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the issue of servo drives
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For Fasson, it’s a search that gets more exciting with each passing year.

The search for

innovation

continues.

Since 1954 you’ve inspired us to invent new products to fit your applications and develop better services to help your business grow. Going
forward, we’ll continue to explore and create with innovative technology
that will keep you ahead of the competition for the next 50 years.
Thank you for joining us on this journey.
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MPS. The system behind the brand.

Packaging that inspires purchases. MPS can make it happen, thanks to
sophisticated flexo presses for superior printing results. www.mps4u.com
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FLEXcon experts perform thorough
testing to make sure our products
satisfy all of your converting and
end-use application requirements.

The value of going the
extra“Myle”
Myles McDonough, FLEXcon’s founder,

satisfaction. It starts with a clear understanding of your

earned the trust and loyalty of his

application requirements and extends to comprehensive

customers by always going beyond their
expectations, no matter what the challenge
was. Today, this philosophy still permeates the
company’s culture where employees share a
common vision and commitment to go the extra “Myle”

product testing to ensure compliance in every way possible. Whatever your need, you can be confident our experts
will explore the best options and do whatever it takes

ISO

to meet your labeling challenge. That’s the value

9001:
2000

of going the extra “Myle”. That’s the value of FLEXcon.

CERTIFIED

and deliver on the promise of exceptional customer

Providing Solutions in Pressure-Sensitive Films
Spencer, MA 01562-2642 • Tel: (508) 885-8200 • Fax: (508) 885-8400 • www.FLEXcon.com • FLEXcon Glenrothes, Ltd. • Glenrothes, Scotland • Tel: +44 1592 663200 • Fax: +44 1592 663201
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Circulation Growth

Circulation is subject to
audit by BPA Worldwide

T

he first Labelexpo European
Label Summit held in Prague gave us
an opportunity to look at the
implications for the labels and
packaging converting industry of the
expansion of the European Union to
include eight ‘former Eastern Bloc’
states.
Altogether ten states joined the EU on May 1st, creating the biggest
internal market in the world with a population of 450 million.
The picture painted is similar in many ways to that revealed by the Latin
America Label Summit L&L sponsored in Mexico City earlier this year: low
penetration of pressure-sensitive and film labels but extremely high growth
rates ranging up to 20 per cent. This will be driven by the increasing
penetration of Western-owned retail groups and global brands exploiting a
growing demand for branded consumer goods. Economic growth rates are
twice as high as those in Western Europe or North America, buoyed by a
thriving entrepreneurial culture.
However, all is not as rosy as first appears. The new entrant countries are
growing fast, but from a low base. They are plagued still by the legacy of
centralized command economies: low labor productivity, inefficient energy
usage, low ‘knowledge economy’ base, high unemployment, an
uncomfortably high level of corruption and, in many cases, political
instability.

“At least three major end users in
the electronics and automotive
parts industry have already
announced a move out of the
expanded European Union”
The strategic EU plan is to raise levels of wages, living standards and
social-physical infrastructure to those of Western Europe. This is what was
achieved in the case of Portugal and Ireland, with both growing rapidly under
the influence of ‘pump priming’ EU investment.
But this could persuade end users to move further East in search of lower
cost economies. At least three major end users in the electronics and
automotive parts industry have already announced a move out of the
expanded European Union to Ukraine, to China, and even to Serbia.
Added to this, the expanded EU will open converters in the smaller entrant
states to even more intense competition from label converters in Austria and
Germany, as well as to more efficient converting operations in Poland’s
powerhouse economy.
So there will be winners and losers amongst Central and East European
label converters from the expanded European Union. One thing is clear,
however. They can no longer rely on lower costs of production, and like their
counterparts in the West, will need to move rapidly into value added label
production to survive.
Andy Thomas
Group Managing Editor

Grandma’s cookies
taste the best!

The smell of Christmas is in the air again, the end of another
year is coming around. We would like to thank all of you
who sweetened your production with dies and tools from
Kocher + Beck in 2002, and wish you a great start to the
New Year. So now – go ahead and enjoy Grandma’s cookies.
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SMAG strikes HP deal
SMAG has signed an agreement with HP Indigo to develop
finishing solutions for the ws4000/4050 digital offset presses.
Andy Thomas reports

I

n an important development, SMAG announced at its
Discovery 2004 Open Days an alliance partner agreement with
HP Indigo to provide a range of finishing solutions for the
ws4000/4050 digital offset presses.
Discovery 2004 also marked the first appearance of a new
laser die-cutting system from Dutch company Omega (see
boxout) which could eventually make its way onto SMAG‚s
screen finishing equipment.
The HP-SMAG agreement is the result of the increased
demand for finishing lines for the growing number of HP Indigo
ws4000 digital presses in the European label market. From
January 2005, SMAG will offer three off-line finishing systems
that can be used with HP Indigo industrial presses. The first
system is a full rotary finishing line with web synchronization
that will be offered under the Comet (roll-to-roll) and Jupiter
(roll-to-sheet) brands. HP customers are already successfully
using these lines at multiple sites in France and Switzerland.
SMAG will also develop its own compact semi-rotary finishing
line for use with the HP Indigo presses. The final part of the deal

Beta Laser
The Omega laser die cutting system seen at the open house
is expected to become an integral part of SMAG’s digital
print finishing system when it has been fully developed and
field proven.
‘The laser die cutting system can be the ideal solution in
the future for digital business,’ says SMAG’s Stéphane
Rateau. ‘If you want to cut a special shape you have to wait 48
hours for the die. So laser is the best solution, and the Omega
laser is the best system we have seen. We looked for a laser
developer outside the label industry, and Omega develops
powerful lasers for the car industry.’
Omega’s technicians are discovering the complexities of
developing a system for the labels market, with its different
combinations of face stocks, backing liners, inks and
coatings. The plan is to have a working system ready for beta
testing at key customers in around six months, calibrated to
key label laminates.
‘At the moment the laser is too slow. It needs to cut at 12-15
linear metres/minute and at the moment is only up to 6
metres. Also the price has to come down,’ says Stéphane
Rateau. ‘The current cost is €120-150K against €60K for a
flatbed unit.’

involves promoting the benefits of using an off-line SMAG
Galaxie flat-bed screen press – complete with its special
finishing systems – as an off-line addition to an HP Indigo press
installation. This will offer digital label printers the opportunity
to employ a combination of screen and digital printing, which
will be of particular value in the production of wine and
cosmetics labels that require a higher degree of ink lay-down and
chemical resistance than other labels.
HP Indigo’s latest ws4050 digital press was launched at
Labelexpo Americas as a successor to the highly successful
ws4000. The ws4050 extends the materials range of the ws4000
press into unsupported substrates such as shrink sleeves and
flexible packaging.
Screen printing of labels could be carried out before or after
digital printing – or both before and after, says Stéphane Rateau,
sales and marketing manager at SMAG. Given the high quality of
digital print on the HP Indigo ws4050 press, such a system
combination could compete directly with semi-rotary letterpress
and offset in wine label printing for example‚ Rateau points out

Omega’s laser demonstration rig showed good cutting
characteristics on square cut labels. Cutting sharp corners is
a key test for a laser cutter, requiring an effective
combination of laser optic control and power adjustment to
avoid cutting into the backing liner.
Stéphane Rateau said the laser unit might eventually be
integrated as an option on its standard Galaxie screen press
line, and even into the Iwasaki intermittent offset machine,
for which it is the French agent.

www.labelsandlabeling.com
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that some label printers in the self-adhesive wine sector are reregistering jobs printed 4-colors on semi-rotary offset presses
through a Galaxie screen press to get the softer colors now
required in the Italian wine labels market. He also sees a niche
in shorter run work for the flatbed Galaxie where rotary screens
are less economically viable. ‘Rotary screens are expensive to
produce and are really best for longer runs. Flatbed screens are
the way to achieve shorter runs. Color matching can also be
difficult when combination printing in-line with rotary screen.’
Stéphane Rateau already has extensive knowledge of digital
applications. He sold the first digital presses into France when
SMAG was agent for the Nilpeter/Xeikon DO330. ‘But the
technology was not ready, and we lost 3-4 years,’ he recalls.
As well as revealing details of the HP deal, SMAG used its
Open Day to reveal an entry level version of its Galaxie roll to
roll Screen press. ‘The Galaxie is too expensive for some
markets, especially when it’s only full two days a week,’ says
Rateau. ‘So we have adopted the same strategy as GiDue with
its Quadra and developed a 260mm wide Duo which has the
same print quality as the Galaxie but is a more economic
solution for printing 1-2 color jobs.’
The Duo is also targeted at existing Galaxie owners who want
a machine to run their 1-2 color jobs along with hot stamping
and flatbed die cutting. The Duo can be supplied with
automatic registration based on a hole punching unit and
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sensors on the printing and die cutting units, including
motorized screen length adjustment. Sensors pick up a +/0.1mm wide black mark and the registration with hole system is
claimed accurate to +/- 0.05mm. For clear on clear
applications, sensors can optionally be fitted to read clear
material on each cell box. Anti-static bars can be positioned on
each print head and a special clear counter on the rewinder.
The Duo can be configured as a second pass machine for
registered embossing and varnishing or where a special black is
required, for example. IR drying can be added to the UV
curing stations.
Other products shown for the first time include the 2IG 100
per cent inspection system for which SMAG is now the European
agent. At the Discovery Open Day it was demonstrated running
on a newly specified SMAG Venus inspection rewinder, now
incorporating a turret rewind.
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Industry showcase
SMAG’s Discovery 2004 Open Days were held at the
company’s production plant outside Paris, attracting over 150
French label converters, 35 from across Europe and even one
converter from North America.
An informative conference programme ran alongside the
machinery exhibition, with presentations on digital printing
from HP Indigo’s Christian Menegon, while GiDue joint md
Federico d’Annunzio asked whether self-adhesive printing
expertise can provide a bridge to the flexible packaging
market. Silkscreen ink developments were discussed by
Sericol’s Gerald Tiger, and 100 per cent inspection
techniques by 2IG md Laurent Balducci. An interesting
presentation by SMAG’s Italian sales manager Luca Marvani
looked at how innovative pressure sensitive technology is
being used to differentiate wine labels in the Italian market.
A range of machinery was on show for which SMAG acts as
the French agency, including a GiDue Combat UV flexo press,
Iwasaki semi-rotative offset machine and a Newfoil foiling
unit. Newfoil md Donald Lewis was also busily promoting the
company’s new VIP8020-driven digital printing and
converting line, which was launched at Labelexpo Americas.
Also supporting the event were Screen ink supplier Marabu
and Screen/Flexo ink specialist Sericol, with cylinders and
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tooling technology represented by Gerhardt, Techniform and
Rotometrics. AB Kelva was discussing its latest hybrid web
cleaner/corona treater, while 100 per cent inspection systems
were shown by 2IG, Ergeca and Flytec.
BAT Graphics demonstrated anilox technology and
Codipag supplied the flexo and offset plates, which were
produced by Flexo Color. Domino supplied information on its
latest On-Demand in-line VIP inkjet heads.

“GiDue joint md Federico
d’Annunzio asked
whether self-adhesive
printing expertise can
provide a bridge to the
flexible packaging
market”
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Labelexpo
Americas
Andy Thomas, Barry Hunt and
Katy Wight review new
technology and materials trends

Closing the loop
This year’s Labelexpo Americas
attracted almost 13,000
visitors. In our second report we
look at the development of
closed-loop proofing and
inspection systems. There were
also significant technology
announcements across plates,
inks and materials across the
range from pressure-sensitive
to unsupported film

Inspection, rewind and quality control
In a significant development, AVT introduced a closed loop
option for its PrintVision/Helios narrow web inspection system,
linking it both to the pre-press file and to control of the
inspection-rewinder.
The first stage is to compare the printed image to the PDF file
– or a reference image from a previous job - during makeready,
with the differences automatically highlighted. This assists the
press operator to verify the correct job and to quickly get the
press into the right settings of register and color.
The next element is WorkFlow Link, which uses data from the
on-press PrintVision camera system to place a mark on the web
at pre-determined intervals. These marks can be numbers or bar
codes printed in the trim area, or on the reverse of the web, or
even self-adhesive labels applied to the web.
The WorkFlow Link information is sent to the rewinder, where
a reader ensures that the physical web is synchronised with the
defect information contained in the roll report – even if sections
of the roll have been removed as a part of the Quality Assurance
process.
Using the markings on the web, WorkFlow Link controls the
rewinder, slowing it down and stopping the web at the beginning
of the defective area on the splicing table, ready for removal.
The entire system is linked together by the new PrintFlow

www.labelsandlabeling.com
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Labelexpo Americas 2004
Review

For the first time this year Labelexpo Americas was held over four days, attracting almost 13,000 visitors

software package which provides detailed analysis of failure
data for management analysis and statistical process control.
At the AVT press conference, Steve Riccardi, VP technical
services at York Label, spoke about the importance to converters
of closing the inspection loop. ‘Zero defects is the cry across a
wide range of applications, so I am really excited about AVT’s
revolutionary concept of closing the loop - we are already seeing
benefits.’
York Label runs 24 presses and 30 rewinders, and several
years ago started on a project to cut out defects. In 2002 the
company bought its first 100 per cent linescan system, but it
could not pick out small defects in heavily populated areas of
text, for example. York then started working closely with AVT’s
R&D department, installing a black & white PrintVision/Helios
system on a rewinder. ‘We were very impressed with the elegant
operator interface, auto masking of the matrix area, and text
masking which allows greater inspection sensitivity,’ says
Riccardi. Next, a color PrintVision Helios was installed on a
press, along with Printflow Manager. ‘This is revolutionary – it
has improved our productivity and makes things far easier for
our operators,’ said Riccardi.
At the show a PrintVision/Jupiter systems was installed on
PCMC’s Evolution press and a Helios system on a Rotoflex
VSI330 rewinder.
Print Vision Systems and digital systems control specialist
Nyquist Systems also announced a partnership geared to close
the loop in inspection technology from pre-press to press to
post-press. As part of this collaboration, Print Vision Systems
will become the exclusive distributor of Nyquist equipment in

“Zero defects is the cry
across a wide range of
applications, so I am really
excited about AVT’s
revolutionary concept of
closing the loop”
North America.
Another partnership in this area was announced between the
Arpeco division of Precision Automation Co., Inc. and Scantech
Automation Inc, who will work together on a new family of
inspection, slitting and rewinding equipment. At the show, a new
18-inch wide Printrack finishing machine, featuring unwind and
rewind motor-drive technology, was exhibited on the Print Vision
stand.
An interesting new entrant to the narrow web inspection
sector is EyeC, whose Proofiler compares the first samples from
the press pixel by pixel with the customer's proof. The
examination is claimed simple, fast, and reproducible.
The EyeC Proofiler is based on pattern recognition technology
and allows a machine operator to check labels ‘within minutes’.
The Proofiler comes with a high resolution flat-bed scanner
which acquires a representation of the proof or another
reference label. The same scanner will be used to scan the

www.labelsandlabeling.com

Chris Brannon, McDowell Label took the ‘Labelexpo Trail’ and won this superb Harley Davidson.

labels, or samples, to be inspected.
The Proofiler automatically aligns samples and reference and
compares them to each other. If exceeding a pre-defined
acceptance range, deviations are displayed, and a second image
shows their location on the print for operator verification. A full
report can then be printed. As well as detecting print flaws, the
system will pick up font errors resulting from mistakes in prepress, including unwanted font substitution, undesired bolding
or missing special bold fonts, changes in the stretch factor of the
selected font and missing special characters or accents.
Rotoflex’s Val Rimas enthused ‘This has been the best show
we have ever had in the US for closing business.’ The company
was introducing its VLI eDRIVE generation of inspection
machines, incorporating an electronically synchronized motor
driven system claimed to result in low maintenance, lower
tension/higher speeds, and easy job set up and operation.
Features include ultrasonic web guide sensor, clear-on-clear
count sensor, missing label/matrix detection and auto tension
control. The company also launched it Vericut converting system
dedicated to digital printing systems (see article on Digital

“As well as detecting print
flaws, the system will pick
up font errors resulting
from mistakes in prepress, including unwanted
font substitution”
Printing). This modular systems has a wide range of options
including hot foil unit, UV coating station, shear slitting, web
gripper/feeder, sheeter/stacker conveyor, individual label and
butt cut count, label remover, underscore unit, additional die
stations, die station pressure gauges and a laminating station.
KOR Engineering introduced its new SR Series Inspection
Slitter Rewinder. The servo-driven SR1-350 (13.75" web width)
on display was equipped with a roll lifter, waste rewind tower,

Strong colours
UVR flexographic inks

from RUCO

RUCO UVR flexographic inks, the new generation for labels,
flexible packaging and folding boxes
high-quality printing results on PE, PP, prelacquered PET, rigid PVC,
NC-lacquered aluminium, paper and cardboard articles
exceptional yield due to high colour strength and brilliance
excellent printing properties
compatible with RUCO UV screen printing inks, offset inks,
letterpress inks and overprint lacquers
Do you need a special formulation? Just contact us.

Join the RUCO world of COLOUR
RUCO Druckfarben . A.M. Ramp & Co GmbH
Lorsbacher Straße 28 . 65817 Eppstein/Ts. . Germany
Telefon +49. 61 98. 3 04 - 0 . Fax +49. 61 98. 3 22 88
e-mail info@ruco-inks.com . Internet www.ruco.de
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If you’re looking for the best,
you’ve found us!

THE CNC-engraving machine
for processing of flexible dies:
● worldwide approved ● innovative in application
● easy to use
● high productivity
Anderson Europe GmbH, D-32758 Detmold / Germany,
Phone +49 (0) 52 31/96 63-0, E-Mail: sales@andersoneuropa.de

e No.101

The GVM is a CNC engraving
machine, specifically
developed for producing
high-precision flexible dies
and manufactured in
Germany by Anderson Europe.

GVM

engraving machine
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Labelexpo Americas 2004
Show Review

(Right) The Encyclopedia of Labels and Label Technology is launched
by author Mike Fairley and former TLMI president John Bankson

closed loop tension control, as well as razor and score slitter
cartridges. The offline finishing system has a maximum
operating speed of 900 fpm, but can still slow down fast enough
to catch any gross errors spotted under the stroboscope. The
system only counts approved footage as editing and splicing is
done upstream. The web path allows operators to view all parts
of the machine, as material is processed from unwind on the left,
to rewind on the right. The machine is equipped to handle a wide
variety of paper and film label substrates. It has a closed-loop
tensioning system and cartridge slitter, with a choice of rotary
shear, score cut, razor and lineal die. Other options include
rotary diecutting, back numbering and vision inspection
packages.
During this Labelexpo BST Pro Mark wrote orders for 35 web
inspection systems, from customers in the US, Mexico, Chile,
Columbia, Canada and the Phillippines, and introduced the
sixth generation of its HANDYScan 3000 vision inspection
system. A key new feature is Combi Scan, which combines
inspection parameters including programmed positions and
split screen positions, into one comprehensive continuous
inspection loop. This allows a custom inspection routine to be
built for every job.
BST has also introduced two new laser barcode verification
systems, the LS100 and the LS200, for use on-press and on
rewinders. They perform 100 per cent inspection in real time at

x

full press speed, identifying bar code quality problems as they
develop. When quality falls below user-defined levels, warning
lights trigger an alarm or an inkjet printer to mark the bad codes.
Both systems produce audit trails and conform to the ANSI
X3.182 and ISO 15416 standards for barcode verification. An
optional sequential database manager reports all missing,
duplicate and out of sequence barcodes.
Plate and sleeve making
Jet USA Corp now offers the LaserGraver, a direct imaging
platesetter made by Berlin-based Lab4you GmbH. It comes with
a wide range of drum formats from 650mm x 450mm to 1,230mm
x 920mm and a choice of dual or quad-beam laser options for

image recording on various computer to-plate ablated media
for letterpress or flexo plates. It runs with either its own
FlexWorks RIP software on PC and Macintosh platforms and is
compatible with others, including Harlequin, Nexus, Brisque
and FlexRIP.
DuPont's exhibits included its proven Cyrel FAST dry thermal
plate processing system. It latest challenger is the Lava series
from MacDermid Printing Solutions. Lava 360 and Lava 4260
produce in-the-round sleeves and plates using a speciallydeveloped photopolymer material that can also be processed in
conventional solvent-based processing systems. The Lava 2530
for smaller-format flexo plates is scheduled for beta testing in
spring 2005.
Agfa promoted the AquaFLASH plate, its new photopolymer
plate for the flexo market in North America. The plate was
launched earlier this year and has already been installed at
Advanced Prepress Graphics (APG), a prepress facility located
in Wood Dale, Illinois. The plate uses a water-wash system
instead of solvents for processing. It achieves resolution up to
175lpi and has good ink transfer characteristics, which Agfa
claims results in a wider range of ink compatibility, sharper
halftones and cleaner reverses.
Stork Prints' expanding portfolio now includes direct laser
engraving for both flexo plates and sleeves based on the multibeam Agrios 413X and single beam Morpheus 611X digital
systems. Shown for the first time in the USA, they can directly
image polymer, rubber, EPDM and elastomer flexo formes. The
Morpheus can also engrave Stork's RotaMesh rotary screens
and Novascreens. Both systems are supplied with the
FlexoPower software to define shoulder steepness, dot
sharpness and reproducibility. The company has also
introduced a range of seamless flexo photopolymer sleeves.

“The plate was launched
earlier this year and has
already been installed at
Advanced Prepress
Graphics (APG), a
prepress facility located
in Wood Dale, Illinois”
Stork also displayed its HQP fibre optic laser technology for
engraving its latest type of anilox cylinders with enhanced inkrelease. It is said to offer high line-screen anilox rolls with
durable cell structures and excellent ink release characteristics.
A low laser wavelength, akin to that of a YAG laser, makes
screens exceeding 2,000 lines/inch possible.
Inks
At its first Labelexpo exhibiting under its new name, ANI
Printing Inks announced its strategy to become a one-stopshop for the narrow-web printer by the end of the year (see
news story p.6 for information on the merger with BASF). The
company introduced the following products and initiatives:
 HolographINK ink creates a holographic image which differs
from conventional holographic PS and hot foil materials and
thus offers a certain level of security as well as having decorative
benefits. HolographINK is applied using a standard
photopolymer plate and the holographic image appears after UV

Submit your reader enquiries
Online at: www.labelsandlabelling.com/re.htm Or e-mail: readerenquiry@labelsandlabelling.com
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“All Set to Win the Game?”

