter. The sleeves are
mounted on hydraulic expansion shafts, allowing fast changes
between jobs.

Nilpeter's Easy Load sleeve system is already in place for
plate and anilox cylinders and screen units on the FA-4 press,
and this standardized system allows print and converting
technologies to be switched quickly on the offset platform.

To facilitate the change from offset to hot foil printing, Nilpeter
has designed the impression roller as an interchangeable
sleeve, with a rubber or steel surface depending on the printing
method. This means there is no need to break the web when
switching between processes or impression rolls, greatly
reducing set-up times and waste.

The MO-4 has a more comprehensive servo drive
implementation than its predecessor. Each print unit has
independent drives for the plate sleeves, blanket sleeves
and impression rolls. Similarly with the length and lateral
registers. When any corrections to lateral register are made,
the complete unit —inking unit, plate and blanket cylinder — is
moved, avoiding color profile modifications.

A print cylinder insert with sleeve .

technology for a 520mm print width S
—
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The MO-4’s inking train has been redesigned for additional
stability. Two inking rollers have been added to each inking
unit along with stronger sidewalls, while a total of three rollers
can now be temperature controlled. Individually programmable
dampening curves maintain constant ratios of moistening and
ink delivery across all machine speeds.

Rotatek is another narrow web manufacturer moving down the
offset sleeve route, with its new Universal press, a 500mm-wide
machine operating at speeds up to 350 m/min and featuring
the company’s recently patented lightweight offset sleeves with
steel bearers. The press runs both UV and EB inks. lts modular
design supports various in-line options including hot stamping or
cold foil, rotary screen and rotogravure units, and it will convert a
wide range of materials, including unsupported film, from 30-400
microns.

A flexo unit was introduced at Labelexpo mounting lightweight
sleeves on servo-driven plate and anilox cylinders. A chambered
doctor blade is optional for high speed reel-to-reel applications.

FROM SHEETS TO ROLLS
Web offset has proven particularly popular with converters
making the transition from sheetfed into roll-fed labels. One such
company is Hammer Packaging in the US, which installed its
first Drent Goebel Variable Sleeve Offset Printing (VSOP) press
in 2006, a 33.5in wide VSOP 850 machine. Early this year the
company finished installation of a second, similarly specified
press.

‘Both machines offer short make ready times, quick repeat size

THE GHOST OF GIEBELER

SDF will be a new name to many in the labels industry, but this young
company has just filed a patent on a sleeve offset print station design.
The core of SDF is former engineers, service technicians and mechanics
from Giebeler — one of the ‘big three’ business forms press manufacturers,
along with Goebel and Grapha in the 1970s and ‘80s.

According to Karl Hallwas, SDF technical manager, the Giebeler
successor company filed a patent for sleeve printing cylinder inserts back
in November 1999, before its competitors — including Drent and Grapha
(now part of Muller Martini). Development of the sleeve system came to a
standstill after the company’s insolvency in the same year.

SDF’s wet-offset printing unit mounts the printing cylinder insert
with plate, rubber blanket and counter impression cylinder. Standard
circumference is from 20-28”, but larger formats of 28-36” and 36-44” are
available. Printing widths can range from 520-920 mm.

The plate and counter impression cylinder are in a fixed position, with
the rubber blanket cylinder brought into printing position according to the
printing format.

The sleeve is changed through the frame wall and the support cylinder
remains in the insert frame. The mounting of the sleeve body on the
support cylinder is hydraulic, and the plate cylinder is equipped with
diagonal adjustment to allow limited register correction. Only the plate
and rubber blanket cylinder are separately driven, reducing electronic and
mechanical complexity.

As well as offset print cylinders, rotogravure, flexo and screen print
inserts can be installed into the same frame opening.
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changes and low operational costs,” comments Jim Hammer,
president of Hammer Packaging. ‘The Variable Sleeve Offset
Printing technology helps us to both lower costs and increase
the quality of our products. Our customers, companies

like Coca Cola and Pepsi, are able to decrease their costs
when they run rolls of labels and shrink sleeves on their own
equipment. And the more we do in-line, the more freedom the
designers get to create an attractive product.” John Swain,
principal of design company Packaging Arts, agrees: 'Hammer
was able to assist us in migrating our labels seamlessly from
cut & stack to roll-fed by using their Drent Goebel press. We
also benefited by changing our printing process to hex or
expanded gamut. It is nice to have a partner who stays ahead
of the technology curve.'

A high speed UV/WB flexo printing group was introduced
for the VSOP at drupa. The web can be directed into a hot-air
dryer and over the chill roller or directly over the chill roller with
optional integrated UV lamps for curing.

Another example of a wet-glue printer shifting to offset roll
production is German converter Offsetdruckteam Witten GmbH
(ODT). Two years ago, when the company was taken over by
the Ellerhold Group, half its annual 20m euros sales came from
wet-glue labels, mainly for the beverage industry. Responding
to the beverage sector’s move to filmic roll labels and shrink
sleeves, group managing director Frank Ellerhold invested in a
Muller Martini Alprinta 74V variable-size web offset press. The
740mm-wide press has eight offset press units, a flexo unit and
UV curing. It was originally specified with a Muller Martini offline
sheeter, but this was later integrated into the press, along with
in-line lamination and a hot air dryer.

Frank Ellerhold maintains that variable-size web offset offers a
cost-effective alternative to conventional flexo and rotogravure
printing on small-to mid-size labels runs. ‘Here, the quality and
the pre-press costs tipped the scale in favor of offset printing
and the Muller Martini machine.’

ODT also uses the Alprinta 74V to produce wet-glue labels,
as Ellerhold explains: ‘it can print 365 linear meters per minute,
which equates to 20,000 sheets with a 3B machine.’ The size
can be changed in just a few minutes. It is also possible to print
and coat wet-on-wet using conventional printing inks.

NILPETER MO-4

OFFSET MIX AND MATCH

An option for converters with platform flexo presses is to use
interchangeable offset cassettes in the flexo press line. One converter
which has adopted this approach is Skanem Introl in Poland, which last
year installed a 10-color Gallus RCS 430 press specified with six flexo
stations but equipped to accept offset as well as flexo units (along with
two moveable cold foil stations). The offset printing unit can be deployed
anywhere in the press and can be combined freely not only with flexo,
but with screen printing, hot foil embossing and UV rotogravure.

The RCS offset printing units incorporate individually driven inking
and damping units. During the startup sequence the unit rotates at a
makeready speed of just 1m/min to minimize waste. Ink and water
profiles can be recalled for repeat jobs.

Interchangeable offset units are also now available for the RCS330,
along with UV rotogravure.

STICKING TO CASSETTES

Not all offset press manufacturers have adopted sleeves for
format changes. ‘To achieve a perfect match and drive of
blanket and plate roller we believe that a cassette solution is
still the best solution,” says Eric Hoendervangers, MD of MPS,
which — interestingly — developed its offset unit jointly with
Drent-Goebel.

‘Cassettes allow us to “open up” all print towers to insert
no-nonsense solid drop-in technologies for flexo, gravure,
hotfoil and screen. These drop-in technologies last forever and
perform also at high speed.’

MPS has retained its ‘solid lock’ technology for the offset
change cassettes as well as its other drop-in technologies.
‘This prevents play in gear positioning and gear marking,” says
Hoendervangers. ‘No mechanical or software re-adjustment is
required to get the modules up and running.’