Speed, precision, reliability and optimum coordination among all the
players turn a team into champions. And precisely these attributes
have given DEHESIVE® silicone release coatings a leading edge when
it comes to coating paper and film. Whether in high speed coating,
wide ranging film applications or low platinum systems, we offer you
the ideal solution for a strong market position. We are present in over
100 countries, and wherever you need us. Visit us at www.wacker.com
INTELLIGENT INDUSTRY SOLUTIONS
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Wacker-Chemie GmbH
Hanns-Seidel-Platz 4
81737 Munich
Germany
Tel. +49-89-6279 -01
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News in brief
 The AB Kelva stand saw the launch

AB Kelva and Vetaphone launched a combined surface treater and web cleaner

curing. It is suitable for a wide range of
substrates and has the capability to print
different colors using the same
holographic image.
 TriXjet is a new UV inkjet ink designed
for drop on demand applications tailors
and to replicate as true 4-color print.
 Investigating the printing of RFID
antennae, ANI has partnered with
Acheson Colloids, a company with 40
years’ experience in conductive coats and
inks. ANI will now distribute Acheson’s
polymer thick film conductive inks.
At the show, ANI announced a price
increase of seven per cent resulting from
a drastic shortage of acrylic acid. The
company believes that the shortage
results from countries like China
industrializing very quickly.
Sun Chemical used the show to
introduce its new brand for the narrow
web inks market, Solaris.
‘Sun Chemical recognizes the special
requirements of narrow-web printers and
the growth opportunities for this market,’
said Wes Lucas, chairman, president and
CEO of Sun Chemical. ‘That is why we are
organizing a specific product line and
teams of dedicated experts who will

Advertisement

utilize our global resources to meet the
local needs of narrow-web printers. Sun
Chemical has long been active in this
market, but we plan to expand our
presence by offering the most complete
line of inks to all types of printers, no
matter their size or location, and backing
it with a high level of service and
availability.’
Chuck Shuty, director of narrow web
products for Sun Chemical North
American Inks, says: ‘Solaris will offer the
best inks and coatings technology from
Sun Chemical’s divisions around the
world. Sun Chemical is now forming
regional teams who will sell proven
narrow-web products and will offer
narrow web printers extensive experience
as they consider broader markets in such
areas as flexible packaging, folding carton
and shrink sleeves.’
Shuty pointed out that Sun Chemical
also can offer printers total solution
packages through its printing
consumables divisions, including
Rycoline, which sells its products
worldwide, as well as Boss Graphics and
WebXtras, which sell in the United
Kingdom and Europe.

of a combined web cleaner, corona
surface treatment and static
neutralization unit (left). The CC-Plus
Corona Cleaner. is the best narrow
web combination on the market for
web cleaning. The unit is a joint
development by Kelva and Vetaphone.
The unit can be cantilever mounted
and retains the ease of thread-up with
a ‘crocodile jaw’ design, while
reducing space requirements around
the web infeed. It is set up to be easily
integrated into the machine control
panel, or can be controlled from its
own stand alone control panel. Quick
Change Cartridge. The CC-Plus is
available in three models, in web
widths of 300, 450 and 600mm.
Although aimed primarily at OEM
integration into new presses, the unit
could be retrofitted onto existing
machines – for example as part of a
major upgrade to convert film.
 Schober USA showed an RFID tag
inserter for in-house applications with
automatic register control for 13.56
Mhz or optional UHF transponders –
from 10mm to 160mm wide - and
printed labels. Also featured was the
servo-driven RSM off-line die-cutter
and stacker for various paper or film
substrates in web widths up to
635mm. Embossing and product
rejection features are optional. The
die station has pressure control, easy
web thread features, low inertia
bearing applications and micrometric
control for making adjustments
between the die and the anvil.

If you are looking for a new parts washing system that is
environmentally friendly visit www.alphasonics.co.uk
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Sicpa launched a silicone-free screen
white ink and was also promoting its new
easy-pour ink containers, that are based
on the Dutchboy paint containers. It has
also developed a new high-gloss silver ink
with a rainbow hologram effect. It has
been developed for rotogravure printing
and is manufactured with special NCbased pigments. It can be applied to
highly transparent films in reverse print
that are then usually laminated with selfadhesive material.
Sicpa has also been developing its next
generation of UV flexo inks. The SICURA
39-6 series has been completely
reformulated and will gradually replace
the 39-2 series. Sicpa says that the new
series has high color strength, has been
optimized for odor and has good adhesion
and press runnability. It is highly
pigmented, free of additives and is
compatible with UV screen, UV offset and
UV letterpress in combination printing
applications. The 39-6 series can be
laminated or overlaminated with UV
laminating adhesives.
Toyo introduced REXALPHA SP silver
paste for printing RFID antennae. It
enables formation of low-resistance
circuits with a film thickness of less than
5mm based on the company’s proprietary
dispersion technology and curing/drying

technology. This technology has been
acquired through the development of
adhesives for bonding IC tags and silver
pastes for membrane switches.
INX introduced its INXFlex 2000 UV
flexo inks, designed to provide
exceptional flow, color consistency and
transfer properties on a wide range of
substrates, at high speed. INX claims that
the product avoids plate swell, has high
dot fidelity and can boost quality, volume
and efficiency. The company has also
introduced INXScreen UV RS siliconefree white, which is specially formulated
for combination printing with UV flexo
and letterpress systems. INXFlex 2000
also has ink colors that have been prematched with over 1,100 Pantone formula
guide colors, enabling users to duplicate
the spec in minutes.
Water Ink Technologies introduced its
Performa water-based inks, formulated
for high density printing with low viscosity
and high strength, and PharmaFlex UV, a
low odor, UV ink system for high-density
printing. This UV system is claimed to
offer consistent color matches using
Water Ink Technologies’ Ink Miser
batching system, as well as low viscosity
with extended shelf and press stability
with exceptional midtone and shadow
printing . 

 Karlville – which is making a name
for itself supplying shrink sleeve
seaming machines to narrow web
converters – launched a high speed,
non-stop version of its 300D system
incorporating a Martin Automatic roll
changing system.
Martin Automatic and Karlville
engineers worked together to integrate
the 300D Seamer with the new Martin
MBEC automatic butt splicer and the
STR rewind, creating a flexible
upgrade path for the 300D series.
‘We added a number of new
features to the STR to accommodate
this specialized application and
provide the performance that Karlville
required,’ says David Wright, vice
president of Martin Automatic. ‘This
configuration represents an important
advancement in seaming technology.
The elimination of materials waste
and equipment downtime associated
with manual roll changes has a very
positive impact on the converter’s
ability to be competitive while
generating sustainable profit
margins.’
 Martin launched its STS automatic
butt splicer along with the STR
automatic roll changer at the show.
Available in web widths up to 330mm
(13”), the machines can be installed
as original fit on new installations or
retrofitted to existing plant.
The STR is designed to wind rolls
without foldback at the core. This
eliminates a source of wrinkling and
materials waste, while a lay-on roller
and integrated web guide provide
greater winding control for better
quality rolls. A Martin roll cart is used
for loading and unloading the rolls.

An extensive conference program ran alongside the exhibition

Why is Alphasound so superior to other roll cleaning methods?
To find out visit www.alphasonics.co.uk
Advertisement
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Machines shown without guards for information only.
Guards are supplied and must be in place before operation.

PCMC made history at LabelExpo Americas 2004. A new Evolution™
in-line flexographic printing press ran consistently at over 750 feet per minute with
BETTER REGISTER at nearly TWICE THE SPEED of any other press at the show.
PCMC demonstrated a true gearless, patented Deck x 2™ deck design with the
shortest web path...for less material waste...and one person operation.
Contact your PCMC Sales Engineer today to find out more about Total Converting
Solutions.
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Substrates
E

xxonMobil Chemical featured new cold-glue cut-andstack films to replace offset-printed paper in the wine and
spirits, automotive and household chemical markets. Joining
the existing Label-Lyte 85 LP is Label-Lyte 90 LP, which has a
glossy metallized surface, and Label-Lyte 95 LP, a white film.
Each is said to give a pressure-sensitive appearance at coldglue cost. New in-mould labeling products include Label-Lyte
65 LIM 301 for injection moulding of tubs and cups for dairy
products and Label-Lyte 95 LBM 301 for blow-moulded
containers, such as household cleansers.
New pressure-sensitive facestocks include the conformable
and top coated LLC-536, positioned as a lower cost alternative
for semi-squeeze PS applications on PE or PP containers.
Label-Lyte LT-447 is for thermal transfer printing applications.
For roll-on-shrink-on labels (ROSO), ExxonMobil featured
Label-Lyte 50-LR 210 as a single-web option for contoured
PET containers.

ICI Imagedata introduced Permanent Papers, a range of
coated polyester based synthetic papers to the North
American market. Ranging from 75 to 200 microns caliper,
they can be printed with conventional and digital printing
methods luggage tags, maps, engineering manuals, loyalty
cards and calendars are among the many applications. The
range comprises PP Super Tough, PP Super Opaque, PP
Translucent and PP Mark Resist for overprinting variable
information using a laser printer or photocopier. Grades are
supplied in bulk, master rolls or cut sheets.
Klöckner Pentaplast of America, Inc introduced new fullbody shrink label films, including Pentaprint OT M276/41 vinyl
film with a frosty matt surface. Pentaprint PETG is a 45micron film with additional usage for tamper-evidence bands
and multi-packs. Pentaprint AS8 (vinyl) and AS7 (PETG) have
anti-static coatings for sleeve labels, bottle capsules, tamperevidence bands and multi-pack applications. In a timely move,
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 Tailored Solutions

UPM-Kymmene Group said it was
investing an extra $40 million in
Raflatac's fast-growing North American
film and paper labelstock operation,
which already has over 300 employees.
North American filmic consumption in
particular is expected to grow two or
three times faster than paper
labelstocks. Already planned are a new
slitting and distribution facility which is
due to open in early 2005 at the
Pennsylvania terminal. Similar
facilities are located in Wisconsin,
Toronto and Mexico City. Asecond
coating line is due to start-up at the
manufacturing headquarters in
Fletcher, North Carolina, in about a

year's time.
Consequently the company is adding
new filmic products, including New!
Raflex Plus, a fully squeezable clear
film, also a squeezable white
polyethylene film and a new grade to
withstand high-temperature
pasteurization.
Surface Specialities UCB - currently
awaiting clearance for new ownership launched several new BOPP facestocks,
including Rayoface CZPA, a high-gloss
clear coated film with enhanced
squeezability for labelling hair care and
shower products as a 'no-label look'
alternative to polyethylene. VPA 260 is a
top-coated, high-yield white facestock

Let’s be natural
Given the soaring price of oil and the impact this could have on future polymer
prices, it was interesting to see the introduction of film products based on
renewable resources. Both Green Bay Packaging’s coated products operation and
Plastic Suppliers launched films produced from Cargill Dow’s NatureWorks PLA
poly lactic acid (PLA) film. The 1.6 mil clear film is derived from corn starch. It has
a corona-treated print surface and can be used in many applications, either plain
or printed and laminated. Green Bay claims that it has high stiffness, high gloss
and good clarity. The film is available in both clear and matte and does not have
any special packaging or storage concerns.

Label Traxx MIS
system now enables label printers to
utilize direct machine monitoring,
using devices developed by REI LLC.
Printers can port job specifications –
including label sizes, material types
and cost, estimated times and footages
– into their direct machine monitoring
system. V4 also enables print sales
personnel to access their jobs from
remote locations using a standard web
browser without any additional
software or services. Privacy controls
prevent data being viewed by
unauthorized personnel. The existing
E-traxx web portal also means that
customers can log on remotely and
view the status of their jobs.
Label Traxx now offers the
capability to purchase Fasson
products from Fasson Connect and
receive order shipment details directly
back into the inventory system
resulting in significant time savings,
with improved order and inventory
accuracy. Finally, the software has also
now been expanded to permit
estimating and the production of
screen printing in the sheet sizes
critical to this type of printing.

 GEW introduced its NUVAplus to
the American market. It has been
optimized for curing heavy lay-downs
of both traditional and cationic inks
and coatings, on thermo-sensitive
substrates at high press speeds.
NUVAplus has a cooling airflow
system with integral filter in the lamp
head that eliminates dust or ink mist
contamination and disturbance from
airflow to the web. Power rating is up
to 600W/in and print widths of up to
59” catered for.

www.labelsandlabeling.com

Where will you be
21–24 September 2005?
Join the rest of the industry at Labelexpo Europe and find out all about
the latest in label technologies and solutions. Explore new areas in selfadhesive production and product decoration, including unsupported film,
cartons and pouches; find flexible and innovative solutions; enhance
efficiency and improve profitability.
450 exhibitors

G

20 conference sessions

G The

Label Industry Global Awards

What you’ll see:

Sponsored by:

Working machinery | Cutting edge technology | Multi-substrate presses |
Digital presses | Laser die cutting | RFID | Smart labels | Pre-press and
platemaking | In-line decoration systems | Multi-process ink systems | VIP
substrates | High technology label materials, films, sleeves & wraps

www.labelexpo-europe.com
REGISTER NOW AT
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 GEW also introduced its new infrared drying cassette that is
inter-changeable with its VCP and
VUVAplus range of UV curing systems
to permit IR-drying of water-based
inks and varnishes. The system is
designed to meet the needs of
companies that may want to alternate
printing of both UV and water-based
inks and coatings withought having to
re-web the press.
Finally, GEW was promoting its new
ultra-compact, light-weight Jetcure
UV curing system for the inkjet
market. It has an adjustable power up
to 500W/in and its own integral fan in
each lamphead.

film for prime labels and booklet labels
requiring high opacity. WTT is a tough
UV-stabilized white film intended for
labels in the industrial, chemical,
logistics and transport sectors. A paperliketop coating is printable with various
variable data printing methods.
It is also available with UV
stabilization for short-term shelf
marking and container labelling. UCB
has also introduced a clear version of
Rayoface CDI for producing 'no-label
look' BOPP labels on HP Indigo digital
presses.
Green Bay Packaging introduced a
raft of new products including a range of
facestock aimed at the Indigo digital
market. It is the first company to offer
silver metalized paper for the digital
press. The range also includes bright
white semi-gloss, white gloss BOPP,
rainbow hologram-and clear high gloss
BOPP – all with a dedicated Indigo
prime coat
New Wine label grades include seven
labelstocks, with a choice of either

“For printing on
thin films an
integrated
water-cooled
chill roll can be
incorporated”
permanent or water-sensitive adhesive.
The water-sensitive acrylic builds to a
permanent adhesive over the course of
an hour, but can easily be removed when
soaked in water at room temperature.
The Classic Crest grade – available in
white and cream – has also been coated
with Indigo prime coat for digital
applications.
Green Bay has also introduced a
range of clay-coated and kraft liners to
help roll-to-sheet and sheeted laser type
applications stack and lay flat.
MACtac’s high-tack 705 adhesive has
joined the VHPfamily of adhesives. Now

 NDC Infrared Engineering showed
new measurement systems which can
be used on a wide variety of label stock
and tape applications to measure
variables such as silicone coat weight,
adhesive coat weight, and moisture
content.
 VTI introduced its DCR-5 lamp
head, offering powers up to 200 W/cm
(500 W/inch) for arc lengths from 330
up to 700 mm in a compact air-cooled
housing. All electrical and pneumatic
controls are grouped on the upper part
of the cassette, and supplied with
quick connections for cleaning and
lamp substitution. For printing on thin
films an integrated water-cooled chill
roll can be incorporated - a solution
which allows an easy upgrade of most
existing printing machines.
 JM Heaford was showing its plate
mounting systems and took four
orders at the show. Also on show was a
narrow web sleeve mounting unit

Appleton
After Vince Reese, business development manager
technology at Appleton, spoke at the standing-room-only
Smart Labels 1 conference about RFID, its booth was
inundated with queries about its new SmartStrate. Thermal
printing over inlay components can interfere with print
quality and hence readability, so Appleton’s Thermal and
Advanced Technical Products Group engineered inlay
protection into the substrate itself to ensure a smooth print
surface. SmartStrate has a pliable cushioning layer that
conforms to the shape of the inlay, ensuring a smooth, wellsupported printing surface on the facestock and also
protecting the inlay from mechanical damage. The ESD
coating dissipates electro-static energy, while a special top
coating provides a suitable surface for thermal printing.
Appleton also expanded its range of security products with
the launch of new film and paper-based products at the show,
offering planchettes, UV logos and pen-tick authentication
capabilities.
 Polypropylene Security Film features covert authentication
through UV printed logos and other identifying marks. The
material is 2.5 mil thick and the UV security features are part
of the film stock, cannot be altered or copied, and become
readily visible under UV light.
 AssurMark Pen-Tick and AssurMark Pen-Tick Plus both
offer covert protection. When a special colorless felt-tip
marker is swiped across any portion of the label, a
corresponding color appears that instantly verifies
authenticity. The AssurMark Pen-Tick product leaves a
permanent mark, whereas the AssurMark Pen-Tick Plus
product is reversible, with the marked area staying visible for
only a few seconds before disappearing. The proprietary
colorant is added during the papermaking process and
therefore cannot be removed from the paper.

known as PressGold 705VHP, this reformulated hot-melt
product is targeted at difficult substrates such as lumber,
cinder blocks, styrofoam, ABS plastic and other uneven
surfaces. It offers a lower minimum application temperature
of 25°F and claims to aid die-cutting speeds and press
uptime. The adhesive is available on a variety of substrates.
MACtac also presented products from its Graphic Products
and Technical Products divisions, including a series of cast
vinyls for the MACscreen range and the MACfilm family of
acrylics, ideal for working with low surface energy and hightemperature bonding in marking and labeling systems.

“A pliable cushioning layer
conforms to the shape
of the inlay, ensuring a
smooth, well-supported
printing surface on the
facestock and also
protecting the inlay from
mechanical damage”
TechMark Taggant-Plus intelligent papers feature
machine-readable taggants that can be used in applications
that call for special inks, varnishes and coatings. The new
kind of covert taggants are part of the paper itself and can
only be read with a special hand-held scanner, the TechMark
Reader. When the reader scans the taggants it causes an
indicator light on the reader to turn green, thereby verifying
authenticity. The reader is also programmed to give an
audible tone when authenticity is verified.
 AssurMark Planchettes are an overt, easy means of visual
authentication. They feature a colored material that is part of
the actual structure of the paper. They cannot be removed or
altered and provide an immediate way to verify stamps,
labels, tags and other types of documents. AssurMark
Planchettes can also be made to be UV sensitive, and
therefore provide an added level of covert security. Appleton
can add planchettes to literally any of its paper grades. An
array of colors and options is available.


3M acquired Emtech Emulsion Technologies two years ago
and has just invested in a new solvent coater. At the show,
3M/Emtech introduced a selection of HP-Indigo optimized
polyester and polyproylene facestocks featuring adhesives
from 3M. These materials will be available in smaller
minimums – as low as a single row – making them ideal for
short run jobs. The digital materials will also be pattern
coated with adhesive, leaving a dry edge. This prevents
adhesive ooze and build-up on press, and provides easy
handling and less clean-up.
3M was also promoting its Cushion-Mount Plus tapes, with a

Check out Creo packaging solutions
Get up to speed with an end-to-end digital prepress solution from Creo. Our technology helps to
reduce time-consuming, labor-intensive steps and limits process variables. The results: smoother, faster
processes that deliver better quality and consistency on press.
Creo solutions for offset, flexographic and gravure packaging are part of the Networked Graphic
Production™ initiative. Whether you offer prepress, printing/converting or both, Creo can help
streamline your processes and boost your competitive edge.

© 2003 Copyright Creo Inc. All rights reserved.

Creative Software | Scanners | Workflow Solutions | Proofers | Offset & Flexographic Platesetters
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 Gerhardt launched its 5Plus rotary

die technology, utilizing what the
company described as a ‘new
production technique’ claimed to
result in an exceptionally hard die,
running with low friction.
Development has taken over a year of
testing several prototypes at
customers’ facilities. Gerhardt also
introduced a new market strategy
called CECT, or Cost Efficient Cutting
Tools. CECT consultancy takes
account of the converting process and
the material being processed prior to
recommending optimal choice of tools.

special Easy Mount adhesive that it
claims eliminates blistering, grips
tightly to resist edge lifting and can be
removed easily.
FLEXcon highlighted its new
optiFLEX RESEAL polypropylenes
designed for resealable pouch
applications, optiFLEX EZ PP 245
polypropylenes engineered for
primary/secondary labeling
applications for semi-squeeze and rigid
Containers and DigiPRO line of
digital offset printable films.
As we have seen, the show was not
only a showcase for pressure-sensitive
labels, but for the full range of labeling
technologies. This was confirmed by
Cham Tenero’s Michael R Bethge, VP
sales and marketing: ‘It’s been an
interesting show and not just for classic
pressure sensitive labels. There are now
more options in wet glue, metalization,
inkjet papers and product identification
using the appropriate technical
surface.’ The company was showing new
release liners and promoting its latest
Adicar PS range for beverage labelling,
available in both gloss and matt. The
labels are wet strength and alkaline

resistant, displaying high opacity and
whiteness – anti-mould treatment is
available.
Yupo introduced two new IML grades
at the show, to accommodate an
expanded range of blow molding
applications and to facilitate ease of
handling during the manufacturing
process. YUPO ISE105 and IUE105
feature enhanced performance
characteristics, including improved
anti-static properties. Yupo claims that
these grades will allow blow molders to
run their production lines at either
lower or higher temperatures without
incurring blistering or distortion
defects, and the anti-static properties
will result in increased ‘pick and place’
efficiencies and higher press speeds.
IUE105 offers an especially smooth
surface for improved bottle and label
texture matching.
At the beginning of this year, Dow
Corning warned of the impact of rising
platinum costs on the pressure sensitive
industry. Eighty per cent of release
liners utilize coatings catalyzed by
platinum but increasing demand is
outstripping supply. To combat this,

 Bunting Magnetics introduced a
new type of patented sold brass
cylinder construction with magnetized
segments. The Gold series cylinders
are used with Soft Touch dies made
for rotary hot-foil stamping and
embossing.
The metal-backed plates from
FulFlex use an elastic rubber blend
that is claimed to combine high heat
transfer with zero distortion over long
runs. The foil will not melt to the plate,
eliminating the risk of meltdown, while
the technique produces a high relief
and will not hot stamp the background,
says Bunting. The company can reengineer most old or used rotary brass
dies into brass magnetic hot stamping
cylinders, saving up to 10-30 on cost.
In some situations, converters can use
the magnetic hot stamping cylinders
for embossing. Bunting also
introduced the X-treme series of
magnetic die-cutting cylinders,
intended for precision die-cutting on
applications such as synthetics, ‘nolook’ labels, and 1-mil stock with 1-mil
liner – as well as male/female
embossing cylinders and 2-D and 3-D
embossing dies.