Other technologies MPS has carried across to its offset
units include the ‘Crisp Dot’ free running impression cylinder,
claimed to eliminate changes in web tension between
print units caused when the web is pulled through a driven
impression cylinder. Omet is another manufacturer which
has gone down the insert route, choosing interchangeable

; "-
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ADHESIVES & COATINGS m
The World Leader in Test Performance
Instruments for Adhesives Label M aterials

<@mlnstmmw

sonal Touch.

Tel: 001.513.860.1588  Fax: 001.513.860.1597

High performance label
materials and components.
Unique solutions, custom
constructions, customer focused.

www.cheminstruments.com

ADHESIVES TESTERS

The World Leader in Test

Instruments for Adhesives www. IM.com/converter

< ﬁ;emlnstrumen_ts _

CLEANING SOLUTIONS DRYERS
Simply the Best UV Curing Systems
~ KK IR Drying Systems

Call LBL Enterprises:

414-747-9390

| ]

Convection Drying
Systems

XericWeb

CORONA TREATMENT

Drying Systems

dryers@xericweb.com
+1920722-8123

P.O.Box 412, Neenah, WI
54957-0412 USA
www.xericweb.com

ANILOX ROLLERS

Tel: 001.513.860.1598 Fax: 001.513.860.1597

www.cheminstruments.com

Imass|

Imassz, Inc.

CHESHIRE

Anllox Technology
Fifth Avenue
Tameside Park Ind. Estate
Dukinfield, Cheshira, SK18 4PP, UK

P.O. Box 134

Accord MA 02018-0134 LISA
Tel: 781-834-3063

Fex: 781-834-3064

A Tel: +44 {0)161 344 5558
Gomplete Line of Adhesion Test Instruments Fax: +44 (0)161 330 9766
E-mall: sales@cheshiraengraving.co.uk

www.cheshireengraving.co.ik

S Corona Supplies Ltd
for all vour corona needs
Official Distributor of
SHERMAN
Corona Products

Corona Treaters — Corona-Spares

Silicone Sleeves — Dyne Pens & Inks
Corona Supplies Lid,

Unit G, Howland Road Business Park,
Thame, Oxon, OX9 3GQ, UK.
Tel: + 44 (071844 261 779,

Faz: + 44 (0)1844 358 187
sales@coronasupplies.couk
www.coronasupplies.couk

ALL-ROUND SUPPLIER

=KTI=

Keene Technology, inc.

14357 Commercial Pkwy,
South Beloit, IL 61080, USA
Phone: (815) 624-8989
Fax: (815) 624-4223
email: info@keenetech.com
www.keenetech.com

UV ink roller/Varnishing roller
Impression roller/Sticking roller
Web Cleaning Device

Roller cleaning blade

ARcoTEC GMBH
D-71297 MonsHEM
TeL:07044 82120 Fax:07044 921212
INFO@IARCTTEC.COM | WWIWY.ARCOTEC.COM

Drying problems
got your press down?

Call us!

Drying & curing systems
for new & existing
flexo presses.

XericWeb
Drying Systems

dryers@xericweb.com
+1 920 722-8123

www.xericweb.com

FABRIC & RIBBON
MATERIALS

High Quality and
Technology in Anilox Roll

)),

FLEXO STEEL

Tel: +55 41 3334-4892
exportation@flexosteel.com.br
www.flexosteel.com.br

FOR A LABELS&LABELING
MEDIA PACK PLEASE GO TO
WWW.LABELSANDLABELING.

COM/MEDIAPACK OR CALL
OUR DEDICATED SALES TEAM
ON 0208 846 2725

LABELS “ LABELING CLASSIFIED

SIT

Sale, Design and Service for
Corona- Plasma -Generators and Industry-
Electronic in Surface Treatment

SOHNREY INDUSTRIETECHNIK
D 75173 Plorzheim - Schwarzwaldsir 5

Tel.. +49/7231/298806
Fax: + 49/7231/1298807
info@@sohnrey-itde - wwwsohnrey-it de

VETAPHONE
T Corona-Plus.

Surface treatment for perfect
adhesion on plastic, paper
and aluminium foil.

Fabriksve) 11, DK-8000 Kelding
Phone +45 7552 6133 - Fax +45 7562 6207
sales@vetaphone.com - www vetaphone.com

| cole 2

fabrics plc

Romandus House
L uicow Hil Roadt
Wast Bricgford
Nettingham

NG2

Tel: 0115 9235251
Fa: 0115 9233274

info@cokefabrics. com

Cole Fabrics Rd. sti.

Istoc Ticaret Merkezi

£ Ada Mo, 34

34550 Mahmuthey

Istantul

Turkey Tel +B80 [0) 212 659 5256

Fax: +20 [0) 212 659 5248

Cole Fabrics (Far East) Ltd.

Lnit O, &F Chinazest Intermational Gentre
8 Wwal On Road

Faai Chung

ok Tel +852 2425 5933

Hong K
OORENS e 1850 2490 0035




FILING SYSTEMS

FLEXIBLE DIES & PRINTING
CYLINDERS

(7#> HOLFELD

{I‘ D}" Tool & Die Lid.

Head Office: Johnstown Avenue,
Dun Laoghaire, Co. Dublin, Ireland.
Tel: 4353 1 2857002

Fax: +353 1 2851077

PROVEN' Hellablllly

LOWER Gosts

800-896-1302
www.tdwright.com

suppori@tdwright.com
292 Walnut Street = 5t. Paul, MN USA 55102
{651) 227-1302 » Fax (651) 227-4465

INK TESTING EQUIPMENT

Forfuther information contact

RK PrintCoat Instruments Ltd

Tele: +44 (0)1763 852187

Fax: +44 (0)1763 852502
sales@rkptint.com www.rkprint.com

INSURANCE

holfeldiool@eircom.net

T =

We splie jJ' + iz
] 55in k JQ;‘ m;

@ ElectroOptic

DOis Cutting Technology

ELECTRO OPTIC WERKZEUGTECHNIK GMBH
Einsteinstrafie 7 / Interpark

[-85098 GroBmefring

Tel: +49-8456/75950-0, Fax: 75950-10
el ectro-optic.de

FOIL STAMPING &
EMBOSSING DIES

» HOLFELD

\l\T.D/ Tool & Die Ltd.

Head Offica: Johnstown Avenua,
Dun Laoghaire, Co. Dublin, Ireland.
Tel: +353 1 2857002

Fex: +353 1 2851077
holfeldivol@sircom.net

SPECIALIST INSURANCE PACKAGE

For the label printing industry
Unique offering from
LJM PARTNERSHIP
for details call 0161 427 4280
or email info@ljminsurance.com

LABEL DIES

HOLOGRAPHIC EQUIPMENT

\mfo@e\ectro-optlc‘de X

LFBUNTING magnetics co.

Bunting Magnetics Company
500 South Spencer Avenue
Newton, Kansas 67114
Toll-Free: 800.835.2526
Phone: 316.284.2020
Fax: 316.283.3408
bmec@buntingmagnetics.com
www. buntingmagnetics.com

Newfoil Machines Ltd

Mcorhey Englneering Lid

Mcorhey Street,

Oldham OL4 1JE  +44 (0) 161-627 0550
Fax: +44 (0) 161-627 0551

kmfo@electro—opt\c‘de

@ ElectroOptic

ELECTRO OPTIC WERKZEUGTECHNIK GMEBH
Einsteinstrafie 7/ Interpark

D-85098 GroBmehring

Tel: +49-8456/75950-0, Fax: 75950-10
wnw,electro-optic.de

email: sales@newfoilmchines.co.uk

INK DISPENSING

‘1

it BECK
Flexible Dies
Magnetic Cylinders
Solid Cylinders
Print Cylinders

Hotstamping Tools
GapMaster

Kecher+Beck GmbH
Tel. +45%(0)71279785-0
Fax.+49(0)71279785-580
info@kocher-beck. de

Kocher+Beck UK LTD
Tel. +44{0)1530-812400
Fax. +44(0)1530-81 5055
Sales@kocher-beck.uk
Kocher+Beck USA L.P.
Tel. +1-(213)-525-4336
Fax.+1-(013)-525-4343
Info@kocher-beck.com

Kocher+Beck Russia
Tel. +7(495)6600228
Fax.+ 749516600225
info@ko cher-beck. com

www kacher-beckcom

-
GSé)Drspensrng

WWW.GSEDISPENSING.COM

7, HOLFELD

4
7 Dﬁ Tool & Die Lid.

Head Office: Johnstown Avenue,
Dun Laoghaire, Co. Dublin, Ireland.
Tel: +353 1 2857002

Fex: +353 1 2851077

holfeldiool@eircom.net

LABEL FILMS & PAPER

INKING SYSTEMS

- ‘PSystems AG

Musterplatzstrasse 3

CH-9442 Berneck

Switzerland

Tel:  ++4171747 1260

Fax: 41717471270
Email: support@apmaschinen.ch
Web: apmaschinen.ch

W ATP
M Label

oy

ATP is an independent, innovative
company for self-adhesive
materials including standard and
special labels,

ATP adhesive systems AG
International Sales + R&D
Sihleggstr. 23, PO Box 127

CH - 8832 Wollerau

Telefon: +41 (0)43/888-1515
Email: info@atp-ag.ch

Internet: www.atp-ag.ch

roducts

askomac |

Self-adhesive materials

o Labelstock
® Ultra removable adheslves|
are our speciality

2ers

AERQ, d.d., Ipavfeva ulica 32
SI - 3000 CELJE, Slovenia
|Info@aaro.ll, www.aerao.sl

FOR A LABELS&LABELING
MEDIA PACK PLEASE GO TO
WWW.LABELSANDLABELING.
COM/MEDIAPACK OR CALL
OUR DEDICATED SALES TEAM
ON 0208 846 2725

LAMINATIONS
LABEL AND TAG STOCKS
LABEL CONYERTING EQUIPMENT

m L O G

F I
Laminal s d
Label and Tag Stocks

Sunbelt Sales and Marketing Associates, Inc
170 Citley Drive
Atlanta, Georgia 30324 LISA
Tel (404} 822-8778
info@fiimloc.com

v filmloc cam

Solv Supplicr lor
Beijing 2008 Olympic Games uml Paralymplc Games
CRFID) Tickels Heal Scosing Slickers

TIANIN ZHONGTIANHONGI2A P4PER ENDUSTRY CORP.LLTIX.
Sales Depariment:(8822)26991357 28002716
Marketing Depariment : (3622)86094250 26992717
Fax:(86 22)26991355

Add:22Jiateng Road,Liv'an zhuang Industry Zone,
XiaoDian Town Beichen District, Tianjin 300402 China

www.abypaper.com
Email:mxy@ahypaper.com
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@QRCONVERT

ARCOMNVERT 5.p.A.
Head OFFICE

Gombau Group

A group of leading Companias in
sal-adnesive specially producls,

laminates and tags,

A 'nnovia
HIGH PERFORMANCE
Polpropylene & Cellulose films for Labels
and Graphics

= Rayofaca™ = Rayowsb™
* Rayophane™ » Rayoart™

hnmlﬂ Films LTD,
Wigton
Cumbria
CAT BBG

Tel +244 (0)16973 42281

Fax: +44 (0)16973 41452

labels®@innoviafiims,.com
www.innoviatlims.com

LINTEC EURCPE B.V.

PRESSURE-SENSITIVE ADHESIVE FILMS
SEMI-ROTARY LABEL PRINTING MACHINERY

Spimnesii 81, 1185 IS, Amstelveen, The Neshedonds
tel.: +31=(0) 206733566 / fox: 6738718

g-moil: mguing@atec-europe.com

TO ADVERTISEIN THE

BUYERS GUIDE CALL OUR
DEDICATED SALES TEAM ON
+44 ([0) 208 846 2725

[ROK. TRAMCIR
Wt KA O

Leading manufacturer since 1973
Salf-adhesive paper & filmic labs! materials
‘Wast ranga of techrical saanesive tapes
Felease Liners

KK ENTERPRISE CO,, LTD.
M, Tew Chiara Jrd Fd.,
Hariu 540, Taiwan
E-mait exporti@kk-tack. com. b
Tal: +&8E (49) 27 60 800
Fax: +888 [48) 22 55 330

EU Sales OMice
Casalla Postale Nr 14
1020 San Gincsrrs 0 Vegha [TV, lisly
-mail: ko uEkk-tack com tw
Tk +38 331 70 77 77

JINDA
QD s

or- N8 atoi

# Semi-gloss art paper

* Vellum self-adhesive paper
# Direct thermal paper

* Thermal transfer paper

* Various label stock

www.jdlabel.com

501066

J\w S5
selb-athesive materiaks L

. ==its

RITRAMA S.p.A. RITRAMA (LK) Ltd,
Anministreine, Sees, MANCHESTER M30 906
R&D and Central EMGLAND

Logisdic Cantre Phes44 (0) 161 7EB.T7ED
CAPONAGD=MI

ALy o
Pho +39 02 955.459.7 RITRANA I,
= MINNEAPOLIS M 55412
E’Qg‘ﬁ";" fffew | PRt s128Ta2r

I
-I-.+3‘! 0752 7061

]
. RITRAMA Inc
RITRAMA 5_p.A. CLEVELAND ]H 44108
MONZA = M|

S
ITALY "r'.-] 19} 216 31,2300
Ph, 430 059829215

| .|
COATIMG RICOFIN sel
"E‘I‘JIJSS"‘S M= Ml

RITRAMA 5.A.
i SSRH\E RA' DEL VALLES
Pha +39 02 9210.6310

3l
Phe+34 (0) 93 T20.49.98

Self-Adhesive Label Materials
in Rolls from 7 manufacturers
A Grade as from 50 sqm

RA Os
tel: +33(0)1 34 30 20 40
fax: + 33(0)130 376893
e-mail: info@stratos fr
www.siratos.ir & clubetig.com

XinHao Adhesive
& Products Co. LTD
B Tel 36-0758-3639555
Fax: BE-0758-3639000
E=mall zgxhaeb@sina.com
* Paper Adhesive Tapes
Color Paper Adhesive Tapes
PET Film Adhesive Tapes
PVC Film Adhesive Tapes
Synthetic Paper Adhesive Tapes