What roll cleaning technology has been used by the "Best in Show" entry for the last
2 major UK print awards? Visit www.alphasonics.co.uk
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Dow Corning has introduced Syl-off
Advantage Series release coatings
which enable significantly lower
platinum usage – 20-50ppm as opposed
to the 100ppm or more that
conventional systems require. Luc
Dusart, Dow Corning’s global pressure
sensitive industry marketing manager
says: ‘In many high volume
applications, such as the production of
paper release liners, this can result in a
10-15 per cent cost savings in silicones.’
Syl-off Advantage Series silicone
release coatings are suitable for a wide
variety of adhesives and applications
and can be used to augment of replace a
coater’s current product line. They have
been designed to minimize the
processing and performance difficulties
that users sometimes encounter when
changing release coats, and have
viscosities similar to those found in Dow
Corning’s standard platinum-catalyzed,

solventless, silicone release coatings.
Equipment substrate and dwell times
are also similar.
Rayven introduced a new pressuresensitive adhesive for films at the show.
The clear, permanent 3629-CP acrylic
adhesive has good bonding properties
and is available for label and
overlaminating films. 3629-CP has good
starting tack level, high clarity and
medium-high shear resistance. It also
allows repositioning, whilst still
developinga strong bond over time.
Rayven introduced an improved inkjet
coating for film-based label stocks. IJ1004 is a bright white coating that is
designed to accept all standard inkjet
inks. The coating absorbs both
pigmented and dye-based inks rapidly.
With a background in wide web,
Transilwrap was exhibiting for the first
time at a Labelexpo. Products new to
the narrow web industry included a

 Foiled again
AMAGIC Holographics introduced its
new line of KOLDfoil HX holographic
cold foil, available in standard and
custom patterns (see picture left).
KOLDfoil HX can be used for the wet
lamination (cure-through) or dry
lamination (conventional) cold foil
printing process.
Cold foil printing allows a
flexographic printer to apply foil
without the need for expensive
heated rotary dies. It uses a specially
formulated UV-curable adhesive,
which is applied with a standard
flexographic photopolymer plate, to
transfer the foil onto the substrate.
With KOLDfoil HX, a printer can now
apply various holographic decorative
images and custom security images
used for product authentification and
anti-counterfieting.
 Kurz highlighted its cold stamping
foils with an emphasis on decorating
new materials like IML and shrink
labels that have largely been excluded
from hot stamping because of their
heat-sensitivity.
Kurz was also promoting its
Trustseal security system, which can
be supplied as hot stamping foil,
laminating foil and self-adhesive
labels. By integrating security features
like serial numbering, first use
indicator, tamper evidence, nanotext,
partial demetalization and
transparent diffraction effects, the
level of protection can be adjusted to
the brand owner’s requirements.

AMAGIC’s HX holographic cold foil was converted on a Nilpeter press

"What roll cleaning technology has been used by every single winner of the EFTA label print
awards for the last 3 years? Visit www.alphasonics.co.uk"
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Every day printers and
converters throw away
valuable time and
materials during roll
changes. Even if you’re
not worried about
substrate waste, you
should be concerned
about lost production time
and unproductive labor
costs that directly affect
your bottom line.

Would you throw it away?
Martin Automatic roll-changing unwinds and rewinds provide
dependable non-stop productivity by eliminating the need to slow
down or stop equipment for roll changes. Materials waste and
equipment down time are substantially reduced and daily throughput
is increased to provide a quick payback on your investment.
For over 35 years Martin has provided innovative solutions for the
industry’s most demanding challenges. An engineering-intensive
company, Martin offers products that are distinguished by their design
simplicity and reliability. With nearly 8,000 installations in over 50
countries, Martin has defined the highest standard of performance and
dependability in the printing and converting industries—worldwide.
Stop throwing away valuable materials and production time and start
enjoying non-stop productivity with automatic roll change solutions
from Martin Automatic. For more information, please visit
www.martinautomatic.com or call Martin Automatic at 815-654-4800.

Martin Engineers Solutions
www.martinautomatic.com
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Winders • Unwinds • Tension Control Systems

Martin Automatic Inc 1661 Northrock Court Rockford, Illinois 61103 tel 815.654.4800 fax 815.654.4810
Martin Automatic Europe GmbH Sonnenbergstrasse 73 D-74626 Bretzfeld-Dimbach Germany tel +49.7946.942.881 fax +49.7946.942.396
Martin Automatic Asia-Pacific 3F, No 8, Lane 6, Hsintung Street Taipei, Taiwan 105 tel +886.2.27609886 fax +886.2.27609887
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Labelexpo Americas 2004
Show Review

“Full-squeeze, plastic tubes are
capturing retail shelf from other
container types. Choosing the best
PS material involves careful selection
of a conformable laminate”
tear-resistant white polypropylene film
and a specially formulated plastic with
better durability and print quality than
ordinary vinyls or styrenes for hardwearing horticultural labels. Also
TransPaque white opaque propylene
film which feeds quickly and reliably
through sheeters and presses, and
Teslin Synthetic Sheet, a white opaque,
single-layer microporous printing
material that behaves more like paper
than plastic – and which can be
laminated with Trans-Kote thermal
laminating film.
The big news at Avery Dennison was
the launch of its dedicated RFID
division, covered elsewhere in this
review.
The company was launching what is
claims is the first truly global film
labeling product, Fasson-brand
proprietary, co-extruded film labeling
product. Fasson Global Co-ex will be
available globally and supported by the

full range of Fasson programmes. Like
the company’s existing FasClear and
Primax ranges, it incorporates polymer
blending, co-extrusion, machinedirection orientation and
cross-direction conformability in its
design. This new global offering is
designed to reduce inventory with a
single material capable of decorating a
range of end use applications, bring
product to market faster by reducing
label qualification time, make label
specification easier to manage and
increase production efficiency by
converting and dispensing a single
material.
But another interesting development
was the introduction of PS materials
for tube labeling. Full-squeeze, plastic
tubes are capturing retail shelf from
other container types, and choosing the
best PS material involves careful
selection of a conformable film
facestock, an adhesive that meets the

 Axicon launched an ANSI/ISO/CEN
on-line version of its barcode
verification system.
Specifically targeting the thermal
printing market, the on-line system
gives the user the ability to check
every barcode printed, creating a full
audit trail. Traceability of this type has
always been a pre-requisite in the
world of pharmaceuticals and is now
frequently demanded by major
retailers.
In order to create the audit trail, the
results of each individual verification
scan are saved in spreadsheet form. In
addition, the unique Axicon scan file
can be saved, allowing for an in depth
analysis of individual scans. The
software can be set to record either
every scan or just those that fail.
 Alphasonics was for the first time
promoting its full range of multifrequency variable power Alphasound
roll cleaning systems that are capable
of cleaning up to about 1400lpi.
David Jones, md at Alphasonics,
said this was the first US show where
converters were prepared to buy the
company’s more expensive
equipment: ‘At this year’s show, our
agent Doyle Systems, took over 300
leads, with over 70 per cent of these
being for Alphasound,’ says Jones.
 Enercon promoted its Atmospheric
Plasma Treatment System for RFID
label printing. It can be integrated
within the production process of
manufacturers of passive and active
RFID tags and labels operating in the
UHF and microwave frequency bands.
Enercon says the Plasma3’s cleaning,
etching and functionalizing surface
treatment process enables
manufacturers to optimize tag
transmission levels, while significantly
improving productivity and tag yield.

www.labelsandlabeling.com

“Quick turnaround ‘flexible packaging’
films include primary and secondary
pouches, roll-fed glue applied film
labels and shrink sleeve films, where
Avery believes narrow web converters
can have a decisive advantage”
rigors of both production and end-use,
and a release liner that will support
demanding processing requirements
and speed. The range of Fasson films for
this sector includes metallized films
that range in brilliance from high to
brushed matte, films that provide a softtouch look and tactile feel, ultra clear
films/adhesive for high-clarity, highgloss tubes, and matte films that blend
into natural and matte tube materials.
The company was also focusing on its
Rapid-Roll non-PS applications
including short-run. Quick turnaround
‘flexible packaging’ films include
primary and secondary pouches, rollfed glue applied film labels and shrink
sleeve films, where Avery believes
narrow web converters can have a
decisive advantage (see also comments
by PCMC in this feature). Among new

Durable products announced are
battery labels including a 2.3 Mil White
BOPP TC facestock engineered for
minimal splitting and spider webbing
and a high performance acrylic
adhesive engineered for PP battery
casings, as well as Polyimides for PCBs,
and sheeted products.
The company was promoting
machine direction films (MDF) which
allow cross direction conformability for
roll-fed label stock available in white
and clear versions and two calipers.
New VIP products included S9010
acrylic emulsion permanent adhesive
for bonding to a wide range of difficult
substrates including HDPE, shrink films
and corrugated, as well as a range of
laser, direct thermal – survivable
without UV varnish - and EDP
products. 

 Tilt Lock has introduced a new
automatic leveling device designed to
attach to their Tip Lift roll-handling
device. The leveling device acts to
assure that the frame of the Tip Lift is
plumb at all times and that the roll is
level when the roll is tipped to the
horizontal position. The leveling
device may be operated in automatic
or manual mode.
Tilt Lock has also launched a
mounted tip lift suitable for a fork
truck attachment. This unit is
designed foroperations where rolls
need to be transported to machinery
where there is no overhead crane
system available.
The capacity of the tip lift is up to
900lbs and is dependent on the face
width of the roll to be handled. It
comes with an air compressor for
operating the pneumatic tooth release
mechanism. Probes are available in
several sizes to accommodate most
core sizes and controls for the tip lift
are dashboard mounted.
 Rogers Corporation introduced its

new R/bak Cushion Mounting Tapes,
with added toughness of the soft
“cushion” to reduce tearing on
demount, and modified adhesives for
easier mounting and demounting and
decreased plate lift. The R/bak
Cushion Mounting Tapes are offered
with different compressibility levels to
accommodate the full range of
printing applications.

•
•
•
•
•

Modular print units enabling 2 colours up to 8 colours

•

Automatic plate cylinder throw-off at press stops

Available in 2 widths: 250mm & 330mm
Compact in-line press design
Maximum press speed: 100m/min
Constantly rotating ceramic anilox rolls with reverse angle
doctor blades

SMARTER SOLUTIONS FROM…

•
•
•
•
•
•
•
•

www.focuslabel.com

•
•
•
•
•
•

From 2-10 colours, flexographic, rotary screen, rotary cold foil
Fully modular, in-line flexo printing & converting system
13” (330mm) & 17” (430mm) web widths
Press speeds in excess of 160 metres per minute
Rapid-Change print system, with Tool-Free print cartridges
Interchangeable machine ready stations
Quick-Change impression settings
Anilox throw off and Self-Clean plate rotation

Up to 6 colours, or 5 plus 1
Compact, multi-colour, flexo printing & converting press
Central impression design for excellent print registration
260mm web width, with 250mm print width
Press speeds in excess of 70 metres per minute
Constantly rotating anilox rolls and automatic plate throw off

Kendryl Park, Chapel Lane, Bingham, Nottingham NG13 8GF

Tel: +44 (0)1949 836223 Fax: +44 (0)1949 836542
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In product and
image security,
doing nothing
is no longer
an option...

World Product & Image
Security Convention
18|19|20 April 2005,
Vienna, Austria

Come and see the
solutions at PISEC!

Counterfeiting and Piracy are now said to be the most
worrying ‘crimes of the 21st century’
As the threats increase, and the pace of change
accelerates, a more pro-active approach is called for and
those facing the threats of counterfeiting, forgery and
theft from within the supply chain look to developing
technology for innovative solutions.

Conference Themes

PISEC 05 will present new solutions to these problems as
well as provide a meeting place for those wanting to
exchange ideas and learn about how risks can be managed
in an effective, timely and economic manner.

Plus the exhibition, (free entry for conference delegates).
Meet over 30 top suppliers to the industry, including:
Paxar, HP, Atlantic Zeiser and Jura Jsp.

As technology advances, so must the tools and techniques of
product protection. Come to PISEC 05 to gain the knowledge
you need to develop and introduce effective and new
security solutions in a changing market.

• Positive product protection
• Methods of managing movement and manufacture
• Checks on contents, counterfeiting and cover cover

And the PISEC Awards, visit www.pisec-awards.com
to vote now!

Book early and save!
Register now at www.pisec-world.com

Event sponsors
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Verifying PDFs
Increasingly complex approval cycles between design agency,
global end users and plate makers can create bottlenecks and
expensive rework in the label workflow. Andy Thomas reports
on a new solution claimed to guarantee the integrity of the PDF
before printing.

T

he pressure is on supply chains to cut cycle times on fast
moving consumer goods. But all too often we see files going
uselessly back and forward between design agency and
platemaker/printer in an attempt to get a job that will actually
print on the target press.
At the same time, retailers and global end users are faced with
the complexities of approving shorter runs of multiple product
variants. Legal, nutritional and usage information, often in
multiple languages, needs to be correct and verified before the
label reaches the print stage, often by a series of different
departments.
When something goes wrong, the ‘blame game’ starts, an
expensive, time consuming and destructive process.
At Labelexpo we saw the start of an important move by AVT
towards closing the inspection loop between pre-press file, onpress camera and rewinder control. The goal is to automate the
process of checking that the label delivered to the end user is
completely on-specification with the master file and contract
proof. But this system only works if the pre-press file is correct to
begin with.
PDF is increasingly accepted as the common file format for
the packaging industry now that v1.5 has resolved outstanding
technical issues critical for packaging users.
The beauty of PDF is that it can be saved natively out of almost
any standard layout or design application, and has thus become
the key method of handling the early proofing cycles of a
packaging job. PDF files are requested more frequently by brand
managers for their internal approval cycles, and are used to
deliver the master image to printing sites across different states
or countries.
‘Packaging work generally has elements of the job ready at
different times, and so the text may be written before the design
is finalised,’ confirms Jan Ruysschaert, Artwork Systems’ UK
managing director. ‘This means that text can be sent as a PDF for
checking in order to save time later on. If relevant elements,
such as fonts are embedded into the file then anyone receiving
the text would be able to view it in the correct format, regardless
of the fonts on their particular computer - either PC or
Macintosh. This means something could be sent in, for instance,
Polish or Russian, and the recipient will see exactly what they

Asset management under Nexus

should on their monitor.’ Ruysschaert estimates that 90 per cent
of first packaging proofs are now PDF-based.
Ruysschaert points out that PDF is now the favored vehicle for
transmitting jobs to remote printing sites by centralized
marketing departments of large brand owners and retailers.
‘Increasingly, work is being printed in countries different to the
one in which the product is packed, because even with transport
costs it can still be cheaper to have packaging printed some
distance away. Again, PDF comes into its own as a means of
transmitting digital job data.’
But a problem arises here. How do we know the PDF has been
created correctly? Or that the correct version of the file –
approved by all relevant parties – is the one going to print?
Pre-press vendors already offer their own pre-flighting systems
to catch obvious problems like missing fonts or pictures supplied
at the wrong resolution. But what we really need is one standard
meta-format which defines the common elements of a PDF file
vital to successful packaging production and which can be
trusted by every player in the workflow from design to print.
In the commercial printing industry, an on-going multinational project under the auspices of the Ghent PDF workgroup
(www.ghentpdfworkgroup.org) has developed the settings and
standards for the usage of the Certified PDF format in the
commercial print sector.
Enfocus is owned by Artwork Systems, which has now

www.labelsandlabeling.com
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Artwork Systems’ Certified PDF workflow guarantees the packaging file is accurate throughout the project
Step & Repeat or
Imposition Station
NexusManager

ArtPro Station
NexusManager

DTP Station
NexusManager

PDF,JDF,
PostScript

RIP

ArtPro

ArtPro, PDF,
EPS,TIFF,
Postscript

ArtPro
PostScript
PDF
JDF
CIP4
DCS-2

ArtPro
PostScript
PDF
JDF
CIP4
CIP3
DCS-2

Rasterizing
RIPping
ROOM
Proof
Native PDF 1.4/1.5 RIP*
File generation
Imposition and
JDF based S&R
Paragon Screening
Gravure output*
Hybrid Screening*
Platecell Patterning*

Raster Outputs

Double Burn
AutoTrapping
Optimization
Transformations
Dbase versioning
S&R Generation
PDF and PS Generation
Difference Calculation
Gravure Output*

Vector Outputs

IMPORT

PS, PDF import
Preflighting
Corrections
Conversions to
Hexachrome, Opaltone*,
Indichrome*, FMSix*
and others

Single Proof
Imposition Proof
File
CTP Offset
CTP Flexo
Direct Laser
Direct Gravure
Digital Print

PROCESSOR

Vector Outputs
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8-Bit
1-Bit
TIFF , LEN
Tiff It
JDF
CIP4
CIP3
DCS-2
PS
PDF

Mnemo™ connectivity

Management Information or
Database System

Certified PDF™ all the way
Total Color management

NeXML

migrated the Certified PDF format to its packaging pre-press
systems. It will also be available as an OEM product to other
packaging workflow specialists, albeit without ‘audit trail’
functionality.
Certified PDF technology offers a range of features not
available within an ordinary PDF file. The Certified PDF file
will have undergone pre-flighting to a standard profile devised
by the packaging sub-committee of the Ghent PDF workgroup.
As an example, a profile would check both for embedded
fonts, and for the special barcode fonts which must replace a
designer’s dummy barcode. It would check that allowable color
references for packaging have been used (RGB, LAB etc), and
that the PDF was created properly. Certified PDF can also check
a variant against a master file, to ensure essential legal
information is retained when the design variant changes.
The profile could even include individual press fingerprinting
information where the master file is the communications tool
between a label converter and designer/plate maker. But the
initial concept is that it should provide a universal file format
which guarantees printability in any labels-packaging workflow.
‘You could see a situation where the generic profile is used up
to plate making stage, then the file is re-certified with
individual press fingerprint information for individual
converters served by a repro house for example, or to send
information to a remote plate making facility, says Stan
Lemmens, major account manager at Artwork Systems.
Because everyone in the label workflow can access the
technical information held in the Certified PDF file at an early
stage, 'surprises' can be avoided at the end of the cycle –
surprises which all too often result in the plate maker/printer
swallowing the cost of the re-work.
‘We believe the huge benefits to everyone in the production

NeXML™ database automation

chain will result in Certified PDF technology being adopted by
the industry very quickly,’ says Jan Ruysschaert. ‘With faster
throughput, more direct contact between individuals, lower
costs and fewer errors, everyone is a winner.’
One of the most powerful features of Certified PDF is the
ability to log where amendments have been made, who approved
them, and where re-work has been carried out. This functionality
is only available for the ArtPro and Nexus systems, which in v.8
have been built to incorporate Certified PDF from the ground up
(see box). The Certified PDF label will provide ArtPro and Nexus
users with a full edit and history trail on their PDF exchange.
The traceability of the incoming PDF – even though the file
might have undergone serious editing – will never be broken,
according to Jan Ruysschaert:
‘The final PDF will not only carry the Certified PDF quality
label from preflighting, but will also show a full history of the file
from its origination in the design environment to the delivered
production PDF.
‘Regardless of who has made what changes on which
particular day, everything will be logged automatically by the
system and be available for instant checking at any point in the
production cycle from the actual creation of the job. The
Certified PDF will include even the smallest details, down to an
individual trap session made at the last minute.’
Ultimately, we could envisage a Certified PDF label file
feeding control information to a closed loop inspection system
like that demonstrated by AVT at Labelexpo. This would be an
immensely powerful quality control system which would
dramatically cut time and cost throughout the entire supply
chain.
Could Certified PDF become a global standard for the labels
industry?’ We are not yet speaking about Certified PDF as an

industry standard in the packaging world, perhaps it could become one in the near
future,’ says Stan Lemmens. ‘At this time it is a very important added value on the
industry standard PDF and we are convinced that the companies that need this full
traceability will take their decision to choose for it. This of course based on the 8600
ArtPro seats and the 2300 Nexus installations we have in the Packaging world. 

ArtPro and Nexus built for Certified PDF in version 8
Version 8.0 of Artwork Systems’ ArtPro and Nexus systems not only incorporate
Enfocus’ Certified PDF technology, but provide editability for typical PDF
transparencies and blend modes plus support for PDF 1.5 layers. Other new
functions include a trapping module, flattening technology and JDF compliance
for areas such as step and repeat and imposition. ArtPro and Nexus 8.0 include a
new module to enable the trapping of PDF 1.4 objects. The traps generated by this
module also utilise the same new PDF 1.4 object definitions so that the trapping
results remain highly editable.
Flattening technology enables customers to handle transparencies and blend
modes using existing equipment. The facility converts data into a format that can be
understood by legacy hardware and software. Artwork Version 8.0 incorporates a
PDF 1.4/1.5 RIP, which enables users to operate in a complete and native PDF
working environment. ‘A PDF 1.4/1.5 native RIP is very important to our customers
because it provides them with the opportunity to enter a complete and native PDF
workflow environment,’ says UK managing director Jan Ruysschaert.
Both ArtPro and Nexus also include JDF technology for areas such as imposition
and step and repeat, with operators able to generate JDF files in ArtPro that the
Nexus workflow can accept and rip for plate or film output. JDF also facilitates
interfacing to, for example, an MIS system, enabling audit trail reporting or the
exchange of information such as how many plates were produced for a particular job
and when they were made. Other features within version 8.0 include the ability to
incorporate RSS-14 barcode symbologies and the Data Matrix code - a 2dimenstional barcode that holds more information - often used in the health and
beauty care sectors.
Artwork Systems has increased the automation tools within NexusImport and
NexusProcessor, and this includes the ability to generate 3D animations, extensive
layer and selection controls. There is a new screening and calibration system for the
NexusRIP that includes two additions to Artwork Systems’ Paragon screening family.
These are Paragon Organic, a second order FM screening technology claimed to
result in better color stability on press with better dot gain behaviour and a less
grainy appearance, and Paragon Radiant, which is a new hybrid FM-AM-FM screen
for high screen ruling litho environments.
Also new is NeXML, which allows users to automate ArtPro and Nexus workflows
using data from database systems such as MIS and job management systems. The
NeXML automation is built around a system that allows XML job tickets coming
from an external source to drive the Artwork Systems applications. For instance, if
an operator wanted to change one flavor throughout the entire range of packaging for
a food product, then he would only need to make one alteration and the rest would
be handled automatically.
‘The ultimate goal is to generate XML tickets from information that users already
have available in databases or MIS systems, so that this information can be
repurposed in the Nexus workflow,’ says Jan Ruysschaert. ‘This would reduce error
margins and wastage and allow an even higher level of automation. Also, users who
do not have production information in databases can benefit from NeXML, as this is
capable of creating its own XML job tickets to build 'flexible' workflows.’
This development clearly results from frustration with the lack of practical
progress by stakeholders up and down the chain in integrating JDF in the packaging
workflow. Stan Lemmens, major account manager at Artwork Systems, explains that
NeXML is a ‘baby JDF’ which opens the door to practical co-operation with MIS
systems without having to wait for JDF modules to be implemented. ‘Our problem is
that we do not know what JDF functionalities to develop, because MIS suppliers do
not know what they want,’ says Lemmens.
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Whether you are processing
laser or thermo-labels, in
long runs or using abrasive
materials, with Kocher + Beck
you will increase the running
capacity of your ﬂexible dies
by 200-300%.
Our 3L laser long-life ﬂexible
die even makes the good old
solid die look obsolete.
Honestly!
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Prague summit highlights
European opportunities
The first Labelexpo European Label Summit was held in Prague,
capital of the Czech Republic, to examine the impact of an
expanded European Union on the labels industry.
Andy Thomas reports

E

urope’s Iron Curtain – which had divided
the continent since the end of World War II collapsed at the end of the 1980s as Berliners tore
down the Wall which disfigured their city. The
movement spread rapidly throughout the region,
culminating in the ending of communist party
hegemony in the Soviet Union itself and the
break-up of the USSR into its constituent
republics.
The shock transition in these states from a
planned, centralized economy to a market-driven
capitalist economy was a painful process, and
bequeathed rates of unemployment as high as 20
per cent as the over-manned command economies
were dismantled.
On 1st May 2004 eight former East European
states joined the European Union: the Czech
Republic, Estonia, Hungary, Latvia, Lithuania,
Poland, Slovakia and Slovenia. Five ‘candidate’
states are being considered for membership in
2007: Romania, Bulgaria, Croatia, Macedonia and
– most controversially – Turkey.
Although the EU’s population increased by 17
per cent on 1 May, its total Gross Domestic Product
(GDP) increased by only 6 per cent, giving some
indication of economic gulf between the former
Eastern bloc states and Western Europe.
In his keynote address to Labelexpo’s first
European Label Summit, Hans Martens, chief
executive of the European Policy Centre, pulled no
punches. ‘These states are a long way behind
Western Europe on labor productivity and remain

Delegates to first Labelexpo European Label Summit

weak in services, internet penetration and the knowledge economy. They
deliver roughly half the productivity but at one fifth the price of Western
Europe. Combined with the emphasis on industry and agriculture, these
states could become the sweatshop of Europe.’ Tackling the legacy of
environmental devastation, endemic corruption and weak business ethics
were further ‘major challenges’ identified by Martens.
Lower prices and taxation in the entrant states, meanwhile, threaten global
brands with an increase in parallel trade, with goods and services bought
cheaply in the East and sold at a profit in the West.
‘Paradoxically, however, it is the very chasm between ‘old’ and ‘new’ Europe
which is driving growth rates in the eight new member states double those in

www.labelsandlabeling.com

Competitive
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quality
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Centralization of Lever’s European toilet soap manufacturing locations

the West. The Czech Republic is already growing at a faster rate than all but two
Western European states, for example.
EU membership will further boost growth by increasing investor confidence and
direct foreign investment, said Martens. At the same time, EU restructuring funds
will quickly boost investment in basic infrastructure.
Martens believes that the benefits of EU expansion will eventually be felt across
the continent. ‘The expanded EU has a population of 450 million, making it the
world’s biggest unified market for the free movement of goods and services. If the
next wave of expansion goes according to plan, another 100 million citizens will be
added in 2007.’
An expanded Europe will speed the trend towards integrated continent-wide
businesses and logistics infrastructure, realizing economies of scale in product
development, production, purchasing, stock distribution and marketing.
Unilever’s toilet soap manufacturing locations operations provide a model, having
reduced from 13 locations in 1973 to just two by 1999 following the first phase of
EU growth.
‘The tendency is for international firms to go global, while we can say goodbye to

“An expanded Europe will speed
the trend towards integrated
continent-wide businesses and
logistics infrastructure, realizing
economies of scale in product
development, production,
purchasing, stock distribution
and marketing”
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only national firms,’ said Martens. ‘The local niche firm has
opportunities, but needs constant adjustment to survive.’ This was the
theme later taken up by Asda-Walmart (see pg. 54).
With rising living standards predicted in the new EU states, some end
users are already making the move cheaper labor zones in the Ukraine,
Serbia or even China – as this writer discovered on a recent visit to
Hungary. ‘These end users should be aware that political, economic and
social stability cannot be guaranteed in these states,’ replied Martens.
‘The EU offers a low inflation environment, price stability over the next
10-15 years and guaranteed access to the internal market.’
Martens conceded that Europe cannot hope to compete with China on
the basis of increasing productivity or lowering labor costs – only by
adding value and developing service-based industries.
The Czech Republic’s deputy minister for industry and trade, Dr
Miroslav Somol, confirmed the wider picture outlined by Martens. The
country has almost 10 per cent unemployment alongside a GDP that has
exploded from €20bn in 1990 to €70bn today.
Labor costs in the Czech Republic are just 3.9 per hour, compared to
19.01 across the EU, but Dr Somol was quite clear that the Czech
Republic has no future as a ‘sweatshop’ economy. The Czech government
will support higher value added exports, with a focus on supporting SMEs
(Small and Medium Enterprises) – a category which takes in most Czech
label converters. These companies should benefit from Dr Somol’s
‘national innovation strategy’, which includes support for private R&D
and intellectual property protection.
Dr Somol sees huge potential benefits for the Czech Republic in EU
membership, particularly in access to its vast internal market, the
stabilization of the environment for entrepreneurs, greater investment
opportunities and simplification of product certification. ‘At the same

“Converters in this
region are far less
likely to see
themselves as ‘label
printers’ than
general packaging
converters, and so
anticipated the
trend now seen in
Western Europe”
time, the country will be subject to greater competition,
and there will be pressures to improve business ethics,
environmental protection, consumer protection and
health and safety of employees, as well as meeting new
requirements for technical regulations – all of which
will ultimately have a positive impact.’
The dark clouds on the horizon remain increasing
interest rates, inflation and low labor productivity, said
Dr Somol.
Label growth moves East
Having set the scene with these two presentations,
Edale’s Bernhard Grob talked about the changes he
has personally seen as a press manufacturer
supplying Eastern European narrow web converters
for more than 20 years.
Since the mid-1990s Edale has seen high growth in
press sales for pressure-sensitive label applications.
But the company has historically sold narrow web
presses specified for wider ‘packaging’ applications –
for the production of folding cartons and flexible
packaging rather than, or in addition to, pressure
sensitive labels.
‘Converters in this region are far less likely to see
themselves as ‘label printers’ than general packaging

Magnetic print
cylinders –
there's no
stopping
progress

The European label summit ran an extensive conference program

converters, and so anticipated the trend now seen in Western Europe,’ said Grob.
‘It is not uncommon in Eastern states to see narrow web presses converting
pharma blisters, PS laminates, wrappers and tubes. It is also not unusual to see
flexible packaging converters using narrow web in-line machines alongside wide
web CI presses.’
With the rapid penetration of global brands and retailing multiples into the
central and East European region, Grob sees a rapid move towards the same
technology trends seen in the West – value added applications including
Pressure-sensitive materials consumption 2004 (M2/Person)
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combination process printing, in-line coating and
production of multi-layer labels, peel and read,
booklet, security and RFID. He identified a move from
gravure to flexo for drinks labels and from sheetfed to
in-line production. The domination of sheetfed wet
glue printing in the region opens up huge
opportunities for the pressure-sensitive labels
business, said Grob. ‘Shrink sleeves will also become
more important as will brand security applications.
Cartons will continue to be a value add opportunity for
converters in Eastern Europe, with applications
including pharma and food container sleeves, both
short runs and repeat jobs.’
Angelo Depietri, VP and general manager East
Europe & International South at Avery Dennison’s
Fasson division, looked at the EU’s expansion from the
company’s point of view. Avery Dennison Fasson
already has a significant infrastructure in Eastern
Europe, boosted by the acquisition of Jackstadt with
its strong presence and customer base in the region.
Depietri believes it will take five to ten years for the
accession of the new states to truly reshape business
across Europe because of transition periods, slow legal
implementation and market turmoil. For example,
there will be no truly open borders until 2007-8 and no
common currency until 2009-10 at the earliest.
However, it is already having an impact on global
corporations like Avery. ‘With a level playing field we
can put a pan-European strategy in place,’ said
Depietri. ‘Local companies can now exploit the wider
EU market and protected businesses will disappear.’
Depietri said the enlarged single market forces a
rethinking of European business strategies, such as
the feasibility of pan-European just-in-time models
and consequent improvement of the supply chain.
‘Production in a unified EU will lead to some
manufacturing shifting to the new member states.
Central Europe could well emerge as the right place for
service centres, technical competence centres and
R+D.’ Above all, EU enlargement marks the end of
Central Europe as an ‘emerging market’, with political
and economic risks reduced by membership.
Depietri pointed to the low penetration of PS labels
in the new member economies as the driving force
behind growth rates up to 20 per cent. The next wave
of ‘candidate’ countries are showing even higher
growth – over 50 per cent in Romania, 40 per cent in
Bulgaria and 18 per cent in Turkey.
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German printed label exports to Eastern Europe outweigh imports

‘However, there is still a need for problem solving in the new
member economies, along with an initial focus on functionality and
price. This differs from Western Europe, where point of sale impact
by decoration and differentiation is now the dominant pressure.’
Mike Fairley, director of strategic development at the Tarsus
Labels Group, put the growth of the labels industry in Eastern
Europe into a global perspective. Fairley’s figures show the region
accounting for 7.6 per cent of global labels production – almost as
big as Japan (7.7 per cent) and bigger than South America (5.4 per
cent). Fairley projected growth rates for Eastern Europe between 17-

20 per cent, which is second only to China.
Growth is strongest in non-paper PS rolls - 20 per cent in
East Europe against 8.1 per cent in Europe as a whole.
Fairley pointed out that over two thirds of label
production in Eastern Europe is still wet glue, compared to
one third in Western Europe. PS labels account for 21 per
cent of labels usage in Eastern Europe, while they are now
the dominant label technology in Western Europe.
Turning to the Czech Republic as a case study, Fairley
pointed to a doubling in direct foreign investment over the
past three years, including Western-owned retail groups
such as Arhold, Metro, Tesco, Carrefour and Lidl and global
food and drinks giants Unilever, Nestle, Danone, Kraft,
Pepsi and Coca Cola. These investments are fuelling
packaging and labels growth of around 13 per cent.
Fairley next looked at Poland, which is the ‘big hitter’ out
of the accession states with a population of 39 million –
over 8 per cent of the enlarged EU. The country has made a
rapid transition to a market economy, with industrial output
up 24 per cent last year alone. The retail sector, again, is
dominated by the major European retail groups like
Carrefour, Lidl and Tesco.
Fairley predicted continued strong PS growth in Poland,
Hungary, the Czech Republic and Slovakia, with investment
targeted to meet the quality and performance requirements
of global corporations. This would lead to a reduction in
imports from Germany in particular.
‘Investment will be made in new label plants to produce
sleeve labels, wrap-around film labels and cut-and-stack
film labels – again to meet the demands of global
corporations,’ Fairley concluded.
Fairley sees opportunities for technology transfers,
investment and joint ventures with West European label
converters to plug the ‘skills gap’ in the fastest growing East
European states.
Consultant John Penhallow reviewed trade relations
between the EU15 and the eight East European newcomers.
Penhallow stated that current purchasing power per
capita of the new entrants is under half that of the existing
EU15. As that situation changes, labels growth will continue
to outstrip Western Europe, accounting for almost 1,000M
sq metres of consumption out of a total European
consumption of 6,000M sq metres by 2008.
Penhallow pointed to a ‘pretty much one-sided flow’ of
printed labels into Poland, the Czech Republic and Hungary
from Germany in-particular. German exports to Poland, for
example, are seven times greater than its imports. The
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Czech Republic imports four times more labels from Germany
than it exports, and Hungary’s exports to Germany are negligible,
with imports almost as high as the Czech Republic.
Ilkka Ylipoti, VP Raflatac Sales Europe emphasized that
pressures on Eastern European PS label converters are the same
as those facing the industry worldwide: fragmentation of
consumer demand, increasing supply chain power and a greater
share of retailers’ private label products.
Ylipoti pointed out that over half of soap and chemicals
products are globalized, as are 40 per cent of computer and
pharmaceutical products and one third of electronics and
automotive products. Over one quarter of retailing assets are
now held on a global basis. Branding and supply chain synergies
will continue to drive globalization, said Ylipoti.
European label converters are under the most intense
pressure as their direct costs increase and the sales price per
label decreases. At the same time the industry remains highly
fragmented across Europe.
‘The implications are that the laminate producer-converter
relationship must move from transactional to collaborative,’
said Ylipoti. ‘There has to be a new approach to innovation
including a systematic process to filter, manage and
commercialize innovations. We need to set up centers of
excellence to implement customer-specific projects.’
Ylipoti pointed out that some new ventures might be
considered too risky, or outside the company’s core competence,
in which case a spin-off or JV should be created to
commercialize new concepts. This was the thinking behind
UPM’s Rafsec division to develop and commercialize RFID.
Impact of Globalization
David Harrison, responsible for developing European and now
global accounts with pan-European label converter Skanem,

told delegates that converters are increasingly dealing with
pan-European purchasing departments handling both local
and cross-border deliveries.
‘End users will set up their own global teams, including
purchasing, development, technical, marketing and production
functions and will choose label partners in all global regions,’
Harrison explained. ‘Joint meetings will then be held with all
partners to reinforce teamwork and set objectives. Standard
materials, inks etc will be chosen after pricing is agreed with
potential suppliers. Above all, global label specifications will be
consolidated.’
This global partnership will manage brand consistency, work
with an open book cost model, manage the supply chain –
including lead times and forecasts – report printing efficiencies,
wastage and speeds, develop a common machine base, share
technology improvements and innovations, support key
performance improvements at the labeling site, and agree
priorities and actions for major savings.
To survive, label converters must work to reduce complexity
throughout the supply chain.
‘This involves adopting low cost thinking about design, and
rationalizing substrates,’ said Harrison. ‘We need to think ‘out of
the box’ and find engineered solution partners to challenge
market dominators using low overhead products.’
Color management of global brands across multiple
substrates will be critical. Strategies will include standardized
process, spot and pantone color targets, taking control of ink
mixing in-house, press fingerprinting using actual label
substrates and measuring color differences as delta e values.
‘We need to think differently about cost in this new
environment,’ said Harrison. ‘It is the lowest applied label cost
which counts, and this is a joint responsibility across the
extended supply chain. This is NOT the same as the lowest cost
per label!’
Harrison sees strategic alliances between printers as the most
likely route to globalization, rather than big groups making
acquisitions in all local regions. ‘The members of the alliance
will not directly compete with each other and will therefore cooperate closely in an open way.’ Such a strategic partnership
would also guarantee end users security of supply.
Harrison expects a new relationship to develop with global
end users based around fixed contracts giving stable volumes
and predictable print runs. ‘This requires fewer sales people,
gives more leverage on raw materials, better utilization of
capacity – less peaks and troughs – and above all, supports
future investment.’
Harrison called for the harmonization of raw material prices
across European states, since multi-nationals are moving
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towards global pricing policies.
The spread of advanced labeling technology round the world
will inevitably lead to cheaper PS labels from other continents
driving down prices in Europe and making life impossible for
converters involved only in commodity labels production. ‘Local
printers will still survive, but in servicing niche markets,
delivering to local customers.’
How is technology likely to be affected? ‘Label stocks will be
mainly filmic re-engineered films, recyclable with plastics
containers, squeezable and flexible, performance-oriented and
shrinkable to fit on uneven surfaces,’ said Harrison. ‘Press
trends will include more UV flexo with different combination
processes, more computer controls, faster set-up and higher
flexibility and more digital printing.’
Harrison’s observations were fully supported by Mark Hill,
operations manager at Asda-Walmart’s UK outsourcing partner
Label Link.
Hill outlined the scale of Asda-Walmart’s UK operation. Half
of food sales are now Asda Own Brand, with 5,500 live labels – 5
billion labels in total - sourced for the operation.
Asda-Walmart is sourcing more and more goods such as wine

and fresh produce in emerging markets, and is developing global
and local print partners to service local packing/filling
operations. At the same time, Hill has identified a clear
opportunity to ship labels into UK packing/filling operations
from Eastern Europe. ‘If it increases our overall efficiency we are
prepared to hold stock, so long as we know it will be for a limited
time,’ said Hill.
Commodity labels – mainly in-store and distribution labels account for over half Asda-Walmart’s annual label consumption,
and these will be sourced where they are cheapest.
‘Global retailers are well positioned to take advantage of
efficiencies in label production, particularly in commodities
where cost per label is the only differentiating factor,’ said Hill.
Commodity carrier bags, for example, are now sourced from
China, saving the company multi-million Euros per year over
European suppliers.
The pressure is certainly on Asda-Walmart’s UK label
suppliers. ‘They are the increasingly thin meat in a very thick
sandwich, facing huge pressures on unit costs from us and from
base materials suppliers, and this will only get worse.’
Hill said in the future Label Link would partner companies
with very specific capabilities: ‘they must supply from multiple
sites to guarantee flexibility and disaster recovery. They will be
highly professional and technically competent in the
manufacture AND application of labels. They will have broad
capabilities and the capacity to specialize and innovate.’
But the labels industry is currently far too fragmented, Hill
said, with over 400 PS label suppliers in the UK alone, mostly
small, privately owned companies.
‘We welcome consolidation in the labels sector. We need fewer,
larger printers, giving us broader service across national
boundaries and a leaner supply chain. Local printers MUST take
the threat seriously, reduce costs, and drive service and quality
levels up. Anybody simply producing commodity labels is dead.
Purely national printers have no future.’
Hill said Asda-Walmart is prepared to build longer term
relationships with converters prepared to innovate, cut product
cycle times, work with Label Link to control brand image and
reduce supply chain costs.
In the future Label Link will audit Asda-Walmart’s printers
across a range of activities from quality control to financial
stability, with performance measurements based on value
and service.
Hill also called on base materials suppliers to reduce the
range and complexity of their products. ‘We need more multiNo.401
purpose substrates available globally.’ 
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Servo Drives in Label presses
With servo drives now making an appearance on an increasing
number of new narrow web presses, Andy Thomas examines
the hype surrounding servos and tries to offer some
sensible definitions

S

ervo drives, single drives, direct drives, gearless drives
or shaftless drives. These buzz words are increasingly used to
sell labels presses, and are creating great confusion in the
narrow web industry.
The first labels-specific press to incorporate servo motors
was the Gallus TCS 250, introduced as far back as 1992. Since
then servo drive technology has forged ahead, and with the
RCS330, Gallus demonstrated a press where all the machines
axes are controlled by directly driven servo motors. Servo
motors are now making an appearance on updated flexo
presses – for example Comco’s MSP Proglide and Gallus’
EM260/410/510 were demonstrated with servos – driving the
plate cylinders – at Labelexpo Americas in Chicago this year.
Servos are also being extensively used to control web
tension systems.
But when we talk about ‘servo’, it is important for narrow web
printers to recognise what type of machine configuration is
being described. Not only are there fundamental differences
between ‘conventional’ and servo-driven presses – and various
forms of hybrid machine - but there are also important
differences in the construction of servo motors.
Conventional presses are generally fitted with a central main
drive which transmits rotary motion to the machine via main
shafts and gears. Improvements in operating economics have
been achieved by using auxiliary drives.
Servo motors replace the central drive shaft and allow
independent control of multiple machine elements. In addition
to generating torque and a controlled rotational speed, the
servo control system is required to synchronize angular rotation
of two or more shafts, imaging cams and locating axes. Servo
drives have the potential to enhance print quality and provide
the basis for more extensive automation.

Different configurations can be chosen for
assembling single servo drives:


Standard servo motor with gearbox
Just as with drives which operate via a main shaft, the
potential disadvantages of this solution include angular
deviations, backlash, wear, the need for regular servicing and
high noise levels



Direct drive with a standard servo motor
In the case of a standard servo motor fitted with a coupling,
there is always the risk of deviations from axial tolerance
during fabrication or assembly, or deviations in radial run-out
from the coupling.
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Integrated servo-motor
In this configuration, the motor rotation is transmitted directly to the shaft being
driven. Transmission quality is maximized in terms of synchronous operation of
speed and angular synchronism. Wear effects are practically eliminated and noise
emission is also minimized.

WITH US..

There are also important differences in how servo drives are
deployed in a press system


Hybrid drive technology
The drive requirements are distributed between conventional and servo systems.
Processing units such as printing units and die-cutting units are synchronized and
driven using mechanical shafts as before, while the drive elements for the web-feed
system such as transport or cooling rollers are powered using individual drives. This
drive technology permits the processing of print materials of different thicknesses
without the need to replace parts such as web-feed rollers. The disadvantages of
mechanical drives remain, however: noise, wear, vibration, high servicing
requirements, limited rotational flexibility, and major limitations in achieving
automated functions.
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Single drives with mechanical transmission elements
This solution places mechanical intermediate elements such as gearing, gear wheels,
gear belts and couplings between the servo drive and the driven shaft. This can at
least partially neutralize the advantages brought by individual drives, introducing the
possibility of print slurs from gear wheels and tooth transmission. Mechanical
transfer elements are affected by wear and thus have a negative impact on the quality
of the printed product.
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What functionality should you expect from a
servo system. Here are some key points:

Printing module



Single drive technology with integrated
servo-motors
This variant uses the advantages of single servo drive
technology fully. All shafts which have any impact on the
quality of the final product are driven directly with integrated
servo-motors. Mechanical transmission elements are no longer
a requirement.

 The drive must be flexible, must perform equally consistently
at low rotational speeds and should have resolution greater than
1 million steps per rotation. There should be no reduction in
printing quality, for example, no gear marks.
 The control system must maintain consistent speed and
angular synchronism over the entire rotational speed range for
all processing units and drive elements included in the webfeed system.
 The system should apply dynamic printing pressure
adjustment according to the printing speed to avoid color
deviation resulting from a variation in speed.
 Precise adjustability of the format length is essential
 Because different rotational speeds can be selected in the
processing and drive units for the transport train, everything
from single films to light cardboard materials can be
processed without having to change the impression cylinder. 

Components of a servo drive
(A) Motor, servo inverter and transmitter together with the
mechanical transmission element form a unit
(B) Multiple units can be networked via a system bus
(C) The high resolution transmitter integrated into the motor
supplies the digital location signal which controls the
inverter

Components of a servo drive
 Motor, servo inverter and transmitter are closely linked
components which, together with the mechanical
transmission segment, form a direct driven servo unit. With
the addition of specialised software, this forms an intelligent,
decentralized drive module, many of which can built into a
machine and networked together via a system bus.
 Service-free three-phase motors are being used
increasingly in servo drives for narrow web machines.
Maintenance and service work are no longer required
because no wear parts such as commutators or brushes are
used.
 The high resolution encoder integrated into the motor
supplies the digital location signal necessary to control the
inverter. The software in the drive controller is a significant
factor in determining the quality of the servo drive because
high quality software enables inaccessible parts in the
machine to be balanced.
 The power supply rectifiers supply the condenser with a
rectified direct current voltage. The condenser stores the
electrical energy then supplies it to the motor inverter which
powers the motor itself.