-

www,dwxinhao.com

Roll Cover Italiana s.r.l.
SELF-ADHESIVE MATERIALS
« UL CERTIFIED MARKING FILMS

+ SELF ADHESIVE ACETATE SILK
= SECURNTY & THERMAL TRANSFER FILMS

"4

e-maik info@rollcover.it
www.rollcover.it

LABEL INSPECTION
EQUIPMENT

=71 1| WINW.GM.DK

LABEL PRINTING INKS &
UV VARNISHES

www.kingfisherinks.com
tel +44 (0)20 8877 9390

Zeller+Gmelin

GmbH & Co. KG

Germany
druckfarbengzeller-gmelin.de

Intercolor Ltd.
Great Britain
nfo@intercalor-ink.com

Zeller+Gmelin SARL
France
info@zel er-gmelin.fr

Zeller+Gmelin B\
Metherlands.
info@zel er-gmelin.nl

Zeller+Gmelin AsS
Denmark
adm@zg.dk

Zeller+Gmelin Corp,
USA
ink@zeller-gmelin.com

Zeller+-Gmelin

Minsralile = Druckfarben « Chimle

LABEL PRINTING &

DIECUTTING MACHINES

Newfoil Machines Ltd

Moorhey Engineering Lid
Moorhey Strest,
Oldham OL4 1JE  _ 44 0} 161-827 0550
Fax: +44 (0} 161-827 0551
email; sales@newfolmachines,co.uk

MSM

Label Material Specialists
Please see our new website

www.msm-paper.co.uk

Tel, +44 (0)1653 628575
E-mail: info@msm-paper. co.uk

Schober GmbH Ty
Werkzeug- und J%M’ }
Maschinenbau EE—

haustiestale 2. 071 735Ebardingen, Germany
Tel. +49 7042 75040 - Fax +49 7042 7007
hobargmbh.cl - wend schebargmbh.ce

=71 || WWW.GM.DK

LABELS & LABELING CLASSIFIED

LABEL PRINTING PRESSES

WWW.LABELS& LABELING.CO.UK

4. SMOOTH

MACHINERY CO. LTD.
| Simip Sipare iS9 IE)

TEL:BBE-3-4725667
FAX:BBE=-3-4T7 26933
E-mail:info@emoathmac.com
http:/iwww.smoothmae.com




telephone 0208 845 2725

®
RN
ENG_JIASHENG)

H.SHINE PRINTING MACHINE CO.,LTD.

Even higher...Even further...

®Flatbed label
printing press
®@Silk screen
printing machine
@Die cutting and hot
stamping machine
@Full rotary letterpress

@ Intermittent rotary

letterpress g

Http:{ fwww.laballing.com.en

ADD:30% East Huanshl Rosd, 8hitanpu Industrial
Area, Tangyia Town, Dongguan, Gusngdong,
PRC.

Tol: +#8-780-8T7242088 $T203920
Fax:+38-783-37653348 77256132

E-mall:htx@Iahelling.som.en

'Graficon

Hybrid labelprinting presses
Rebuilt gallus presses
Processing machines
Graficon Maschinenbau AG
Hofenstrasse 19

CH-9303 Wittenbach
Telefon: +41 71 292 16 16
Telefax: +41 71 292 16 00
info@graficonag.ch
www.graficonag.ch

*

LABELMEN"®

INTERNATIONAL
Bince 1885

© LABFLMEN has been a
professional manufacturer of
label printing presses for more
than 40 years.

© Multi-functional letterpress
printing machine for In-Mold
Labeling, Soft-Packaging,
Laminate Tube, Single Layer
Film and Self-Adhesive Label,
ete.

DNA Security Label, RFID,
Heat Transfer Printing, and
Electronic Product Label, etc

LABELMEN MACHINERY CO,, LTD.
TEL: +886 3 318 3039
FAX: 1886 3 396 2121

No.9, Tin Hu 3rd St Kuei Shan Hsiang,
Tao-Yuan Hsien (333), TAIWAN

Hitp: www.labelmen.com
E-Mail:sales1@/abslmen.com

e

WERNER KAMMANN
Maschinsnfabrik GmbH & Go. K@

Phone: +49 52231810 9810
e +49{0) 5223 181130
mall@kammarin.de

Winchests|
Phone:

Fex:  (44) 01962 841271
Kammann@btconhnect.com

© Silk Printing Machine for IMD,

MANAGMENT INFORMATION
SYSTEMS

MIS | ERP

Software 100% WEB

SisTrade Print

WIS | ERP 100% WEB

Sistrade - Angulusridet Informatica, S.A
l *45 1 22 6153600 | f.: +351 22 6153699

sistrade.com | vavw.sistrade.com

www.sistrade.com

NARROW WEB PRINTING &
CONVERTING EQUIPMENT

FOCUS

LABEL MACHINERY LTD

=t

GELEW ]

IN-LINE FLEXO PRINTING
& CONVERTING PRESSES

LASER DIE CUTTING
MACHINES

O A (& 2
H4FEH B B FE B B B
veWw DY U 9 EBYv
Fartoer of priut excellence
Your iabel printing sofutions!
ROTATEK, S.A.
Avida. Graells, sin
08190 Sant Cugatl do! Vallds
(Barcelona) SPAIN

Tol: +34 93 074 52 50 Fax: +34 93675 19 62
com wwwrofatek.com

LINTEC EUROPE B.V.

PRESSURE-SENSITIVE ADHESIVE FILMS
SEMI-ROTARY LABEL PRINTING MACHINERY
Spinnerij 81, 1185 S, Amstelveen, The Netheslands

Tol.: +31={0) 206733566 / fax: 6738718
amuik: inquiny@infeceurope.com

W.Cartes.v Bcarcas.iv
Tel + 38 Q878 B11 511 - fax 0378 585 77 55

= High performance label printing, converting
finishing equipmant.

= Laver converting machines, entirely toolfres,
fast set up, kew waste, minimal malntenance

= Unlque sclut focusad, usar
friandly
MATRIX WASTE HANDELING

www lundbergmaskinfabrik.dk

Tel: +45 44 98 35 85

Email: pia@lundbergmaskinfabrik. dk

[Emmreag]

COMPACT
CENTRAL IMPRESSION
FLEXO PRINTING PRESSES

SINGLE COLOUR
FLEXO CONVERTERS &
RE-REGISTRATION SYSTEMS

VIDEO WEB INSPECTION
SYSTEMS

EEHRFLE

HIGH SPEED ROTARY
FABRIC PRINTNG PRESSES

FABRIC LABEL
CUTTING & FOLDING
EQUIPMENT

Kendryl Park, Chapel Lane,
Bingham, Nottingham NG13 8GF
United Kingdom
Tel: ++44(001949 836223
Fax: ++44(0)1949 836542
e-mil : admin@focuslabel.com
www focuslabel.com

(71 1) WWW.GM.DK

OVERLAMINATING FILMS

OVERLAMINVATINGELLYG

The *Clear’ Choice !

12 3 PRODUCTS LIMITED
Telephone: 01295 262400
Fax: 01265 262480

acpo..

Overlaminate
Film Specialist

Self-Wound:

0 BOPFP&FET
b Clear & Matte

0 Thermal Transfer

i WARegistered

§ Easy Release

§ UV Screening

8 Photoluminescent

§ Carton Sealing Tape

800-793-TAPE (8273)
WWW.acpo.com
PHOTOPOLYMER PLATE
MATERIALS

1
Sren

2 EUROPE

Photopolymer plates for flaxo
and letterpress.
Call us to get more information.