Graphics courtesy of Gallus. The company has produced an indepth pamphlet describing servo technology which can be
obtained from gerda.gerschwiler@gallus.ch
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Make New Profits with Custom, Full-Color Short-Run Labels!
Now, you can make brilliant, high-resolution color inkjet labels and tags in-house without tying up your presses.
It’s fast, easy and inexpensive with Primera’s® new LX800 Color Label Printer. With 4800 dpi print resolution
and high throughput speeds, LX800 is simply the best industrial-grade color label printer ever made!
Sell short-run labels to your customers for private label goods, test marketing, color coding, promotions and
much more. Even box-end labels can get an entirely new look by adding color graphics, text and photos.
You’ll create an exciting new revenue stream for your business
while providing a much-needed service to your customers.
Labels can even include variable information such
as consecutive numbers or bar codes. You can print
just a few labels at a time or thousands per day.
Either way, you’ll be able to produce the highestquality, most professional looking labels you’ve ever
seen while making new profits for your company!
For more information and FREE sample labels
printed on the LX800, call us at 1-800-797-2772
(USA and Canada only) or 763-475-6676. E-mail to
sales@primera.com. Or visit us on the Web at www.primera.com.
*Manufacturer’s Suggested Retail Price in the U.S.A. Dealer prices may vary.
Primera is a registered trademark of Primera Technology, Inc. All data and company
names used in sample outputs are fictitious. ©2004 Primera Technology, Inc.
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Are you a lean label
converting machine?
The 2004 TLMI annual meeting held at La Quinta Resort and
Club, Palm Springs, California, addressed the issue of growth:
how to achieve it and manage it. Katy Wight report
Sustaining growth
‘If your figures are good today, it means that you made the
right decision yesterday,’ says keynote speaker Oren Harari,
named by the Financial Times of London as one of the top 40
business and management minds in the world. He has written
six books and consulted for thousands of entrepreneurs and
company executives during his career as a best-selling author,
columnist and lecturer. Harari came to Palm Springs to shake
up TLMI members and spell out why they shouldn’t rest on
their laurels. Many converters are relieved to have made it
through a tough recession, but the current marketplace has no
room for complacency.
‘When industries are doing well you get more and more
sharks in the water and you need to find a way to sustain your
competitive advantage,’ says Harari. ‘Size isn’t an issue
anymore – that’s no longer a predictor of competitive
advantage.’
Harari drew a parallel with the demise of telephone service
provider AT&T, which had the long distance monopoly in its
heyday of the 1970s. Now that long distance calling is becoming
a commodity, to survive in telecom you have to bundle cable
and internet services with a fair price and great service – and if
you can’t do that you are going to go out of business. Consumers
are being given more and more choices and AT&T is becoming
irrelevant.
‘If you have more and more competitors offering products of
good quality, with the same features and services, guess what
happens to margins and customer loyalty?’ asks Harari. ‘The
result? Commoditization and imitation. We must figure out how
to reverse this on a perpetual basis.
‘You may think that this doesn’t apply to you,’ Harari added,
with a huge picture of an emu with its head in the sand looming
on the projector screen behind him, ‘but as an executive from
Harley Davidson commented, you never fail because of your
competitors, it’s always because of your own complacency,

“When industries are doing
well you get more and
more sharks in the water
and you need to find a way
to sustain your
competitive advantage”
arrogance or greed.’
Harari believes that a certain amount of paranoia is healthy
for business owners today and in order to break through to the
‘path to prosperity’ your company needs talent, expertise,
knowledge and a focus on what’s coming up on the horizon. He
quotes Thomas Friedman, saying: ‘As globalization gives
everyone the same information, resources, technology and
markets, a society’s ability to put these pieces together in the
fastest and most innovative manner increasingly separates
winners from losers in the global economy.’
‘You must not concentrate on the generic product or the
expected product,’ he says. ‘The real trick is to go beyond that.
You need to offer a value-added partnership or is there
something that you are doing which is defining and leading the
agenda for the whole industry?
‘Do you have the wow factor?’
Lean issues
David Taylor, president of Radius Solutions chaired the
Wednesday session, which looked at how your can grow your
company by improving efficiency through lean manufacturing
practices. The panel discussion included input from converter
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UV systems

Service • Value • Performance
www.gewuv.com
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GEW Inc., USA

Tel: +44 (0)1737 824500

Tel: 440-237-4GEW (4439) Tel: +49 (0)9643/205829
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UV Inks & Coatings
Use the best, use UVitec

UV rotary letterpress
UV flexo • UV matte coatings
UV high gloss coatings
UV security inks • UV offset
metallic, scanning
& flourescent inks
in all UV ink systems
UV thermal transfer coatings

UVitec Printing Ink, Inc.

14 Mill Street, Lodi, NJ 07644
973.778.0737 Fax: 973.778.5891
Email: sales@uvitec.com

www.uvitec.com
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The Encyclopedia of Labels and Label Technology

Questions?
Answered
Labels & Labeling introduces the Encyclopedia
of Labels and Label Technology – the first
and only book of its kind for the label, product
decoration, web printing and converting industry.
Written by international labels guru
Mike Fairley, the Encyclopedia provides an
easy-to-use global reference guide.

More than 240 pages
Fully illustrated throughout
with over 220 diagrams, charts
and tables.
Provides a standard global
product and industry language
Ideal as a training handbook

The reference guide for:

Knowledge is power
The Encyclopedia will cover diverse range of topics, including the
latest labeling methods; main security label technologies and
materials (including bar codes and RFID), national and international
labeling legislation; industry standards; and support associations.

Converters
Suppliers
Brand owners
… everyone in the label industry.

PRE-ORDER YOUR COPY TODAY AND SAVE MONEY AT:

www.labels-encyclopedia.com
A Labels
& Labeling
Publication

Tarsus
Publishing
Limited
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members Mike Falco of Topflight Inc, Mike Erwin of Tailored
Label products and Art Yerecic or Yerecic Label, all of whom
have implemented their own lean manufacturing systems, as
well as several supplier members who have experience with
lean. The panel discussed their successes and the potential
pitfalls they’ve experienced with this increasingly popular
management philosophy.
What does lean mean?
In a presentation by Raine Consulting of Illinois, lean was
defined as aligning your supply chain with what your customers
value. A more holistic approach than perhaps CI or TQM, it can
be applied across an entire organization and must be
indoctrinated into work practices. Lean manufacturing can be
spread across to lean office management and lean selling. It’s
about optimizing efficiency and minimizing waste across your
operation – transportation, inventory, movement, waiting,
overproduction, over-processing and defects are all areas with
an opportunity for waste.

TLMI Converter of the Year goes
to past president
Mike Dowling, president of CL&D Graphics, Oconomowoc,
Wisconsin, has been awarded TLMI’s 2004 Converter of the
Year title. The award was given at a dedicated dinner and
dance at the trade association’s annual business meeting,
held in La Quinta Resort and Club in Palm Springs.
The award is recognition of Dowling’s contributions for
TLMI, as well as an acknowledgement of his own business
achievements. He has served on the association’s Finance
Committee, the Board of Directors and as president, to help
keep it on its growth path of success.
‘Mike was an absolute saviour to me in his role as finance
chairman,’ says Frank Sablone of TLMI. ‘He has been an
unbelievable sounding board; his sense of what is right for
TLMI members is uncanny.’
Away from TLMI, he has guided his company to the
forefront of the industry and is recognized by his peers as a
progressive converter.
‘Mike leads a state-of-the-art, very progressive label and
flexible packaging converting company,’ says John Bankson,
president of TLMI and president/CEO of Label Technology,
CA. ‘They are on the leading edge and are leading the way for
the rest of the industry.’
Dowling’s father, Brian, started the family-run business in
1978 as Custom Label & Design with one Webtron 650 press.
Between 1996 and 2003, Dowling and his brother and sister
purchased the business. Today, the original company has
evolved into two divisions – CL&D Graphics and CL&D
Digital – with three facilities and 14 presses.

Raine Consulting identified five principles in implementing
lean manufacturing processes:
1. Specify customer values
2. Map value stream
3. Organize workflow
4. Achieve pull (more efficiency)
5. Perfect the system and make sure that it becomes part of
the working culture
In a survey conducted by Raine Consulting on behalf of TLMI,
certain key findings indicated that the label converting industry
is well placed for lean. The survey of TLMI members found that
22 per cent of the converters using cellular manufacturing or
direct machine interface (DMI) also have lean manufacturing
processes. It also found that TLMI has a higher implementation
rate than PIA/GATF. There is strong support from senior
management for lean initiatives and label converters are lucky to
have a number of customers using lean to the same extent on
their side.

New TLMI president
Scott Pillsbury, president of the Rose City Label Company,
based in Portland, OR, was elected 2004-2006 TLMI
president. J. Andrew Beck, president of API Graphics, Inc.
of High Point, NC, was voted president-elect and John
Hickey, CEO of Smyth Companies, Inc., St. Paul, MN, was
elected Vice President. John Bankson, President/CEO of
Label Technology, Merced, CA, became Past President.
In addition, four new members were elected to the TLMI
Board of Directors. They included converter representatives
Art Yerecic, President of Yerecic Label, New Kensington, PA;
Jeff Dunphy, President/CEO of Design Label Manufacturing
Inc., East Lyme, CT; and Elisha Tropper, President of Prestige
Label Co., Inc., Burgaw, NC. Pat Hague, Vice President/Sales
of Water Ink Technologies, Inc., Lincolnton, NC, was elected
as a supplier representative.
TLMI membership reached the 300 mark at the meeting,
as the trade association has inducted 17 new converter
members, 17 new supplier members and three new
international members since the beginning of the year. There
are now a total of 150 converter members in 65 different
divisions; 136 suppliers in 50 divisions; and 14 international
members in five divisions.
The 2005 TLMI budget was unanimously approved and
revenues of $1,226,205 are projected against expenses of
$1,218,197. The TLMI Scholarship Committee awarded six
$5,000 scholarships to students this year. More than $43,000
was raised by the scholarship committee in 2004, bringing the
fund's total reserves to over $758,000.
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“I wanted to bring
employee involvement to the
highest level, so we identified some quick hit projects
where we would see a fast
result and measured the
outcome, this was to prove
that it wasn’t all just a fad
coming from the new guy”
Mike Erwin, Tailored Label
Mike Erwin joined Tailored Label a year and a half ago from a
paperboard press manufacturer. Erwin noted on joining the
company that it saw itself as a delivery reliability firm and
lacked a focus on optimization. With experience in lean
manufacturing, he devised a strategy to phase in elements of
the philosophy.
‘I wanted to bring employee involvement to the highest level,
so we identified some quick hit projects where we would see a
fast result and measured the outcome,’ he says. ‘This was to
prove that it wasn’t all just a fad coming from the new guy.’
Erwin believes that if implementation is to be a success there
needs to be executive support and buy-in. There are two ways to
implement lean – local and incremental or widespread and fast
and Tailored Label chose the more economical version, to
introduce it in stages. This involved training the whole company
on the strategy and choosing suitable employees for a lean team,
who were given further focused training.
‘We make a product using Tyvek and we set ourselves a
number of goals so that we would have zero overproduction,’
says Erwin. ‘We focused on our processes and not the results,
and as we established one process that worked, we learned about
how it could be applied somewhere else.’
Support for employees was an important factor. Books and
other materials were available to help the process and
achievements were given the recognition and rewards they
deserved.
‘I was disappointed to find out when I joined the company that
it hadn’t had any significant capital investment for seven years,’
he says, ‘and lean has allowed us to invest back in the business.
We’ve just bought a new inkjet system, two rotary die-cutting
systems, thermal transfer and packaging equipment.
‘Lean allows you to optimize your business. It can create clear

TLMI 27th Annual Awards Competition.
TAPP Technologies, Inc., Langley, BC, Canada, won the
coveted Best of Show award in the TLMI Annual Awards
Competition. The company was honored for its "Nickel &
Nickel Zinfandel" label, which also won first place in the
"Wine & Spirits — Offset — Color Process — Prime"
category.
Two special "Innovator" awards were also presented.
Corporate Express, Dallas, TX, won for its "Fingerprint Foil"
entry in the "Flexography — Line — Non-prime" category,
and Graphic Solutions International, LLC, Burr Ridge, IL, was
honored for its "1.5 Volt Printed Battery" label in the "Tags —
Industrial and/or Systems" category.
Tapp Technologies led all companies with a total of eight
awards. Paragon Labels led the International Division with
six awards. McDowell Label & Screen Printing also won six
awards in the North American Division.
Other converters to win multiple awards were Collotype
Labels Pty Ltd., Adelaide, Australia, and LSK Label Co., El
Dorado Hills, CA, which both won five awards. Companies
winning four awards included Dow Industries, Inc.,
Wilmington, MA; Impressive Labels, Inc., Safford, AZ;
KimBells pack, inc., Quezon City, The Philippines; NorthStar
Print Group, Watertown, WI; and Spear, Mason, OH. Three
awards went to Banta Specialty Converting, Milwaukee, WI;
Germark, S.A., Barcelona, Spain; Graphic Solutions
International, LLC, Burr Ridge, IL; Hub Labels, Inc.,
Hagerstown, MD; Labelgraphic (Glasgow) Limited, Glasgow,
Scotland; LSK Label Co., El Dorado Hills, CA; National Label
Co., Lafayette Hills, PA; Prestige Label Co., Burgaw, NC; and
The Label Makers Ltd, Yorkshire, UK.
Companies winning two awards included Arca Etichette
Spa, Marcallo Con Casone, Milano, Italy; Drukkerij Vrijdag
B.V., Eindhoven, The Netherlands; Label Technology, Inc.,
Merced, CA; Labelad Ltd., Markham, ON, Canada;
Lauterbach Group, Waukesha, WI; LogoTech, Inc., Fairfield,
NJ; Multi-Color Corp., Cincinnati, OH; Novelprint Sistemas
De Etiquetagem Ltda., Sao Paulo, Brazil, and Spectrum Label
Corporation, Hayward, CA.
This year's competition received 250 entries in both the
North American and International categories; 106 awards (79
North American, 27 International) were announced.

and ever-improving value and client relationships. It’s a team
selling approach.’
Art Yerecic, Yerecic Label
‘We were a very traditional manufacturer until 1993,’ says Art
Yerecic, President and owner of Pittsburgh-based Yerecic Label.

Since its inception over two decades ago
Holfeld Tool & Die Ltd has always taken a
fresh look at labelling dies.
Today Holfeld is recognised internationally
as the reliable and prompt solution to any
die requirement.

Johnstown Ave., Dun Laoghaire, Co. Dublin, Ireland.
Tel: INT+353+1 2857002 Fax: INT+353+1 2851077
ISDN: INT+353+1 2024060 email:holfeldtool@eircom.net www.htd.ie
htd.ie
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Totally redesigned PF204 with
interchangeable TWIN feeder is perfect
for all ECL and booklet label products.
With new applications come new solutions, and the PF204
series is designed to feed and affix most paper products
dependably -- at speeds of 40,000 pieces per hour.

Our brushed films will speed you
to a brilliant, high-end finish.
• New mounting frame permits quick and easy changeover
• New control electronics ensure accurate placement of +/-0.02”
• Latest servo motor and control electronics used throughout
• Catch-up capability for reliable feeding
• Feeds and positions items from 7/8” x 2 3/8” up to 10” x 9”
• TWIN feeder can be purchased separately

Brushfoil, the world leader in brushed label facestocks
and laminating films, puts your job over the top with:
■
■
■
■

Widest roll widths available
Fastest turnaround on custom orders
Wide variety of patterns and colors
Superior printable topcoats

See video presentation of this unit, and other
automation solutions, at

www.powerfwd.com

www.brushfoil.com

800-493-2321

1 Shoreline Drive, Unit 6, Guilford, CT 06437

Call us at (416) 227-0002 to discuss your specific needs
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UV Curing Lamps and Systems
Latest Generation of “No Label Look“
Especially for Flexo Overprinting
DCR-a5S

DCR-a5

DCR-aHE6

For an opaque white in rotary label printing, critical customers are not willing to compromise – Marabu offers more!
Low Pile
UV Dryer

Installed on all major web and
sheet fed printing machines

The new UltraRotaScreen UVRS 172 UV Screen Printing
Ink offers not only excellent opacity, but simultaneously an
even ink flow and tremendous compatibility for combination
printing machines

Cold UV air cooled
maximum power 240 W/cm
arc length up to 2000 mm

The substitution of

Over 30 years of experience and research
for a technically advanced and cooler UV system

silicone guarantees

Vti International Ltd. UK office

the 172 a perfect

IT 8046
ISO 9001:2000
9145.VTI1

UNI EN
ISO 9001:2000
9145.VTI1

with UV flexo.

Tel. 01442 240 777
Fax. 01442 242 888
E-mail: sales@vti-international.co.uk
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Quality without
compromise!

The only fully Integrated Print, System, Financial,
Cash, Sales, Purchase, Inventory and e.Commerce
Solution Specifically Designed for Narrow Web
Label Converters since 1994

Based on Microsoft Great Plains one of the worlds
leading business management information systems
•
•
•
•

Available by Print, Financial and Inventory modules
Full multi-currency support
Full multi-location/ warehouse support
Multi-lingual support available later this year

Contact us to find out how a solution from Computer Productivity
Services Inc. can save you time and money

Marabuwerke GmbH & Co. KG
Phone

+49-7141/691-0

Fax

+49-7141/691-147

info@marabu-inks.com
www.marabu-inks.com

888-867-4741 1- 905-847-7746
www.cpsinc.ca cps@cpsinc.ca

Competence in Colour
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‘We had departmental organization and thinking. We would
reward on how much our printers printed or how much our
slitters slitted, and in the quiet times we would run ahead. But
in the busy times, we’d reach bottlenecks – we couldn’t find
labels, but we knew that we had printed them.’
Yerecic found inspiration in the infamous lean books, ‘The
Goal’ by Eli Goldratt and then ‘The New Manufacturing
Challenge,’ by Kiyoshi Suzaki, and decided that the company
needed to ‘simplify, combine and eliminate’.
In a project aiming to reduce press set-up times, they realized
that they needed to go cellular. A team of employees had to
create and recreate a pressroom cell. They videotaped
themselves setting up the press, process mapped it and then
assessed it. The project was completed entirely by employees.
They identified two areas: internal processes which need to be
done while the press is stopped; and external processes that
need to be completed before or after the press is stopped.
‘We devised standardized, scripted set-ups, like race team pit
crew,’ explains Yerecic, ‘so when we’re changing inks, we’re also
bringing in new roll stock, for example.’
Yerecic Label introduced a cellular floorplan in its new
facility. Employees have all of the tools, supplies and materials
that they might need at hand and there is a kanban system to
indicate when a shared tool is being used by a particular cell.
Each team is united by an incentive bonus based on ‘how many
of their orders are turned into dollars.’ The tough incentive has
zero tolerance of bad quality – any defects and the whole team
loses the bonus.
‘The manufacturing side was so successful at reducing lead
times that we moved the strategy into sales, customer service
and graphics,’ says Yerecic. ‘We literally tore down all the walls
between the departments.
‘What are the tangible results of implementing lean? We’re a
print to order facility now and we print exact quantities. We have
virtually eliminated WIP and we have reduced our set up times
by 50 per cent,’ he says, ‘but I think the intangible results are
even more important. We now have a culture of knowledge
sharing, mentoring, team behavior and ultimately, customer
satisfaction.’
Mike Falco, Topflight Inc.
Topflight’s approach was markedly different, but president
Mike Falco believes that the principles are the same. Topflight
got involved with lean four years ago and began asking its
customers more than what application they required.
‘We started asking our customers how they make money and
generally found out more about them. Lots of our customers

“The manufacturing side was
so successful at reducing
lead times that we moved
the strategy into sales,
customer service and
graphics, we literally tore
down all the walls between
the departments”
supply to Wal-Mart, so in turn we had to learn a lot about WalMart. We considered the threat of global supply as an
opportunity.
‘We designed our customer-supplier relationship as an
extension of the customer’s manufacturing process. We needed
to find out how they worked. Our aim was to eliminate inventory,
purchase orders, receiving, invoices, material handling – all of
these things cost time and money. When you understand your
customer’s value stream, you can look at your own processes.’
Topflight created dedicated work cells, where job specs,
artwork, materials, tooling, press set-up, inspecting and
finishing, packaging and labeling, all happens in one area.
Implementation began in shipping and Topflight was able to
transition the practices across the company. Initially employees
were resistant to change and Falco stresses the importance of
choosing a management consultant who can communicate with
your workers.
The new procedures meant that Topflight could reduce its
shipping area by 4,000 sq/ft, meaning that the company was able
to house its RFID equipment in a dedicated space.
‘We have changed how we measure productivity and we have
produced results,’ says Falco. On time delivery is over 99.5 per
cent in work cells, revenue throughput has increased by 20 per
cent per hour and the number of demand lines processed per
hour has increased by 35 per cent. You can’t just focus on the
gross revenues, it’s about making your fixed overhead costs less.
‘It’s trust critical though,’ he adds, ‘because you’ll be sharing
information with suppliers that you wouldn’t normally. But if we
don’t adapt as a group, where will we be in 3-5 years time?’ ■

e

No.411

Where is your label business heading?
digital printing

RFID smart label technology

UV flexo presses

brand protection and
security labels

wrap around film

self-adhesive

unsupported film
and sleeves
in-house design equipment

leaflet labels

Latin America is a region of growth
and opportunity for the label industry
You’re already in the right place, now
is the time to take advantage – at
The Latin American Label Summit! A
two-day conference and tabletop
exhibition highlighting the latest
label industry developments, new
solutions and investment
opportunities.
Choose from over 20 sessions on new
technology solutions; from in-house
design equipment and UV flexo
presses to computerised platemaking and digital printing. Plus new
labeling solutions, including wrap
around film, unsupported film and
sleeves; together with leaflet labels,

brand protection and security labels
and RFID smart label technology.
Network with over 50 of the industry’s
leading suppliers at the tabletop
exhibition (free entry for conference
delegates), big names include: Avery,
Mark Andy and HP Indigo.
Whether you’re a large or small
converter, The Latin American Label
Summit will provide you with the
information and contacts you need
to rationalize investment decisions
and grow faster in the years ahead.
If you’re part of the label industry in
Latin America, you need to be here!

Learn

Network

Do business

REGISTER EARLY AND SAVE! www.labelsummit.com
Sponsored by

Brought to you by:
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Gerhardt
turns around
Henning Gerhardt founded the company in 1954

After years of turmoil surrounding one of the best known names
in die manufacture, Gerhardt is finally back on track with a major
investment program, a new die system and a new management
philosophy. Andy Thomas reports

O

n 12th October this year, Gerhardt celebrated its 50th
anniversary. The company was founded by Henning Gerhardt in
Copenhagen in 1954. Henning specialized in engravings,
working from his own workshop and sign making facilities. With
the advent of the narrow web label converting industry in the
1970s, production changed gradually to cutting tools for tag
and label printing, and from 1976 Gerhardt concentrated
exclusively on sales and production of rotary tooling.
Today Gerhardt, with corporate headquarters in Kastrup, near
Copenhagen, employs 360 people in production facilities and
distributorships worldwide.
But three years ago the company was in deep trouble, and it
was not clear if it would survive to see its half Century. ‘We had
an investment gap and financial problems which created severe
funding issues,’ recalls Gerhardt group managing director Klaus
Damberg.
‘We had to fill that investment gap, but above all we had to
reinstate the old values of Gerhardt and go back to basics. Crisis
can be healthy. It gives you the opportunity to re-think all the
fundamentals. Do we face obstacles or opportunities?’
Klaus Damberg concedes that the company had lost touch
with the demands of its customers and was not meeting their
expectations. ‘It is a sign of their great loyalty to Gerhardt that
they stayed with the company through these bad times,’ he
remarks.
Since taking the helm in 2002, Damberg has been in charge of
an extensive reorganization, developing a strategy which focuses
firmly on competitiveness at a global level.

‘We had three tough years of restructuring and we’ve had to
consolidate production to cut our overheads. This had affected
our performance. But it’s like performing surgery – you can’t
have a situation where the surgery succeeded but the patient
died. You have to run certain risks – the patient might feel a
temperature increase, but is now out of rehabilitation and
healthy.’
Flexible die production was concentrated in the UK and solid
cylinder production in Denmark. Staff numbers were cut back.
Jørgen Gerhardt, with his enormous experience and extensive
personal contacts, was brought back into active participation in
the company.
Damberg’s back to basics approach was based around a
mission statement which layed out his expectations in simple
terms, with sections on ethical values and ‘open and honest’
communications within the company.
‘We work in different global cultures and need to be able to
operate as a team. That starts with a mission statement. Local
managers can have freedom, but within this framework.’
Damberg says the restructured business is no longer making
losses on an annual basis, and the new strategy has led to a surge
of investment. £6M in new money is already flowing in and
another £8M is planned next year for new production machinery
in the company’s global production facilities in the UK, North
America, Denmark and Australia.
The investment includes extensive re-education of all
Gerhardt’s employees to give them an enhanced knowledge
base, so they can understand their customers’ technical and
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Jørgen Gerhardt (left) and Klaus Damberg (right), managing director,
Gerhardt

business requirements – a key requirement of Damberg’s mission
statement.
The end results of this process are the new 5Plus flexible die system
and CECT, a customer relations strategy which arises directly from the
restructuring operation.
5Plus die and CECT
The 5Plus die has been developed using what Klaus Damberg
describes as a ‘new high-tech process providing incomparable
hardness and die life’. 5Plus utilizes a combination of new materials
and surface treatment claimed to deliver a smooth surface which will
cut the hardest materials while generating minimal friction.
‘The new production technique ensures that 5Plus is harder than all
other rotary die cutters on the market,’ claims Klaus Damberg.
‘Furthermore its very smooth operation causes very low friction, which
again translates into a longer die life and faster production, without
expensive production stops.’
The technology is targeted not just at the pressure-sensitive labels
market, but also cartons, pharmaceuticals and die-cut components.
The development of 5Plus has taken over a year, including extensive
testing of several prototypes at converter customers’ facilities. ‘It is very
important to us that the new rotary die cutters satisfy the daily demands
experienced in the converting industry for a reliable, quality product,

with a long life and at an affordable operational cost,’
says Damberg. ‘Focusing on our customers’ needs had
the added advantage of bringing down our own
production time allowing faster delivery. Today we ship
orders within three days.’
5Plus is the first product in Damberg’s CECT strategy
– Cost Efficient Cutting Tools. CECT is a described by
Damberg as a turnkey solution for the production of
labels and tags. Rather than concentrating on just the
technical aspects of die-cutting, CECT requires
Gerhardt field operatives to analyze the whole
production process, including interactively advising the
customer on options in terms of cost effectiveness and
quality of production. A consultancy rather than a
commodity sale.
‘We should not expect the print shop to be an expert
in cutting dies,’ says Damberg. ‘CECT combines
technical products with consultancy in partnership with
the customer to develop a more cost-effective solution.
It means the Gerhardt sales force will be required, to an
increasing degree, to observe the actual converting
process and the material being processed, prior to the
optimal choice of tools being made. We need to stop
selling drilling kits and start to sell holes and we have to
learn not to say “yes” all the time.’
Damberg gives as an example cutting of sharp
corners. ‘We could say, if you change the angle by 2
degrees, then we can cut 50 per cent faster. The
converter can then ask his customer if he can live with a
2 degrees change in shape.’
Another practical example is a program which
encourages converters to look after their dies. This
followed analysis of the returns of damaged cylinders
which showed a lot of unnecessary handling damage.
As part of the CECT strategy, Damberg plans next
year to abolish product names like ‘three’ or ‘seven’ star
dies. ‘It will be, you tell us what the process is and we
will provide a solution. We label our tools, but what does
that mean to the customer? As an example, hardening
is just a process, but what does it mean in practice for a
particular application? We will say, trying using this die
like this, for this application.’
With his strategy in place, Damberg is optimistic
about the future. ‘When we started this process I heard
from our people that the market is declining. But there
are tremendous opportunities. Not only geographically
in Asia and Eastern Europe, but because our existing
customers are doing more complicated jobs and they
need more advice. If we do not renew ourselves and
follow the trends in the industry, then it is declining!
When you simply focus on products, the market is
indeed mature.’ 
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Moving in the digital
direction
Offering your customers digitally printed labels doesn’t have to
mean a nail-biting $500,000 investment. Katy Wight finds out
how TLF Graphics, NY, is exploiting digital in the durable market

‘W

e wanted digital capabilities to get small quantity,
quick turn orders off our flexo and screen equipment,’ says Bob
McJury, vice president, Sales, TLF Graphics, Rochester, New
York. ‘We live in short to medium runs and our average order is
around $1,000.’
TLF was a traditional flexo printer back in 1980 when it
became incorporated. In 1984 a screen printing division was
added and in 1998, McJury and partners Ron LeBlanc and Dan
Wagner, bought the company. That same year, TLF decided to dip
its toe in the digital market and invested in a Gerber Edge digital
press. In the last two years it has really taken the plunge and
invested in a Matan Spark, a Matan Spring, a 42” HP 5000, a 54”
Roland CamJet and a 54” Roland SolJet to cater to the
diversifying needs of its customers.
The staple of the company remains flexo, which is expected to
account for 65 per cent of this year’s $12 million target, but the
digital side is aiming to generate another half million dollars
worth of brand new revenue.
‘We have had to grow within our means and install digital
equipment to compliment our business best,’ says McJury.
‘Durable goods printed quickly in small quantities – that was the
big draw for us. We have customers who make military phones,
furnaces and fire trucks – an HP Indigo press just doesn’t fit our
customer base right now and it’s an expensive press. But that’s
definitely not to say that we wouldn’t invest in an HP Indigo-type
press in the future.
‘We bought the Gerber Edge to get small quantity orders off
our flexo and screen presses and we were able to produce
everything from durable labels to magnets and static clings. It
has been a work horse, in the very small quantity area for the
past six years and we continue to generate between $30-40,000
on it per year.’

The Gerber press uses thermal transfer technology, but it is
limited to four colors, each printed in a separate pass, and
limited in the kind of quality it can achieve. It also needs special
pin-feed materials to maintain registration. Two years ago at
Labelexpo, TLF saw the Matan Spark and liked the fact that it
would run on uncoated substrates from the company’s
traditional sources, and that you could print all four colors in one
pass. It bought a 16” press, viewing it ‘as a large version of the
Gerber Edge,’ McJury comments.
‘We’ve only been running the digital side in full earnest for two
years and it has been a sharp learning curve,’ says vice
president, Operations, Dan Wagner. ‘It hasn’t been an easy
transition. Every time that we have bought a new piece of
equipment, shortly thereafter we have bought another piece, and
they have all fit a certain niche.’
Achieving near-photo quality, the HP 5000 was bought to
benefit TLF’s retail customers. The Roland Cam Jet offered
wider formats and the ability to print and die cut in one
operation – on the day that L&L visited it was printing lettersized color box labels – and the SolJet Pro2 was acquired
because the company lacked an outdoor environment capability.
The six-month-old, 54” wide Soljet uses solvent inks and offers
greater durability.
TLF has a very broad base of end user customers, printing
applications for everyone from local wine and cheese producers,
to contact lens companies and industrial manufacturers. Its
digital capabilities has enabled TLF to leverage new business
from these customers – beyond screen and flexo – and also
enticed entirely new companies.
‘Service is what essentially drives the business,’ says McJury.
‘We’ve improved the cost of small print runs, provided an
unbelievable service and adventured into new applications and
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McJury, LeBlanc and Wagner with the Matan Spring

“BOC received prototypes
in days rather than weeks.
They got their solution
straight away. BOC now
has a print-on-demand
solution that was exactly
what it was looking for”
accounts. You can call us up and ask for your labels to be
delivered the next day – customers won’t wait four weeks
anymore.’
It’s this service element that has attracted major accounts
from end users such as the BOC Group, a worldwide industrial
gases, vacuum technology and distribution services company.
‘BOC came to a number of converters looking for a label to
go on its various gas cylinders. The cylinders required durable
labels, printed on demand in very small quantities.
Information on the cylinders is critical,’ explains McJury. ‘We
have a very good relationship with FLEXcon, so we went to
them for advice on what adhesive and materials to use and we
chose a very durable solution including overlamination.
‘BOC received prototypes in days rather than weeks. They
got their solution straight away. BOC now has a print-ondemand solution that was exactly what it was looking for.’
TLF prints roughly 115 different labels for the gas company,
which are ordered through an online store created by TLF,
printed on Matan Spring and Spark equipment and shipped in
days. There’s no need to order large quantities and maintain
large inventories. BOC locations around the US can log on to a
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dedicated website, choose the artwork for the labels that they require and order via an
email to TLF stating exactly the amount that they need.
TLF has held the contract since May and it was just the application that would more
than justifying the investment in the Matan Spring. The Spark and the Spring both use
technology based on different colored thermal transfer ribbons, but the need for speed
and more colors led TLF to invest in the 6-color, 12” Spring. The ribbons come in CMYK,
38 different spot colors, metallic gold and silver, white, super opaque black and a range
of translucent colors. Described by Matan as ‘dry inks’, changeover of colors is quick
and simple, with no drain or disposal necessary, plus they are safe to work with. Both of
TLF’s Matan presses share a digital finishing system (DFS) from Allen Datagraph, but
the company hopes to invest in a further finishing system in the future so that the two
presses can finish inline. The DFS can cut any label shape with its computer-guided

“We need to be
strong enough to get
what we’re worth.
We’re providing a real
solution to our digital
customers and they
need to understand
that there is a
premium for this
kind of service”
knife, strip, slit and rewind and also overlaminate before cutting. The Spring also
allows TFL to apply variable information
and then over-laminate on the DFS, a
capability that it didn’t have previously.
The Spring prints at up to 1,600X400dpi
and is perfect for safety labels, information
labels, merchandizing, promotion labels
and short-run durable labels, but as McJury
comments, ‘you can’t print a Rembrandt’,
and that’s why their prime label customers
will remain firmly in their flexo and screen
divisions.
‘The Spring fits perfectly in some of the
markets where we live,’ says Mc Jury. ‘It
was a good price point for us, it’s easy to
operate and you can use a wide variety of
materials with good availability. You can
change the image and materials very
quickly and the margins in digital short runs
are much higher.
‘We need to be strong enough to get what
we’re worth. We’re providing a real solution
to our digital customers and they need to
understand that there is a premium for this
kind of service. If you think about a fourcolor job, before you’ve even printed a
single label you’ve have a $300 to $600 cost
for films, plates, & dies that’s before you’ve
taken time into consideration,’ he adds.
The benefits of digital are obvious, for our
customers and our company but TLF has
experienced various challenges in
implementation. Mc Jury explains that the
screen and flexo side of things, the
suppliers are established and they have the
knowledge. On the digital side, that
resource is less experienced.
‘It has been trial and error in terms of
material qualification,’ he says. ‘We just
printed 90 static clings for the first time.

They were 6-color and with all of the time that we put in to getting the material
right, we should have billed a lot more! It’s all part of the learning experience.’
Creating a digital capability has required more than shifts in methods of
workflow, the company has had to overcome its analog mindset. Per 1,000
printing and pricing is a thing of the past in the digital area and they’re now
buying substrates in grams and ounces, when they always bought by per
thousand MSI.
‘You definitely can’t just take a flexo operator and move them over to digital.
It takes a totally different skill set. We’re lucky that we are near Rochester
Institute of Technology and we’ve had some great recruits from local colleges.
‘Press operation apart, we have also found training in customer service and
sales to be a challenge. We have so many different capabilities that sales can’t
figure out where to send a job – is it inkjet, screen, flexo, Spark, Spring,
Roland? This is an ongoing area for improvement and so far we have been
relying on suppliers to come in and train.
‘At the moment there are also limited materials available for digital printing.
People connect ‘digital’ with ‘fast’, so it means that our suppliers need to be
fast too. We’re not going to inventory the materials and the support network
isn’t necessarily there for us at the moment. The sources of supply are limited.’
There are several other challenges that the company has had to overcome.
With the technology changing and developing at such a rate, it’s difficult to
know when to pull the trigger on a major investment and it’s near impossible to
find buyers with sufficient knowledge of set-up procedures to know when they
are being offered value. But TLF believes that it has a good proposition.
‘We’re constantly introducing new concepts to our clients,’ says LeBlanc.
‘They need to know that we have new processes and capabilities that could
make sense to them. There is a danger in getting too diverse, but we have
grown within our capabilities and geography.’
TLF has modeled itself as print solution provider, and has printed signage,
cotton banners, store merchandising displays, canvases for an artist and wipeclean wall posters for customers. Whilst diversifying, the company hasn’t lost
focus on its core flexo business and plans to invest in a new 8-color Nilpeter
press in the first quarter of next year. The team is excited about the future.
‘We’re going through evolution and revolution at the same time,’ says
LeBlanc. ‘There hasn’t been a single week where we haven’t had something
new to think about.’
The kit list:
2-color 7” Propheteer
3-color 7” Propheteer
5-color 10” Propheteer
6-color 7” Propheteer
8-color 10” Propheteer
Offline Arpeco Tracker rewinders and inspection
Labeltraxx management information system
Four svecia flatbed screens
30” X 22” Classic General flatbed screen
Two UV belts
Gerber Edge
HP5000
Roland Cam Jet
Roland Sol Jet
Matan Spark 16”
Matan Spring 12”
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Labeling News
HP-SMAG deal opens road to
screen-digital combinations
New reader
enquiry service
from Labels
& Labeling
magazine
A new system for submitting
reader enquiries to L&L has
been introduced to help
speed up response times to
your enquiries.
By far the simplest way to
submit your reader enquiries
is to visit us online at
www.labelsandlabeling.com/r
e.htm and simply fill in the
online reader enquiry card as
indicated.
Alternatively you may e-mail
us at readerenquiry@
labelsandlabeling.com
providing us with your name,
company name and address,
telephone/fax numbers, and
e-mail address. Please state
the magazine issue number
that the advertisement or
selected news item is
featured in (found at the top
right hand corner of the front
cover), and the reader enquiry
number, which is positioned at
the bottom of each item and
advertisement or in the
advertisers index at the back
of the magazine.

HP and SMAG (SRAMAG) have signed an
Alliance Partner Agreement to provide a
range of finishing solutions for European
converters printing on self-adhesive
substrates. This agreement is the result of
the increased demand for finishing lines
for the growing number of HP Indigo
ws4000 digital presses in the European
label market.
The partnership was announced at
open days, Discovery 2004, held at
SMAG's facility on 21 and 22 October.
From January 2005, SMAG will offer
three finishing systems that can be used
with HP Indigo industrial presses. All
three are off-line systems to facilitate
integration and production efficiency.
The first system is a full rotary finishing
line with web synchronization that is
offered under the Comet (roll-to-roll) and
Jupiter (roll-to-sheet) brands. HP
customers are already successfully using

these lines at multiple sites in France and
Switzerland.
The second, and most important
development is the provision of a semirotary finishing line, ideal for use with
the HP Indigo presses, as this ensures
the most accurate die cut performance.
In comparison with other similar
equipment, this line is extremely
compact and versatile.
The final part of the deal involves the
SMAG Galaxy flat-bed screen press with
finishing capabilities for special
applications. This will offer digital label
printers the opportunity to employ a
combination of screen and digital
printing. This combination is of particular
value in the production of wine and
cosmetics labels that require a higher
degree of ink lay-down and chemical
resistance than other labels.
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FINAT and Tarsus renew Labelexpo Partnership
At The European Label Summit, held in
Prague, Tarsus and FINAT renewed their
Labelexpo partnership agreement. The
agreement, to become effective on 1
January 2005, extends the partnership
till 2011, and links FINAT to all
Labelexpo events in Europe and South
East Asia, including another four
editions of the leading label exhibition,
Labelexpo Europe.
According to the agreement, Tarsus
and FINAT will work together to promote
Labelexpo. Initiatives will include
creating a joint Labelexpo Advisory
Board as a ‘sounding board’ to evaluate
each edition of the shows and review
forthcoming editions.
Douglas Emslie, managing director,
Tarsus, said, ‘We are delighted that our
mutually beneficial partnership with
FINAT has been extended for another six
years. We are proud of our links with
FINAT and look forward to continuing to
work together.’
Fritz Beglinger of Pago AG,
Switzerland, FINAT President, said,

e

‘Labelexpo and FINAT have a common
history. With strong roots in the
European self-adhesive label industry,
both Labelexpo and FINAT have
developed a prominent international
presence. Our mutual brands have been
well established in the relevant labeling
sectors and regions. We believe that the
attributes associated with the FINAT
brand such as independence, quality,
professionalism, dedication and industry
credibility make our association the
natural partner for the leading trade
show in our regions.’
No.501
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(Left-Right) Paul Jarvis, Jules Lejeune,
Fritz Beglinger, Roger Pellow and
Mike Fairley
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Pharma RFID pilot launches
Systems integrator Aegate has launched
a three-month pilot with British Telecom
(BT), six leading pharmaceutical
companies - including Merck Generics
UK, Merck Pharmaceuticals, Schering
Health Care and Solvay - and 50
dispensing outlets to test a new method
of detecting fraudulent and counterfeit
medicines. This is believed to be the
largest pilot project of its kind to apply a
mixture of RFID (Radio Frequency
Identification) and bar-coding
technologies to both branded and nonbranded pharmaceutical products that
can be found in any dispensing chemist.
Aegate is the latest venture company
spun out of PA Consulting Group, the
management, systems and technology
consulting firm.
The ‘Authentication at the point of
Dispensing’ pilot is claimed the first of its
kind to provide pharmacists and
dispensing doctors with information
about the authenticity of the products at
the point of dispensing. Unlike other
RFID applications currently being tested
in the pharmaceutical industry, the pilot
bypasses the complex supply chain and
focuses on the authenticity of products
only at the point of manufacture and at
the point where they are given to patients.
This has important patient safety
implications, providing a real time check
for recalled, expired, and illegal products
at the unit-of-use level. Recent market

developments, EU accession and
changing legislation in the US have put
the spotlight on the need for drug
companies to authenticate their products.
Ian Rhodes, CEO, Aegate Ltd, said: ‘By
conducting this pilot, we aim to confirm
how the scanning of products can be
seamlessly incorporated into the
dispensing process, whilst adding
substantial benefits for the pharmacist.
This is a pragmatic, single point
authentication solution for the
healthcare sector. We chose to work with
BT because of their proven track record of
providing exceptional IT and
communications systems’.
Aegate is managing the pilot,
providing pharmacy equipment and
training as well as the database
application. BT is providing the
networked IT services - server hosting, a
freephone helpline number and help desk
support - as well as broadband
connectivity to the pharmacies. Courier
company DHL is distributing RFID tagged
products to participating pharmacies for
the duration of the pilot. An independent
advisory group is overseeing the pilot,
made up of pilot participants and
representatives from the National
Pharmaceutical Association (NPA), the
Dispensing Doctors Association (DDA)
and the Royal Pharmaceutical Society of
Great Britain (RPSGB).

Faster anilox
from GiDue
Italian press manufacturer GiDue has
announced a strategic alliance with
Praxair Surface Technologies that will
enable turn around of Anilox rollers for
GiDue customers within one to two weeks.
States Cristina Toffolo, managing
director of GiDue, ‘There are many
excellent Anilox printing roll suppliers
that operate on a international scales as
we do. However, we found that the
product specifications and supporting
documentation from various suppliers
were not identical and sometimes
confusing. This move means we can
offer our customers standardisation and
a quicker and better service.’
Praxair will concentrate the
production of GiDue Anilox rollers at
their facilities in Novara, just West of
Milan, Italy, which will serve press
customers on five continents. The
concentration of production of Anilox
rolls near GiDue’s manufacturing facility
will allow customers or distributors to
obtain the rolls in only one or two weeks.
Denny Giugovaz, of Praxair Surface
Technologies Novara, confirms, ‘We
maintain a sufficient stock of GiDue
bases in sizes of 280, 370, 430 and 530
mm ready to be engraved as per
customer specifications.
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Lüscher Flexo appoints new distributors
Following Lüscher Flexo’s recent
announcement of its focus on pre-press
systems for flexo, letterpress and dry
offset, the company has completed the
initial training of seven new distributors of
the FlexPose!direct laser ablation system.
 From France: Yves Ouaki and Patrick
Moretti of Drytone Digital Color Systems.
 From Russia: Dmitry Tokmantsev,
Flexo Technical Advisor for Moscowbased YAM International.
 From Turkey: Rolf Köhle of Dereli
Graphic. Dereli will cooperate with
previous agents Kosmig Avrasya Ltd.
 From the United Kingdom: Sarah

Newell of Bradford-based Dantex
Graphics Ltd. Dantex are distributors of
Toray plate in Western Europe. Dantex
have worked with the company for over 3
years, previously as commission agents.
 From Finland and the Baltic States:
Barry Brown of KTA-Yhtiöt Oy. KTA will
collaborate in Finland with previous
agents Flexica OY.
 From Denmark: Anders Josephsen of
Deltagraph, who will collaborate with
previous agents Bie Danmark.
 From China: Simon Lo, Lüscher AG’s
Sales Manager for China, Taiwan and
Korea. He was accompanied on the

course by Mr TM Kwong, Technical
Director of Jiu Heng (HK) Graphics Co.,
Ltd – a prospective distributor for China.
Lüscher Flexo’s Sales and Marketing
Team (Andy Gotch, Doug Mawdsley,
Bruce Knox and Louise Gould) with the
new distributors.
Drytone, YAM International, Dereli,
KTA and Deltagraph are all existing
distributors for Lüscher AG’s offset
products.
Lüscher Iberia will sell the
FlexPose!direct in Spain, in
collaboration with previous agents
Dugopa.
No.505
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Labeling News
Esko-Graphics and M.Y. PrinTech integrate
color control systems
Esko-Graphics and M.Y. PrinTech B.V.
are to integrate PrinTech’s FMsix
technology with Esko-Graphics
InkWizard – a component of the Scope
workflow – into an integrated color
control system.
The InkWizard module in Scope
converts jobs to any target color space.
Both off the shelf color sets and custom
color sets are supported. InkWizard is
claimed to guarantee editability and
flexibility before and after converting to
the multi-color process set. InkWizard is
a module within PackEdge, the
application in the Esko-Graphics Scope
workflow, which covers a wide range of
packaging pre-production functions: job
and product specification, graphic and
structural design, expert pre-production
operations, platemaking for printing and
toolmaking for converting.
FMsix is a technology that uses a
special color reproduction of spot colors

for packaging printing applications and
improves color quality whilst it reduces
significantly production cost. The
application is built on a six color printing
process for offset and it uses an
algorithm, which, by applying FM
Screening delivers a significantly
extended color gamut.
‘This cooperation will allow packaging
designers and printers to also obtain a
smooth integration of the FM6 conversion
process in the standard workflow whilst
preparing files for printing,’ comments
Geert De Proost, marketing manager
FlexRip at Esko-Graphics. ‘Our solution
offers an ‘error proof’ system of
conversion that limits the operator
intervention to the absolute minimum
but still allowing for manual intervention
when needed. The cooperation with M.Y.
PrinTech is another confirmation of our
focus and commitment to the packaging
market, which will involve further