Telephone +31 33 450 8020
www.tok-europe.eu
ohka.europe@ochka.nl

ANLIARY 2009 | L&L
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PLATE MAKING &
PLATE MOUNTING

RELEASE LINER TESTER

IMass|

FHOCUS

LABEL MACHINERY LTD

PHOTOPOLYMER
PLATEMAKING SYSTEMS

PHOTOPOLYMER
PLATE MATERIALS

VIDEO PLATEMOUNTING
SYSTEMS

Kendryl Park, Chapel Lane,
Bingham, Nottingham NG13 8GF
United Kingdom
Tel: ++44(00 1948 BI6223
Fax: ++44(0)1948 836542
e-mil | adming@focuslabel.com
www. focuslabel com

Backimg Your Products, Backing Your Busimess

MY IMAGE SETTER
On Line Shopping

your

LOPAREX

Rolease Papers and Fils

Morth America

Loparex LLC

TT00 Griffin Way

Wilkewbrook, IL 60527 USA

Tel: + 1630734 2700 0r | 858 327 5454 (LS. wl frec)
Fax: + 1 630734 2600

Europe

Loparex BY

Laan van Westenenk 45
PO Bax 447
TAMAK A peldoom
the Netherland 2
Tela+ 31 55527 (999
Fax: + 31 35 5276098

Asla-Paclfic

Loparex Hong Kong Office
R 202 Mega Trade Center
1-6iMei Wan Steet Tane Wan
M.T. Hong Kong

Tel: + 852 26119337

Fa + 8523106 2003

Loparex Gusngzhon Paper Products Limmited
Mo TLiantan B, Morthan Part

Esmtern Section of GETDD), Guangzhou
P.R. China 510530

Tel: + B620 8226 4288

Fax: + 86 20 8226 4565

K aygee-Lopare: India Py, Led.
35-], Laxmi Incherial Bstake
Mew Link Road

Andheri (W)

Murch ai 400053 India

Tel: + 9122 2630 1852/ 3 /4
Fax +91 22 2630 2867

Wwwloparex.com

Laser Printer
FLEXO TECHNOLOGY INC,

PRESSES: FLEXIBLE
PACKAGING & LABELS

@F{AWEN e,

* Release films & papers
* Custom top coatings
* PSA’s & laminating
* Custom constructions

431 Griggs Street North
st. Paul, MN 55104
Tel: 800-878-3776
Fax: 651-642-9497
WWww.rayven.com

KPG
Specialist Presses

KPG (Europe) Limited
13 Holkham Read Orton Southgate
Peterborough PE2 6TE
Tel: +44 1733 235533
Fax: +44 1733 235117
www.kpgeurope.com

FOR A LABELS&LABELING
MEDIA PACK PLEASE GO TO
WWW.LABELSANDLABELING.

COM/MEDIAPACK OR CALL
OUR DEDICATED SALES TEAM
ON 0208 846 2725

LABELS & LABELING CLASSIFIED

SILICONATURE spa
via Nazionale 33

32010 GODEGA TV
ITALY

TEL. +39 0438 4321

FAX +39 0430 432200
www.siliconaure.it
infio@ siliconature com

SILICONATURE

Imass, Inc.
RO, Box 134
Accord MA 02018-0134 USA
Ted: 7B1-834-3063
Fax: 781-E34=-3064

http:/fwww.imass.com
E-mal: sales@imass.com
Complete Line of Adhesion Test Instrurents

RFID LABELS/PROCES SING
SYSTEMS

Your next
experience in RFID:

RFLooFmG
N2 [ 2

bielomatik

&4 bielomatik

Excellenca in RHD/

bielomatik Leuze GmbH + Co. KG
Daimlerstraie 6-10

72630 Meurffen - Gemany

Phana: +49 [0) 70 26 /12=0

Fax: +48 [N 70 25 /12-1117
EMail: info—fid@bislomatik, de
www.higlomatik.com

MELZER

www.melzergmbh.com
Hiphibgits:
+ up to 50 million labels/year (1 shift)
+ up 1o 250 mm label width
+ inline defect transponder zelection
+ for HF, UHF and MW [2.4 GHz) Labels

Corfact: Androas Sasinskd  Phone +48(012336/3282=00
Fashrets 51-55 Fax  +48i0)2336/9292-55
4332 Schelm /Gemary  E-Mall salie@melcegmbhucom
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High Tech International

Mihlbauer, Inc.

725 Middle Ground Blvd
Newport News, VA 23606-2512
U.S.A,
Tel.:+757-873-0424
Fax:+757-873-0485
E-mail:info@muhlbauer.com

www.muhlbauer.com
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Transponder Procassing E

Tel:B6-0755-81480945
acBE0T5E=20141405
ol webmaster@riefo.com
Wabsiterwwaw,fiefo.com

Professional RFID manufacture equipments
oboges Co, Lid

5RO Automatic: T

1/, Buk
Road, Langhua Tow 1
Guangiany, PRC

RFID TRANSPONDERS

Pure copper RFID
antennas for transponders

PET stabilized & coated for
printing by conductive inks

Cost-effective solutions for RFID

www.hanitacoatings.com @
RFID@hanitacoatings.com s ccee

ROTARY DIE CUTTING
EQUIPMENT

Schober GmbH
Werkzeug- und
Maschinenbau

Industriestralie 2 - 0-71 735 Eberdingen, Germany
Tel, +48 7042 790-0 - Fax +49 7042 7007
contactBschobergrblude - www.schobergribhude




telephone 0208 845 2725 | directory@Ilabelsandlabeling.com

@ flaxographic labal machines
@ custom rotary die cutting equipment
@ cusiom rofary dies

544 Sohn Drive @ Elkart Lake, W1 53020

SLITTER REWINDERS

Phone: 920-876-3361 ® Fax: 800-525-7646

ROTARY PUNCHING
UNITS & TOOLS

Schober GmbH
Workzeug- und
Maschinenbau

Industriestrafie 2 . 0-71735 Eberdingen, Germany
Tel. +48 7042 790-0 - Fax +49 7042 7007
~gmbh.de - www.schober-gmbh.de
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wowsnvabgintcom e Info@abgirtcorm
+44 [0)1262 671138 [ +44 (0) 1262 677008

ROTARY PUNCHING

Male/female

. Tools & Production, Inc.
punch units Temple City.
for paper, Calif.. US.A.
film, & foil. Tel (626)286-0213

www.toolsandproduction.com

SECURITY FILMS

Market, leaders in
customized tamper
evident security tapes

and label

tack

Tal 44 (C‘IL“I 582 404081/422976
Fax (EH 582 404082
Email contact@protectaseal.com
‘Web www.protectaseal.com

BAR
Graphic
Machinery Ltd

Elite 4001

- ﬁ""‘ Inspection
Slitter Rewinder

Elite 370 DI Die Cut \@‘ -
Inspection Slitter ? o <
Rewinder {easy load)

= Elite TT250D
Table Top Die Cut
Slitter Rewinder

BGM

R

Elite TI280 Table 8"
Top Slitter Rewinder
= -

Rhodes House, 715hetcliffe Lane
Bradford, BD4 6Q)
West Yorkshire, England
TEL +44 (0) 1274 680020
FAX +44 {0} 1274 680030

www.bargraphic.com

SILICONES & COATINGS

DOW CORNING

Customer Support and Technical Information:
Americas +800-248-2481
Europe +44 1676 528 008
China +86 21 3774 7110
Japan +81 3 3287 8300
www.dowcorning.com/psi