Skanem trials digital plates
Skanem, one of Europe's largest selfadhesive label printing groups, is
trialing digital-plate making at its
Skurup, Sweden, plant to assess
suitability for wider adoption throughout
the group.
'Early indications are that the trials
are a success, with digital plates
assuring clean and sharper images with
better detailing, improved stability
during press runs and making it easier
and quicker to set up on presses,' said
the company in a statement.
Skanem president, Ole Rugland said:
'There are not many producers in selfadhesive labels, particularly in
flexographic printing, using digital, but
as Europe's largest label group we
thought it worthwhile to try the
techniques out at the Skurup factory.
Flexo printing is getting closer to litho in
terms of quality and by getting into
digital plate- making and cutting out the
film stage, we are getting the quality

between the two even closer.'
The group's size - it has ten printing
plants in Western Europe - makes it
easier for Skanem to develop the new
skills required by digital plate-making on
one site and then extend the practice to
its other plants. Thomas Nilsson,
production manager at Skanem Skurup
adds: 'When we decided to move from
letterpress and offset to UV flexo, digital
plate technology was an important part of
our strategy,’ says Nilsson.
‘We invested in a CTP Thermoflex from
Creo, which will be producing digital
plates for 80 per cent of our jobs by the
end of the year.'
Skanem AS operates plants in five
countries - Germany, Sweden, Denmark,
Norway and the UK. It provides label
solutions for some of the world's largest
companies. It employs 900 people in 10
printing plants and the turnover in 2003
was 176 million Euro.
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development of Scope software
applications in the future.’
Jan Goovaerts, marketing manager
FMsix comments: ‘The InkWizard tool
from Esko-Graphics offers the printer a
smart tool to convert any spot color used
in packaging designs into the proper preset FMsix color combinations. We look
forward to this technology cooperation,
which will allow us and Esko-Graphics to
offer our clients access to higher quality
color output for packaging printing.’
M.Y. PrinTech BV was founded in 2003
as a spin-off of M.Y. Cartons BV, with
worldwide headquarters in Hoogerheide,
the Netherlands. The FMSix technology
was developed in cooperation with
partners including Esko-Graphics, MAN
Roland, Sun Chemical, Dupont, ArtWork
Systems and Creo , and has been used on
an industrial scale for almost four years.
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Time trip
Timestrip, creator of the ‘smart label’
that displays how long items of food
have been in the fridge, has signed a
distribution deal with Daymark Food
Safety Systems, one of the top label
printers in North America. The
recently signed deal will also see
Daymark UK act as one of Timestrip’s
distributors across the UK in the food
service sector.
Daymark will launch Timestrip labels
later this year in the Foodservice sector
in North America, comprising chain
restaurants, hotels, delicatessens,
bakeries and other food outlets.
Timestrip shows lapsed time using color
and is expected to offer major benefits to
food rotation systems used in
professional kitchens.
Timestrip’s co-founder, Reuben
Isbitsky, said, ‘We are extremely
confident that Daymark are an ideal
partner for Timestrip in this important
market sector’.
No.508
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India Installations
National Process, Ahmedabad
Etirama Flexorama 250 CI flexo
Global Graphics has sold the first Etirama CI flexo label press
in India to National Process, Ahmedabad. The Flexorama 250
is a 4-color Central Impression flexographic press designed to
print and convert a wide range of substrates including self
adhesive materials, papers, board, aluminum foils and
flexible films. It offers a maximum printing width of 250 mm,
400 mm as the maximum length of printing, main central
drum of 600 mm diameter, triple die cut station, drying
system (between colours and heater), longitudinal cut with
disc knife, pneumatic unwinder, pneumatic rewinder and
waste rewinder. The maximum printing speed is 100 metres
per minute.
There is continuous anilox rotation and pneumatic
removal of plate cylinders when the machine stops. Further,
the press is equipped with laminator unit, varnish applicator,
UV dryer, sheeter, longitudinal slitter and digital counter
meter. The varnish applicator is an independent station and
can be used as a 5th color.
‘With the evident shift of label printers towards flexo
technology globally, National wanted to enhance its
production facilities with this multi-utility CI flexographic
press to cater to wide requirements of their customers
ranging from pharmaceutical, cosmetics, toiletries,
automobile to other general industries,’ says Bakul Pandya,
MD of National Process Pvt. Ltd.
‘I’ve visited the Etirama factory in Brazil and also seen the
machine in operation at many local Brazilian label printers’
plants and was impressed with the high printing quality, that
too at a very reasonable price. Etirama pricing is such that
one can buy a good quality flexo label press almost at the cost
of flat bed.’
Etirama will be participating in the forthcoming India
Label Show 2004 being held at Pragati Maidan from 3-6
December 2004 jointly with their Indian agent, Global
Graphics and will provide a “Live Demo” of Flexorama 250 CI
Flexo Press at the show.
No.601
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Desai Group
2nd KDO flexo press
The Rs.400 Crore (USD. 85 million) Desai Group, with
businesses in 'beedis' ( Indian Cigar sticks), speciality
chemicals and Indian ethnic food products, has installed a
second KDO flexo press, a 9 unit, 20" wide machine with in-line
B. Bunch Sheeter. Like the first press, this has all the standard
KDO features and is capable of speeds up to 300 feet per
minute. The Desai Group now use their two machines for a
variety of labels, on various substrates.
Beer and liquor labels dominate the bulk of production on the
10" wide, KDO 265 Plus 3 installed at the A - Z Industrial Estate
in Mumbai. This 8 unit machine – together with the 7 unit KDO
265 Plus 2 ordered earlier – prints and processes not only self adhesive label stock but also special papers of various
No.602
grammages.
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World Wide sales: Tim Gordon
Tel: +44 (0)20 8846 2818
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Digital Printing Equipment

All-round Suppliers
Imass Inc.
Tel: 781 834 3063
Fax: 781 834 3064

P.O. Box 134
Accord MA
02018-0134 U.S.A.

http://www.imass.com
E-mail: sales@imass.com
Complete Line of Test Instruments

14357 Commercial Pkwy,
South Beloit, IL 61080, USA
Phone: (815) 624-8989
Fax: (815) 624-4223
email: info@keenetech.com
www.keenetech.com

Consultants

Matan Digital Printers(2001) Ltd.
#11 Amal St., Afek Industrial Park,
Rosh Ha'ayin, Israel, 48092, Israel

Tel:
Fax:

+972 3 9039939
+972 3 9039947

Email:
Website:

sales@matanprinters.com
www.matanprinters.com

Disposable Ink Trays
IT & Supply Chain Consultancy
Via Graziani, 33 I-37020 VALGATARA (VR)
Tel: 00 39 045 683 71 69
Fax: 00 39 045 683 19 22

Anilox Rollers

E-mail: info@abbateconsulting.com
E-mail: info@erp-abbate.com
Internet: www.erp-abbate.com

Core Cutters

PORTLAND STREET, BURY, LANCASHIRE BL9 6EY, UK
SALES@PARKLAND-INTERNATIONAL.COM
WWW.PARKLAND-INTERNATIONAL.COM

Doctor Blades

TEL: +44 (0)161 762 9737
FAX: +44 (0)161 762 9738
Corona Treatment

Tech Cell Limited
Unit 9 Cromwell Road, Bredbury,
Stockport, SK6 2RF, United Kingdom
Tel: +44 161 430 2233
Fax: +44 161 430 2626
E-mail: Anilox@btinternet.com
Website: www.techcelluk.com

CORONA TREATERS
GASFLAME TREATERS
TESTING INKS
ARCOTEC GMBH
D-71927 M nsheim
Rotweg 25 P.O.Box 1138
Tel: 07044/9212-0 Fax: 07044/921212
www.arcotec.com info@arcotec.com

Adhesives & Coatings

Max Daetwyler Corporation
13420 Reese Boulevard West
Huntersville, North Carolina 28078
www.daetwyler.com
email:mdcusa@daetwyler.com
Tel:(704) 875 1200
Fax:(704) 875 0781

The World Leader in Test

ChemInstruments
Part of the

Chemsultants
International

Tel:001.513.860.1598

Fabriksvej 11, DK-6000 Kolding
Phone +45 7552 6133 - Fax +45 7552 6207
sales@vetaphone.com - www.vetaphone.com

Network

Fax:001.513.860.1597

www.cheminstruments.com

The World Leader in Test

ChemInstruments
Chemsultants
International

Tel:001.513.860.1598

Network

Fax:001.513.860.1597

www.cheminstruments.com

cole

Butt Splicers

fabrics plc

Adhesive Testers

Part of the

Fabric & Ribbon Materials

THE NAME YOU
TRUST
11 York Ave.
West Caldwell, NJ 07007
Phone: (973) 228-2300
Fax: (973) 228-7076

WORLDWIDE RELIABILITY
E-mail: info@ctcint.com
www.ctcint.com

Corona Surface Treatment
for improved adhesion of
Coatings, Printing Inks
& Adhesives
Head Office: Denmark
Tel: +45 75 58 58 22
Fax: +45 75 58 61 83
www.tantec.com
mail@tantec.com

Romandus House
Ludlow Hill Road
Tel : 0115 9235251
West Bridgford
Fax : 0115 9233274
Nottingham
NG2 6HF
info@colefabrics.com
Cole Fabrics ltd. sti.
Istoc Ticaret Merkezi
6 Ada No. 34
34550 Mahmutbey
Istanbul
Tel: +90 (0) 212 659 5256
Turkey
Fax: +90 (0) 212 659 5248
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Colour Ribbons Ltd

Holmfield House,
Holdsworth Road,
Holmfield,
Halifax,
HX3 6SN
Tel: +44 (0)1422 231100
Fax: +44 (0)1422 231101
email: sales@colour-ribbons.com

Flexible Dies & Magnetic
Cylinders

Flexographic Printing
Equipment

The Reliable Source...
Surplus Flexo Presses,
Rotary Letterpress,
Rotogravure,
Prepress & Postpress
New Product Lines

Colour Ribbons (Thailand) Ltd
211/4 Laem Chabang Industrial
Estate (EPZ II)
Moo 3, Tungsukhla District
Sriracha, Chonburi 20230
Thailand
Tel: +66 (38) 493604-5
Fax: +66 (38) 493606
e-mail: crthai@loxinfo.co.th

“The Equipment Bulletin”
500 Main Street
Unit 18 Deep River
CT US-06417
United States
Tel: 860 526 5000
Fax: 860 526 5777
e-mail: office@flexo.com
web: www.flexo.com

Colour Ribbons (USA) Ltd

PO Box 1404
Mooresville
North Carolina
NC28115
USA
Tel: (704) 799 1422
Fax: (704) 799 1587
e-mail: colourribbonsusa@aol.com

New and pre-owned Label presses
Hotmelt coaters, full web and pattern
Silicone coaters, full web and pattern
Rotary hotfoil equipment
Foil saver for Holograms and Foils
Digital Label Presses
Digital color ink jet printer VP2020
Digital laser printer VP8020
RFID digital Converter
GRE Engineering Products AG
Amriswilerstrasse 54a
CH-9314 Steinebrunn
Tel: +41 71 474-7220
Fax: +41 71 477-2445
E-mail: info@gre.ch
Internet: www.gre.ch

Inking Systems
Flexo & UV Flexo Presses

Fabric Label Presses

Maschinen

we

LABEL PRINTING
MACHINERY

k z uge

St an

INDSOR
Carlisle Bros. Ltd
Acton Grove,
LongEaton
Nottingham NG10 1FY

®

Tel: 0115 946 0011 Fax: 0115 972 4011
E-mail: sales@carlisliebros.co.uk
Website: www.carlislebros.co.uk
ISO 9001:2000

Films: Mylar Polyester

Flexible dies
Rotaryy cylinders
y
Steel rule dies
wink Stanzwerkzeuge
ße 12-18
D-49828 Neuenhaus
T
Tel.:
**49
70-0
Fax.: **49
70-40
**49
Fax.: **49

Providing Solutions in
Pressure-Sensitive Films

T
Tel.:
**32
Fax.: **32

Corporate Headquarters
Spencer, MA
Tel 508 885-8200
Fax 508 885-8400

www.wink.de
wink@wink.de

Europe
Glenrothes, Scotland
Tel 44 1592 663200
Fax 44 1592 663201
www.FLEXcon.com

Films: Polyester

Providing Solutions in
Pressure-Sensitive Films
Corporate Headquarters
Spencer, MA
Tel 508 885-8200
Fax 508 885-8400
Europe
Glenrothes, Scotland
Tel 44 1592 663200
Fax 44 1592 663201
www.FLEXcon.com

Musterplatzstrasse 3
CH-9442 Berneck
Switzerland
Tel:
++41 71 747 12 60
Fax:
++41 71 747 12 70
Email: support@apmaschinen.ch
Web: apmaschinen.ch

70-60
70-40
12 47
07 74

KDO International West Ltd
The KDO Business Park Little Witley
Worcester WR6 6LR England
Tel: +44 (0) 1299 896959
Fax: +44 (0) 1299 896965
E-mail: info@kdo.co.uk www.kdo.co.uk

Label Cores

Flexo Printing Presses

Ko-Pack
International
13 Holkham Road, Orton Southgate,
Peterborough, PE2 6TE, UK.
T +44 1733 235533 F +44 1733 235117
info@ko-pack.co.uk www.ko-pack.co.uk

Label Dies

Solve your die cutting problems!
- just in time
Foil Stamping & Embossing
Dies

The Die Manufacturers
Electro Optic Werkzeugtechnik
GmbH, Am Neubruch 8, D-85055
Ingolstadt
Phone: + 49 841 90 160 0
Fax: +49 841 90 160 21
INFO@ELECTRO-OPTIC.DE
WWW.ELECTRO-OPTIC.DE

Flexographic Plate Suppliers

Crucible Close,
Mushet Industrial Park,
Coleford, GL16 8RE
Tel: 01594 837474 Fax: 01594 837312
info@plastotype www.plastotype.com
Flexographic Platemaking Materials and Processing Equipment

Members of: EUROPEAN FLEXOGRAPHIC
TECHNICAL ASSOCIATION &
FLEXOGRAPHIC TECHNICAL ASSOCIATION (USA)

Offices in: HARLOW, GLASGOW & COLEFORD

HOLFELD
Tool & Die Ltd.

HOLFELD
Tool & Die Ltd.
Head Office: Johnstown Avenue,
Dun Laoghaire, Co. Dublin, Ireland.
Tel: +353 1 2857002
Fax: +353 1 2851077
ISDN: +353 1 2024060

Head Office: Johnstown Avenue,
Dun Laoghaire, Co. Dublin, Ireland.
Tel: +353 1 2857002
Fax: +353 1 2851077
ISDN: +353 1 2024060

Solve your die cutting problems!
- just in time

Holographic Equipment

The Die Manufacturers

Newfoil Machines Ltd
Moorhey Engineering Ltd
Moorhey Street,
Oldham OL4 1JE
+44 (0) 161-627 0550
Fax: +44 (0) 161-627 0551
email: sales@newfoilmchines.co.uk

Electro Optic Werkzeugtechnik
GmbH, Am Neubruch 8, D-85055
Ingolstadt
Phone: + 49 841 90 160 0
Fax: +49 841 90 160 21
INFO@ELECTRO-OPTIC.DE
WWW.ELECTRO-OPTIC.DE
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Label Printing & Diecutting
Machines

Newfoil Machines Ltd
Moorhey Engineering Ltd
Moorhey Street,
Oldham OL4 1JE
+44 (0) 161-627 0550
Fax: +44 (0) 161-627 0551
email: sales@newfoilmachines.co.uk

SCHOBER GMBH
WERKZEUG-UND
MASCHINEBAU
Industriestraße 2
D-71735 Eberdingen
Germany

Tel: +70 42/7 90-0
Fax: +70 42/70-07
●

"MANTER SELF ADHESIVE COLLECTION"

Manter is a leading company in Europe
in the self-adhesive sector, with a
philosophy of speciality, creativity and
service that is unique in the market,
being today a clear point of reference
for label printers throughout the world.

Label Fan Folders

9619

No.

21st

Drive

Phoenix, Arizona 85021
Fax:

(602) 997-7266
(602) 997-6452

www.bbunch.com
UK Fax: +44(0) 1256 782245

MANTER: Josep Flores, 26 – 17840 Sarrià de Ter –
Girona (Spain) –
Tel: + 34 972 170 777 – Fax: + 34 972 170 780
e-mail: manter@manter.es
web: www.manter.es
MANTER FRANCE, SARL: 4, rue Fouilloux - 94200
Ivry Sur Seine (France)
Tel: + 33 149 871 199 – Fax: + 33 146 704 573
e-mail: manter.france@wanadoo.fr

email:contact@schobergmbh.de
http://www.schober-gmbh.de

SELF ADHESIVE
LABEL FILMS.

● U.L. CERTIFIED
MARKING FILMS.

●

SELF ADHESIVE
ACETATE SILK.

ROLL COVER ITALIANA s.r.l.
Via Lazzaretto 40,
- 21013 Gallarate (Va) Italy
Tel +39 (0331) 792116
Fax +39 (0331) 773208
E-mail: rollcover@rollcover.it
Internet: www.rollcover.it

INDSOR
LABEL PRINTING
MACHINERY

Carlisle Bros. Ltd
Acton Grove,
LongEaton
Nottingham NG10 1FY
Tel: 0115 946 0011 Fax: 0115 972 4011
E-mail: sales@carlisliebros.co.uk
Website: www.carlislebros.co.uk
ISO 9001:2000

Label Printing Inks & UV
Varnishes

MANTER SALES DEPT. UK:
Tel: + 44 1604 820 372 – Fax: + 44 1604 820 375
e-mail: d_headland@manter.co.uk

Label Films & Paper
HIGH PERFORMANCE
Polypropylene films for Labels and Graphics
• Rayoface™ • Rayoweb™ • Rayoart™

Self Cling & Removable Label Films
ARCONVERT S.p.A.
Head OFFICE
Via Linfano, 12
38062 Arco (TN) - ITALY
Tel +39 0464 584444
Fax +39 0464 532024
E - mail: info@arconvert.com

GAFOR Distribuidora
Estrada Turistica do Jaragua, 2989
cep 05161.000 São Paulo/SP - Brasil
Tel (55 11) 3904 0070
Fax (55 11) 3904 9980
E - mail: papeis@gafor.com.br

Suppliers of Quality Self
Adhesive Products For All Your
Roll Label Requirements
Unit A, Jubilee Park, Hanson Close,
Middleton, Manchester M24 2UH
T: 0161 643 9700 ¥ F: 0161 643 9800
E: info@intercoatukltd.com
www.intercoatukltd.com

MACtac UK Ltd
4-6 The Britannia Trade Centre
Ryehill Close
Lodge Farm
Northampton NN5 7UA
Tel: 01604 756521
Fax: 01604 758150

email: bev.ridings@mactac.com
www.mactac-europe.com

’t Hofveld, 11 • B-1702 Dilbeek / Belgium

Tel: +32.2.466.94.00
Fax: +32.2.466.63.50

Innovia Films LTD.
Wigton
Cumbria
CA7 9BG
Tel: +44 (0)16973 42281
Fax: +44 (0)16973 41452
labels@ucb-group.com
www.innoviaflims.com

www.molco.com
Label Inspection Equipment
Ritrama S.p.A. - Monza
Via della Guerrina 108
20052 Monza (MI) - ITALY
Ph. (+39) 039 83.92.15
Fax. (+39) 039 83.47.18
e-mail: info@ritrama.it
self-adhesive materials http://www.ritrama.it
http://www.ritrama.com
Ritrama S.p.A. - Fabriano
RITRAMA (UK) Ltd
Polo Ind.le Berbentina
Lynwell Road
60041 Sassoferrato (AN)
Lyntown Trading Estate - ECCLES
ITALY
MANCHESTER M30 9QG
Ph. (+39) 0732 97061
ENGLAND
Fax. (+39) 0732 96436
Ph. (+44)161 786 1760
e-mail: sales@fadspa.com
Fax (+44)161 786 1761
e-mail: sales@ritrama.co.uk
COATING RICOFIN s.r.l.
Via Brescia, 47/A
RITRAMA Inc.
20063 CERNUSCO S/N
800 Kasota Avenue Se
MILANO
MINNEAPOLIS - MN 55414 - U.S.A.
ITALY
Ph. (+1)-612-378/2277
Ph. (+39) 02 921 063 10
Fax (+1)-612-378/9327
Fax (+39) 02 921 024 59
Toll free +1-800-328/5071
e-mail: info@ricofin.it
e-mail: rdi@ritrama.com
http://www.ritrama.com
RITRAMA S.A.
Avda, Castell Barberà, 30
RITRAMA Inc.
Polig. Ind. Santiga
341 Eddy Road - CLEVELAND
08210 BARBERÀ del VALLÉS OH 44108 - U.S.A.
SPAIN
Ph. (+1)-216-851/2300
Ph. (+34) 93-729 49 98
Fax (+1)-216-851/1938
Fax (+34) 93-729 04 31
e-mail: cast@ritrama.com
e-mail: ritrama@ritrama.es
http://www.ritrama.com

Hungary
Tel: +36 49 521 457
Fax: +36 49 522 318
Ireland
Tel: +353 1 460 53 63
Fax: +353 1 460 43 62
Italy
Tel: +39 0331 47 76 11
Fax: +39 0331 47 76 66
Malaysia
Tel: +60 3 8024 6911
Fax: +60 3 8024 6933

Tel: +44 (0)1653 628575
Fax: +44 (0)1653 628582
E-mail: info@msm-paper.co.uk

Switzerland
Tel: +41 34 428 25 25
Fax: +41 34 428 25 20
Turkey
Tel: +90 212 426 3700
Fax: +90 212 426 3709
United Kingdom
Tel: +44 161 776 7600
Fax: +44 161 776 7611
USA
Tel: +1 763 559 5911
Fax: +1 763 559 0243

Specialist ink manufacture

MSM

For a wide selection of A & B grade
material offcuts/ returns, etc,
- export only.
See Stock Offers on our
website: www.msm-paper.co.uk

The market’s most comprehensive range of
printing inks for self-adhesive labels and other
products produced on narrow web presses
Website: www.aninks.com
Email: info@narrowweb.aninks.com
International
Tel: +46 410 592 00
Fax: +46 410 416 30
Brazil
Netherlands
Tel: +55 41 272 53 88
Tel: +31 570 62 21 44
Fax: +55 41 272 57 65
Fax: +31 570 62 27 56
Poland
China
Tel: +86 20 822 113 53 Tel: +48 22 678 30 05
Fax: +86 20 822 120 86 Fax: +48 22 678 35 10
Russia
France
Tel: +33 3 80 54 2146
Tel: +7 095 775 1760
Fax: +33 3 80 54 2186
Fax: +7 095 775 1761
Germany
South Africa
Tel: +49 7181 40 680
Tel: +27 11 805 6876
Fax: +49 7181 40 6899 Fax: +27 11 805 6871

Prati
Via Filetto Est, 5-50034 Marradi (FI), Italy
Tel:+39 055 804 4323 - Fax:+39 055 804 4050
sales@praticompany.com
www.praticompany.com

Queensbridge Ind. Estate
795 London Road
West Thurrock
Essex
RM20 3LH
Tel: 01708 899091
Fax: 01708 899092

Email. info@intercolor-ink.com
www.intercolor-ink.com
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Label Printing Presses

ETIPOL A/S
PO Box 79, Rugvaenget 46,
DK-2630 Taastrup, Denmark
Tel: +45 43 52 35 11
Fax: +45 43 52 90 03
www.etipol.dk

*
*
*

Hybrid labelprinting presses
Rebuilt gallus presses
Processing machines

Graficon Maschinenbau AG

Hofenstrasse 19
CH-9303 Wittenbach
Telefon: +41 71 292 16 16
Telefax: +41 71 292 16 00
info@graficonag.ch
www.graficonag.ch

Zeller+Gmelin
GmbH & Co. KG
Germany
druckfarben@zeller-gmelin.de
Intercolor Ltd.
Great Britain
info@intercolor-ink.com
Zeller+Gmelin SARL
France
info@zeller-gmelin.fr
Zeller+Gmelin B.V.
Netherlands
info@zeller-gmelin.nl
Zeller+Gmelin A/S
Denmark
adm@zg.dk
Zeller+Gmelin Corp.
USA
ink@zeller-gmelin.com

LABELMEN®
INTERNATIONAL

Labelling, Die-cutting,
Hotfoils, Security and
Integrated Label & Card
Equipment

FUTURE TECHNOLOGY IS HERE
TODAY
•LABELMEN has been a
professional manufacturer
of label printing presses for
more than 30 years.