; .
DACODTR-V &
REd i

100% inspection system

ACO DTD250
10" Bench Tog.
rotary die cutter

Daco Solutions Ltd
Unit 2, Cldbeck Road, Beverley
‘East Yorkshire, HU17 0JW, England
Tel + 44 (0)1482 860288
info@daco-solutions.com

| US Office Tel: 860 210 1656

Innovators In slitting, rewinding
and die cutting

FLEXOR series from 250 to 530mm
-100% Inspecton, Brallle, Flexoprint
and Inkjet integration

Emis Ltd. | Poland
ul.Farysa 33 | 01971 Warsaw
Tel. +48 22 560 30 80

info@flexor.pl | www.flexor.pl

PRATI

THE LABEL INSPECTION
COMPANY

Pratl

Via Filetto Est, 5-50034 Marradi (F), Haly
Tel:+308 055 B04 4323 - Fax+39 055 804 4050
sales@praticompany.com

www.praticompany.com

THERMAL PRINTER
& RIBBONS

(7 1) WINW.GM.DK

CALOR | RTT

Thermal Transfer Ribbons
unbeatable service in 3 product lines

13 qualities | same day shipment
86 best selling dimensions

made to measure
... your needs in 30 black qualities
77 different colours

special
qualities for special applications:

franking systems, plastic cands, ticketing

CALOR GmbH - Germany
P--+-49/24 I /91 79-0 - www.calor.de

Regma TT - France

T: +33/2 35 04 86 65 - www.reqmatt.com

Felikan® |,o.-
PARTMNER

Hardcopy FOR

Pelln Hrdcopy Sotnd e | ey BB

Marlgthil urriff,

Aberdeershire ABS3 44~ [SMPFLIES

Phone: +44 {0) 1888 564229

Fooc +44 (0) 188 562042

emait ttrsales@phi-psl.co.uk

WWW.FELIKAN-INDUSTRY.COM

Adhesive Material
Solution Provider

Products

Direct Thermal Label Materials
Paper, PP and films base
Applications:

Packing (Industry, Manufacluring)
[Retail [Foad/Medical, Pharmacy
chemical /Logistics Label Materials
[Prapay Cards /Luggage Tags /Apparel
Tags /Baording Pass /Tickets
/Rewritable VIP cards etc.

Security Materials

VOID /Square [Hologram MWaterproof

[Brittle, supporting customized pattern,
color and adhesive

Applications:

IT /Electronics /Food /Medical (Health

(Distribution ete.

Sales Nefworks

Headquarters

4fF, Building 5. Zhongsheng Technology
Park, Bulan Road, Longgang Disirict,
Shenzhen, 518112 ,China

Tel (as% 755 28216920

Fax :(BB) 755 28216915

Email : Sales@momasz. cam

East China -
Tel - (86) 2167530215
Fax :(86)21 67830215
Manager:Hans Wan

g
Mobile:(86)134 72663135

N 5
Manager:Andy Kwok
Mobile:(86)15817448437

(852)32787224

w.momasz.com

TCW

Thermo Corporation Worldwide

Thermal Transfer Ribbon
Y2 inch and 1 inch cores
TCW GmbH
34454 Bad Arolsen / Germany
Tel. 0049-3691-80666-33
www.tew-gmbh.com

Barcoda ribbon Fax ribhon Black het Stamping foil

Why not Benefit
from high quality at competitive price>

HANGZHOU ODAY TECH DIGITAL C0,LID ’
Address: Hangzhou, China

Tel: 86 571 28800 268/28800 269
Fax: 86-571-28600264

Email:sales@todaytec.com.a
HTTP:#vrww.todaytec.com.cn ’ | ==
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BUYERS

ATLAS

World Leader in Slitter
Rewinders for Labelstock

* machines up to 2mwide
* automation systerms

» diff. rewind shafts

* rapid change-overs

» ease of operation

Atlas Converting Equipment Ltd.
Bedford, UK
Tel: +44 1234 852553
Faoc: +44 1234 851151
sales atlas@bobstgroup.com
www.bobstgroup.com/atlas

BOBST
GROUP

TURRET REWINDERS

e ——
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LEADERS IN LABEL FINISHING

& CONVERTING EQUIPMENT

infoiabgimcam
4 (D) 1262 677008
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wannabgint com
+a4 (0 1262671138
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Keane Tachnology, Inc.

14357 Commercial Plowy,
Sauth Beloit, IL 61080, USA
Phone: (815) 624-8989
Fax: (815) 624-4223
email: info@keenetech,com
www.kesnetech.com

SUBSTRATES

PET label face stock with
wide-spectrum printable
topcoats

Tamper-evident face films

For a better looking, longer
lasting label

www hanitacoatings.com @
labels@hanitacoatings.com et

UV CURING EQUIPMENT

( Jr_t‘ ¥ AeTek UV Systems

L %L A DIVISION OF AMERICAN ULTRAVIOLET

1229 Lakeview Court,

Romeoville, L 80446
800-333-2304

WWW.auveo.com

Flexography = Web Offset
Screen = Inkjet - Newspaper

in
UV equipment, lamps, meters

Wiorldwice: Dr. Hanle AG Germany:
Phone: +48 (0189 85 60 80

nle.de

LI5a: Hanle LIV America Ing,
Phone: +1 508 229 77 74
Fax; +1508 322935 30
email: main@nonkeuv.com

emall: uv@hoe

LIK: Honle UV LK) Ltd
Phane: +34 1922 457 397
Fax: +44 1922 457 398
email: sales@ honleuv.co.uk

honle

UV RAY [oN\

UV Curing
at its Best

UV RAY S.r.l
Wia Rhe, 4/4 - 20010 CORNAREDO (MI) ALY
H.+25-02 F564066 - Fax +29-02 P3569552

www uvrayit - info@uvrayit

Metal Halide Lamps

Direct fram the manufacturer
200% tested for ahsolute reliability
Worldwide Distribution
Exper ttechnical suppor t
Over 8,000 types available

Harasus Amba Lid., Banbury, UK

Tal: +44 (011205 272 666

wwwherasusamba. com

Email: ambalamps:@herasus.com

] # "J":
lqamm ."*

IST METZ GmbH

Lauterstrasse 14-18

72622 Mirtingen, Germany

Tel. +45 7022 6002-0
info@ist=uv.com, www.isl=uv.com

Tek +44 {0}173
Fan +44 (0]

SEW, Inc, LISA
Tal: +1 440 237 4GEW (4238
Faor +1 440 230 4GEW (4430)

Tal: +49 (0j9E43 2056 20
Fax: +4% (0)8643 2058 30
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LABELS & LABELING CLASSIFIED

C uviterno
We see your ink

—-eg_‘\
e
witema ag
Mted planzinanes 3
P42 Bermeck
% + 41 71 747 4151
B+ 41 71 7474181
uilemaSudema.s

UV ahying spsterns
WNETROC EM UM TS YITEME

WASTE HANDLING
SYSTEMS

Q
MATHO

Cutting units qnd
waste handling systems
for edge trims and
matrix of self-adhesive
materials.

+A9-[0}7961/931 60
www.matho.com - info@matho.com

www, lundbergmaskinfabrik.dk

Tel: +45 44 98 35 85

Email: pia@lundbergmaskinfabrik. dk

WATER SOLUBLE
LABEL MATERIAL

N
",
MNEPTUN TECHMOLOGIES GmbH
e
" The recognized specialist of
water soluble labalmaterial
Development + Production + Sales

Indusiriepark & « D-56593 Horhausen
Tel.: +49 2687 82 89 340

Fax: +49 2687 52 89 345
infof@neptun-technologies.de

www. neptun-technologies.de

WEB INSPECTION

DREE0

Strobhoscopes and Video
Web Inspection Systems

DRELLO Ing. Paul Drewell GmbH & C.KG
Max-Reger-5tr. 353

D-41179 Monchengladbach
Phone: +49 (0) 2161 - 908 &

Fax: +49(0) 2161 -90% 700
info@drello.de - www.drello.de

‘eltromatl

Talsing print quabty? Tal

eltromat GmbH

Herforder Strafle 249-251
33818 Leopoldshoehe
Germany

T +49 5208 987-0

F +49 5208 987-649
info@eltromat.de

www.eltromat.de

WEB GUIDES &
TENSION CONTROL

7 IRIE

Controlli Industriali

pneumatic & electromagnetic powder
brakes and clutches - expanding shafts &
safety chucks - webwision systems -
webguide systems - foad calfs - tension
centrollers - mechanical chucks

Bussern [Milano) Itaky
T. +35 02,9524301 F. +39 02,950358386
Infoddre-spa.it

FOR A LABELS&LABELING
MEDIA PACK PLEASE GO TO
WWW.LABE LSANDLABELING.
COM/MEDIAPACK OR CALL
OUR DEDICATED 3ALES TEAM
ON 0208 846 2725

MEROBEL

www.merobel.com

KELVA AB, Box

WEB CLEANING
88 5E-221 00 Lund
Sweden

E IE Tel: +46 46 160700

HELVA o 146 48 302013

The only supplier with
both contact and
non-contact web cleaning

www. kelva.com
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FOR SALE: (First’
First Graphic Machinery Ltd

° ARSO MA EMZBU (2004) 4 co LOR UV **¥JUST A SMALL SELECTION OF MACHINES WE CAN OFFER***

ARSOMA EM410 Age1999, 9 Colour flexo, 410mm Web Width, Full UV, Web
Guide, De-Lam/Re-Lam, Turner Bars, 3 Rotary Die.

+ ARSOMA TURRET REWINDER (2001) i et e L

TR45U ETIPOL COMBI 270 Age 1997, 5 Colour Letterpress, 1 UV Flexo Varnish,
Corona Treater, Re-register.

KDO Age 2003, 6 Colour flexo Plus 1 Reverse Flexo, 6 Hot Air Dryers, 1 UY
Drying, Web Width 250mm, 1 Rotary Die,

CONTACT: KDO Age 2003, 5 Colour flexo, 5 UV/Hot Air Drying, Web Width 250mm, 1
Rotary Die, One Mag Cylinder.

P.BERVELI NG@GEOSTlCK NL MARK ANDY SCOUT 1000-10B Age 2003, 6 Colour flexo, 10"Web Width,

Full UY, 2 Rotary Die, De-lam/Re-lam.
NILPETER FB3300 Age 2005, 5 Colour flexo, 330mm Web Width, 1 UV Dryer

on Last,De-Lam/Re-lam, Sheeter, 3 Rotary Die.

N I L P ET E R FA-240 0 NILPETER FA2500 Age 2000, 6 Colour flexo, 280mm Web Width,260mm
Print Width, Hot Air Drying, 1 UV Dryer on Last.

NILPETER F280 Age 1994, 4 Colour flexo, Hot Air Drying, Web Guide, 2

for sale Rotary Die.

NILPETER F280 Age 1992,8 Colour flexo, Hot Air Drying, Web Guide, 2

. Rotary Die, De-Lam/Re-Lam.
Year' 1 996’ 7 COIours ﬂexo fu" UV' ROTOFLEX 330 Age 2004, 330mm Web Width, Razor/Crush Slitting, Full
Tension Control, Inspection Strobe.
We have more Oﬂ:ers on used Iabel ARPECO TRACKER Age 1998, 16“Web Width, Web Advance, Sdsser Slitting,
printing machines at Label Length Counter; Roll Lift Web Guide.
www.spmachinery.com #SPLEASE SEND FOR OUR FULL LIST**

*»= WANTED YOUR SURPLUS MACHINERY ***

Contact: Clive Hansen
Phone +45 70 261 241
E-mail: hansen@spmachinery.com

FOR A LABELS&LABELING MEDIA PACK PLEASE GO TO
WWW.LABELSANDLABELING.COM/MEDIAPACK OR CALL OUR

DEDICATED SALES TEAM ON 0208 846 2893

Multi-Layer S Lamirate Offer SEEKING: Label brokers to represent Heartland Label

An Argentinian company specializing in PS Printers Inc.a nationally known convertor of direct

laminations, processes ondpR&D for ]gobels, thermal/thermal transfer labels, weigh scale labels,
promotional stickers and other end-use specialties is and POS paper rolls. Very sound financially and
looking for an individual or company to install our aggressively expanding across North America.

technology in the Miami, FL area.
Also seeking: Heartland label Printers, Inc. is looking
to acquire or partner with existing label convertors in
cerfain geographic areas. All inquiries held in strict

We are a 10-year-old ISO 9000 certified company
with a presence in the Mercosur market, and complete
knowledge of products and machinery in the label

market. confidence.
Visit us at www. Sililabel.com , Contact: Jim Check @ jcheck@hrtlp.com
emadil : andres.gerzenstein@sililabel.com.ar or call (847) 366-6077

call 542322-49-6088.

IWARY 2008 | L&L



Anilox
Scoring?

KIMDURA Synthetic Paper
DURAFORM Saturated Label

PREVAIL Washable Label
DURAFORM Washable Label

Label Products from

Neenah Paper Soft Steel

are Bisphenol A free doctor
blade!

www.neenahpaper.com/technical
1-800-344-5287

Phone: 800-627-1011
Email: info-usnc@daetwyler.com

wyler
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OPEN HOUSE

At a recent Edelmann Graphics open house, sales and administration director Julius Friedrich
showcased an EvoPrint press with eight print stations — six offset and two flexo — which was later
shipped to an undisclosed customer for the production of medium and long run labels.

EvoPrint machines are delivered with 2-cylinder print inserts, and format change is achieved
without breaking the web. The EvoPrint has two servo-motors per offset print station, the first
one driving the print insert and the second the inking train. There is also a separate duct drive.
‘This allows us to prepare the print stations not used with the current job for the next one during
production,’ noted Friedrich. In-line, closed loop ink density measurement is optional.

cassettes for its first UV offset press, the Varyflex-F1 Offset. The press has a top speed
of 200 m/min and is available in 340 and 430 mm web widths, with 520 mm under
development. The range of print repeats is from 12" to 25", achieved by a 2-cylinder
interchangeable cassette.

The print units have a setting speed of 10 m/min to minimize start-up waste while
water-ink balance is achieved, and the print unit is equipped with Omet’s ‘Vision 1’
automatic register system. A comprehensive report on the new press appears on
page 61 of this issue.

INTERMITTENT SOLUTIONS
Intermittent, or semi-rotary offset presses, already provide an established solution to
shorter run work with variable formats.

Gallus pioneered this market with its TCS250 machine — now available with a rotary
die-cutting option — and other manufacturers have helped evolve the concept.