New and pre-owned Label presses
Hotmelt coaters, full web and pattern
Silicone coaters, full web and pattern
Rotary hotfoil equipment
Foil saver for Holograms and Foils
Digital Label Presses
Digital color ink jet printer VP2020
Digital laser printer VP8020
RFID digital Converter
GRE Engineering Products AG
Amriswilerstrasse 54a
CH-9314 Steinebrunn
Tel: +41 71 474-7220
Fax: +41 71 477-2445
E-mail: info@gre.ch
Internet: www.gre.ch

•LABELMEN PW-260R High
Speed
Full
Rotary
Letterpress, featuring heavy
duty, multi-function, easy
operation
and
low
maintenance to meet your
demands for today and
tomorrow.

LABELMEN MACHINERY CO., LTD.
PH. +886 3 318 3939
FX. +886 3 396 2121
ADD. (333)No. 9, Tin Hu 3rd
St. Kuei Shan Hsiang, Tao-Yuan
Hsien, Taiwan
http:// www.labelmen.com
email:webmaster@labelmen.com

INDSOR
LABEL PRINTING
MACHINERY

Ko-Pack
International
13 Holkham Road, Orton Southgate,
Peterborough, PE2 6TE, UK.
T +44 1733 235533 F +44 1733 235117
info@ko-pack.co.uk www.ko-pack.co.uk

Partner of print excellence

Your label printing solutions!
ROTATEK, S.A.
Avda. Graells, s/n
08190 Sant Cugat del Vallès
(Barcelona) SPAIN
Tel: +34 93 674 52 50 Fax: +34 93 675 19 02
rotatek@rotatek.com www.rotatek.com

Carlisle Bros. Ltd
Acton Grove,
LongEaton
Nottingham NG10 1FY
Tel: 0115 946 0011 Fax: 0115 972 4011
E-mail: sales@carlisliebros.co.uk
Website: www.carlislebros.co.uk
ISO 9001:2000

Werner Kammann
Maschinenfabrik GmbH
Elsemühlen Weg 83-89
D-32257 Bünde
Germany
Tel: (49) 0 5223 181-0
Fax: (49) 0 5223 181-130
mail@kammannn.de
Kammann UK
18 Wheatland Close
Winchester SO22 4QL
Tel: (44) 07973 265028
Fax: (44) 01962 841271
kammann.uk@ssebroadband.co.uk

now going directly
into

14,000

subscribers inboxes
every 2 weeks
go to
www.labelsandlabelling.
com/eflash/register.htm
for
free subscription
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Laminates, Tapes, Ribbons &
Equipment

Narrow Web Printing &
Converting Equipment

Release Liner Testers

Imass Inc.
P.O. Box 134
Accord MA
02018-0134 U.S.A.

Tel: 781 834 3063
Fax: 781 834 3064

SELF ADHERING
PRODUCTS, INC.

http://www.imass.com
E-mail: sales@imass.com
Complete Line of Test Instruments

CUSTOM CONVERTER &
DISTRIBUTOR of Quality
Tapes & Films

HoldTiteTM TAPES
Providing SERVICE and VALUE
unmatched by anyone else in
the market

IN-LINE FLEXO PRINTING
& CONVERTING PRESSES

CPFilms Inc., P.O. Box 5068
Martinsville, VA 24115
888-273-4567 (CPF-ILMS)
276-627-3332
fax: 276-627-3500
www.cpfilms.com
European Sales
(+44) 2392-219112

Same/Next Day Shipping for your
JUST IN TIME Requirements
OVERLAMINATING FILMS
Full Line of Self-Wounds: Clear & Matte
Polypropylene and Polyester
PLATEMOUNTING TAPES
SINGLE & DOUBLE COATED TAPES
For ALL of your applications from
Pre-Press to Packaging
TEFLON TAPES & ROLLER WRAPS
PACKAGING TAPES & MATERIALS
Including Dispensers of ALL Types &
Specialty Aerosol Sprays

COMPAC T
CENTRAL IMPRESSION
FLEXO PRINTING PRESSES
SINGLE COLO U R
FLEXO CONVERT E R S &
RE-REGISTRATION SYSTEMS
VIDEO WEB INSPECTION
S YSTEMS

Discount Terms & Contract Pricing Available
CALL TO MEET WITH US @ LABELEXPO

SELF ADHERING PRODUCTS, INC.
142 Commerce Blvd.
Loveland, Ohio 45140

(513)583-4000
(800)833-2536
Fax (513)583-4001
EMail: selfadhering@fuse.net
www.selfadhering.com

Matrix Winders

Photopolymer Plate Materials
HIGH SPEED ROTA RY
FABRIC PRINTNG PRESSES
FABRIC LABEL
CUTTING & FOLDING
E QU I P M E N T
Kendryl Park, Chapel Lane,
Bingham, Nottingham NG13 8GF
United Kingdom
Tel: ++44(001949 836223
Fax: ++44(0)1949 836542
e-mil : admin@focuslabel.com
www.focuslabel.com

1116 MacDade Boulevard
P.O.Box 1387
Collingdale, PA 19023
www.jetusa.com
Tel: 800-528-1153
Fax: 888-258-1153
Plate Making & Plate Mounting

THE NAME YOU
TRUST
P H OTOPOLY M E R
PLATEMAKING SYSTEMS
P H OTOPOLY M E R
PLATE MATERIALS

WORLDWIDE RELIABILITY
E-mail: info@ctcint.com
www.ctcint.com

Europe
Loparex BV
Laan Van Westenenk 45
PO Box 447, 7300 AK Apeldoorn
the Netherlands
+ 31 55 527 6999
+ 31 55 527 6998 fax
Loparex Ltd.
Etherow Works, Woolley Bridge
Glossop SK 13 2NU
United Kingdom
+ 44 1457 892 300
+ 44 1457 892 322 fax
Loparex Oy
08100 Lohja, Finland
+ 358 204 14 141
+ 358 204 14 6453 fax
Asia
Loparex HK Limited
Room 802, Mega Trade Centre
1-6 Mei Wan Street
Tseun Wan, N.T., Hong Kong
+ 852 2413 0900
+ 852 2611 9337 fax

Overlaminating Films

11 York Ave.
West Caldwell, NJ 07007
Phone: (973) 228-2300
Fax: (973) 228-7076

North America
Loparex Inc.
7700 Griffin Way
Willowbrook, IL 60527 USA
630 734 2700
or 888 327 5454 (U.S. toll free)
603 734 2690 fax

VIDEO PLAT E M O U N T I N G
S YSTEMS

Loparex (Guangzhou) Paper Products Ltd.
Lian Tan Lu, Northern Part,
Eastern Section of GETDD,
Guangzhou 510530, P.R. China
Tel + 86 20 822 64288
Fax + 86 20 820 88289
Kaygee Papers Private Ltd. (Loparex JV)
Contact: Genus Marketing Services (P) Ltd.
9, Chitta Ranjan Avenue,
Calcutta 700 072, India
+ 91 33 2236 0171
+ 91 33 2237 0763 fax

www.loparex.com

The
‘Clear’ Choice
1 2 3 PRODUCTS
LIMITED!

now going directly
into

1 2 3 PRODUCTS LIMITED
Telephone: 01295 262400
Fax: 01295 262480

14,000

subscribers inboxes
every 2 weeks
go to
www.labelsandlabelling.
com/eflash/register.htm
for
free subscription

Kendryl Park, Chapel Lane,
Bingham, Nottingham NG13 8GF
United Kingdom
Tel: ++44(001949 836223
Fax: ++44(0)1949 836542
e-mil : admin@focuslabel.com
www.focuslabel.com

Plate Mounting Equipment

1 2 3 PRODUCTS LIMITED

J. M. Heaford Limited, Unit 9, Century
Park, Pacific Road, Altrincham,
Cheshire, England, WA14 5BJ.
Tel: +44 (0)161 928 5679
Fax: +44 (0)161 927 7517
Email: sales@jmheaford.co.uk
Web Site: www.jmheaford.co.uk

1060 Clyde Hanson Dr.
Hammond, Wisconsin 54015
(800) 225-1817
(800) 225-9872

(715) 796-2245
Fax: (715) 796-2400

Division Films, Europe

Email: info.forchheim@de.huhtamaki.com
Email: info.goettingen@de.huhtamaki.com

www.4pfolie.com
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ROTARYLOGIC
CONVERTING SOLUTIONS & EQUIPMENT
DIE CUTTING & SPvST MACHINERY

RELEASE FILMS AND PAPERS

Rotarylogic Machinery Ltd
Tel/Fax: 02380 343296
Mobile: 07932 161855
Email: rotarylogic@supanet.com

31010 GODEGA - ITALY
TEL: +39 0438 4321
FAX: +39 0438 432200

www.rotarylogic.com

SCHOBER GMBH
WERKZEUG-UND
MASCHINEBAU
Industriestraße 2
D-71735 Eberdingen
Germany

Tel: +70 42/7 90-0
Fax: +70 42/70-07

 9EARS OF
#OATING %XCELLENCE
9LSLHZLÄSTZ WHWLYZ

email:contact@schobergmbh.de
http://www.schober-gmbh.de

RFID Processing Systems &
Transponder

 'RIGGS 3TREET .ORTH
3T 0AUL -. 
4EL   
&AX   
WWWRAYVENCOM

Sented Printing

Rotary Punching Units & Tools

Rossella

SCHOBER GMBH
WERKZEUG-UND
MASCHINEBAU
Industriestraße 2
D-71735 Eberdingen
Germany

Silicone release supports

Thermal paper
Aluminium foil
Films
Papers
and others

Tel: +70 42/7 90-0
Fax: +70 42/70-07

email:contact@schobergmbh.de
http://www.schober-gmbh.de

Rotary Punch Tooling
& Die-Cutting
Modules

for any application

Ever wondered who makes the stuff
that allows scented printing to stir your
memories? Lipo Technologies Inc.
produces the slurry used to print
Scratch & Sniff, Snap & Burst and
other fragrance printing promotions
including scented overcoat varnishes
(flexo, litho, and sheetfed versions
currently available). Please contact us
so that we can show you how to
create these memorable pieces for
your customers.

800 Scholz Dr.
Vandalia, OH 45377
Phone: 937-264-1222
www.lipotechnologies.com

Shrink Sleeve Equipment
Ph. ++ 39 029659191 Fax ++ 39 029655055

www.rossella.it

ITALY

Tools & Production Inc.
Rotary Die Cutting Equipment

4924 North Encinita Ave.
Temple City, CA
U.S.A. 91780-3799

Tel (626)286-0213
Fax (626)286-3398
E-Mail info@toolsandproduction.com
www.toolsandproduction.com

UK Agent: Rotary Systems
Tel +44 (0) 1270 879444
Fax +44 (0) 1270 879445
E-Mail sales@rotarysystems.co.uk
www.rotarysystems.co.uk

Screen Printing Inks &
Technology

HOLFELD
Tool & Die Ltd.
Head Office: Johnstown Avenue,
Dun Laoghaire, Co. Dublin, Ireland.
Tel: +353 1 2857002
Fax: +353 1 2851077
ISDN: +353 1 2024060

Stork Prints B.V.,
P.O. Box 67,
5830 AB Boxmeer,
The Netherlands.
Tel: +31(0)485-588 200
Fax: +31(0)485-588 363
Email: info.storkprints@stork.com
Internet: www.storkprints.com

Silicones & Coatings

Dow Corning Corporation
P.O. Box 994
Midland, MI 48686-0994
Phone: 800-248-2481
Fax: 898-496-4586
www.dowcorning.com
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Slitter Rewinders

Tag & Label Films

Turret Rewinders

UV Curing Equipment

THE NAME YOU
TRUST

OUR SPECIALITY !
1 2 3 PRODUCTS LIMITED
Telephone: 01295 262400
Fax: 01295 262480

11 York Ave.
West Caldwell, NJ 07007
Phone: (973) 228-2300
Fax: (973) 228-7076

WORLDWIDE RELIABILITY
E-mail: info@ctcint.com
www.ctcint.com

Thermal Printer & Ribbons

14357 Commercial Pkwy,
South Beloit, IL 61080, USA
Phone: (815) 624-8989
Fax: (815) 624-4223
email: info@keenetech.com
www.keenetech.com

BAR GRAPHIC
MACHINERY
Manfacturer of
BLANK LABEL CONVERTERS

ELITE

INSPECTION, BLANK LABEL
CONVERTERS

ELITE

INSPECTION/SLITTING
REWINDING MACHINES

ELITE

SLITTING REWINDING
MACHINE

ELITE

REEL TO SHEET

Raiffeisenstraße 16-18
59557 Lippstadt · Germany
Fon +49(0)2941/2862-0
www.arccure.de · info@arccure.de

Rhodes House, 71 Shetcliffe Lane,
Bradford BD4 6QJ,
W. Yorkshire, England.

Tel: +44 (0)1274 680020
Fax: +44 (0)1274 680090
www.bargraphics.co.uk
email: barmach@aol.com

Primarc UV Technology
AS-Etikettendrucksysteme GmbH
Gutenbergstr. 36
D-72555 Metzingen
Phone: +49/7123-7263-0
Fax: +49/7123-7263-22
E-mail: verkauf@as-etiketten.de
Home page: www.as-etiketten.de
High quality ribbons from
renowned manufacturers.
Shipment within 24 hours after
receipt of order, if required.
Our ribbons put colour on blank labels.

A POWERFUL
FORCE IN
THERMAL
TRANSFER
RIBBONS
Keymax International Ltd., West Road
Templefields, Harlow, Essex CM20 2AL
Tel: +44(0)1279 454455
Fax: +44(0)1279 420754

Specialists in UV curing
technology since 1970

Used Label Machinery &
Equipment

Tel: +44 (0)1753 558001
Fax: +44 (0)1753 558002
German freecall: 0800 774 6272
email: uv@primarc.com
web: www.primarc.com

UV CURING LAMPS

ELITE

pureUV
arccure systems
advanced curing with
the dualfocus principle

Quality Suppliers of
• Used label press
• Finishing equipment
• Engineering services
• Consultancy
Contact Jon Wilkinson
Tel (44) 1924 254099
jonathanwilkinson4@
hotmail.com

www.keymax.co.uk
PORTLAND STREET, BURY, LANCASHIRE BL9 6EY, UK
SALES@PARKLAND-INTERNATIONAL.COM
WWW.PARKLAND-INTERNATIONAL.COM

TEL: +44 (0)161 762 9737
FAX: +44 (0)161 762 9738
Splicers Automatic

14357 Commercial Pkwy,
South Beloit, IL 61080, USA
Phone: (815) 624-8989
Fax: (815) 624-4223
email: info@keenetech.com
www.keenetech.com

New and pre-owned Label presses
Hotmelt coaters, full web and pattern
Silicone coaters, full web and pattern
Rotary hotfoil equipment
Foil saver for Holograms and Foils
Digital Label Presses
Digital color ink jet printer VP2020
Digital laser printer VP8020
RFID digital Converter
GRE Engineering Products AG
Amriswilerstrasse 54a
CH-9314 Steinebrunn
Tel: +41 71 474-7220
Fax: +41 71 477-2445
E-mail: info@gre.ch
Internet: www.gre.ch

New Generation
UV-Systems
certified as per ISO 9001

Musterplatzstrasse 3 • CH-9442 Berneck
T +41 71 747 41 51 • F +41 71 747 41 61
www.uviterno.com • uviterno@uviterno.com

UV SYSTEMS AND REPLACEMENT LAMPS

Tel. +49 (0)89-85 60 80
Fax +49 (0)89-85 608-148
E-Mail uv@hoenle.de • www.hoenle.de
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Waste Handling System

Vti International Ltd.
UK office

UV Curing Lamps and Systems
Tel. 01442 240 777
Fax. 01442 242 888
E-mail: sales@vti-international.co.uk
www.vti-international.co.uk

*Waste handling systems, security shred.
*Edgetrim granulating systems for paper/adhesive
paper and plastic.
* Shredding system for waste matrix and edge trim.
England:
Arrowhive Equipment Ltd.
Tel. +44 1491682044
arrowhiveequipment@btinternet.com
Benelux:
Converpack Benelux B.V.
Tel. +31 182 349420
info@converpack.nl
Spain:
Maquinaria Esagraf, S.L.
Tel. +34 93 721 7603
es@esagraf.com
For more agents:
H. Lundberg Maskinfabrik ApS
Tel. +45 44 98 35 85
mlyngsie@lundbergmaskinfabrik.dk

Web Cleaning

Web Guides & Tension Control

KELVA AB, Box
88,SE-221 00 Lund
Sweden
Tel: +46 46 160700
Fax: +46 46 304913

The only supplier with
both contact and
non-contact web cleaning
www.kelva.com

World Wide Sales: Tim Gordon
Tel: +44 (0)20 8846 2818
E-mail: tgordon@labelsandlabeling.com

www.labelsandlabeling.com

THE OPPORTUNITY:
A well established group of companies, all manufacturing selfadhesive products, is seeking a sales manager for a promising
new label product within the label industry.
The position is based in northern Germany

RESPONSIBILITIES:
•Identify applications, develop sales strategies
•Set objectives, goals and achieve results.
•Build new customer portfolio and enlarge product sales to
existing label converters

REQUIREMENTS:

1991 GALLUS R200B
6 colour letterpress, air cooled UV drying, hot foil, flat and rotary die cutting, dual rewind .
large selection of tooling.

1987 KOPACK 250
9 colour letterpress, UV drying, flat and rotary die cutting, web cross over system for peel
and read labels, rewind and sheet delivery. Good selection of tooling.

1997 NILPETER B200
6 colour letter press, 2 colour flexo, UV drying, rotary hot foil, 2 rotary die cutting positions,
auto register control, rewind. Good selection of tooling.

1994 NILPETER B/S 3000
7 colour letterpress, 2 colour rotary screen, 1 colour flexo, UV drying, rotary hot foil
stamping, flat and rotary die cutting stations, rewind. Large selection of tooling.

2001 ETIPOL COMBI 270

•Age 28 – 38 years.
•Passionate sales leader.
•Strong interpersonal and communication skills, team playing
ability an absolute must
•Fast learner, with an ability to quickly become familiar with new
product
•Fluent German and English essential

7 colour semi rotary letterpress, flexo varnish, UV drying, rotary die cutting with mag
cylinder.

1998 NILPETER F3000
6 colour flexo, 3 Stork rotary, screen units, UV drying, auto register control, flat and 2
rotary die stations. Good selection of tooling.

2001 MARK ANDY SCOUT
10" web, 5 colour flexo, hot air and UV drying, 2 rotary die cutting stations, rewind. Some
tooling included.

1998 MARK ANDY 4150

COMPENSATION:

16" web width, 8 colour flexo, UV and hot air drying, auto register, 3 rotary die cutting
stations, rewind and sheet deliveries. Large selection of tooling.

1995 NILPETER F/S 3000

•Commensurate with experience

6 colour flexo, 2 rotary screens, auto register control, hot air and UV drying, rotary hot foil
stamping, 3 rotary die cutting stations, rewind. good selection of tooling.

1996 REMELE DECKLEMASTER 320

TO APPLY:

punching machine for the production of foil lids from pre-printed material.

For first contact, please send your cv by e-mail to Box No.172
Email: box172@labelsandlabeling.com

For full details please contact Jon Wilkinson
Labelform Graphics Ltd
Tel +44 1924 254099
Mobile +44 7903 744621
Email jonathanwilkinson4@hotmail.com
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ADVERTISEMENT

The no cost way to get better results.
Paul Hasemeyer, the new Senior Vice President of Coated Products
Operations at Green Bay Packaging has a no cost way to get better results:
hire a vendor who takes a genuine interest in your business.
No matter what your business, the relationship a vendor has with
you makes a tremendous difference. The interest they take and the
effort they give is the foundation for the quality of product and
service you can expect to receive. And when you find a vendor who
you can trust to always give you an all out effort, there’s a
confidence and a relationship that
can’t help but make business more
efficient and effective.

“We joined forces with Esamex and became the majority owner of
our newly formed corporation, GB Mexico, in September of last
year. Our ownership in GB Mexico has allowed us to make a deeper
penetration into the Mexican market,” explains Hasemeyer.
“We now offer an expanded product line with inventories
to service our Mexico based
customers with the products
they want when they want them.”
The focus of any vendor should
not just be to deliver a product,
but to help a client grow their
margin and their business.
A smart vendor can solve
problems or help you avoid
them altogether.

“I think Green Bay Packaging has
always differentiated itself from
most of our competitors by
establishing genuine relationships
with our customers,” explains
Hasemeyer. “We work hard to
get to know and understand the
needs of the people who
represent our customers. We want
to make it easy for our customers
to do business with us.”

“We recognize that it is
extremely important for us to
find ways to help our customers
to grow their business,” said
Hasemeyer. “We have a numAnd for Green Bay Packaging,
ber of initiatives in the works to
that takes many forms, but first
expand our support to our
and foremost it means service and
customers. Some are as
support. Keeping promises and
Paul Hasemeyer / Senior Vice President
diverse as expanding our eGreen Bay Packaging Coated Products Operations
doing right by customers every
commerce capabilities and
time. But it’s more than that, too.
others
as
specific
as
our
bolstering
product
offerings
to
our
customers.”
“I think our customers and prospects are looking for us to provide
them with much more than just a product line,” explains
Hasemeyer. “They’re looking for advantages that allow them to
succeed in an extremely competitive industry. Product innovation,
consistent quality and of course competitive pricing have always
been extremely important, but they don’t mean much if service
isn’t

a

top

priority.” Hasemeyer’s

arrival

has

brought

several key additions to Green Bay Packaging’s approach
and capabilities. The additions allow Green Bay Packaging to
step away from the everyday group of pressure sensitive
producers and really offer a tangible difference that helps our
customer ’s business.

Out there is a number of vendors wanting your business. Most
trying to sell you pretty much the same stuff, and all say pretty
much the same thing. Demand more from them. Demand that
they don’t just deliver products but ways to help you compete
more effectively.
“We’ve invested in the people and equipment necessary to be a
true asset to a customer and not just another vendor,” offers
Hasemeyer. “There is a renewed enthusiasm throughout our organization, an enthusiasm generated by our commitment to make
changes necessary to deliver the services and products that our
customers absolutely need in order to compete.”
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