Rotatek’s Brava press, for example, is able to run in both semi- and full rotary modes
(see L&L 1, 2009 p.63). Speeds in semi-rotary mode are around 50 m/min and 150
m/min in full rotary. The modes are changed by a simple change of printing cassettes.

Codimag’s keyless Aniflo inking system first seen on the Viva 420 (see L&L June/
July 2008 p.26) uses a ‘flexo’ inking system of chambered doctor blade and anilox
sleeve specially engraved to break down the paste ink to a film. The ink film is
delivered to a transferred to the plate by a rubber form roller.

Smooth Machinery is the latest manufacturer to enter the intermittent offset arena.
Developed with Smooth’s Japanese partner Fuji, the SPM-4500R semi-rotary
water-offset press is 450mm (17in) wide, giving a total print area of 430mm x 410 mm.
Print speed is 12,000 impressions an hour and the ‘cool’ UV system will even handle
shrink sleeve labels, according to Smooth. The press comes equipped with a UV flexo
varnishing station and rotary magnetic die cutting as an option. It is driven by multiple
servo drives with fully automatic web tension control and servo-driven segmented
ink fountain rollers. The press has a Fife inspection system integrated into its Touch
Screen control panel. A full range of converting options is available, include hot
stamping, embossing, laminating, silkscreen and sheeting.

MULLER Martini PI 1385 Alprinta 74V

THE INSIDER

BOOKLET PRODUCTION DRIVES
REFURBISHED R200 MARKET

Graficon Maschinenbau AG has delivered
another two fully refurbished Gallus R 200
presses to customers in Germany. The two
machines are equipped with some all-new
units, including UV, electrical controls and
register control.

The machines are also equipped with the
module developed by Graficon for the inline
production of booklet labels. The base label
is printed in the machine and in some cases
first die-cut and the matrix taken off. The
pre-fabricated leaflets are placed in register
onto the web by a dispenser and are fixed
by means of lamination or gluing and then
die-cut to the final shape. 'The requirement
for labels with a high content of information
is constantly increasing, Booklet-labels meet
these demands and therefore the market
for these products is growing,' explained
Graficon's Martin Erni. The customers for
these machines asked to remain anonymous.

SCHOBER SELLS
ROBOTIZED STACKER

After successfully demonstrating its RSM
520+ 'S' Stack (Star Wheel) system at drupa,
Schober has announced the sale of a similar
model, but with in-line robotization (V' Stack),
for product stacking and counting.

The high capacity stacking system has
a third variant, the 'M' Stack, for very short
runs. The 'S' Stack is optimized for long runs
and the 'V' Stack for very large products and
complex product layouts. The new machine
will be ready for shipment by the end of
March 2009.

UV RAY OFFERS LOW-HEAT
AND POWER SYSTEM

Maxwell WA is UV Ray's latest water-cooled,
long-arc reflector with the same features
and sizes of models with forced air cooling.
It is fully extractable, has a low working
temperature with reduced refrigerating power.
The Maxwell WA system uses low-
pressure water recirculation that enables
the use of standard pipes (@ 10 to 12 mm)
and a compact refrigerating group. The
manufacturer claims 30 percent energy
savings for three every three reflectors
installed compared to comparable systems.
Another feature is 'Smart Start', a low-
power starter system claimed to reduce initial
power requirements by 50 percent. Maxwell
WA is optimized for both in-line and larger
format central drum machines converting
unsupported film.

MAY 2009 | L&L
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Making your suggestion

scheme make sense
BY RON KAUFMAN, author, educator and motivator

Markets today demand greater innovation.
You need new ideas, better processes,
more innovative products and services,
and more effective ways to build strong
futures with those customers. In the current
economic climate, it is time to revisit the
‘Staff Suggestion Scheme’ — a low-cost yet
effective technique when done right.

The ‘Staff Suggestion Scheme’ is a time
honored process of wooden boxes and
pre-printed forms for staff to write out their
ideas and submit them for management
consideration. Here are six ideas you
can implement right away to make your
suggestion scheme more effective:

Respond to all written staff

msuggestions immediately and in writing
Be candid. If the answer is no, say so. If
the answer is yes, state when staff will see
implementation. If the answer is maybe,
explain the issues involved and give a date
for further reply. Nothing builds trust and
credibility faster than making new promises
and keeping them. One exception: do not
reply to obscene or abusive suggestions.

2 Respond to suggestions publicly,
= for all to see

Usually, when one staff member writes, she
speaks what is on the mind of many. Reply
openly on a designated bulletin board, in

a weekly printed update, or by electronic
mail. Thank the writer(s) for their query

or contribution. Include staff names on
suggestions to be implemented.

Give an award, prize or monetary
= incentive for best suggestions
Try this approach: dedicate $1200 (or your
local equivalent) to the project. Give the
money away in $100 increments every month
for one year. Each month, give $50 to the
best idea, $20 for the second best idea,

LABELS&LABELING

and $10 each to the 3rd, 4th and 5th best
suggestions. In the first months, few may
believe that you will give out the money in a
timely manner, and possibly only a handful
of staff will participate. But no matter how
small or meager the suggestions, give out
the money anyway! As soon as staff realize
you are serious, the boxes will be filled with
suggestions.

Establish different categories for

= your awards
Clear categories can help staff focus and
generate new ideas. Here are examples of
categories you can use: ideas that can be
implemented immediately, ideas for getting
closer to customers, suggestions for cost
savings, recommendations for the future
direction of our business.

Make a big event out of awarding
m your suggestion scheme prizes

At the end of the year, give recognition to
the volume of suggestions received, the
winners who have been rewarded, and the
changes enacted as a result. Then, pose a
challenge to everyone to double the volume
of suggestions in the coming year. And, if the
quality of ideas warrant, double your cash
prizes, too. If the ideas are good, it’s certainly
worth your investment.

Most of all,
= implement
Act upon what your staff suggests. Nothing
demonstrates your commitment to this
approach better than a staff suggestion
recognized, rewarded and immediately put
to work.

Ron Kaufman is the founder of UP Your
Service! College. For more information,
please visit www.UpYourService.com.
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"FUTURE TECHNOLOGY IS HERE TODAY

6-color Full Rotary Letterpress
APPLICATION:

Special design for Soft Packaging Materials Printing as well as Films such as Artificial
Polyamide Casing, Wrap Around Label (BOPP), and Shrinkable Sleeve (PVC).

6-Color Full Rotary Letterpress

APPLICATION:
Special design for In-Mode Label (IML) and Special Shampoo Label printing as well as
Self-Adhesive Label and Single Layer Non-Supported Film, such as BOPP, PET, PVC, etc.

6-Color Non-Stop Full Rotary Letterpress

APPLICATION:
Self-Adhesive Label, and Single Layer Non-Supported Film, such as BOPP, PET, PVC, etc.

6-Color Full Rotary Letterpress

APPLICATION:
Special design for Tube Laminate Surface Printing as well as Films such as Wrap Around Label

(BOPP) and Shrinkable Sleeve (PVC).
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“WITH MY PRINTING
MODULE, 1 ADD STRIKING
EFFECTS TO MY LABELS”

AND THAT’S JUST ONE OF THE ADVANTAGES OF THE

By printing higher deposits and larger particles, our Rotary Screen Integration {(RSI®)
technology enables you to achieve a great variety of special effects. But it offers
other advantages, too. Curious? Download the product brochure from
www.storkprints.com, contact your local Stork Prints representative or send an

e-malil to sales.graphics@stork.com.
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